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TEST—Coca-Cola Co., which earlier can- 

celed a portion of its magazine schedule 

(AA, March 22), has begun test ads in seven 

markets. Page ads like the above are run- 

ning in Chicago; 1,000-line ads in six 
other markets. 


Foundations Are 
Lean Fare, Tax 
Officials Assert 


WASHINGTON, June 4—Officials 
of the Internal Revenue Service 
made it clear today that they will 


yy) °34 Depression © 
Ts False Alarm, 


Sales Execs Told 


Cuicaco, June 3—What’s hap- 
pened to that disastrous depression 
which so many experts predicted 
would engulf the U. S. during 
1954? 

According to speakers this week 
at the 19th annual International 
Distribution Congress of the Na- 
tional Sales Executives, the na- 
tion’s economy is on an even keel, 
and there was no reason to hoist 
economic distress signals in the 
first place. 

In a prepared statement, the Na- 
tional Sales Executives declared: 

“From the reports that can be 
obtained from the 1,300 delegates 
assembled at this convention, rep- 
resenting some 23,000 sales execu- 


tives from all major and economic 
areas of the U. S., we come to the 
conclusion that the American econ- 
/omy’s state of health is excellent. 
We have just about surpassed the 
crisis state of the recession and are 
/moving ahead to better and in- 
/creased business activity. Natur- 
ally, there will be some areas 
where the recessionary tendency 
might hold on. But even in these 
areas, there are indications that the 
‘curve will soon move up again.” 


not be in any hurry to snatch away | 
tax exemption privileges of tax-| Calling the depression of 1954 
free foundations that sponsor dis- | “the biggest false alarm in histo- 
cussions of controversial subjects. ry,” Robert A. Whitney, president 

T. Coleman Andrews, chief of of the organization, said that 
the revenue service, and Norman | America’s economy will continue 


A. Sugarman, assistant commis-|to expand as long as salesmen con- 
sioner, told a special House com- tinue to sell creatively. 


mittee studying tax-exempt foun- Striking a similar note of opti- 
dations that the job of policing the’ mism was Ben H. Wooten, presi- 
(Continued on Page 68) (Continued on Page 65) 


NBC.-TV Nears Full House for Fall, but Still 
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“PS TOASTED” 
to taste’ better! 


“PS lb ow somerthing.” sores sctrem Betay som Pavaten: 


A See whet. 000 Ux Pemted ee tan te. 
Re ter sate sewksng comer onnt, Ree Heaney Sa Losey. 


LUCKIES 
TASTE BETTER 


Cleaner, Fresher, Smoother! 


REVIVAL—American Tobacco Co. is reviving its old war-horse slogan with a new 

broadcast jingle and print testimonial format. The ‘It’s Toasted” line, delivered in 

this Time spread by actress Betsy von Furstenberg, is older than she, and last got 
headline position about 15 years ago. BBDO is the agency. 


Lucky Strike Goes Back to Oldest Theme 
for New ‘Toasted’ Testimonial, Jingle 


New York, June 3—American 
Tobacco Co. and Batten, Barton, 
Durstine & Osborn are chipping 
the rust from one of the U. S. cig- 
aret industry’s oldest slogans. 

Lucky Strike’s “It’s Toasted” 
pitch has been dressed up in a 
jingle and adapted to Lucky’s 
“they taste better” testimonial 
campaign. 

The jingle was introduced via tv 
last Monday on “Private Secre- 
tary” (CBS). A few days later the 
slogan began appearing as “It’s 
Toasted to Taste Better” in maga- 
zine spread testimonials by actress 
Betsy von Furstenberg. 


s The new copy has been posted 
in New York subways and the 
jingle is being aired on Lucky 
Strike co-sponsored radio-tv cov- 
erage of Brooklyn Dodger games. 
With Dorothy Collins doing the 
singing, the jingle chorus goes like 


ular president, is credited with 
originating “It’s Toasted” as part 
of the industry’s first pseudo-sci- 
entific claim. 

It was soon after World War I 
that Hill persuaded his father, 
Percival Smith Hill, at that time 
American Tobacco’s president, to 
promote the newly-acquired Lucky 
Strike brand as “toasted.” Al- 
though all cigaret tobacco is heat 
treated, “toasting” was built up as 
making Luckies “kind to your 
throat.” 


s In 1942 the Federal Trade Com- 
mission attacked the “toasted” 
claim and other copy themes of 
American and other tobacco com- 
panies. American was permitted to 
retain the “toasted” claim, but was 
ordered to stop the “less irritating” 
and “kind to your throat’ copy 
when the case concluded nine 
years later. “It’s Toasted” has con- 


Tries to Pry Added Half-Hour from Affiliates 


New York, June 3—With prac- 
tically all its evening periods 
already spoken for fall, NBC-TV 
is trying to talk affiliates into 
giving up several 10:30 p.m. (EST) 
segments. 

About the only availabilities re- 
maining are two alternate-week 
Saturday night periods, three 10- 
minute weekly participations on 
the new Imogene Coca show and 
five Sunday night Max Liebman 
color spectaculars. 

By the time this gets into print, 
there may be even fewer. Warner- 
Hudnut is expected to fill one of 
the Saturday night half hours as 
Lucky Strike’s alternate on the 
“Hit Parade.” One of Miss Coca’s 
old sponsors on “Show of Shows” 
is set for her new lineup, but the 
network is not saying which one. 


# As previously reported, Oldsmo- 
bile (D. P. Brother & Co.) has 
bought the 13 Saturday night color 
spectaculars. Dow Chemical 
(MacManus, John & Adams) has 
purchased the new medical docu- 
mentary, “The Medic.” 

This nearly full house, with fall 
still a calendar quarter away, has 
the network trying to lengthen its 
option time by a half hour. In tel- 


evision, the 10:30 to 11 p.m. period 
‘is generally considered station 
time, although CBS-TV has sev- 
eral shows at this hour. 

NBC-TV has already cleared 
Thursday at 10:30 for “Lux 
Theater.” The network is now at- 
tempting to line up stations for 
the same slot on Wednesday for 
Lever Bros.’ “Big Town,” which 
has been evicted by CBS-TV, and 
on Tuesday for Chrysler and a new 
comedy, “It’s a Great Life.” 


= NBC-TV’s executives must ex- 
cel at diplomacy. U. S. Tobacco 
and the company’s agency, Kv<iner, 
were muttering threats of law 
suits into their martinis only a 
few weeks ago when the network 
asked “Martin Kane” to move out 
to make way for “Lux Theater.” 
Now NBC reportedly has U. S. 
Tobacco to the signing point for 78 
participations on “Today” and 
“Home.” 

Grove Labs has bought two par- 
ticipations a week for 23 weeks on 
“Today.” Time for Bromo Quinine 
‘cold tablets was cleared through 
|Gardner Advertising. Wander Co., 
\'through Tatham-Laird, has signed 
for 15 minutes weekly on “Ding 
‘Dong School.” 


this: 
If you want better taste from 
your cigaret, 
Lucky Strike is the brand to 


tinued to appear on Lucky packs. 
Revival of an old slogan is not 

new with Lucky Strike. In 1950 it 

went back some 20 yedrs to resur- 


get. rect the “Be Happy, Go Lucky” 
It’s toasted to give you the best line. Testimonials, too, are old 
taste yet— standbys, dating to the late ’20s, 


It’s the toasted cig-a-ret. 
The late George Washington 
Hill, American Tobacco’s spectac- 


when G. W. Hill lined up a chorus 
of opera singers to sing the praises 
of his products in a series of ads. 


Last Minute News Flashes 
FC&B to Handle New Lever Cream Sauce Mix 


New York, June 4—Lever Bros. Co. has appointed Foote, Cone & 
Belding to handle advertising for its new Good Luck cream sauce mix, 
now being tested by the Good Luck division in Binghamton, Jackson- 
ville, Madison and Muncie. The agency, which already handles Spry, 
has also been named for several other new products which will be de- 
veloped by the Good Luck division, including a premium quality mar- 
garine. 


Milnot and Olive Growers Name McCann-Erickson 


Curcaco, June 4—The Chicago office of McCann-Erickson has been 
named to handle advertising of Milnot Co., Litchfield, Ill., maker of 
Milnot milk compound, and of Olive Growers of Seville, Spain, for a 
campaign to increase consumption of green olives in the U. S. Milnot 
was formerly handled by Henri, Hurst & McDonald. The Spanish olive 
growers have not advertised previously. 


Campbell-Mithun to Get Morrell Account in Fall 


Cuicaco, June 4—Campbell-Mithun will handle advertising for John 
Morrell & Co., Ottumwa, Ia., producer of Red Heart dog food and Mor- 
rell Pride meats, effective Sept. 1. N. W. Ayer & Son handles the ac- 
count at present. 


(Additional News Flashes on Page 69) 


ABP Sets Up Two 
Awards in Honor 


of Jesse H. Neal 


Hot SprinGs, Va., June 4—Mem- 
bers of the Associated Business 
Publications were given the good 
news at the annual spring confer- 
ence that membership has risen to 
153, only one below the alltime 
high. The newest addition to the 
membership is Fibre Containers & 
Paperboard Mills, Chicago. 

Both Thomas B. Haire, Haire 
Publishing Co., chairman, and 
William K. Beard, president, em- 
phasized in their annual reports 
the belief that ABP has trium- 
phantly met the greatest challenge 
ever faced in its 38-year history, 
and is now stronger than ever be- 
fore. 

They pointed to the more than 
200 registrations as evidence of the 
keen interest of the membership. 


= Announcement was made at the 
meeting that ABP is setting up two 
awards for editorial achievement 
by member publications, to be 
named in honor of Jesse H. Neal, 
the first paid executive of the as- 
sociation, who served from its 
founding in 1916 until 1925. The 
awards for 1954 will be for the 
(Continued on Page 65) 


Balaban Predicts 
$500 Color TV Sets 
Before End of 1955 


NEw York, June 3—Movie exec- 
utive Barney Balaban has pre- 
dicted that “before the next year 
is over 21” color sets will be sell- 
ing for around $500.” 

The president of Paramount 
Pictures Corp. discussed color tv’s 
manufacturing problem during a 
report on the progress of the 
Lawrence tube in a statement to 
stockholders. Paramount has a 
50% interest in Chromatic Tel- 
evision Laboratories Inc., producer 
of the tube, which Mr. Balaban 
said has a 21” and 24” tube. “suf- 
ficiently developed to provide the 
popular-size larger pictures to 
which the public is accustomed in 
high-quality color.” 

“Let one enterprising manufac- 
turer offer the public a 21” or 24” 
color receiver at a cost substantial- 
ly below present quotations—and 
the tv set market will explode,” 
Mr. Balaban said. “Competition 
will force every other tv set man- 
ufacturer to hop on the color band- 
wagon as soon as one manufacturer 
comes forward with a product that 
is good enough and cheap enough 
for the public to buy in quantity. 
That day will be soon.” 

Another affiliate of Paramount, 
International Telemeter Corp., will 
resume its tests of pay-as-you-see- 
television on Oct. 15, Mr. Balaban 
said. He reported that previous ex- 
periments at Palm Springs, Cal., 
“clearly established the technical 
proficiency of the system and the 
willingness of the public to pay for 
quality television entertainment in 
their homes.” 
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Europe Offers Realism Plus Problems 
to Filmers of U.S. TV Commercials 


By Bill Burkhart 


Curtis Industries blossoms out 
with a series of new Spray Net 
commercials filmed in Europe. 

Behind the films—scheduled to 
run one minute and 25 seconds 
each during the “Hit Plays of 
1954” series (NBC)—are nearly 
two months’ effort not covered in 
any “How to Produce TV Com- 
mercials” textbook. 

It began when Earle Ludgin & 
Co. got the Spray Net account in 
April. Creative director-v.p. John 
Baxter, later to become Chief Rov- 
er Boy on the film trip, had to 
come up with some ideas for com- 
mercials. 

‘Here was a product where we 
couldn’t describe the ingredients— 


Advertising Is Key 
to Brand Loyalty, 
Swan Tells Ad Group 


MINNEAPOLIS, June 2—More ef- 
fective advertising is the key to 
increasing brand loyalty, Joyce A. 
Swan, chairman of the board of 
the Bureau of Advertising, Amer- 
ican Newspaper Publishers Assn., 
told the Minneapolis Advertising 
Club last week. 

Mr. Swan, v.p. and general man- 
ager of the Minneapolis Star and 
Tribune, shared speaking honors 
with Harold S. Barnes, director of 
the bureau, who described how it 
helps advertisers make more 
effective use of the space they buy. 

Discussing operations of the 
Brand Names Foundation, Mr. 
Swan said, “The combination of 
trademarks, national advertising 
and brand competition produces 
the buying confidence of the pub- 
lic.” 

He suggested manufacturers ex- 
amine their advertising copy care- 
fully to see that it appeals to the 
needs and wants of the people as 
effectively as it promotes their 
product. 


a Mr. Barnes pointed out how the 
Bureau of Advertising has traced 
certain regular patterns of buying 
in the retail field which seldom 
vary widely from year to year. He 
also explained that the bureau’s 
methods of surveying newspaper 
readership have been so improved 
that it is possible to determine 
closely how ads appeal to prospec- 
tive customers. 

George Hellickson, partner in 
Olmsted & Foley, was installed as 
president of the Minneapolis club, 
succeeding Roger Holt, advertising 
director of Munsingwear Inc. 

Other new officers elected are 
Tres Goetting, Campbell-Mithun, 
1st v.p.; George Alarik, Minnesota 
& Ontario Paper Co., 2nd v.p.; Bert 
Lund, The Farmer, 3rd v.p., and 
Gordon Malen, First National 
Bank of Minneapolis, secretary- 
treasurer. 


Standard Outdoor 
Boosts Ad Budget 


New York, June 2—Standard 


Outdoor Advertising Inc. will in- | 


crease its ad budget from $180,000. 
to $200,000 during the coming year. | 
In addition to the advertising 
press, it will use Business Week, | 
the New York Times and the Wall | 
Street Journal to promote the use. 
of outdoor advertising, 


the association, told AA. 


The accelerated advertising pro-| 
gram in business papers and news-_ 


papers during the new fiscal year 
will continue to be handled by | 
Calkins & Holden, Carlock, Mc-| 
Clinton & Smith. 


|they aren’t interesting,” 
Cuicaco, June 1—Today Helene! AA later. 


Parker, 
James, exec. v.p. and secretary of 


he told’ 
“We had to show the 
result—beautiful hair kept in 
place.” 

As for techniques, cartoons were 
considered (Ludgin has had ex- 
cellent results with animation), 
but were ruled out as lacking the 
glamor needed for a hair prepara- 
tion. 

Filmed demonstrations were also 
eliminated. “Too mechanical,” 
Baxter said. “They look like a 
basement pitchman routine.” 

Besides, Baxter doesn’t like con- 
ventidnal hair preparation com- 
mercials: “They are too much 
alike,” he said. “They show a girl 
applying the shampoo, home per- 
manent or other hair preparations, 
then show her looking at her 
beautiful self in the mirror. Peo- 
ple don’t remember whose com- 
mercial they saw.” 


a To Baxter, glamor in a hair 
preparation commercial meant 
Europe. Women associate glamor 
with a trip to Europe. Besides, air- 
line and steamship advertising 
helps build the glamor concept and 
can help build recall value of the 
tv pitches. 

Even secretaries are spending 
vacations in Europe, he reasoned. 
So why not show a woman going 
there, Spray Net in hand, and 
demonstrate how the product does 

(Continued on Page 60) 


N. Y. TV Stations 
Have Tough Sales 
Job, Survey Shows 


DarsBy, Pa., June 2—New York 
television stations would seem to 
face a considerably tougher com- 
petitive sales situation than their 
colleagues in at least two other 
big-city markets, according to a 
spring count of tv advertisers by 
Broadcast Advertisers Reports Inc. 

In New York City, BAR finds 
462 non-network advertisers share 
six television stations. In Chicago 
there are 456 local advertisers on 
four stations and in Philadelphia 
three stations share 338. Ignoring 
duplications, this amounts to 77 
advertisers per station in New 
York, 113 in Philadelphia and 114 
in Chicago. 


® New York City, with rate cards 
substantially higher than Chicago 
and only six more local advertisers 
on the air, has almost twice as 
much ty time available as the 
Windy City, according to BAR. 
Philadelphia gets the best of the 
survey, with all three stations vy- 
ing for SRO honors. 

Broadcast Advertisers Reports 
publishes regular monitored re- 
ports of commercial broadcast ac- 
tivity for both radio and tv at bi- 
monthly intervals in New York, 
Chicago, Philadelphia and Wash- 
ington. Its April-May surveys of 
radio advertisers in those markets 
have not been released as yet. 


Clements to Stewart, Dougall 
Forrest E. Clements, former 
chief, division of special surveys, 
bureau of agricultural economics, 
|U. S. Department of Agriculture, 
has left government service to be- 
come head of the new Washington 
|office of Stewart, Dougall & Asso- 
ciates, New York marketing and 
management consultant. 


Stocklin Joins Hutchins 


Walter Stocklin, formerly v.p. 
in charge of art for Ward Wheel- 
ock Co., Philadelphia, has joined | 
the Philadelphia office of Hutchins | 
Advertising Co., as v.p. of mer- 


chandising. 
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NEWSPAPER WEEK 
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EWSPAPER... 


RIGHTS 


OCT. I-8 


FREEDOM'S FORUM—This is the emblem to 
be used for National Newspaper Week, 
Oct. 1-8. It features the new slogan, “Your 
Ne Freedom’s Forum.” Sponsor of 
the week is Newspaper Assn. Managers 
Inc. This will be the 15th annual obser- 
vance of National Newspaper Week. 


Webcor Ups Budget: 
First Outdoor Push 
Set for September 


Cuicaco, June 1—Webster-Chi- 
cago Corp. will launch the first 
outdoor advertising drive for its 
tape recorders and phonographs 
when 2,000 24-sheet posters go up 
in September. 

The company’s ad budget has 
been increased about $200,000, S. 
T. Seaman, Webcor director of 
marketing, said. The outdoor pro- 
gram will be factory-paid—Web- 
cor discontinued its co-op program 
in 1951—but posters will carry 
local dealer listings. A heavy 
magazine schedule also will be 
used. 

Fuller & Smith & Ross is the 
agency. 

Sale of tape recorders also will 
be promoted through the Webcor 
Playhouse package, a revival of a 
program used when Webster-Chi- 
cago started manufacturing wire 
recorders in 1947. The package 
consists of specially-written scripts 
and recorded sound effects for 
simple plays to be recorded at 
home. The package will retail 
through Webcor dealers for $2.95. 


s Webcor also will tie in with 
Columbia Pictures’ promotion of 
“The Caine Mutiny” film, to be 
premiered in July. Amateur actors 
and actresses will record a sample 
passage from the film in competi- 
tion for Webcor recorders to be 
awarded to winners. Webcor pre- 
viously tied in with the “Glenn 
Miller Story” to display its phono- 
graphs in 1,100 theaters. 

Last week, at the company’s an- 
nual sales meeting, distributors 
were told that reports of the Ar- 
mour Research Foundation, holder 
of basic magnetic recording pat- 
ents, indicate that Webcor pro- 
duced 37% of all home tape re- 
corders last year, “making it by 
far the largest manufacturer in the 
industry.” 


Armour Research Foundation | 


earlier this year estimated that 
1953 production totaled about 200,- 
000 units, which, if accurate, would 
place Webcor sales for ’53 at about 
75,000 units. 


Golden Joins Emerson Drug 


Richard J. Golden, formerly 
merchandising manager for Charles 
Antell Inc., has joined Emerson 
Drug Co., Baltimore, as assistant 
to the v.p. in charge of sales. 


WATV Opens New Sales Office 

WATV, Newark, N. J., has 
moved its New York sales office 
to 6 E. 45th St. Sales director Wil- 
liam Crawford is in charge of the 
office. 


Hermine Lueders to SSC&B 

Mrs. Hermine Lueders, formerly 
with Benton & Bowles, has joined 
the copy department of Sullivan, 
Stauffer, Colwell & Bayles, New 
York. 
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Shirtboards Bow as Nationwide ‘Morning 
Medium’ with Laundry Institute's mee 


Cuicaco, June 2—National ad-| 
vertisers can now place their sales| 
message in the hands of a man | 
every time he staggers to the bur-' Rie 
eau drawer for a clean shirt. 

Advertising on laundry shirt| 
cardboards, which has been going | 
on in Chicago for the past two 
years, is making its debut as a na- 
tional medium following endorse- 
ment by the American Institute of 
Laundering. 

According to George H. Stefek, 
president of American Shirtboard 
Advertising Co., shirtboard distri- 
bution can now be purchased for|| 
advertising in any local market 
from coast to coast, or on a nation- 
al basis in the large metropolitan 
areas. 

Mr. Stefek also asserts that the 
medium (“the aristocrat of morn- 
ing advertising”) can be bought for 
1.87¢ per impression—‘“less than 
the cost of a postcard mailing.” 


MORNING MEDIUM—Model Pam Martin 

displays a sample of the latest in national 

media—shirtboard advertising being pro- 

moted by American Shirtboard Advertising, 
Chicago. 


s In its first bid for national bill- 
ing, American Shirtboard recently 
worked out a deal with General 
Electric, Philco and Servel. Under 
the terms agreed on, the companies 
approved a cooperative program, 
with their dealers and distributors 
splitting shirtboard ad costs to 
stimulate spring and summer sales 
of home air conditioners. It was 
left to American Shirtboard to ac- 
tually sell the companies’ distribu- 
tors and dealers on the idea. 

An indication of the possibilities 
in the eye-opening medium is 
found in ads already used by ad- 
vertisers in the Chicago area. Hap- 
piness Tours recently featured a 
memo from hubby “to the gal in 
my house” checklisting things he 
wished she’d do that day. 


$1 per thousand, compared with $4 
for the unprinted kind. 

It is this saving, in fact, that got 
the laundry institute interested in 
helping to spread the new medium. 
Under the agreement with Ameri- 
can Shirtboard, it will handle the 
main promotion job in lining up 
the laundry firms in each new 
market. 

As an added inducement, Mr. 
Stefek and his firm have a lot of 
ideas for their 8x16” space ads, 
especially in the public service 
realm. Mr. Stefek suggests sports 
schedules, recipes, do-it-yourself 
home decoration instructions and 
institutional messages, among oth- 
er things. 


Senate Okays Bill 
to Ban Unauthorized 
Use of PX Titles 


WASHINGTON, June 1—The Sen- 
ate today gave its approval to leg- 
islation applying fines and prison 
terms to business men who adver- 
tise themselves in any manner that 
implies a connection with the ex- 
change services of the armed 
forces. 

The bill (S. 1751) lists 11 terms 
commonly used to identify the ex- 
change facilities of the services and 
specifies that none of these terms 
may be used as part of a firm 
name, except under conditions 
specified by the heads of the mili- 
tary departments. 

The bill also specifies “whoever 
falsely advertises or represents by 
any device whatsoever, or pub- 
lishes or displays any sign, symbol 
or advertisement reasonably calcu- 
lated to convey the impression that 
he or it has some connection with 
or indorsement, authorization or 
approval of the Army and Air 
Force Exchange Service, the Navy 
Ship Store Office or the Marine 
= |Corps Exchange Service, shall be 

*|fined not more than $500 or im- 
»| prisoned not more than six months 
}}or both.” 

‘| Terms listed in the bill are “PX,” 
“Post-Exchange,”’ “Armed Forces 
Exchange,” ‘Army Exchange,” 
“Air Force Exchange,” “Army and 
Air Force Exchange,” “Army and 
Air Force Exchange Service,” “Na- 
vy Exchange,” “Ship Stores,” 
“Ship Stores Ashore” and “Marine 
Corps Exchange.” 


® United Savings & Loan Assn. 
covers the reverse side of its shirt- 
boards with cereal box-like chil- 
dren’s games and cutouts—and so 
does Louis I. Behm, suburban real 
estate dealer. Most advertisers tend 
to print return postcards on their 
heavy pasteboards, including Mu- 
tual of Omaha and Rich (freezer 
food) Plan of Oak Park. 

In making its pitch to advertis- 
ers, American Shirtboard looks for 
no trouble at all in getting laun- 
dries to cooperate. For one thing, 
the colorful ad-boards look a lot 
better than the classic grey-drab 
shirt-stiffener. More important 
still, launderers can buy them at 


Former Mennen Co. Team 
Now at Bourjois Inc. 


Lewis F. Bonham, onetime ad- 
vertising and sales promotion di- 
rector at the Mennen Co., and 
Richard Lockman, who was assist- 
ant to Mr. Bonham at Mennen, 
have been named president and 
v.p. in charge of advertising and 


Richard Lockman 


Lewis Bonham 


sales promotion, respectively, of 
Bourjois Inc. and Barbara Gould 
Inc., New York. 

Mr. Bonham resigned as presi- 
dent of Alfred D. McKelvy to join 
Bourjois, where he also will be 
general manager and director. Mr. 
Lockman previously had been ad- 
vertising and publicity director of 
Bourjois and Barbara Gould. 


Aubrey, Finlay Adds One 
Snow Island Brands Inc., Chi- 
cago, has appointed Aubrey, Fin- 
lay, Marley & Hodgson, Chicago, to 
handle advertising for its Top-It 
instant frosting. Television and 
newspapers will be used in areas 
of distribution. The agency has ap- 
pointed Marilynn Casey, formerly 
art director of Carson Pirie Scott 
& Co., Chicago department store, 


Cincinnati Agency Moves 
Smithson, Wyman & Withenbury, 
Cincinnati agency, has moved to 


larger quarters at 811 Race St. to its staff. 
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General Foods Says 
Profit Rises, But Is 
Mum on Ad Spending 


NEw YorK, June 1—General 
Foods Corp. in 1953 increased its 
sales for the 21st consecutive year. 
For the fiscal year ending March 
31, GF had record sales of $783,- 
007,626, up 12% from the preced- 
ing year’s volume of $701,055,046. 
Net profit including a $2,500,000 
transfer from tax reserves, was 
$27,913,482, up $3,105,830 over the 
$24,807,652 net reported for fiscal 
1953. In 1953 the reserve adjust- 
ment was $3,000,000. 

These figures were released here 
today by Charles G. Mortimer, 
president, in a preview of the com- 
pany’s financial report to be made 
to stockholders June 16. 

Mr. Mortimer did not release 
any information on GF’s advertis- 
ing expenditures. At the company’s 
office in White Plains, AA was told 
that there probably would be no 
figures released on advertising 
this year. 


= Mr. Mortimer in his report said 
products introduced since the close 
of World War II had accounted for 
$186,000,000 in sales during fiscal 
54, compared with $117,000,000 in 
1953. 

Specifically, AA was told, these 
products include Birds Eye fish 
sticks, chicken pie and orange 
juice; Post’s Sugar Crisp, Sugar 
Krinkles and Corn-Fetti; Baker’s 
Instant 4-in-1 Cocoa Mix; Swans 
Down angel food mix, and Jell-O 
puddings and pie fillings. 

Increased unit volume, Mr. Mor- 
timer said, accounted for the com- 
pany’s $82,000,000 sales growth 
during the past year. 

Whether Mr. Mortimer, a former 
advertising man, who succeeded 
A. S. Igleheart as_ president 
earlier this year (AA, April 12), 
will continue his predecessor’s 
practice of releasing partial de- 
tails of the giant food company’s 
advertising expenditures is still 
uncertain. Last year Mr. Igleheart 
reported that GF in ’52 had a peak 
ad volume of $54,000,000, an in- 
crease of $11,000,000 over fiscal 
*51 (AA, Aug. 3). 


Atlanta PRSA. Names Trivers 
Julian N. Trivers, v.p. in charge 
of public relations and advertising 
of Davison-Paxon Co., has been 
elected president of the Atlanta 
chapter of the Public Relations So- 
ciety of America. Other officers 
are Lee Rogers, public information 
manager, Georgia division of Lock- 
heed Aircraft Corp., v.p., and Fel- 
ton H. Gorden, public relations 
counsel, secretary-treasurer. 


Wayne Mayfield to ‘Motor’ 

Wayne D. Mayfield, formerly 
with Hearst Magazines in Chicago, 
has been appointed advertising 
sales representative of Motor in 
the Cleveland territory. 
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PATRIOTIC DRY CLEANERS—A. O. Tahalacker, president of Detrex Corp., Detroit, 

presents to J. Addington Wagner, national American Legion Americanism chairman, 

a poster which Detrex is giving to dry cleaners all over the country who will 

cooperate in a program to clean without charge all American flags brought in to 
them between now and Flag Day, June 14. 


Ad for Non-Existent Girdle Builds 
Acceptance for Conmar Dubl-Zip 


New York, June 2—‘If your 
favorite store can’t supply you, 
write us,” said the concluding sen- 
tence in a full-page ad for Con- 
mar’s new Dubl-Zip slide fastener 
in the New York Times Magazine 
April 18. 

It was a tongue-in-cheek phrase, 
because Bernard P. Fischer, v.p. in 
charge of sales for Conmar Prod- 
ucts Corp., knew when he planned 
the ad that no store, favorite or 


Gruen Agrees with 
FTC to Halt Use of 
‘Precision’ Claim 


WASHINGTON, June 3—The Gruen 
Watch Co., Cincinnati, has agreed 
with the Federal Trade Commis- 
sion to discontinue advertising 
claims that imply that the U. S. 
Patent Office considers Gruen 
watches to be precision made or 
to operate with precision. 

The agreement developed from 
Gruen trademark registrations 
covering “precision” and “the pre- 
cision watch.” It has used such 
expressions as “every Gruen is 
electronically tested and certified 
...and so finely made that the 
United States Patent Office au- 
thorizes only Gruen to stamp ‘pre- 
cision’ on the dial.” 

FTC said such statements cause 
purchasers to believe that Gruen 
watches have been found by the 
patent office to have qualities of 
precision not found in other watch- 
es. Actually, FTC said, registra- 


Ovesey, Berlow & Straus, New tion of the trademark did not con- 
York, has moved to larger quarters stitute any finding by the Patent 


in the Empire State Bldg. 


Office. 
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Calorie-Controlled 


3-D SPECTACULAR—Chicago’s Outer Drive bridge has a new spectacular. It is a 

Drewrys beer spectacular with added effects. The 28x100’ display carries, in a second 

plane, a 38x31’ cutout. The Drewrys letters are 9’ high, outlined in red neon, and 

contain a total of 1,680 lamps. The action in the Drewrys name is scintillating lamps 
followed by a wipe-on and wipe-off of all lamps. 


otherwise, could supply any cus- 
tomer with the featured item—a 
girdle that can be put on “like a 
coat” because it is equipped with 
the “revolutionary new Dubl-Zip” 
that can be opened “up from the 
bottom as well as down from the 
top.” 

No shop could supply it, because 
no such garment existed. 


= But today, thousands of the 
girdles are in production because 
within two weeks of the ad’s ap- 
pearance, more than 3,600 eager 
would-be consumers, frustrated in 
their search for an item they 
wanted but couldn’t find, wrote 
letters and cards of inquiry to 
Conmar. 

Armed with this evidence of 
consumer demand, Mr. Fischer 
once again approached girdle 
manufacturers who had previously 
resisted his idea and his fastener 
—and this time they saw the light. 

This unusual marketing stunt is 
typical of the history of an organ- 
ization that was started 21 years 
ago. Last c* the i4 slide fastener 
manufacture $s now in business to 
begin operatic 1s, it moved into sec- 
ond place in the industry by 1938. 
Conmar today turns out more than 


(Continued on Page 43) 


‘Pipe Line Industry’ Bows 

Gulf Publishing Co., Houston oil 
industry publisher, will publish 
the first issue of a new monthly 
business publication, Pipe Line In- 
dustry, on July 5, Rate for a bkw 
page, one time, is $295. Publisher 
Ray L. Dudley has guaranteed a 
circulation of 4,500. The publica- 
tion is aimed at the oil, gas and 
product pipe line industry, includ- 
ing manufacturers, contractors and 
service companies, T. \’. Nelson is 
sales manager and I. 5. Craig is 
advertising service m."iger. 


Hess Kitchens to Wiiiner 


Julian Hess Engin °°°d Kitch- 
ens, New York, whol distribu- 
tor of kitchen ap )nces and 
equipment, has ap) ed Fred 
Wittner Advertising, York, to 
handle its account. 

Supplement Moves |’ | ‘ce 

Family Weekly, th | day sup- 
plement, has moved °' ew York 
office to 9 E. 40th St. supple- 
ment, distributed in 1ewspa- 
pers, has a circulation ©: ~.-re than 


1,000,000. 


Led by Rheingold, Eastern Brewers 
Provoke Sales Battle on the Coast 


Small Brewers Hurt as 
Dealers Find Too Many 
Brands in the Coolers 


Los ANGELES, June 2—Slightly 
more than a month after Rheingold 
was introduced in Southern Cali- 
fornia, it is apparent the brewery 
is making the splash expected of it. 

No definite information is avail- 
able on the advertising and pro- 
motion program of Rheingold—or 
any other brewer for that matter 
—because the battle has just be- 
gun, and it will be some time be- 
fore the contenders stop to draw a 
breath. 

One thing is certain. Everybody 


Carling Hikes Budget 
50% for a $2,000,000 
Ad Splurge in 1954 


CLEVELAND, June 2—Carling 
Brewing Co.’s 1954 advertising- 
promotion budget will be 50% 
above last year’s for its Black 
Label beer and Red Cap ale. 

Robert C. Garretson, ad man- 
ager, described it as “substantially 
more than $2,000,000.” 

Approximately two-thirds of the 
record budget will be spent in 
local media—newspapers, radio 
and television. 

In northern Ohio, Carling’s home 
ground, a good deal of promotion 
will be directed toward the sports 
fan. 

This will include the third an- 
nual Carling’s Open Golf Tourna- 
ment this summer, for which the 
brewer will post a $25,000 purse. 


# Also, Carling will telecast all 
Cleveland Indian games away 
from home (home game telecasts 
have been banned by Cleveland 
Baseball Co.), and will present 
football (Cleveland Browns), 
weekly fights and racing over tel- 
evision. 

Beer advertising is handled for 
Carling by Lang, Fisher & Stas- 
hower, except for the advertising 
in six New England states, which 
Harold Cabot & Co., Boston, was 
recently named to direct. Benton 
& Bowles, New York, is the agency 
for Carling’s ale. 

Carling reports its sales have 
averaged 35% gains in each of the 
past two years. Since 1949, accord- 
ing to L. D. Ballew, sales director, 
sales have tripled, and this year’s 
sales are expected to surpass the 
1953 total of 1,100,000 bbl. 


Stromberg-Carlson 
to Reenter Radio 
Market Next Fall 


RocHEestTer, N. Y., June 2— 
Stromberg-Carlson Co. is putting 
the finishing touches on a fall ad- 
vertising campaign to announce its 
re-entry into the radio field. 

Portables have been selected to 
spearhead the complete new radio 
line and will be offered in a var- 
iety of colors. Each unit will have 
a pigskin-toned carrying case with 
an adjustable shoulder strap. The 
portables will be priced at $29.95 
and up. 

Ad campaigns for the radios will 
break in magazines in September. 
Page and half-page color copy will 
be scheduled in weekly magazines. 
Newspaper advertising, ranging 
from 1,000 to 1,200 lines, may 
break a little earlier in about 68 
cities. 

The theme will be the company’s 
favorite: ‘“There’s nothing finer 
than a Stromberg-Carlson.” D’Ar- 
'cy Advertising Co. is the agency. 


is talking about Rheingold as the 
result of a tremendous ad cam- 
paign in all media, as well as pub- 
licity splurges and a long series of 
parties for the press, dealers, me- 
dia and distributors. 


w The huge Rheingold campaign, 
through Foote, Cone & Belding, 
started with weekly full pages in 
every newspaper in the area, 650 
radio spots a week, about 100 tv 
spots weekly, a 200% outdoor 
showing in metrcpolitan Los An- 
geles, a half-hour weekly tv pro- 
gram, 19 giant Pacific Outdoor 
roving spectaculars, and a detailed 
store display program. 

One of the few places the cam- 
paign can be checked is in broad- 
cast media. Several spot checks, 
which appear representative of the 
over-all schedule, show: More than 
2,000 spots scheduled for this year 
on one independent radio station, 
and smaller, but very strong, cam- 
paigns on most radio stations in the 
area; sponsorship of a half-hour 
weekly tv series cn one station, 
boxing bouts on another, as well 
as intensive tv spot campaigns on 
all stations. 

As far as spot availabilities are 
concerned, it is reported (although 
there are those who deny it) that 
Rheingold jumped the gun on the 
starting date for the usually big 
summer promotions of brewers, 
and got more than its share of 
choice times. Another result has 
been that some stations have had 
to turn down beer business because 
accepting it would have run beer 
spots too close together. 


# A similar situation exists in out- 
door. Authoritative sources report 
the outdoor companies will not ac- 
cept any more beer postings for the 
next several months. With its sen- 
sitive anticipation of public reac- 
tion, the industry is concerned that 
the public may feel there is too 


(Continued on Page 71) 


Retailers Lose on 
Soap Coupon Deals, 
Safeway Chain Says 


New York, June 2—Food re- 
tailers actually lose 1%¢ every 
time they handle a manufacturer’s 
promotion coupon for which they 
are compensated 1¢, according to 
a grocery chain. 

A study recently completed by 
Safeway Stores, involving 91,000 
coupons redeemed in 225 stores, 
shows that handling costs of the 
retailers are 2.213¢ per coupon. 
Factors considered in calculating 
handling costs included time and 
motion in the store, processing in 
zone offices and interest on the 
money advanced by the retailer 
from time of redemption to reim- 
bursement date. 

In a letter to Procter & Gamble 
Co., whose coupons were the sub- 
ject of the Safeway study, Dwight 
M. Cochran, v.p. of the food chain, 
says, “Couponing is simply an- 
other form of promotion. We do 
not feel that the retailer should be 
asked to underwrite a portion of 
the manufacturer’s couponing costs 
any more so than he would be ex- 
pected to underwrite his magazine, 
newspaper, tv and radio advertis- 
ing.” 

Asking for “a reasonable profit 
for the use of his services and fa- 
cilities by the manufacturer,” Mr. 
Cochran requested that Procter & 
Gamble increase its reimburse- 
ment to Safeway and other retail- 
ers from the present 1¢ per coupon 
to cost plus %¢ per coupon re- 
deemed, a total, according to Safe- 
way’s figures, of 2.713¢. 
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FTC Weighs Fair 
Trade Permit for 
Eastman Kodak Co. 


WASHINGTON, June 4—The Fed- 
eral Trade Commission today 
agreed to consider whether the 
time has come to lift a cease and 
desist order which prevents East- 
man Kodak Co. from “fair trading” 
its magazine film for motion pic- 
ture cameras. 

The order in its present form 
was issued in 1947. Eastman Kodak 
has petitioned for relief, contend- 
ing that there is sufficient compe- 
tition in the magazine film busi- 
ness at this time to relieve any 
anxiety FTC might feel about 
monopoly. 

This is the second time Eastman 
Kodak has come to the commission 
and reported increasing competi- 
tion in the motion picture film 
business since the commission 
ruled in 1944 that Eastman domi- 
nated the field so completely that 


it should not be permitted to “fair 


trade” its product. 


trading of all Kodachrome film, as 
well as magazine film. Subse- 
quently Eastman pointed out that 
‘Ansco color film, produced by 
General Aniline & Film Corp., was 
sold in free and open competition 
‘with Kodachrome. As a result, 
FTC issued a modified order in 
1947 limiting the anti-fair trade 
ruling to magazine film. 

Eastman now says its magazine 
films are sold in free competition 
with Ansco and other makes. FTC 
staff members have taken the 
position, however, that there is no 
proof at this time that conditions 
have changed materially since 
1947. 


N. Y. Art Directors Elect 

Julian M. Archer, director of 
art in the New York office of Ful- 
ler & Smith & Ross, has been 
elected president of the New York 
|Art Directors Club. Other new of- 


# The original order banned fair, | 


j 
j % 
e.: ons 2% 


& 


L. L. CALLAWAY Jr. (left) has been pro- 

moted from advertising manager to ad- 

vertising director of Fortune, succeeding 

Bart Hydorn, who retires Aug. 1 (AA, 

May 31). Replacing Mr. Callaway as ad 

manager is John Howell (right), manager 
of the Cleveland office. 


ficers are Robert West, art direc- 
tor of Sullivan, Stauffer, Colwell 
& Bayles, 1st v.p.; George Samer- 
jan, design and art direction con- 
sultant, 2nd v.p.; James D. H. 
Buckham, art director, Hazard Ad- 
vertising Co., secretary, and Mah- 
lon A. Cline, art director and 
typographical consultant, treasur- 
er. 


Towns over 25,000 


Towns under 2,500 
Open Country 


Towns 2,500 to 25,000 


read 


1,310,000 


PEOPLE 
E verywiere IN IOWA 


THE Des MoImnes SUNDAY REGISTER 
(more than 500,000 copies) 


380,000 readers 
260,000 readers 
270,000 readers 
400,000 readers 


As reported by the Advertising Research 
Foundation in its first statewide audience study of 


14 Sunday newspapers circulating in Iowa. 


For complete facts on what these people earn, what they own, 
see “A Study of the Des Moines Sunday Register Audience in 
Iowa.” For details on how to get your copy, write Advertising 
Research Foundation, Inc., 11 West 42nd St., New York 36, 
New York. 


THE DES MOINES SUNDAY REGISTER. 


...an “A” Schedule Newspaper in an “‘A-1"’ Market 
GARDNER COWLES, President 


1954’s “Great Depression” is a 
hoax, and there was no reason 
to hoist distress signals in the 
first place, National Sales Execs 
eee 
Lucky Strike’s ancient “It’s Toast- 
ed” pitch comes out of mothballs 
to appear again in jingles and 
testimonials ............ 
Glamor meant Europe to Earle 
Ludgin & Co., so it sent a team 
there to film tv commercials for 
Helene Curtis. AA tells the 
story of fade-ins among the 
DOI hiv cen week kee ues 
New “morning medium” is 
launched as American Shirtboard 
Advertising takes its paste- 
boards to the national adver- 
tisers 2 
Eastern brewers, led by Rhein- 
gold, press a war for survival on 
Southern California beer-mak- 
ers Page 3 
Non-existent girdle with two-way 
slide fastener goes into produc- 
tion after an ad campaign, as 
consumer response overwhelms 


ed 


Advertising Age, June 7, 1954 


Rippers, slashers, peelers and min- 
cers come under the analytic gun 
as the inventor of Philip Morris’ 
snap-open pack evaluates cig- 
aret-pack openers 

Summer nights are still the sleepy 
season for the radio nets, who 
will again be singing “Time on 
My Hands” this year ....Page 22 

Radio spots are fine, say the cherry 
growers, whe hiked canned 
cherries sales 59% with local 
announcements in sagging mar- 
kets 

‘Double Your Money Back’ is the 
latest sales theme in the deal- 
happy service-station field; it’s 
being sounded on the Coast by 
Richfield 


Despite wheelchairs and paralysis 
—since the age of 19—Dean 
Simmons builds a successful ad- 
vertising business in Southern 
COMMITEE. -h6ess45 50000 

Citing an 11% gain in cigar sales 
in one year, the Cigar Institute 
of America boosts its ad budget 
and shifts its theme to trumpet 


sn TH 


retail sales are made by 1/6 


Greensboro Market with the 


Sales Management Figures 


* GREENSBORO, NORTH CAROLINA 
®Represented Nationally by Jann & Kelley, Inc. 


manufacturers’ resistance Page3| the fact .............. Page 50 
REGULAR FEATURES 

Advertising Market Place ....70 Merchandising Ideas ........ 28 
Along Media Path .......... 66 GINS 3.5 5-05 hen eada ube 51 
Coming Conventions ......... 64 On the Merchandising Front . .54 
Creative Man’s Corner ...... 54 Photographic Review ........ 44 
Department Store Sales ...... 26 PreGuction Tips .......cceces 53 
ee anaes So 4 de gue 12 pO Ee ree 12 
Employe Relations .......... 54 Salesense in Advertising ..... 53 
Eye and Ear Dept. ........... 53 This Week in Washington ... .58 
Getting Personal ........... 30 Voice of the Advertiser ...... 48 
Looking at Retail Ads ........ 56 What They’re Saying ........ 12 
eoeee3usesoe3#we#es8setettetee#s8se © eee e 


"This is the kind we have in the 
Growing Greensboro Market!" 


yy DOLL FACTORY | 


FIGURES ARE MORE REALISTIC in the Greensboro ABC 
Retail Trading Area where 1/5 of North Carolina’s $3-billion 


of the state’s 4-million people. 


Store purchase in the Growing Greensboro Market last year 
exceeded $600-million, up $35-million from 1952; an increase 
of $78-million over 1951... That’s the kind of realistic dollar- 
volume growth you buy, when you schedule the Growing 


100,000-plus daily salesmen of 


the GREENSBORO NEWS and RECORD.... 


Only medium with dominant coverage in the Growing Greensboro 
Market, with selling influence in over half of North Carolina! 
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*The average reader spends 2 hours, 54 minutes with each issue. 


7 words on a billboard are 


just about all a speeding motorist is 
able to digest. Speed can be a factor 
in magazine advertising, too. The faster 
a reader goes, the less likely he is to 
read the ads. On the other hand, the 


more thoroughly he reads, the more 


he reads the ads. No wonder advertis- 


ing does better in the weekly that 


DEBORAH KERR'S OWN STORY: 


ts the most hours of (ose; 
iil POST > 


Fi 
June 5, 1954 ~ 15° rvdacmraedhtn> » 


reading, The Saturday 


Evening Post." It gets to 


the heart of Americ. 


A CuRT GAZINE 
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to increase sales...and decrease costs 


=> advertise more in newspapers in 54 


Ben R. Donaldson, Director of Advertising and 
Sales Promotion of Ford Motor Company has 
this to say about newspapers, “Each dealer is a 
local businessman and no other advertising 
medium so adequately identifies him with his 
community as does newspaper advertising. 
Also, because newspaper circulation is largely 
concentrated in specific market areas, our 
dealers are able to direct their advertising 
message to their most logical customers. 

“The remarkable degree of flexibility of 
newspapers also makes possible variations in 
the size, frequency, and style of insertion re- 
quired to meet budgetary conditions. 

“Looking toward an increasingly competitive 
automotive market, we see no lessening of the 
important role played by newspapers in our 
advertising.” 


Published in the interest of all newspapers by 
: Moloney, Regan & Schmitt 
e a Representing Newspapers Only 


Ben R. Donaldson 


Ford Motor Company 
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More Agencies place space in Thomas Register 
than in any other medium! 


10,801 ADVERTISERS 


are now using 


40,406 ADVERTISEMENTS 
IN 1954 THOMAS REGISTE 


A New All Time High Record in the Industrial Field 


This record was achieved with the 
help of 1,601 Advertising Agencies. 


1—Thomas Register Paid Clientele is not effectively 
reached at moment of buying interest by any 
other Guide or other publication of any kind— 
ABSENCE OF ADVERTISING FROM THOMAS 
REGISTER MEANS SERIOUS DEFICIENCY IN 
COVERAGE OF ANY INDUSTRIAL ADVER- 
TISING PROGRAM. 


3—The paid circulation of T. R. includes more than 
60% of the total U. S. Industrial Purchasing Power. 


4—When they are purchasing minded and interested 
in available sources of any products, T. R. Paid 
Clientele as a rule refer exclusively to Thomas 
Register for the most complete picture of available 
sources for the product in mind—They have paid 
the substantial T. R. price to secure this particular 
service. 

2—Industry at large pays more subscription dollars 
per year for Thomas Register than is paid per year 
for any other Weekly—Monthly—Annual or other 
trade publication of any kind. 


T. R. 


5—Prospective buyers look in T. R. for descriptive 
advertising of the product in mind—Such adver- 
tising secures immediate prospective purchaser 
attention. 


READERSHIP ZEIR© T.R. BUYERSHIP ‘J}OO* 


Tt Really Pays to Advertise in... 


THOMAS @ 
REGISTER 


96% PAID CIRCULATION 


Thomas Publishing Company 
461 Eighth Avenue, New York 1 
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ASPHALT JUNGLE—The public highways of Los Angeles have been transformed into 
virtual jungle trails by illuminated and painted rotating bulletins like these 
featuring animals and promoting the new White King soap and cleanser slogan, 
“Nothing Washes Like Real Soap.” Pacific Outdoor Advertising Co. is the plant 
operator. Another sign, in similar vein, features a mother elephant and child. In 


are W. J. Tormey, v.p. and director of 


sales and advertising for White King; Larry Nolte, ad manager for White King, 
_ and Paul McKinney, v.p. in charge of outdoor advertising for Raymond R. Morgan 
| Co., White Ki 


ing’s agency. 


Post Office Acts to 
Push COD Deliveries 
as Mailers Squawk 


WASHINGTON, June 1—Acting 
promptly on the basis of protests 
from mailers, postal officials this 
week rescinded a_ controversial 
order which reportedly caused a 
serious breakdown in c.o.d. service. 

The regulation, issued March 23, 
gave local officials discretionary | 
authority to hold c.o.d. mail at post | 
offices instead of offering it for | 
delivery. Many addressees failed | 
to claim the packages and shippers | 
reported that the volume of “un- 
collectables” jumped to as much as| 
|50% above comparable periods of | 
previous years. | 

Concern over the _ situation | 
reached its peak a few days ago| 
/when officials met with a commit- | 
tee of mailers and_ publisher: 
working through the Parcel Post 
Assn., which has its headquarters 
here. The committee told officials 
‘that shippers are incurring heavy 
losses in addition to the postal ex- 
pense because much of the mer- 
chandise sold by mail order is 
seasonal, and non-delivery results 
in complete loss to the shipper. 


'@ In a message to postmasters in 
the Postal Bulletin last weekend, 
the department’s Bureau of Post 
Office Operations announced that 
all c.o.d. parcels are to be offered 
for delivery as soon as possible aft- 
er receipt at local post offices. 
“The increase in the number of 
returned c.o.d. parcels is of critical 
importance to mailers since their 
selling prices as advertised in ex- 
'tensively circulated catalogs are 
predicated on a relatively stable 
percentage of returned undelivered 
parcels,” the order stated. “Any | 
increase in the percentage of re- 
turned c.o.d. parcels also involves 
greater cost to the postal service | 
which are not compensated for by 
the return of postage chargeable. 
“The c.o.d. service is an essential 


link in the system of distributing 
merchandise, particularly to postal 
patrons who reside considerable 
distances from the larger cities 
where these goods may be avail- 
able for purchase at retail stores,” 
it said. 


Jules Freedman, Carl Leeds 
Form Sales Promotion Firm 
Jules Freedman and Carl S. 
|Leeds have formed an advertising 
and sales promotion § agency, 


Carl S. Leeds 


Jules Freedman 


Freedman & Leeds, with head- 
quarters at 101 W. 55th St., New 
York. 

Mr. Freedman formerly was a 
v.p. in charge of the New York of- 
fice of Joseph Katz Co. Mr. Leeds 
previously headed an = agency 
under his own name, and before 
that directed promotion activities 
for Flexees Inc. and David D. 
Doniger & Co., both in New York. 


Sherry to Resume Promotion 

Sherry Wine & Spirits Co., New 
York, will resume advertising in 
selected magazines and newspa- 
pers in the New York metropolitan 
market this summer and fall and 
has appointed Colman, Prentis & 
Varley to handle its account. An 
advertising schedule is now being 
prepared for a campaign on luxury 
wines and liquors. 


United Electronic to Art-Copy 
United Electronic Mfg. Corp., 


‘Union City, N. J., has appointed 
'Art-Copy Associates, Newark, to 


handle its advertising. 


TOTAL HOMES REACHED 


Videodex Network TV Ratings 
Week of May 1-7, 1954 
Copyright by Videodex Inc. 


PROGRAM POPULARITY 


Homes” Rating 
| Rank Program (000) | Rank Program (%) 
| 1 Dragnet (Liggett & Myers, NBC, 1 Dragnet (Liggett & Myers, NBC, 
MEN tends ochesinindevcvereranectses 13,424 NE, sesviscsnecinstinisociintemeniend 44.5 
| 2. 1 Love Lucy (Philip Morris, CBS, | 2 1 Love Lucy (Philip Morris, CBS, 
Fa ED cvttsstvectiotantnbiterenviens 13,068 Be EE sssxontevecssnnniteartacsved Rf 
3 You Bet Your Life (DeSoto-Ply- | 3 You Bet Your Life (DeSoto-Ply- 
mouth, NBC, 127 Cities) ....... 12,224) mouth, NBC, 127 Cities) ............ 38.4 
| 4 Toast of the Town (Lincoln-Mer- | 4 Toast of the Town (Lincoln-Mer- 
cury, CBS, 116 Cities) ............ 10,414, cury, CBS, 116 Cities) ................ 34.1 
5 Comedy Hour (Colgate, NBC, | 5 Jackie Gleason (Schick, Sheaffer, 
iE MEIN.” susuaihbraspesasepveedevenanves 9,983 Nescafe, CBS, 88 Cities) ............ 33.4 
| 6 Ford Theater (NBC, 137 Cities) .9,981| 6 Comedy Hour (Colgate, NBC, 
7 Milton Berle (Buick, NBC, UE IUD. excvcneutevanvicchsssheveteveesves 33.2 
aE iwhediblacideiindtanavectniesend 9,921 6 Milton Berle (Buick, NBC, 
8 Jackie Gleason (Schick, Sheaffer, RE 33.2 
Nescafe, CBS, 88 Cities) .......... 9,304 | 7 Your Show of Shows (Several 
9 TV Playhouse (Goodyear, Philco, } sponsors, NBC, 70 Cities) .......... 31.2 
ety Fe GOIIOD sis ivvccccncvsicessivess 9,267, 8 Ford Theater (NBC, 137 Cities) ....30.9 
10 Godfrey & Friends (Toni, 9 Kraft TV Theater (NBC, ABC, 
Frigidaire, Pillsbury, CBS, er ENED» ec yunepsbivumionnsecsoenseacediies 30.8 
RE IEEE susissuadcieseteesstbecn eccoccracs 8,891| 10 TV Playhouse (Goodyear, Philco, 
FF UND - insthicecsacterertvinnsimbdeenionse 29.9 
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2AM aw AGAIN an AAI... | 


Odi of 8% in advertising pages | | 


for the first half 1954 


over the first half 1953 
Biggest First Half in Our History 


Coronet 


reaching more people for less money 


than any other magazine 
Circulation: 2,990,000* 
Cost per thousand: $1.67 


*Publisher’s Estimate, First Quarter 1954 
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Allebaugh Joins Broyles Co. Hendry Joins Wherry. Baker _§ Reilly, Brown Changes Name; 

Galen E. Broyles Co., Denver; Wherry, Baker & Tilden, Chi- | Adds Herlihy Products 
agency, has appointed Frank I. Al-| cago, has appointed Gordon Hen-| Reilly, Brown & Willard, Boston 
lebaugh an account executive. Mr. dry to its media staff as space agency, will change its name to 
Allebaugh has been industrial ad- buyer and assistant to Clifford E. Reilly, Brown & Tapply, effective 
vertising and_ sales promotion Bolgard, v.p. and media director. ‘July 1. The agency’s board voted 
manager of Gates Rubber Co.,|Mr. Hendry formerly was with to change the name “in recognition 
Denver, for the past 10 years. 'Grant Advertising, Chicago. lof the outstanding contribution to 
‘the agency made by Horace G. 
-Tapply, executive v.p.” 

Herlihy Bros. Inc., Somerville, 
Mass., has appointed Reilly, Brown 
& Tapply to handle advertising for 
its milk, cream and other dairy 
products. Newspapers and radio 
will head the media schedule. 


Py-O-My to Wright-Campbell 

Kitchen Arts Foods Inc., Chicago 
manufacturer of Py-O-My baking 
mixes, has appointed Wright- 
Campbell Advertising, Chicago, to 
handle its advertising. 


ES aay .S2Y ame 
WHBF -: tv 


CBS for the Quad-Cities 


& 

F 

| is now operating on 
i 

i 

r 


100,000 watts 


This maximum power covers 

the Quad-Cities and 

the surrounding trade area 

for a look-see by a 

total 264,800 TV set owners 
Les Johnson, V. P. and Gen. Mgr. 


Atlanta Reps Chapter Elects 
The Atlanta chapter of the 
American Assn. of Newspaper 
"TELCO BUILDING, ROCK ISLAND, ILLINOIS Representatives has elected Tony 
Represented by Avery Knodel. Inc West, of Kelly-Smith Co., as pres- 
| ident. Other new officers are 


STUDENTS OF STUDENTS—Wyatt Brumitt, 
tising, Eastman Kodak Co., Rochester, N. 


director of juvenile and teen-age adver- 
Y., addresses the Student Marketing In- 


stitute’s clinic held May 24 in the Hotel Roosevelt, New York. Left to right are George 


D. Roth, eastern regional sales promotion 


manager, Chevrolet Motor Division, Gen- 


eral Motors Corp., Detroit; Lester Grey, field supervisor of the institute; Mr. Brumitt; 
Harry Amtmann, advertising manager, A. G. Spalding & Bros., Chicopee, Mass., and 


John Bannon, market manager, Pepsi-Cola 


Co., New York. They were among 15 na- 


tional advertisers given Key of Achievement awords by the Student Marketing In- 
stitute for their success in reaching the student market. 


Thomas M. Hurley, Burke, Kuipers 
& Mahoney, v.p.; William A. God- 
win Jr., Ward-Griffith Co., secre- 
tary, and Ed R. Holliday, Jann & 
Kelley, treasurer. 


a SRO LP Pe 2H D. 
Highway Advertising 


reaches 90% of the 
trading area! 


NATIONAL Highway Advertising exposes your brand name and dealer's name to 90% of your 
prospects each month. This high coverage is obtained in trading centers of 100,000 and less, 
which represent 70.6% of U.S. population. Surveys by National Quality Interviewers, Princeton, 
N.J., prove you get this extensive trading area coverage when you use NATIONAL maintained signs 
with SCOTCHLITE ® brand reflective sheeting. Write NATIONAL Advertising Company today! 


NATION AL 
Advertising Company 


WAUKESHA, WISCONSIN 
A Subsidiary of Minnesota Mining and Manufacturing Company 


19 Sales and Service branches serving the entire nation. 


Copyright 1954, National Advertising Company 


NATIONAL HIGHWAY ADVERTISING DELIVERS YOUR MESSAGE TO THE MOST PEOPLE AT THE LOWEST COST 


'before a Senate 


NARTB Girds for 
Senate Hearings 


on Aid to UHFers 


WASHINGTON, June 4—-Thanks to 
the Army-McCarthy hearings, the 
National Association of Radio & 
Television Broadcasters has a two- 
week period of grace in which to 
prepare the statement it is to make 
interstate com- 
merce subcommittee studying the 
problems of “high-band”’  tele- 
casters. 

During a spirited three-day ses- 
sion last month, the subcommittee 
under Sen. Charles Potter (R., 
Mich.) was repeatedly warned that 
the nation may lose the opportu- 
nity to build a competitive tv 
service unless drastic steps are 
taken in the near future to help 
the high-band stations get their 
financial affairs in order. 


@ Taking cognizance of the uneasi- 
ness that has spread through the 
industry over the position that 
NARTB will take, Harold E. Fel- 
lows, president and board chair- 
man of the association, issued a 
statement today assuring members 
that he will not take sides when 


/he appears before the subcom- 


mittee. 

“In this, as in other so-called 
‘segmentized’ problems within the 
industry,’ Mr. Fellows said, “the 
association’s testimony will be de- 
voted to developing—through sta- 
tistics, research and similar re- 
ports—a factual presentation for 
the benefit of the committee in its 
deliberations.” 


® Clearly impressed by the sugges- 
tions offered by hard-pressed 
high-band operators, the subcom- 
mittee considered such drastic 
solutions as a second tv freeze, 
with the eventual objective of 
moving all tv to the “high” band. 
The committee also considered 
economic regulations which would 
force “strong” stations to release 
portions of prime time segments to 
“weak” networks. 


® As high-band operators ap- 
peared to be winning support, 
operators of profitable low-band 
stations suddenly realized that the 
subcommittee was getting only 
part of the story. NARTB asked 
permission to appear in order to 
give a factual picture of the tv in- 
dustry. 

Hearings were to have resumed 
last Wednesday, but the sessions 
were postponed until June 25, 
partly because Sen. Putter is tied 
up in the Army-McCarthy hearing. 

Meanwhile, Harold Thoms, 
president of WISE, Asheville, and 
temporary chairman of the UHF 
Industry Advisory Committee, has 
wired NARTB president Harold 
Fellows and suggested that they 
meet before the NARTB appear- 
ance to talk things over. Mr. 
Fellows this week wired Mr. 
Thoms he would be happy to meet 


with him on June 14. 
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A century ago, only a few hardy shippers would risk their lives and their wag- 
ons on the tortuous trails to the West. But the giant strides taken by the freight 
industry during recent years have brought the entire nation within easy access 
of sellers of every type of product. And with freight progress has come intense 
competition for the rich markets the industry serves. 

Successful competitors in the freight industry, recognizing that top execu- 
tives influence the type and specific carriers their companies will use, direct 
their advertising to management in the pages of Business Week. That is because 
Business Week reaches an intense concentration of key executives at the low- 
est cost of any magazine in the management field. The result: for the past 
eight consecutive years, freight advertisers have placed more pages in 


Business Week than in any other general business or news magazine. 


YOU ADVERTISE IN BUSINESS WEEK WHEN 
YOU WANT TO INFLUENCE MANAGEMENT MEN 


BUSINESS 
WEEK | 


A Lonely Franc 


These Freight Transportation 


Prospects Through Business Week. 


American Airlines, Inc. 
American Red Ball 
American Trucking Ass‘n, Inc. 
Ass'n of American Railroads 
Atchison, Topeka & Santa Fe Railway Co. 
Baltimore & Ohio Railroad Co. 
Chesapeake & Ohio Railway Co. 
Chicago, Burlington & Quincy Railroad Co. 
Chicago, Rock Island & Pacific Railway Co. 
Delaware & Lackawanna Railroad Co. 
Emery Air Freight Corp. 

Erie Railroad Co. 

The Flying Tiger Line, Inc. 

Great Northern Railway Co. 
Minneapolis & St. Louis Railway Co, 
Missouri Pacific Railroad Co. 

National Van Lines, Inc. 

Norfolk & Western Railway Co. 

North American Van Lines, Inc. 

Pacific Intermountain Express Co. 
Railway Express Agency, Inc. 

St. Louis & San Francisco Railway Co. 
St. Louis Southwestern Railway Lines 
Trans-World Airlines, Inc. 

Union Pacific Railroad Co. 

Western Maryland Railway 

Western Pacific Railroad Co. 


Source: P.1.B.—Year 1953 


Advertisers Reach Their Management 


A MCGRAW-HILL PUBLICATION 
330 WEST 42ND STREET, NEW YORK 


36, N.Y. 
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| ‘Fortune’ Names Hamilton 

| Charles W. Hamilton, formerly 
|with the New York sales staff of 
Fortune, has been named manager 
of the publication’s Philadelphia 
| advertising office. 
| Fanshawe Lindsley, who has re- 


He succeeds 


J. M. BUNDSCHO, INC., Advertising Typographers 
180 North Wabash Ave. 


Type at Its Top 


Here Type Can SERVE You 


+ RAndolph 6-7292 - Chicago 1 


Awaken Public to Merchandiser's Service, 
Harper Advises Milwaukee Art Directors 


MILWAUKEE, June 1—The public 
must be made to realize that to- 
day’s merchandiser is striving to 
offer better quality products at 
more competitive prices, according 
to Charles W. Harper, Chicago, 
manager of informative packaging 
and labeling for Sears, Roebuck & 
Co. 

Speaking last week at the first 
annual awards dinner of the Art 
Directors Club of Milwaukee, Mr. 
Harper said art directors are re- 
sponsible for both bringing the 
public into the store and for moti- 
vation at the point of sale. Art di- 
rectors, he added, can do the best 
job of telling the merchandising 
story. 

Advertisers, he said, should not 
be offered “superficial” help and 


given only what they specifically 
ask of the art director. Mr. Harper 
pointed out that art directors 
should present new ideas on sales 
approaches, methods of packaging 
and uses of color, design and pre- 
sentation. 


= The club presented awards to 23 
advertisers in “design of complete 
unit” and “finished art’’ categories. 
Name of award winning advertis- 
ers and their agencies (or art di- 
rectors) are: 


DESIGN OF COMPLETE UNIT 


Magazine ads—Miller Brewing Co.; 
Mathisson & Associates. 

Newspaper ads—Wisconsin Electric Pow- 
er Co.; Klau-Van Pietersom-Dunlap Ine. 

Trade periodical ads—Becker Electro- 
type Co.; G. Willard Meyer Co. 

Annual reports—Phoenix Hosiery Co.; 


are your sales keeping pace 
with the spectacular growth 
in the Denver Post’s Market? 


Denver’s standard metropolitan area population... 


Up 7° in Past Year 


Up 19% 
Up 64% 


Now 669,700 


Since 1950 Census 
Since 1940 Census 


Here’s growth that’s spectacular, consistent and sound. Equally important, you can 
sell this rapidly expanding market with the economy of single medium coverage. 
In metropolitan Denver, almost 9 out of 10 of your prospects read The Denver Post. 


CIRCULATION 
Daily . 226,807 
Sunday . ‘ : 350,757 
Empire Magazine and Comics 384,570 


A.B.C. Publisher's Statement 
September 30, 1953 


*Source: 1954 Survey of Buying Power 


Tila Voice of, the 


—D 
3 


THE DENVER POST 


Rocky WMountain Empire 


PALMER HOYT, EDITOR AND PUBLISHER 


Represented Nationally by Moloney, Regan & Schmitt, Inc. 


. 
de open Levecr frm thee Presedew: af (amaduae Nomina 


How much te it 


should you pay for TV?. 


“You cen pay too much . .. but you can also pay too little!” 8 


VINCENT BARRECA Prrnsdtew  Conatian Adm , 


er 
“Wher 1s happening te TV pric?” My answer @ * 
sch as pou think And here's why 


PRICE TALK—This full-page ad being run in- 
18 Canadian dailies by Canadian Admiral ” 
Corp., Port Credit, Ont., is an indication — 
that price cutting is a problem norisi of the q 
border, too. The text, a letter by Vincent: 
Barreca, Canadian Admiral president, ; 
points out that Admiral sets bought from» 
an Admiral deoler are guaranteed to give 

full satisfaction. Locke, Johnson & Co. is they 
agency. 


(Jay Conley, art director). 
Posters—Miller Brewing Co.; 
& Associates. 
Displays—Jos. Schlitz Brewing Co.; (R. i 
W. Gibson, art director). ti 
Packaging—Strombeck-Becker Mfg. Co.; ; 
(J. Eaton Gruettner, art director). . 
House organs—Employers Mutual of 
Wausau; (Jay Conley, art director). 3) 


Calendars—K imberly-Clark Corp.;»4 
(Everett McNear, art director). : 
Institutional Books and brochures—E. F. 
Schmidt Co.; (Ray Dennis, art director). ‘ 
Product catalogs—Power Products Corp.; 

Ken Seitz. 

Direct mail—Line Material Co.; 
H. Bercker, art director). 
Stationery—Gustavsen 

Gustavsen Advertising. 


Mathisson _ 


(Frank ” 
i 
Advertising; 


) 


Magazine art—color iustration—Miller * 
Brewing Co.; Mathisson & Associates. 

Magazine art—photographic illustration 5 
—Miller Brewing Co.; Mathisson & As- 
sociates. 

Newspaper advertising art—Ripon Foods { 
Inc.; Paulson-Gerlach & Associates. 

Trade periodical advertising art—Mil-~ 
waukee Advertising Club; (Fred H. Ber- } 
cker, art director). } 

Direct mail advertising art—E. F. 
Schmidt Co.; (Fred Wagner, art director). 

Poster advertising art—Hunter Packing : 
Co.; Baker, Johnson & Dickinson. 1 

Editorial art—Field & Stream; (Her- , 
mann Kessler, art director). 

Photography—color—Jos. Schlitz Brew- ' 
ing Co.; (Ralph Gibson, art director). t 

Photography—black and white—Mar- ° 
shall & Ilsley Bank, Barnes Advertising. 

Calendar art—E. F. Schmidt Co.; (Ray 
Dennis, art director). 


FINISHED ART 


Kimbrough Show Signs 3 
The “Emily Kimbrough Show” 
(CBS Radio) has signed three ~ 
sponsors: International Shoe Co., 
St. Louis; General Foods Corp., 
White Plains, N. Y., and Ward 
Baking Co., New York, for par- 
ticipations. International Shoe, 
thrcugh Guilford Advertising, New 
York, has ordered two participa- 
tions weekly, for 52 weeks, to pro- 
mote its Conformal shoe. Benton & 
Bowles has signed for 13 weeks, 
three times weekly, for General 
Foods’ Certo, starting June 14, and 
Ward Baking has ordered one- 
minute participations twice weekly 
for Tip Top hot bread, beginning 
June 7. J. Walter Thompson Co., 

New York, is the Ward agency. 


Campana Signs for Godfrey 

Campana Sales Co., Batavia, II1., 
has signed to sponsor the 10-10:15 
am., EDT, segment of “Arthur 
Godfrey Time” on CBS Radio and 
Television, effective May 31. An 
alternating schedule wili be used 
and beginning July 6, sponsorship 
will be on radio exclusively. Wal- 
lace-Ferry-Hanly Co., Chicago, is 
‘the agency. 


Richard Miller Joins jJattee 


Richard H. Miller has resigned 
as public relations director of 
Television Programs of America to 
become exec. v.p. of the Eddie 
Jaffee Co. at 156 W. 48th St., New 
York. He will be in charge of tv 
promotion for the production com- 


pany. 
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\dvertising Age, June 7, 1954 


: @ Bernays Sees U. S. 
Control Unless TV 
Pitches Get Better 


New York, June 3—Edward L. 
geays continues his battle 

sainst present tv ccmmercials 
With the declaration that govern- 
- ‘ent control of video may come if 
/@ommercials are not made less ir- 
» + tating. 
The public relations counselor. 
no has cited his surveys of edu- 
s Getors and bartenders as proof 
~ that the public is annoyed by com- 
Me: ‘cials (AA, Feb. 1, April 12), 
«kes this predicticn in the June 
issue of The New Leader. 
, Mr. Bernays charges that ad- 
eye: isers and networks pay little 
Rs ‘cntion to commercials. Even top 

avertising executives are warn- 
“tne that the present system of 
feroadcasting is imperiled by poor 
Commercials, he contends, and he 
@dvises sponsors to stop buying 
€ommercials on “a low bid basis.” 


-.! “The tv commercial must be 
“Sought in the way that art is 
ought, not as one acquires a ton 
ft bricks,” he says, adding that 
Greative craftsmen skilled in giv- 
ng audio, visual and_ esthetic 
fmpact should be hired to do the 
Sob. 
He further urges that the tv in- 
dustry organize a foundation to 
— on fundamental research on 
ow tv ccmmercials can meet 
economics requirements and the 
public interest simultaneously un- 
@er the present sponsored tv sys- 
em. 


Comics Books, TV 
Occupy Spare Time 
of Elmhurst Kiddies 


ELMuHursT, ILL., June 2—Comics 
books and television preempt the 
spare time of the young set (fourth 
’' to eighth grades) most in this 
thriving suburb of Chicago. 

A survey completed by the beard 
of education in cocperation with 
Mell Publishing Co. reveals that 
88.7% of 1,677 kids questioned 
*read comics regularly, 67.5% watch 
the top children’s tv programs, and 
80.9% go to the movies at least 
once a week. Average inccme: 
more than 50¢ a week allowance. 

The study also shows that 81.4% 
of the children read one or more of 
the 10 Dell Comics Group titles 
vegularly. 


s Other data unearthed by the 
survey, which has been incorpo- 
rated in a 40-page report avail- 
able from Dell’s research depart- 
ment, are that 94.8% have tv in 
their homes, and watch it 3.7 hours 
a day. While doing homework, 
51.8% never watch tv, 45.5% watch 
sometimes and 2.7% always watch 
while doing homework. 

Of this group 79.9% receive a 
weekly allowance amounting on 
the average to more than 50¢, 
which enables them to attend 
movies about every two weeks. 

They listen to the radio an av- 
erage of 1.5 hours per day and 
75.4% listen while doing home- 
work. 


Oregon Paper Names Heaton 

M. E. Heaton, formerly national 
advertising manager of the Herald 
and Republic, Yakima, Wash., has 
been named national advertising 
manager of the Register-Guard, 
Eugene, Ore., succeeding Charles 
Pressman, who has been promoted 
to advertising manager. 


James Mount Manages KGW 

James A. Mount, formerly sales 
manager of KXL, Portland, Ore., 
has been named manager of KGW, 
2ortland. Mr. Mount succeeds H. 
Quenton Cox, who has resigned 


Selig Names Harold Siesel 


Selig Mfg. Co., Leominster, 
Mass., maker of sofas and chairs, 
has named Harold J. Siesel Co., 
New York, to handle its adver- 
tising. 


Biddle Opens Missouri Office 

Biddle Advertising Co., Bloom- 
ington and Chicago, has opened 
another office at 1736 Broadway, 
Kansas City, Mo. Don Carter, for- 
merly president of National Adver- 


tising Service Co. and sales mana-, 
ger of Henry Wurst Inc. and Conti- 
nental Color Press Inc., all of Kan-| 
sas City, heads the new office. 


SWITCH FROM STILL SLIDES! 


Start Using 


| ANIMATED TV 
SLIDES o- FILM 


FULL OF ACTION! THEY ZOOM, 
FLASH, SPIN, ROLL and BURST! 


FILMACK STUDIOS 


Chicago, Ill. 


Brown Co. Names Gillespie 

Brown Co., Berlin, N. H., has 
appointed W. F. Gillespie Jr. sales 
promotion manager. Mr. Gillespie, 
formerly assistant advertising di- 
rector of Mead Corp., will head- 
quarter in the company’s Boston 
sales office. 


1323 So. Wabash 


after 18 years with the station. 
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“TWs Top Syndicated 


Get it straizht from S smart clients! 


JOHN T. FARQUHAR, 
FARQUHAR & COMPANY, INC., Utica 


[After only four episodes of INNER 
SANCTUM were presented over 
WKTV, Utica,] we received more 
comments than we dared to hope for— 
and not one word adverse! We have 
even had phone calls . . . to tell us how 
well received the show is. We expect 
INNER SANCTUM to do a very fine 
job for the client—Fort Schuyler Beer 
and Ale. 


> te 


WILLIAM L. POWNALL, President, 
POWNALL ADVERTISING, INC., Decatur, lil. 


We have been using BADGE 714 on 
WTVP for our client, Walter Flora & 
Sons, Jewelers, for approximately 5 
months. The selling power of this show 
has been terrific. It is the top rated 
show in this market, in spite of a com- 
petitive station that’s heavy on network 
shows. High ticket merchandise moves 

uickly when it is displayed on 

ADGE 714. We can wholeheartedly 
recommend BADGE 714. 


ee 


ELIZABETH U. BLOM, 


Advertising Manager, 
GALLAHER DRUG CO., Dayton 


The average rating of 14.1 which 
THE VISITOR produced was very sat- 
isfactory. We scheduled 13 announce- 
ments on cough syrup on this show. 

Sales increased at least 15% with 
us. In addition, the manufacturer was 
quite enthusiastic about the results 
and wrote that he had noticed remark- 
able sales improvement in and around 
our area, 


you hire 


HI BRAMHAM, Sales Manager, 
WSM-TV, Nashville 


During the past 3% years, I have had 
the pleasure of arranging for local 
sponsorship of practically every syndi- 
cated film show offered. by NBC Film 
Division — DANGEROUS ASSIGN- 
MENT, DOUGLAS FAIRBANKS, 
HOPALONG CASSIDY, VICTORY 
AT SEA, INNER SANCTUM, and 
others. The quality of your programs 
has been consistently good. We intend 
to run a lot more NBC Film Shows. 
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On Madison Avenue or on Main Street, smart sponsors are doing million- 


dollar selling jobs. 
But not with million-dollar budgets. 


They’re doing it with NBC Film Division’s big audience, low cost-per- 
thousand syndicated shows. 


Their successes tell you best how it’s being done... in local area after 
local area... month after month. 


NBC FILM DIVISION 


SERVING ALL SPONSORS...SERVING ALL STATIONS 


NBC FILM DIVISION—30 Rockefeller Plaza, New York 20, N. Y. © Merchandise Mart, Chicago, Ill. 
Sunset & Vine Sts,, Hollywood, Calif. © In Canada: RCA Victor, Royal York Hotel, Toronto 


D. E. JACKSON, Partner, 
COX, CHANDLEE & JACKSON 
ADVERTISING AGENCY, Charlotte 


Hopalong Cassidy can sell anything! 
We have HOPALONG CASSIDY 
in 5 television markets. Each one of 
our clients has received a substantial 
sales increase through the use of 
HOPALONG CASSIDY. In 2 markets 
Hoppy more than tripled the sale of 
Dixie Dew Waffle Syrup. Hoppy not 
only sells the children, but also brings 
the adults to the store in droves. 


C. ARTHUR HEMMINGER, Director 


of Advertising and Public Relations, 
FIRST NATIONAL BANK, St. Louis 


When First National selects a televi- 
sion program, two requirements must 
be fulfilled: The program must have 
wide popular appeal . . . must have 
prestige. VICTORY AT SEA meets 
both requirements completely and 
effectively. Response has been very 
favorable. An excellent program 
choice for advertisers who must build 
good will for themselves. 


GEORGE GLAVIN 
WEST PACIFIC AGENCY, INC., Seattle 


West-Pacific Agency has lived the 
‘Life of Riley” since the purchase 
of NBC’s show. RILEY can sell 
nerchandise. I sold it to a local jewel- 
:. The results were fabulous . . . sold 
verything from golf clubs to TV sets. 
he success story made it easy to sell 
a local grocery chain. Results have 
ven overwhelming . . . January was 
'% over a year ago... it was the 
rgest month they had ever had. 


DON DE GROOT 
Assistant General Manager, 
wwI-TV, 

Detroit, Mich. 
DANGEROUS ASSIGNMENT, 
VICTORY AT SEA and BADGE 714 
have all had tremendously successful 
runs on WWJ-TV. They have steadily 
maintained high ratings, given us 
happy sponsors, and brought unhesi- 
tating renewals. We’re proud of the 
records each of these outstanding 
shows has produced in Detroit. 
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“| used to be a copywriter... but they said this was in the nature of a promotion.” 


Changing Agencies Is Costly 


From the standpoint of our staff of news writers and editors, 
there is almcst no news that creates as much interest, and makes as 
good yarn, as a change in agency affiliations, especially if a note- 
worthy advertiser is involved. 

In a very large measure, the news of shifts and changes in the 
agency-client relationship is what “sells papers” for us. So you would 
think that our attitude on changes is, the more the merrier. 

It isn’t. 

As a matter of simple fact, it seems that not one cut of ten of the 
changes we chronicle from day to day are really essential changes. 
In case after case, through the years, we have watched “new” agen- 
cies come up with advertising campaigns that have made us wonder 
exactly what the client gained by making an agency switch. In 
case after case, we have wondered what it was that made him dis- 
satisfied with the agency he had, in the first place. 

Many of the changes in agency-client relationship seem to make no 
sense at all, even after we have carefully listened to the off-the- 
record “explanations” of them. And we are more and more getting 
the feeling that a good many changes in agency-client relationships 
are made for no good reason at all, but merely to satisfy the fre- 
quently juvenile aims of somebody in a client organization. 

We do not believe that no client should ever change agencies. 
Nor do we believe that the client is at fault always and the agency 
never. When an agency loses an account, for whatever reason or lack 
of reason, the loss of the account is in itself evidence that the agency 
has been at fault in some manner. But we can’t escape the feeling 
that in a majority of cases the client might be at least as well off to 
call in the present agency and state his position frankly rather than 
to decide, all by himself, that things have gone so far that they can’t 
be rectified and that the only thing to do is to wipe the slate clean and 
start all over again. 

Changing agencies is a costly process for clients. It should be con- 
sidered as the thing to do only in extremis. If there is any other 
possible solution or any alternative, those possible solutions or al- 
ternatives ought to be considered first, and most seriously. 

An agency change should be made with the greatest reluctance. 
But the general impression is that reluctance scarcely describes the 
frame of mind under which most such changes are contemplated. 


Advertising Helps, But... 


As this is written, it seems certain that the Memorial Day week- 
end set a record for accidental deaths in the nation. And this is a 
sad blow to safety officials and advertisers. 

Advertising has joined manfully in campaigns to reduce accidents 
and, working with organizations like the National Safety Council, 
has undoubtedly contributed greatly to keep the horrible toll from 
rising to more fantastic heights than it has thus far reached. 

Yet the Memorial Day figures are a fairly clear indication that here 
is an area in which advertising alone cannot do a really out- 
standing job. Advertising and public exhortation can help, and they 
have. But accidents on streets and highways go right on happening, 
at appalling rates. And it is becoming ever clearer that the only way 
to reduce them substantially is to maintain vigorous, forthright en- 
forcement programs. 

In the safety area, as in most others, advertising alone cannot do 
the whole job, or anywhere near it. Advertising is an effective in- 
strumentality only when it is effectively used as part of a complete 
package. And in the traffic safety field, it becomes increasingly clear 
that the most important ingredient in the package is stern, strict, 
rigid enforcement of the law. 


What They're Saying 


Utilities, Too... 

Color is going to present public 
utilities with unsurpassed new ad- 
vertising and public relations op- 
portunities. In the areas of food 
storage and preparation; of home 
furnishings; of appliance demon- 
stration, color can be enormously 
effective. It is conceivable that 
color television could bring the 
end of “white goods” ... the pre- 
sent tentative steps toward tinted 
ranges and refrigerators could re- 
ceive vigorous stimulation. The 
service type of program, widely 
used advertising vehicle by utili- 
ties, will get a new lease on life. 
The whole field of decorating, 
food preparation, gardening, 
flower arrangement,  entertain- 
ment planning and the like will 
have new appeal for the housewife 
viewer. Vast areas of public serv- 
ices will be opened up ... with an 
appeal unknown in today’s color- 
less television. 


—H. M. Beville, director, research and 
planning, National Broadcasting Co., 
speaking at the annual convention of 
the Public Utilities Advertising Assn. 
in Boston. 


Finds BBBs ‘American’ 

One of the most striking features 
of life in the U. S. is the role filled 
by the Better Business Bureaus, 
according to an immigrant to this 
big land of ours. 

The Pittsburgh Better Business 
Buréau reports that this immigrant 
heard a radio “interview” pro- 
gram in which another immigrant 
declared it was the drugstores 
which impressed him the most. 

“It’s the Better Business Bureaus 
that impressed me most,” the im- 
migrant in the radio audience said. 
“They are completely American. 
It is unheard of in Europe that 
people could set up rules for fair 
play and make them work by 
themselves without instructions 
and interference from the govern- 
ment.” 

Concluding, the immigrant 
added: “The idea that people re- 
tain and exercise the power to 
work together for what is right... 
is the most healthy sign of Amer- 
ica’s present and future.” 


—From “The Report’ of the Chicago 
Better Business Bureau. 


Believes in Introverts 

Every major insurance company 
in this country makes a big mis- 
take in hiring mostly extroverts. 
They test for extroverts and hire 
extroverts. I think the reason for 


this is they haven’t the facilities 
to train and educate introverts 
who in my opinion make.the best 
salesmen. 

You want to know why? Because 
extroverts become the “personal- 
ity” type cf salesman. They sell 
by accident while the introvert 
sells on purpose. The introvert 
who can be trained in an academic 
and professional approach will be 
twice as good a salesman. 

—Armand J. Gariepy, head of Sales 
Training International, Barre, Mass., 


speaking before the Hartford Sales 
Executives Club. 


Sugar Coating Won't Help 

The advertiser has no morals. He 
is utterly and completely selfish— 
and undcubtedly has to be in order 
to survive. He may hate everything 
for which a newspaper stands—and 
yet be its greatest space-buyer. He 
may read a newspaper avidly be- 
cause he likes its editorial view- 
point, yet the moment he is so- 
licited for advertising he becomes 
a cold, calculating business man. 

Nothing in the way of phony 
promoticn can change this single 
overriding factor. And yet so many 
newspapers waste the talents and 
time of promotion men trying to 
build solicitations and campaigns 
that deal in fantastic extravagance 
and overstatement. 


—Norman E. Isaacs, managing edi- 
tor, Louisville Times, speaking at the 
convention of the National Newspaper 
Promotion Assn. in Nashville. 


Temporary Benefits 

A good deal of the recent gaso- 
line advertising has been unsound 
and confusing to the public. That 
kind of advertising creates only 
temporary benefits for the adver- 
tisers. .. 

Claims have been made for qual- 
ities that are difficult, if not im- 
possible, for the average motorist 
to detect. Implications have been 
made of some qualities which do 
not exist. 


—Samuel H. Elliott, v.p. in charge of 
sales, Standard Oil Co. (Ohio) at an- 
nual meeting of Sohio stockholders. 


You and Salesmen 

Recognize achievements in pub- 
lic. Reprimand errors in private. 
Develop. better salesmen and 
better salesmen will develop your 
business. 


—Jack Corrigan, management engi- 
neer and sales analyst, addressing the 


Bridgeport, Conn., Chamber of Com- 
merce. 


Advertising Age, June 7, 1954 


Rough Proofs 


Paul Raiborn says subscription 
tv could help u.h.f. stations. 

Could be; look what the beep 
has done for the fm boys. 


Fifteen Hudson dealers in Chi- 
cage have sued Jim Moran, the 
biggest Hudson dealer of them all. 

Maybe they don’t like to see 
him giving away Motorola tv sets 
and Fedders room conditioners to 
new car buyers. 


‘ 


Aluminum Co. of America is 
taking a vacation from media reps 
from Labor Day to Oct. 17, and 
the hard-working salesmen hope 
this means the red carpet will be 
rolled out any time before the first 
Monday in September. 


“Inland Daily Pvess still finds 
tv the number one problem,” head- 
lines the world’s greatest adver- 
tising journal, which might have 
reported the same thing about the 
NARTB. 


Tobacco distributors in Chicago 
are cpposing cigaret vending ma- 
chines, on the theory they would 
be taken over by the heirs and as- 
signs of Al Capone. 

There’s nothing like having a 
reputation. 


“Young man with 20 years’ ex- 
perience” has let it be known that 
he would accept a job as adver- 
tising or sales promotion manager. 

For him life may begin at 40. 


“Notre Dame v.p. calls National 
Collegiate Athletic Assn.’s tv lid 
reactionary.” 

In collegiate circles, that’s a 
dirty word. 


* 

Market Facts Inc. says St. Paul 
and Minneapolis could support a 
big-league baseball team, but who 
is optimistic enough to picture the 


fans in the Twin Cities rooting for 
the same club? 


Edythe Fern Melrose told the 
Supermarket Institute that “men 
think—women feel.” 

That’s what the grocers with 
fresh vegetable departments have 
been saying right along. 


“We exposed a large tv com- 
pany as practicing a fraud on the 
public, and every one of our ad- 
vertising media ‘threw him out’,” 
reports the head of the St. Louis 
Better Business Bureau. 

Threw him out of the media and 
into jail? 


“I consider AA the Wall Street 
Journal of the advertising and 
selling business,” says Ray Mithun. 

Now maybe some enthusiastic 
reader of the WSJ will call it the 
ADVERTISING AGE of the financial 
and business field. 


“Recession? The economists for- 
got to tell the fishermen about it,” 


remarks Sports Afield. . 
But did they tell the fish? 
Copy Cus. 
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The editorial and advertising power of THE 
INQUIRER gives you the right combination 
for opening the rich pocketbook of Delaware 
Valley, U.S.A.: a vigilant editorial policy that 
has won the confidence of the people in this 
ever-expanding area... a powerful advertising 


L12...R14...L18...R6 


impact that has made THE INQUIRER FIRST 
in Total Advertising for 20 consecutive years. 


Use this combination to open the way to the 
multi-billion dollar Delaware Valley market 
...the world’s greatest industrial area. 
Schedule THE INQUIRER ... first! 


Che Philadelphia Prquiver 


The Voice of Delaware V » ‘ey, U.S.A. 


DELAWARE VALLEY, 


Retail sales 4.6% higher here than 
throughout the nation! Delaware Valley, 
U.S.A. (only 2.9% of U.S. population) . 
accounts for 3.1% of total U.S. 
retail sales! 


Exclusive Advertising Representatives: 


NEW YORK CHICAGO 
ROBERT T. DEVLIN, JR. 
342 Madison Ave. 


Murray Hill 2-5838 Andover 3-6270 


EDWARD J. LYNCH 
20 N. Wacker Drive 


West Coast Representatives: 


DETR« SAN FRANCISCO 
FITZPATRICK & CHAMBERLIN 
155 Montgomery St. 
Garfield 1-7946 


GEORGE °™ 
Penobsco! J. 
Woodward . * -60 


Retail Sales Top 
National Average In 


U. Ss. A. 


LOS ANGELES 
FITZPATRICK & CHAMBERLIN 
1127 Wilshire Boulevard 
Michigan 0259 
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ARF Releases First Readership Study 


of a Controlled Circulation Paper 


New York, June 4—The Adver- 
tising Research Foundation today 
released its survey of the audience 
and readership of the October, 
1953, issue of Commercial Car 
Journal, a Chilton publication. 

It is the fifth business paper 


which scored 53%. 
Other highlights in the report: 


Four Wheel Drive Auto Co. trucks, 


e The number of potential readers 
per copy was found to be 2.6. The e The survey disclosed that al- 


October issue of CCJ was found 
to have a potential audience of 
92,000 readers, of whom 32,000 
were qualified readers. 


e It was found that 38% of read- 
ers received their copies at their 
place of business; 2% received 
copies at their homes, and 60% re- 
ceived their copies by route list 
or pass-along. 


most three-quarters of the publi- 
cation’s potential readers are con- 
cerned in some way with the 
purchase of equipment and sup- 
plies. 


e Of those who enter into or rec- 
ommend purchases, 86% said they 
usually specify the make or brand 
of equipment or supplies. Only 
14% of those answering this ques- 
tion replied that they do not 
usually specify the brand. 


Advertising Age, June 7, 1954 


e Editorial readership scored an 
over-all rating of 96% while ad- 
vertising readership was rated 
98%. Highest scoring of all 163 
pages measured was a simple-page 
department titled “Laugh It Off,” 
made up of 17 jokes and a cartoon. 
Its score was 65%. 


# Scores for component parts of 
the high-scoring Permatex ad re- 
flected well-sustained interest on 
the part of readers whom it attrac- 


study made by the foundation, and 
the first it has made of a controlled 
circulation paper. The four publi- 
cations studied earlier were mem- 
bers of the Audit Bureau of Cir- 
culations and Associated Business 
Publications at the time they were 
surveyed. 

Today’s 198-page report pro- 
vides detailed information about 
the audience of the surveyed issue 
and the readership of its editorial 
and advertising content, as well as 
data about “pass-along” copies, 
reading habits, purchasing influ- 
ence and product brand specifica- 
tion of those who receive the 
publication. In addition, the re- 
port includes a reproduction of the 

. 163 pages, plus front cover, which 


= The study of CCJ is based on 
443 interviews made from Nov. 
24 through Dec. 16, 1953. Field 
work and tabulations were con- 
ducted by National Analysts Inc. 
under ARF supervision. 

Of those interviewed, 98% are 
reported to have read one or more 
of the 127 advertisements which 
were measured, while 96% remem- 
bered having read one or more of 
the 51 editorial items—exclusive 
of pictures and cartoons. Of these, 
96% remembered having seen one 
or more of the 59 pictures, and 
69% remembered having seen or 
read one or more of the seven car- 
toons. 

Readership scores for the 20 top 
ranking ads ranged from 54% to 
39%, with an average readership 
rating of 46%. 

The 20 highest scoring ads, com- 
posed of 21 advertisements because 
of tie scores for 20th place, were 
dominated by color ads. Sixteen 
were in color and five were b&w. 

Nevertheless, the top ranking ad 
was a full-page b&w display for 
Permatex gaskets on Page 1 which 
scored 54%. Second highest scor- 
ing ad was at the extreme end of 
the book, on the back cover, a full- 
page display in three colors for 


A BIG 2-STATE, 36-COUNTY MARKET. 
Greatest | 
Retail Market 


The Largest 
Newspaper 


bserver 


First in the Carolinas in 
CIRCULATION - ADVERTISING - NEWS CONTENT 
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ted. Copy pointed out how to use| ads were Four Wheel Drive trucks, | 
three varieties of the manufactur- | full page, which scored 53%; Grif- | 
er’s sealing compound in fleet) fin Directional signals, full page, 
shops, and the layout included line 52%; Standard Oil Co. (Indiana), 
drawings and pictures of the prod-| motor oil, spread, 51%; Texas Co., 
uct. The pictures scored 53%, the | lubricants and fuels, spread, 51%; 
headline 38% and the copy 45%.|Bendix-Westinghouse brakes, full 
This was one of several instances, | page, 49%; Electric Auto-Lite 
the report notes, in which the spark plugs, spread, 48%; Phillips 
score for readership of any copy | 66 motor oil, full page, 47%; Pure 
exceeded the score recorded for Oil, lubricants, four-page insert, 


the headline. |46%; Wagner Lockheed brake 


The ten highest scoring color) parts, spread, 46%, and General page, 33%; Goodyear tires, page,’ were 


Motors ad on parts and accessories, | 31%, and Studebaker trucks, page, 
four pages, 45%. | 30%. 

The entire cost of the CCJ study 
= The ten highest scoring b&w has been underwritten by the pub- 
ads, in addition to Permatex, lication, which is not a member of 
were General Electric, headlamps, | ARF. 
spread, 47%; Goodrich tires, full | 
page, 44%; Wagner electric re-|m@ The first survey of the founda- 
corders, page, 41%; White Motor |tion’s continuing study was based 
trucks, page, 41%; International|on a survey of the Oct. 15, 1948, 
trucks, page, 35%; Waukesha en-/issue of Automotive Industries, a 
gines, page, 34%; Alcoa aluminum, |Chilton paper. Three publications 
surveyed during 1950— 


She's got to 


etd 


, a 


woman's da 


the A&P magazine 


American Builder, a Simmons- 
Boardman paper; American Ma- 
chinist and Chemical Engineering, 
both McGraw-Hill publications. 
Half the cost of those four sur- 
veys was defrayed by Associated 


Business Publications and_ the 
remainder by the _ publications 
studied. 


The current report is being dis- 
tributed without charge to ARF 
subscribers and to the American 
Assn. of Advertising Agencies and 
the Assn. of National Advertisers. 


Maher Forms Own Company 
Creative Services Co., 550 Fifth 
Ave., New York, has been organ- 
ized by Edward Maher, formerly 
editor of the National Assn. of 
Manufacturers’ monthly magazine 
U.S.A. The new company plans 
to develop and produce public in- 
formation materials exclusively. 


H. O. Stone to Leave Pacific 
H. O. Stone will retire as a part- 
ner of Pacific National Advertising 
Agency, Seattle, on July 1. Mr. 
Stone joined the agency in 1920. 


GIVE THEM 


ACTION BALLOONS 


Balloons that Fly, Zoom, Roar, 
Whirl. Balloons that demand — 
and get — full customer atten- 
tion. Balloons that are WANTED 
by every kid in the land! 


Oak’s colorful Action Balloons 
are tops as premiums or give- 
aways. Space for your name or 
ad. Write today for details and 


prices. 


The OAK RUBBER CO. 


Ravenna, Ohio 


mm 220 Sycamore . 
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Don't Open That Pack of Cigarets Before 
You Read This Story! You May Regret It 


PHILADELPHIA, June 2—Are you 
a ripper, slasher, peeler or mincer? 

If you smoke cigarets, you are 
probably one of these, and it means 
plenty, brother. 

These are the pigeon holes into 
which Bernard J. Tamarin, head of 
Pull-Packaging Inc., places cig- 


HIB. 


aret-pack openers, and on the basis 
of these, he can (he says) tell a 
great deal about the twistings and 
cavortings of your mind. 

Mr. Tamarin is the inventor of 
the Snap-Open pack introduced 
last April by Philip Morris & Co. 
and the machines which produce 
the pack are made and leased by 
his company. 

Mr. Tamarin began his study of 
the way in which cigaret smokers 
open their packs about 20 years 
ago, when he first got the idea of 
inventing a new type of cigaret 
pack. It has been a very informal 
study, made casually but carefully 


clubs, railroad stations and restau- 
rants. He makes no_ profound 
claims for his findings in the psy- 
chological field. 


= Here is what he has to say about 
the types he has isolated: 

“When you see a package that 
looks as though it’s been opened in 
a lion’s den—by the lions—then 
you know a ripper’s been at work. 
Surprisingly enough, he’s often a 
restrained, sometimes even timid 
fellow on the personality side. He’s 
also artistic. A lot of painters and 
architects are rippers.” 

Rippers are those who tear off 
the whole top of the packet or 
commit mayhem upon a chosen 
corner, often mangling one or two 
cigarets in the process. 


in such public places as parks, 


There are, according to Mr. 


Tamarin, degrees and variations 
of the ripper as mild and violent 
sub-types. The so-called “normal” 
way of opening a pack of cigarets 
—that is, by tearing off the foil 
on one side of the revenue stamp— 
belongs in the ripper category by 
definition, though it denotes aver- 
age personality factors. 


s Slashers operate with surgical 
finesse on the body of the pack. 
After removing the cellophane, 
they split the pack down the mid- 
dle with an educated thumbnail 
or, in more delicate cases, some 
sharp instrument like a_ pocket 
knife or razor blade, then pop the 
pack open. These are middle slash- 
ers; those preferring the sides are 
termed side slashers. 

The slashers, according to Mr. 


48.8% 


You buy more than just time when you 


buy KRNT-CBS in 


Des Moines. Sure, you 


get the station which is first in 61 out of 
67 Hooper-rated periods ... the station 
which is first in share of audience morn- 
ing, afternoon, and evening. But you get 
something more when you buy KRNT — 
you buy that easy-to-see mark of a cham- 
pion. KRNT is the station with the stars 


. . . the station 


on for news... 


Central lowa depends 
the showmanship sta- 


tion affiliated with KRNT Theater, world's 
largest legitimate theater . . . in short, 
the Know-How, Go-Now station in Des 


Moines. 


Represented By 


30.4% 


The Katz Agency 


Your Basie Buy Mu Jowa 


CBS in DES MOINES 


w OT our or 67 


HOOPER-RATED PERIODS! 


IN SHARE OF AUDIENCE! 


Morning . . . Afternoon . . . Evening 


41.8% 


THE 
REGISTER 
AND 
TRIBUNE 
STATION 


Advertising Age, June 7, 1954 


Tamarin,are useful around parties 
“where there’s generally a lot of 
groping and grabbing for smokes.” 
They make friends easily and are 
often generous to a fault. 

They’re also late for appoint- 
ments. Slashers are worriers, bor- 
rowers and good cooks. You can 
count on them to sign petitions, 
baby sit and laugh at all your 
jokes. They’re generally over- 
weight. 


= The most deceptive type, ac- 
cording to the study, is the peeler, 
who appears outwardly calm and 
self-possessed, but is inwardly a 
nervous wreck. 
The peeler opens the pack with- 
out any tearing at all. He peels 
it open as calmly and deliberately 
as he would a banana, Mr. Tam- 
arin says. The average peeler is 
content merely to dislodge the 
revenue stamp and unfold the top 
of the pack, but extremists in the 
group go as far as peeling open the 
whole pack at the seams. 
“Peelers carry the world’s trou- 
ble on their shoulders,” Mr. Tam- 
arin says. “They’re impractical 
too, as a rule, and are vain and 
easily mortified. Peelers are al- 
ways agreeing with you and hate 
to see any fuss. They’re great suf- 
ferers.”’ 


= A rare peeler is one who opens 
his pack of cigarets at the bottom. 
All the evidence isn’t in on this 
scarce type, but the bottom peeler 
has a rather obvious approach to 
‘life. 

“It’s depressing,” says Mr. Tam- 
arin, noting his emotion as un- 
scientific. “All is not lost for the 
bottom peeler, however,” he says. 
“I knew one who made a good 
marriage and became a_ happy, 
out-going ripper.” 

Women predominate in the 
mincer class, last of the four cov- 
ered in. the study. They open a 
pack by picking the foil to pieces 
a little at a time, finally exposing 
an area big enough for cigarets to 
pass through. 

“Though their technique can be 
called mousey, they’re far from 
mousey personalities,” says Mr. 
Tamarin. 


@ Mincers are crafty and irritable. 
They’re also highly intelligent, 
showing a higher average IQ than 
smokers in the other groups. 

“Mincers know how to take care 
of themselves,’’ Mr. Tamarin sums 
up. Cited as a specialist in this 
group is the holer, who tears (or 
minces) a hole in the corner of 
his pack just big enough for one or 
two cigarets to be shaken through. 
He’s a perfectionist, according to 
Mr. Tamarin. He’s also stingy. 

The obvious moral of-this study 
(now that it’s out) is to avoid be- 
ing classified as one of these types 
by using cigarets packed in a pack 
with Mr. Tamarin’s invention. 

No listing is made by Mr. Tam- 
arin of the type of person who 
would use his device as yet, but it 
probably means (a) that he is ex- 
tremely secretive about himself, 
and (b) easily influenced by mag- 
azine articles on psychological 
types. 


Weiss & Geller Opens Branch 
Weiss & Geller, Chicago, has 
opened a branch office on the West 
Coast at 355 N. Beverly Drive, 
Beverly Hills, Cal. Walter N. Hil- 
ler Jr., formerly West Coasi radio- 
tv director of Toni Co., has been 
appointed tc head the new branch. 
Weiss & Geller handles a large 
portion of the Toni account. 


Pledge $500,000 for Drive 

A budget totaling $500,000 has 
been pledged by 50 industry chair- 
men of the Father’s Day Council, 
New York, for the organization’s 
20th anniversary campaign in 1955. 
The fund-raising drive fer next 


year’s promotion will start July 1. 
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hi -10 Outdoor Advertising offers 


high circulation at low cost 
because it reaches America’s millions 


repeatedly, every day. 


Its short copy and full color 
deliver impact that sells automobiles— 


particularly if the subject is of prize-winning calibre. 


Proof? . . . Just watch the rorps go by! 
ASK YOUR ADVERTISING AGENCY ABOUT OUTDOOR ADVERTISING 


outdoor advertising reaches the most 
people — most often. — at lowest cost 


THE STANDARD GROUP OF OU DOOR ADVERTISING COMPANIES 


444 MADISON E, NEW YORK 22 
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the Auocece of our advortigons it 


that’s why we offer these SPECIAL SERVICES to all 


© Complete direct mail service to all important toy outlets 
 @'98-page booklet on MARKETING and MERCHANDISING OF TOYS 
© GUIDE TO BUYING TIME—department stores, wholesalers ‘and chains 
@ List of more than 300 FACTORY REPRESENTATIVES 


ie Direct mail bulletin, TIPS TO TOYBUYERS—featuring sad items manu- 
_. factured by advertisers in T&N. Mailed Free! _ . . 


Assistance in securing new toy ideas ; 
=e savers GUIDE, more than 540 pages, peeve oneal 


Write for further information 


CHICAGO 1, 307 N. Michigan Avenue 
_ Tel. RAndolph 6-0743 
NEW YORK 10, 200 Fifth Avenue =f 
Tel. ORegon 5-1566 | 

LOS ANGELES 17, 1127 Wilshire Blvd. 


Tel. MAdison 6-361! | 


GET MORE EFFECTIVE 
ADVERTISING RESULTS IN 


TOYS a 


NOVELTIES 


Employes Buy Chicago Firm | 
A group of nine employes of) 
Barnes & Reinecke Inc., eto 
‘design, research and development | 
“engineering organization, have 
'purchased the company from Joy 
Mfg. Co., Pittsburgh, which has op- 
| erated it as a subsidiary since Ap- 
ril, 1953. The price has not been 
disclosed. Thomas W. Alder, pres- 
ident of Barnes & Reinecke under 
the Joy ownership, will continue to) 
head the company. No personnel 
changes are contemplated. Most of 
the new owners are engineers. 


‘Oregonian’ Names Morrish 

William R. Morrish, formerly as- 
sociated with the New York State 
Publishers Assn. and the American 
Newspaper Publishers Assn. in 
Chicago, has been named assistant 
to M. J. Frey, publisher of the 
Portland Oregonian. The newspa- 
|per also has appointed Ed Neider- 
| korn, formerly with Blitz Adver- 
tising, to its promotion staff. 


This is interest 


Want to get the big jump on competition, to move ahead 


by leaps and bounds? Direct your sales pitch to the 


Magazine favorite of the middle class, it reaches better than 


one out of every five American families each week. 


The 
AmentcaNWEERLY 
. ENTHUSIASM is interest raised to the buying pitch! 


THE AMERICAN WEEKLY, 63 VESEY STREET, 


va 
Wire) 


This is ENTHUSIASM! 


x 
The American Weekly creates ENTHUSIASM 


moneyed middle millions through the pages of The AMERICAN WEEKLY. 


NEW YORK 7, 


N. Ye 


Advertising Age, June 7, 1954 


Record Ad Drive 
Promotes United’‘s 
New DC-7 Service 


Cuicaco, June 1—In the “most 
ambitious promotional program” 
ever undertaken in the company’s 
history, United Airlines is using 
newspapers and consumer and 


\trade magazines to tell the story 


of its new  365-mile-per-hour 
Douglas DC-7 non-stop, coast-to- 
coast service. 

Insertions are being run in 45 
newspapers in New York, Chicago, 
Denver and California. Full-color 
spreads are being inserted in Look, 
Newsweek, The New Yorker, The 
Saturday Evening Post, Sunset, 
Time and U. S. News & World Re- 
port. Other ads are scheduled in 
aviation and travel publications, 
as well as radio, tv and movie pub- 
lications. 

In addition to magazines and 
newspapers, United will use out- 
door posters on the West Coast, 
and will convert a large number of 
United neon signs to include “DC- 
7.” Full-color direct mail, includ- 
ing 3” gold plastic DC-7 models, 
and window displays will also be 
used. 

N. W. Ayer & Son, Philadelphia, 
is United’s agency. 


OAAA Issues Sales 


Testimonial Booklet 


Cuicaco, June 1—With a hand- 


some, three-color testimonial book- 


let, the Outdoor Advertising Assn. 
of America is attempting to make 
outdoor advertising better under- 
stood in the 15,000 communities in 
which OAAA members operate. 

Titled “The Outdoor Story,” the 
52-page public relations brochure 
features testimonials from heavy 
users of outdoor boards, including 
advertisers and agencies, govern- 
ment, public service and traffic 
safety leaders. In most cases a pic- 
ture of a recent poster used by the 
advertiser is placed next to his 
tribute. 

Recent ads of Ford, Nash, Ral- 
ston-Purina, Sunkist, the Advertis- 
ing Federation of America and 
others create the effect of a kind 
of hall of fame of successful out- 
door selling. Along with testimon- 
ials in the fields of mass selling. 
public service and traffic safety, 
there is a section which discusses 
organization and standardization 
of the outdoor medium. 

With the book being offered to 
OAAA members at cost, officials 
of the organization say they hope 
for a _ distribution of at least 
100,000. 


Ramsey, Stratton Bows 

A new Los Angeles agency, 
Ramsey, Stratton, Barley & Brown, 
has opened offices at 1585 Cross 
Roads of the World. Principals, 
John O. Ramsey, John M. Stratton, 
Henry W. Barley formerly were 
account executives with Ruthrauff 
& Ryan, Los Angeles, and Don 
Brown previously operated an ad- 
vertising production company and 
was an art director and production 
manager for several Los Angeles 
agencies. 


Jules Lippit Adds Two 


Jules Lippit Advertising, New 
York, has been named to handle 
promotion for Allegro Electronic 
Corp. and Manfredi Wood Products 
Corp., both of Huntington, N. Y. 
Cooperative advertising in news- 
papers and trade publications and 
promotion to dealers will be used 
for Allegro, and trade publications 
and direct mail will be used for 
Manfredi. 


Brazil Coffee to Cermin 

The Brazilian Coffee Institute, 
Rio de Janeiro, has appointed Her- 
bert Cermin & Staff, San Francis- 
co, to handle promotion for Bra- 
zilian coffee in 11 western states. 
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wi| Albert Millet Opens PR Office 


Albert Millet has resigned as 
public relations director of Haire 


Publishing Co., New York, to open 


his own publicity and promotion 


™ \office at 261 Fourth Ave., New 


York. 


American Oil Boosts Glazier 
American Oil Co., Baltimore, has 


.|appointed George M. Glazier man- 


m jager of advertising and sales pro- 


| STATE FARM MUTUAL > 


Frere oes So apes 


‘|motion. Mr. Glazier, with the com- 


pany since 1930, succeeds Emil F. 


Kalkhof, who has retired after 
serving nearly 37 years as the 
company’s first advertising man- 
ager. 


Two Join Henri, Hurst 

Henri, Hurst & McDonald has 
appointed James F. Beird an art 
director and Perry L. Brand a mer- 
chandising executive. Mr. Beird 
formerly was art director of Ruth- 
rauff & Ryan, and Mr. Brand pre- 
viously was with Metro Comics 
Group. 


Morey, Humm Names Two 


Walter R. Stone, in the copy and 
contact department of Morey, 
Humm & Johnstone, New York, 
has been appointed an account ex- 
ecutive of the agency. Edward J. 
Gardner, previously in the copy 
and merchandising departments 
of Young & Rubicam, has joined 
the agency’s creative staff. 

> ae 
Kaiser Names deGrassi A.M. 

Kaiser Aluminum & Chemical 

Corp., Oakland, has appointed Al- 


17 


berto H. deGrassi advertising 
manager, following the consolida- 
tion of its advertising and sales 
promotion activities. Mr. deGrassi 
formerly was assistant advertising 
manager of Kaiser’s aluminum 
division. 


Hx". 


1 Sac bemreoge aren Sent 
pon pee neseee coy 
teem a 


POSITIVE—After a series of ads on reck- 
less driving, State Farm Mutual Automobile 
Insurance Co., Bloomington, Ill., took a new 
tack with ads like this stressing “good 
driver’ qualities. The positive approach, 
the company reports, brought a fourfold | 
increase in mail responses after insertions | 
in Life, Sunset and Time as well as farm. 
publications. Needham, Lovis & Brorby, | 

Chicago, is the agency. 


Most Shoppers Don’t 
Buy Substitutes for 
Out-of-Stock Items 


NEw York, June 1—A study of 
2,400 shoppers in 56 cities shows 
that 11 of 20 shoppers walk out of | 
the market when they can’t find | 
the item they’re after—and they | 
buy no substitute. The study was. 
made by Selling Research Inc. 

Of the 2,400 shoppers, 367 
(15.3%) reported an out-of-stock 
condition. Saturday is the worst 
day for out-of-stock (19.5%), then 
comes Wednesday with 17%. Least 
affected day of the week is Tues- 
day, with 11.5% 

Out-of-stock is not limited to 
relatively new products, since 
66.5% of the disappointed shoppers 
reported the store usually carried 
the desired item. Less than 52% 
were sufficiently pre-sold to ask a 
store employe for the missing item. 
Less than 40% accepted a substi- 
tute. 

When no substitute was taken, 
65.3% said they’d go to another 
store; 20.7% said they’d look no 
further, and 14% were non-com- 
mittal. 

Selling Research found out-of- 
stock more frequent in chain stores 
than in independents. Incidence of 
out-of-stock in chains was 16.1%; 
in independents it was 13.6%. 

The study summarizes interviews 
made during the first three months 
of this year. Cities covered in- 
cluded 17 with populations under 
100,000, 34 between 100,000 and 
500,000, and five cities with more 
than 500,000. 


Three Buy Controlling Stock 
in Julius Kayser & Co. 


Three textile men have acquired 
a controlling interest in Julius 
Kayser & Co., New York, with 
a purchase of a large block of 
Kayser common stock, estimated 
at about 200,000 shares. Purchase 
price was not disclosed. Purchas- 
ers are Philip Goldsmith, president 
of Diamond Hosiery Corp.; Abra- 
ham Feinberg, president of Ham- 
ilton Hosiery Co., a subsidiary of 
Diamond; and Benjamin Hiner- 
feld, of Hamilton Textile Mills, 
an affiliate of Hamilton Hosiery. 

Mr. Feinberg has been named 
chairman to succeed Raymond C. 
Kramer, who has resigned. Mr. 
Kramer, however, will continue 
with Kayser in an _ advisory 
capacity. Mr. Goldsmith is ex- 
pected to be named chairman of 
the executive committee, and Mr. 
Hinerfeld, exec. v.p. 


Grande Joins ‘Tempo,’ ‘Bold’ 
Victor C. Grande, formerly with 


Cue, has joined Pocket Magazines 
Inc., New York, as circulation 
manager. Pocket Magazines pub- 


Canadian Daily Newspapers Association 


55 University Avenue, Tor 


Unproductive Advertising Is NEVER Justified ! 


‘0, Ontario 


CATED! 


This woman is a stubborn but frustrated shopper. 
She saw a manufacturer’s advertisement, was sold, 
and has been looking for the product ever since. 
The ad didn’t tell her WHERE to buy. 


Advertising, to be effective, should make it EASY 
for the reader to respond. Thus a classified ad 
with a ‘phone number outpulls one with a box 
number. It is so much easier for the reader to 
*phone than to write. 


Stores this woman has called on, handling other lines, 
have naturally tried to sell her a competitive 
product. She hasn’t given in yet, but she 
will eventually. 


Too bad the manufacturer didn’t realize all business 
is local and shopping can’t be made too easy 
for potential customers. 


In daily newspapers, the ad could have saved this 
woman’s time and temper—let alone her feet—if 
dealer HOOKERS had appeared underneath. 


HOOKERS are retail signatures grouped below 
manufacturers’ newspaper ads. They take the 
guess-work out of shopping, give the manufacturer 
a “paying-partner” in moving his goods, and 

add to his space—sometimes as much as 100%. 


During 1953 Canadian retailers “‘bonused”’ manufacturers’ 
advertising in daily newspapers with 149,876 hookers —an 
aggregate of 3,515,733 lines of retail support. 


e I. H.Macbona_p, General Manager 


lishes Tempo and Bold. 
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There’s nothing new about “do-it-yourself”. It’s been kick- —_ been climbing steadily, with a monthly average of over one 


ing around ever since men found out they could build _ million copies sold per issue in the first quarter of 1954. 

things, given some decent tools, enough ambition and a bs 

: Reason is, of course, that MI tells its readers how rather 7 

helpful issue of MECHANIX ILLUSTRATED. ) 

than merely printing prettied-up articles about ‘“do-it- @ 

as Now, all of a sudden, it has become a national craze. Won- _ yourself”. In addition, among all general and mechanical 
derful! It couldn’t happen to a nicer book. And MI is magazines, MECHANIX ILLUSTRATED leads in editorial pages 


already showing the results of the boom. Circulation has devoted to “do-it-yourself”. MI allots 45.2% of its total 
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CAR OWNERSHIP . . . Over 90% of 
MI readers own one or more cars. 
That’s why Mechanix Illustrated de- 
votes approximately 14% of its edi- 
torial to automotive features. In 1953, 
MI received requests for more than 
2,300,000 reprints of McCahill’s car- 
testing articles alone! 
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HOME WORKSHO?P ... 82.5% of MI 
readers own their own home workshop 
or work bench. They’re great buyers 
of hand and power tools. They’re avid 
readers of the many, many “how-to- 
do-it” articles in their favorite maga- 
zine. That’s why MI devotes 45.2% of 
its editorial content to this classifica- 


tion—more than any other magazine 
of its kind! 


y * Publisher’s Statement to ABC 3-31-54 


-more men to Mi 
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editorial to this subject. (LLOYD H. HALL 3/54) 


Ht | That’s why the MECHANIX ILLUSTRATED market is such a 
logical one for advertising products that a man can put to 


use in his home workshop. MI literally puts the tools and 


materials right in a man’s hands. More pages of “do-it- 


yourself” attract more men to MI. More men buying MI 


o: of the Fawcett family... 


fmt | means more prospects for your products. Ni \ORK, 67 WEST 44th STREET 
: CHICAGO, 612 NORTH MICHIGAN AVENUE 
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HUNTING AND FISHING .. . 50.3% 
of MI readers own hunting equipment, 
57.4% own fishing equipment. A lot of 
outdoor guys read MI. They all are 
consumers of fine hunting, fishing and 
camping equipment. That’s why MI 
gives them all the helpful information 
possible. 
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Home of the Month 


This deftly designed $8,000 home has = 22-4e0t 
living room, twe bedrooms end « full berement. } 


THE SILBERT 


HOME OWNERSHIP .. . 66.9% of the 
readers of Mechanix Illustrated own 
their own homes. 93.2% do some form 
of home repair. It’s not difficult to 
figure out how large a market that is 
for tools, building materials, electrical 
and plumbing supplies. 
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Admiral Promotion 
to Use $50,000 Per 
Week for Newscasts 


CuicaGco, June 1—Admiral Corp. 


Creates Own Sales Staff be opened in Los Angeles under | ' 
The FR Corp., New York photo- the direction of Alfred J. Berman, 
graphic equipment manufacturer, | @dvertising and merchandising 

will withdraw the sale of its —. | manager of the company. 

ucts from its distributors Jul 

and launch its own sales Fino to| Snow Crop Promotes Carey 
sell directly to retail camera stores.! William E. Carey, central divi- 


A sales office and warehouse will|sion sales manager of the Snow 


Crop division of Clinton Foods, 


‘New York, has been promoted to 


Crime Lab Devices 


5138 Police Chiefs buy: national retail sales manager, with 


New York headquarters. Snow 
Crop also has appointed John A. 
MacLellan, formerly general sales 
manager, manager of the sales 
planning department. 


_ABC-TV Signs Two Affiliates 
| ABC-TV has signed two more 


CALORIE CONTROLLED..| 


FORTIFIED WITH 


last week led off its huge 20th an- 
niversary promotion withthe pur- 
chase of a $50,000-per-week sched- 
ule of radio newscasts. 
Twenty-two five-minute broad- 
casts are being aired on an hourly 
schedule between 9 a.m. and 11 
p.m. Saturdays and Sundays over 
the full 348-station American 
Broadcasting Co. radio network. 
During June the newscast com- 
mercials will concentrate on Ad- 


YOUR DOCTOR KNOWS-—This is the first of a series of painted outdoor bulletins 


which will be used throughout the country by B-1 Beverage Co., St. Louis, stressing : 
the Vitamin B-1 content of its lemon-lime soda. William Zalken & Associates, St. cleaner free with the purchase of 


affiliates, bringing it’s total to 198. 
|They are KID-TV, Idaho Falls, 
@ Ida., and KTEN-TV, Ada, Okla. 


miral’s offer of an Apex vacuum 


any of 49 products priced above 
$195.40. The vacuum cleaner car- 
ries a $79.95 retail tag. 


Louis, is the B-1 agency. 


‘Maytair’ Appoints Keenan 
| Maclean-Hunter Publishing Co.|man F. Keenan advertising man-|been with the publishing company 
‘Ltd., Toronto, has appointed Nor-|ager of Mayfair. Mr. Keenan has|for 10 years. 


~~ ae 
1475 Broadway, New York City 


= Full-page newspaper ads for the 
promotion began appearing this 
week and will run in more than 
150 cities. A b&w page is also 


scheduled for the June 14 issue of 
: Bouse Leone Met Washington TV oo ee ee 
= $7,400 GUNTHER JAECKEL MINK 


lieves to be the largest single pur- 
chase—100,000 units—in the his- 
tory of vacuum cleaner merchan- 
dising. Admiral officials indicated 
that other items may be included 
in the giveaway later in the pro- 
motion. 

Agencies involved are Erwin, 
Wasey & Co. (radio) and Russel M. 
Seeds Co. (print media). 


]. P. Shelley Appoints 
Statf, Adds Adolphs, Rikki 


A new Los Angeles agency, J. 
P. Shelley & Associates, has opened 
offices at 6399 Wilshire Blvd. First 
additions to the staff are Jack 
Pugh, formerly advertising and 
public relations director of Axel- 
son Mfg. Co., Los Angeles, an ac- 
count executive, and Charlotte 
Dunkerley, formerly with Erwin, 
Wasey & Co., Los Angeles, assist- 
ant media director. 

The agency has been named to 
handle advertising for Adolph’s 
meat tenderizer and Adolph’s salt 
substitute, made by Adolphs Ltd., 
Burbank, and for Rikki Products 
Co., Los Angeles salad dressing 
manufacturer. 


War Costs Sheaffer $500,000 

The drive by W. A. Sheaffer Pen 
Co., Fort Madison, Ia., against dis- 
count selling of its products has 
cost the company $500,000 in sales 
so far this year, according to Jack 
Asthalter, merchandise manager. 
Since the war against price cutters 
was started (AA, Feb. 1), the pen 
maker has spent more than $400,- 
000 “buying back” its own mer- 
chandise from discounters, with 
the rest representing sales that 
might have leaked to discounters. 
Total sales for the Jan. 1-May 15 
period were reported to be 30% 
over the corresponding period last 
year, — 


By using America’s only “3-state one-station 
TV network” you can save the cost of a $7,400 
Gunther Jaeckel mink coat in 13 weeks of a 
20 second spot campaign. (10 spots per week). 


OVER A MILE HIGH 


Mt. Washington’s more-than-a- 
mile high TV station covers most 
of the three states of Maine, 
New Hampshire and Vermont. 
On the air in August. 


BAGS THEM ALL 


Covers virtually all the families 
local TV stations do. Reaches 
thousands of families they cannot 
reach. Costs 49% less than the 


Broadcasters Assn. Elects 


Robert J. McAndrews, commer- 
cial manager of John Poole Broad- 
casting Co., has been elected presi- 
combination of the 3 TV stations dent of the Southern California 
¢ giving next best coverage. Broadcasters Assn. Norman J. 
Fs Ostby, v.p. of KHJ and Don Lee 
% Broadcasting System, has been re- 
f elected v.p., and Thelma Kirchner, 
manager of KGFJ, Los Angeles, 
has been reelected secretary-treas- 
urer. 


i eR gee, "i = 
eee i SRE ate, 


Bridgeport Brass Buys Plan 
Bridgeport Brass Co., Bridge- 
port, Conn., has bought into the 
multi-message plan on Mutual } 
starting June 22. Hazard Adver- i 
tising Co. is the agency. ; 


Na nee 


Mt. Washington T V_ inc. 
WMTW 


Represented nationally by 
HARRINGTON, RIGHTER & PARSONS, Inc. 


CBs Channel 8 


Charles D’Honau Joins ‘Life’ 

Charles E. D’Honau, formerly 
with Triangle Publications, has 
joined the New York sales staff of 
Life International Editions. 


CPE eR Re REE. a A hee a. Re . os "i 
’ ac Y, Ne Ne > 5 7. bs Tey oF ;- : ’. 5 # ah a. <> ae he ‘" ,* eve yNant ye 2. sg y ¥-. ) Sao  . ~~ Pe 
BR a Oye eg Papal si Aw sy SG ee es soph: Parts * Me Te eee ‘ he. ye Pao ey RAI Se Sere OP See ‘ Spe 2 oe ios ‘e 
LY tis rarer ese eoae Scan A rae he at! 2 Acid evs Den ke Saino eo eam Pky fet Si Sy Mansa DON ed ; ree oa pete MN ee Fe CERN Bi) hae ena ination, 7 Bae AS a Ane PES el bere ae: ial) fe 8 Seine Oomee Cae >: ar ‘a ~ 
rawr hice tees et tee cee rise 5) Veeck, Mei he eens Sate ys es Se & She MI Rin BI Ee RM Ty pet ein Sets , RR Rik a ka Oe a a hae Fe ely ae ’ Pe ae A a Ge “he i ET ths Fae eke Bedi: cet EN tes SA = Sey ot Saee ae « BTR CS ate te 
vhs Aree 02 ESE Te eB: Soe Cpe eC EA at ty Se eo ip aren Ran, Viger im on ape cs pees atey ae CAE Bw Reina ore wart bone RY oie i oo in PRT ok) ek ue CPN A ele Picees Fog: Rearmed Sita ie ree Ete Rg NRT ae tas aie oe as ea 
fag? nt : Se Va eS 1 seer ag hee RD aE es : ere Ba Se We retin, Himes SS oe Set oo R ieee aot Sane lt ah Sahm che” SP a he Mh se eA N Sn eg ie al on og a ae 7 gone teh ass 5, es eg es Gigs Sn ih oe ia Bie ee SO ids 0 eR Rag Cs Soe A ts Ree fen Mie Sth ee 
eRe ere ee a iooy sient Yi aoe: SEO eis Rares OME ee ats oN eR sp to ee eae ag ko! tue gan Sie Sie ae pee Peeionae ae aa iS 2 ice Ret cs eae, area fa te ge ey eer rte =o Ce ae Te Bic ks Mun Ss We Be Naas g hs age! 
Shi: ate si eae Ge figs) ake Be eit oc Nera pe Dace Cane we a ee hes ihe ee ee em ilo eae Bre heehee ark Weeds NEA ess 0S te SR Petra BERL PO eR Te ROR Wea LS Pee anh ee te 
‘+e ; : : : ; eae ess ris date mae nadie PS ee hore ot eS See i ' 1 2 Te aR 8 ey ag ai EAS NN ae cag ge ee a oer 
é aes res 
; Bin lage ae aes 
a. oe ee 
~ ee 
ae or Ce i fi 
ba ae ' 
ae bre a 
i ii 
7 ' 7 
| 
. ae t 
| 
, } ante : : 
; ae, 
, ; Cs ee 
- a teeta H 
: : iia ¥ Ree. 3 eee: FIC . 
x n& ce apices 
- cuss “he : 
7 Siow ¥ a oe ~~ 
" gg : 7 
: ey Sees re if 
i ge Rs 
ie. | ae Se | 
= ae Acetic hice: REN oa H 
ee REC B P cee, oer sk j 
: His eee { 
| 2 RW bare . | 3 ? 
= Sa 8 eee eo ‘ ae : 
* ae ie ti oo 2 : , 
- & Vi AM | i B. : q sy \ 
- | * i jv ae : ‘ 
: ys ac : 
oe Oe eo 
os | i yy * Me ee eee PR ee eS ee ee ee ES 
SS ae © p aes EE ae See © rg Pe a Be p } 
me ~~  £JouR JacToR ANOWS = 2 + i 
C : i sa See i ee “a Mawar eke ee Peete SS os , 1 
.? } eS es 
L — foie LsRon — “ | 
ast SE SNS or ; } 
: 1) : ; Z —— va - : Z i 
; : } 
* on | 
ee oO 4 2 ene" eS aaa Fe 
> - i ‘ ; 7 | . ee E 
1 \ Bal . a ae Ys se Pe a i 1 
a >) Bee ek amet, 9 “Tes “ca! 
ee : 1 ae See ’ 
: 8 ieee Se ae ES 
Sf; BS ie na 
erent 808 
es agote bal 
oe aM ep ‘ 
3 SR ate 
sg ER SSE EE TL ee, le ee soe 
| - Re mh ‘ 
oe BRAT re eae e 
¥ el ete 
si $e a acs sala 
Beare cy ; 
SAR ' 
; ma ae aren ies } 
Dae { 
‘ ra ‘ t 
fh ae) 
i a 
gee .. 7‘ in 
“, i { 
: eRe as : 
meteestrs sien e 
- > 
| . | 
ie nn 
oN 6 lt a 
s niga <9 
‘ pot ene 
{ Ber A pie a ; 
| as 22 
te y , ‘ t 
5 Af is Sy Same, } 
f s Doh gol 
. / "I - * a 
y le figs i 
—l—7a— 4 ‘ ie ; iy 
a y ohn es i ae Ps | 
i f ee ; moet bi 
cs , ; ve Fy : ee he ne rte 
2 y a 2 . oe Dap Ra os | 
R A ,. ag & eae eae ; 
q fé ies «> ‘ | een Mm aS | 
re f F hia nt 2 ee . ‘i mite ei | 
ee / oe. fs Z . ae eee, | 
creh i x 7 ee 
oe eh la els = a Ae 4 os see 
re ans) 3 eg ae sd es oe Meds hy 
mie Sees Sa ss ee, (SEO Se oe aa 
7 Hise, ie Saab ae >, oii yo Rey a 
mf gs. Bae ~ —. o~ eee on apse alla 1. 
=05 ak ee iy eges . * ? ia 3 athe ' 
ase Sg eres Te ae E Fs ? e Nt ee one 
lle See oe he Sa : q F ¢ . ee ion sahose apa < 
aghe a ae , a 432 é 9s F de geet ee 
a ik a inn a oP See ! 
2 hae ae “hee +n é ‘ me einer Ss 2 a 
% e 92 oe. So : Pe oe # * FP as | ae Ps Meike ec <t 
sy : i a Pees. —- ae } 
> = Ia Pte ey an athe bined 
‘ —— . ‘i ES ae Re STE Reta oe { 
Fore e : 5 * . i... isis, i ee ae 
me 4 ae ite Cae: nt ape cen er é ~ ee eee ORM ete. 7 A } 
eae Bee ee ee re ae ae oA pom A - 
ies Se a ee ie ; is —) es ee Mica Be 
as & ‘ep ei cs ne 5 ge (a ey en we he . Pee nee oe ae 
, . pare a e a ee as ae eo pS he ae bg ¥ Bs : +h Saat i 
Sti Var ame ee ty gee ; — ce mg a Bo cr ae ne } 
ples (a ee apes 3 Orr eee a ae m ‘ oe a reek a 
: ioe). pee 
det ae oe 2 ea 5 NE, ire eas pn ee ee Sena ee * me Se o* wae: gt Ri 
rss ea (ame X os a Ie cana ea a Se om — i ee Aah 8 > ca re fh ic 
“ia fe ee re ee mane Peacin. eae = a te % ; oer Rati: 
ia oe = a ae ene eb) lee EET a a a . ie Pe + ee bw es an ou 
Pa Aaa RY anh ¥ . BGA at heabar aitigieg nti Bs Bi a . — re 
‘or car, a etna Sa ee ae ——— Rie a te 
ie, Mg Fee 4 eee La ga ge ie 4 Ree ca ss . hg. Ears * ' 
A cd Fe Tae ee Oe 4 at ee ee Toa a eu Ree. E eee eee ge mors ea re 
ene at hy gotta Ma iia giles ak vel Fag i wots Sid Mey a eee Be ah SS “ 3 hs ie ge ce ee eters 
eps a ars Pare. gon Oy Tere > Se ae eal y % oe Seige ae 
ae gee ee a ae a fee era Tae co an ni ee ee i aa 
Se ‘ Mr me es oo ee eee ae eM es io hee ‘ 3 . es eae it | 
ate se mam : ae eas tees j ‘Sore alee Lge"> BES ae eee ae 
‘ er ae Aer ot ee 1 woes ks eee ce é a 4 < re <.: >. ne = ras ie - ' 
- Ear SUES ee aes 2s eee / oe ; 2 elle * {See ee ae 
a ea % Sa te a eo aes | a mye 4 TNS peat 
2 Pa Je capt a oes : i . ss , >» ee ape he 
; \ is cae 
o a ee a erat nee ance: bee NX i Nala wc 
Mer, AS aie, 
: & Pees he gs 
; €i ir tS neaes at 
Sis ee : ~ 
one ; pie 
ate << VF 73 ome Se 5 a 
as PS “ff J, mers ee 
A Sz), Was ee 
be. , uit 
he = ae Po ee 
ur bf een Bee 4 
: 5: See x ei oe ER Sie 
e ./ . PRS ae 
* age aac me 
a ‘So at ea 
EN eR Me ies 
Robes (a ¥ ee 
iv rks hae aoe 
nts Rai accai 
; ee ae 
Si it ae 
’ 
= gers 
t — oa } 
\ j 
X ios A 
. 2 oe 
; : ‘ re 
hae. : . 7 * -—— ee 
. ae : : Teeny , es i Pincta ia : 5 , Di RRO a ee 
: S a S (ea a . a — z e a 
ay wit cP = a * - * rs « : were ney 2 . ~ . x F : $ . = 


What’s Complicated About This? 


Embraced within the covers of FARM JOURNAL . . . The 
Farmer’s Wife magazine is the best selling women’s service 
magazine on farms by a 3 to | margin. 


FARM JouRNAL doesn’t underestimate the power of farm 
women nor the need for a real farm women’s magazine. Much 
of FARM JOURNAL’s great success is due to the love farm 
women have for The Farmer’s Wife. 


Interested in an economical and highly effective approach to 
more than 3 million women who live in the country? 


FARM Journ. has it. Why settle for less? 


FARM JOURNAL 


Graham Patterson, Publisher 
Washington Square, Phila. 5, Pa. 


° Consumer pro iict ? Sell the whole Country-Side market with the Country- 
Side Unit--F x JOURNAL and TOWN JouRNAL. Circulation 4,380,000. 


. 
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Summer Nights 
on Their Hands 


NEw York, June 


hands this summer. 


In terms of sponsored hours sold 
for the warm weather season, CBS 
Radio is slightly ahead of the field, 
but all four of the major networks 
have big sustaining gaps in the 


le i hedule. | 
Radio Nets Have (“cuutiis reperts approximatety| 


4—Unlike Friend Irma” into the “Suspense” 
television, the radio networks will | period and half of the Lux time 
have plenty of night time on their| has been sold to Chesterfield for 


¥% hours weekly sold for the sum- | 
mer months. Best nights for this) 
network are Monday and Tuesday. | 
Two long-time Monday night spon- 
'sors—Auto-Lite for “Suspense” 
and Lever Bros. for “Lux Theater” 
—are dropping out, but Carter 
Products and Toni will move “My 


“Gunsmoke.” 


= Other Monday night regulars 
are expected to keep their time 
during the vacation period. Arthur | KENT S. PUTNAM, secretary-treasurer 


TELL AND SELL YOUR STORY 
WITH GENUINE PHOTOGRAPHS | 


ent Scouting,” but Garry Moore has been elected v.p. of Woodward 


Basford Co., New York. 
newscasting for Hamm’s beer, Ford 


of 
Godfrey will take a rest from “Tal- the National Industrial Advertisers Assn., 


& 


chee " Byron, Westport, Conn., agency. He was 
| will fill in for Thomas J. Lipton. formerly an account executive with G. M. 
|Ed Murrow will vacation from 


‘and American Oil, with another 


pny for Lowell Thomas. 


ths i 


4-County Market. . 


“home folks’, as 


James M. LeGate, General Manager 


That's a lot of radios! And, we 
have our full-share-plus in WIOD’S 


have our full-share-plus of 
everything else that's good and 
solid—Effective Buying Income, 
Retail Sales, Population, Climate! 


Just ask your Hollingbery Man. 
He has the full story . . . not 
only of the market, but of 
WIOD'S qualifications and 
know-how for getting your full 
story to most of the 941,900 


vacationing thousands 
constantly streaming into 
this year ‘round Playground! 


5,000 WATTS - G10 KC - NBC Affiliate 


National Rep., George P. Hollingbery Co. 


losing “People Are Funny” 


nighttime periods. 


. just as we 


“Time for Love.” 


well as the 


for the Money.” 


| 
| 


4m; 


'CBS newsman subbing for him. | Mrs. North” and Louella Parsons 
| Kaiser-Willys has not asked for a, Will be off for the summer; the 
sponsor has not indicated its fall 
On Tuesday Colgate’s “Mr. and plans for these shows yet. CBS is 


to 


NBC in September, but meanwhile 
it will continue as a Tuesday night 
vehicle for Amana for the next 
few months. “Johnny Dollar” stays 
on for Wrigley. Longines-Witt- 
nauer is taking a hiatus on its 


There are no advertisers signed 
for Wednesday or Thursday after 
8 p.m., EDT. With the end of 
P&G’s run on the Power Plan, 
that sales formula is being scuttled, 
leaving the “FBI in Peace and 
War” and “Mr. Keen” without 
sponsors. Other cancellations in- ‘ h ae 
clude General Electric for “Meet |? listed at this writing after 6 billings annually—were renewed. 
Mr. McNutley” and Jergens for|?: ™: EST, except for a West Five out of six daytime periods at 


# Bristol-Myers and Eversharp— ee re a 

the latter is a short-term buy—are | m Counting the network’s top Po pe and “Road of Life” dropped 
scheduled to stay with the “God-| op feature, Fulton Lewis Jr., plus | °# the P&G list. 
frey Digest,” though the latter may | Multi-Message sales, Mutual re-| This 
be a digest of Godfrey shows with-| ports nearly eight hours of night- 
out the head man. Saturday nite | tame wate sold for aaiate Get 4:30 p.m. (EDT) weekdays, _ 
is strictly deadhead except for 35 | advertisers are scheduled to take |°e>t for one quarter-hour strip. 


minutes—five for the “Sanka Sa- a hiatus on their time periods. 
lute” and 30 for Old Gold’s “Two) 


|for Kraft Foods. 

Leaving the air for the summer, 
with no word yet that the sponsors 
are coming back in the fall, are 
Colgate (“Our Miss_ Brooks”); 
Lucky Strike (Jack Benny): Rex- 
all (“Amos ’n’ Andy’’), General 
Electric (Bing Crosby) and Hall- 
mark (‘Hall of Fame’’). 

In the new program department 
CBS is presenting: Gary Crosby 
as a summer sub for his father; the 
Godfrey understudies, Peter Lind 
Hayes and Mary Healy, in a strip) 
|show, and “The Cobbs,” a situa-| 
tion comedy with William Dem-| 
arest and Hope Emerson. 


= NBC counts eight hours weekly 
of nighttime signed for summer, 
including the participating spon- me : 
sors on “Fibber & Molly.” Most of AA CUP WINNER—Clurching the 40-Ib. 


7 3 Advertising Age trophy is Thomas O’Con- 
the 15-minute music shows, dramas | nell, J. Walter Thompson Co., Chicago, who 
and newscasts are staying on the won the prize at the Agate Club’s annual 


air as is. “Telephone Hour” golf outing. Mr. O'Connell came through 
(AT&T); “Band of America” with a low gross of 75. 
(Cities Service); “Dragnet” (Lig- 
gett & Myers); Groucho Marx, 
(DeSoto-Plymouth); Roy Rogers|are Gruen and American Safety 
(Dodge), and “Grand Ole Opry”) Razor Co. (Walter Winchell); 
(R. J. Reynolds) are among those Sterling Drug (‘Mystery Thea- 
continuing. ter’), and Hotpoint and Lambert 
Pall Mall will take a hiatus on| (Ozzie & Harriet). This leaves 
the “Big Story” segment. Cancella-| ABC with six hours and 40 min- 
tions taking effect before summer | utes of nighttime sold weekly for 
gets under way include “Voice| summer. 
of Firestone,” “Truth or Conse- 
quences” (Pet Milk), Phil Harris'm The story for daytime radio this 
and Alice Faye (RCA) and Bob| week was a different one, with 


Hope (American Dairy). In the|both CBS and NBC cheered by a 
doubtful category is the “Railroad | raft of renewals from their number 


Hour.” — : ‘one sponsor, Procter & Gamble. 
Loneliest period at NBC is Sun- All seven soapers on Columbia— 


day, where there are no advertis-|for a total of $7,500,000 in gross 


taking a hiatus on their time. These 


_Coast regional hookup. The Sat-|NBC were retained, with “Wel- 


_urday night picture is only slight-|come Travelers” moved to the 
ly more encouraging. afternoon and “Life Can Be Beau- 
| 


gives Columbia a full 
house of advertisers from 10 a.m. 


Most of this business will come Denney Joins TV Programs 
Charles E. Denney Jr., formerly 


| 


‘from sponsors who are retaining 


Currently, the most productive their regular-season news pro- With the American Broadcasting 
night of the week for CBS—Sun- grams and multi-message periods.,C®» has joined Television Pro- 
day—looks anemic for summer,! Among : 
with only Philip Morris and “My Miller’s beer, Johns-Manville, 95 8" account executive. 
Little Margie” staying on without American Federation of Labor and 

a break. Gene Autry (Wrigley) Gabriel Heatter’s stable of adver- Gerth-Pacific Adds One 
| will take a four-week leave. Edgar tisers. Saturday and Sunday are 
Bergen, now aired by Van Camp the weakest nights of the week. 
-and Consolidated Cosmetics, will 
‘be back in the fall with an hour lost the Friday night Gillette fights 
‘of music, interviews and comedy to NBC, and three sponsors are 


them: Johnson’s wax, 8'ams of America Inc., New York, 


Universal Mfg. Co., Richmond, 
Cal., has appointed Gerth-Pacific 
American Broadcasting Co. has Advertising Agency, San Francisco, 
to handle advertising for its pumps 
and water systems. 


"When time is important—for fast, 
_pendable service with top quality, you 
can depend on take Shore to come 
through “in the pinch’’— for that’s a 
Lake Shore specialty. ‘Round the clock 
service on mats, plastic plates, stereo- 
types, reprints and shipping. The largest 
most complete filing service on dealer 
o-ops and dealer mats in America. 


Lake SHOLE sisi a 


‘Seeley 8-1010 
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This month, Dell published its two and a half billionth comics book! 


And, just as Dell’s first comics book, twenty-five years ago, won 
the praise of parents, teachers and clergymen for its wholesome 


entertainment, so does the latest Dell Comic merit their approval. 


With more than one-third of the totai U.S. comics output, Dell is 


the largest comics publisher in the world, now averaging more 
than 25,000,000 copies a month. With a record of over 
400,000,000 copies a year of its wide variety of publications, 
Dell is also America’s largest »:agazine publisher, and the 


number-one name on the natior « newsstands! 


- "Ee AVEMVO, NEV F TVRA £6, NW. TY. 


DELL PUBLISHING COMPANY, INC., 2¢ 
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CIRCULATION GROWTH SINCE 1946... 
FOUR WEEKLIES IN THIS FIELD 


Of the total 7-year growth of all four of these magazines, 
43% went to “‘U.S.News & World Report” alone 
(and with the most voluntary of circulation methods). 
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ur 376,642 


Based on ABC averages Jan.-Dec., 1953 vs. Jan.-Dec., 1946 
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2-Its sales power Is quickly discovered... 
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FIRST TEN MAGAZINES IN | FIRST 10 MAGAZINES IN 
ADVERTISING PAGES~-1953 ADVERTISING PAGE GAINS~-1953 


RANK MAGAZINE PAGES RANK 
Ist Business Week 5,756 Ist 


2nd _ Life 4,294 
3rd Saturday Evening Post 4,186 
4th New Yorker 3,971 


5th Time 3,561 3rd 
6th Newsweek 2,962 4th 


US.NEWS & WORLD REPORT = =—s_— 2, 6th 


8th Popular Mechanics 1,903 8th 
9th Better Homes & Gardens 1,820 9th 
10th Fortune 1,770 10th 
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MORE THAN 675,000 NET PAID 


A MARKET NOT DUPLICATED BY ANY OTHER 


MAGAZINE PAGES GAINED 


Life 479 


US.NEWS & WORLD REPORT 


Sunset 301 


Business Week 254 
Better Homes & Gardens 204 
Fortune 181 
Coronet 149 
Popular Mechanics 115 
Living 102 
Farm & Ranch—Southern Argiculturist 97 


Source: Publishers Information Bureau 
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FIRST in susscriptions © 


DIRECT FROM SUBSCRIBER 


if 
305 pages gained, 1953 vs. 1952 : seca 1. 2B 
—greater than any other magazine in the field. 84.3'% of subscriptions “By mail direct to ie 
publisher’’—greater than any other magazine ? 

in the field. i 

8 

FIRST in circuLaTion GAINS FIRST CHOICE x 


ri ame 


WITH ITS READERS 


Nb 
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ays 


99,551 gain in ABC average, 1953 vs. 1952 


eit ine in the field. 93%, of U.S.News & World Report subscribers 
Snneier ane iy er aaa & Oe Ms ‘do not subscribe to Business Week 


83% of U.S.News & World Report subscribers 
do not subscribe to Newsweek 


FIRST in NEWSSTAND GAINS 90%, of U.S.News & World Report subscribers 


do not subscribe to Nation’s Business Ps 

' ee 

o # 4 

pen gain . vs yee pa 953 vs. 7 Zo of Re r tr hale ort subscribers q 
in the field. cat Oe 92% of U.S.News & World Report subscribers 


do not subscribe to Fortune 
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‘ One, and only one, magazine in the field gives you. . . 
Bs r’ 63% 

teh STILL MORE FOR YOUR ADVERTISING more readers ane! dollar 

: DOLLAR! | 
: PF AT% 

+ Every increase in page rate has meant a mors readers por adtuel 

decrease in rate per page per thousand . a 

a No other magazine in the field 


can match this record! 
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Advertising Offices: 


30 Rockefeller.Piaza 
New York 20, N.Y. 


Other Advertising offices in 
Boston, Philadelphia, 
Cleveland, Detroit, Chicago, 
St. Louis, San Francisco, _ 
and. Washington 
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Whirlpool Lowers Price 
Whirlpool Corp., St. Joseph, 
Mich., has lowered the suggested 
retail price of its 1954 automatic 
washer Model AA-40 from $229.95 
to $188, a reduction of $41.95. The 


new price, which will be in effect | 


through July 31 only, is the lowest | 
at which a Whirlpool automatic 
washer has ever been offered. 


Glamour Door to Fisher 

Glamour Show-R-Door’ Co., 
Chicago manufacturer of tub en-| 
closures, has appointed J. H.| 
Fisher Associates, Chicago, to, 
handle its advertising. 


Letter raised $100,000 for New Church 
Feb. “‘REPORTER'’ told how a _ Bott 
letter made new church possible for con- 
gregation of 105 families. Interested in 
sales letters? For reprint, write on L.H. 


used es Wott 4 31 


Leo P. Bott, Jr., 64 E. Jackson, Chicago f 


:~ 


Robley Louttit Moves Office 


T. Robley Louttit Inc., Provi- there will be one less shopping day | 
dence agency, has moved to larger than there was in the correspond- | 


quarters at 49 Peck St. 


“eet Department Store Sales... 


WASHINGTON, June 3—Depart- 


ment store sales in the U. S. for the May 22 were down 5% 


Sales Show 8% Gain Over ‘53 Figure 


| Sales during the week ended 


o. A 3% de- 


week ended May 29 were 8% \cline in sales was recorded between 


of 1953, reversing a downward | the corresponding period of 1953. 


trend which had lasted for five 
straight weeks. 


serve Board the rise in sales should 
not be viewed with too much op- 


~*\timism, because there were six 
| JOHN G. RAGSDALE, former Chicago divi-| Shopping days in the May 29 week, 
sion sales manager of General Tire & Rub- Compared with only five shopping | District, Area, and City 


Sales are expected to drop during 
the week ending June 5 because 


i\ing week last year. 


Preliminary 


returns 


indicate 


\that sales of domestic floor cov- 


sets and many apparel items are 


ahead of last year. 


% Change from ’53. 


Week Ended 

Federal Reserve May May 

Besdes 15 22 

dodivastiiaseinonens mal —5 

Boston District ............ —4 —_i7 
Metropolitan Areas 

| Boston —9 ~ 4 

Downtown Boston ............ —9 —5 

NPI casos ieosenaenincancetess —12 —4 

Lowell-Lawrence ...............- —l1 —4 

Cities 
ne nan —l1 —13 
POGCIRRROR  sestensiiiiniisision —12 —15 


Which 


is the most 


important 


leg? 


The answer is obvious, of course. 

Selling in the appliance, radio, TV business is just like 
this three-legged stool. It takes three to hold up sales — 
the distributor, the distributor salesman and the retail 
dealer. When any one of the three fails to give support, 


sales topple. 


PRE On ARE 


Hecirical Dealer 


Remember this when you plan your sales and 
advertising programs. And remember, too, that Elec- 
trical Dealer is the magazine that covers all three 
groups. It is the only magazine that publishes a 
special edition for appliance, radio, TV distributors and 


distributor salesmen. 


ELECTRICAL DEALER z/ oon 


THE APPLIANCE-RADIO-TV SALESMAGAZINE 


SALES OFFICES: 
CHICAGO 11, ILL. 
22 E. Huron Street 
WHitehall 4-0868 
Walter J. Stevens 
Orrin A. Eames 
Lou Porterfield 


PRospect 1-0505 


CLEVELAND 15, OHIO 
1836 Euclid Avenue 


John E. MacArthur 


NEW YORK 17, NEW YORK WEST COAST 

101 Park Avenue MCDONALD-THOMPSON 
MUrray Hill 3-0256 San Francisco Seattle 
J. H. Thomson Los Angeles Dallas 


William G. Dunn 


THE SALES MAGAZINE EDITED FOR ALL 3—DISTRIBUTORS—DISTRIBUTOR SALESMEN—DEALERS 


| 
| . . ° 
But according to the Federal Re-| erings, furniture, appliances, tv. 
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Department Store 


Sales Barometer 
Change from 1953 


+8% 
—3% 
Week Jan. 1 
Ended to 


May 29, 1954 May 29, 1954 


New York District .................. —H —5 
Metropolitan Areas 
NE Salon cand Seabdamacecterseacecinbs r-—5 —5 
INE Scccccncsscesicesocdesstnsasta r—10 --2 
Syracuse r—12 --7 
Cities 
PE IIE: (iiXinencvasicdnesizccesciens r—-5 4 
a LURES er ae r—1l1 —10 
Philadelphia District .............. a —16 
City 
| —15 
Cleveland District —0 
Metropolitan Areas 
ES aia naachctasisssinicccuenien sce —13 
Cincinnati .... —10 
Cleveland —10 
Columbus .... —T 
IL, silastic teks aseaseendyincbinaseses —9 
Erie —9 
City 
sino ccgeinsbdnde ° ° 
Richmond District ................... —I6 —4t 
Metropolitan Areas 
Washington ................. sihlaaiahs r—13 —15 
Downtown Washington .. r—16 —16 
I iid cinscaskcieysvdecaeonieses —15 
Richmond ........... —5 
Atlanta District —H 
Metropolitan Areas 
Birmingham —15 
Jacksonville ....... 0 
IS: Tasickacdaptovancen +3 
Atlanta —ll1 
Augusta ........... —19 
New Orleans . —8 
Nashville ............ —1 
Chicage District +1 
Metropolitan Areas 
SEN iaccciSausecteiubaedinresdscianeteite +4 
Indianapolis ........... -9 
BIND wssdrevinseces —1 
Milwaukee +5 
St. Louis District Hh 
Metropolitan Areas 
Fer onee —21 +18 
Louisville —12 
St. Louis —5 
Memphis —12 
Minneapolis District ............ = r+l 
Metropolitan Areas 
Minneapolis-St. Paul ........ ° ° 
Minneapolis City .............. 0 —-1 
Bt BE GH  cssecsaiecsinccercinns * ® 
Cities 
Duluth-Superior .................. r—6 +1 
Kansas City District .............. —1 _—? 
Metropolitan Areas 
BIE” isusssesicbneviaveiectiastarienies +2 
Topeka -—16 
Wichita +2 
St. Joseph .......... —3 
Albuquerque ....... 4.29 
| Oklahoma City +2 
Tulsa —7 
City 
I IIE scsccxtctoveevestubciniine +2 7 
Dallas District ...............00000- —! —12 
Metropolitan Areas 
IIE. sevisiveiionivienstenstrermenoteses +1 —13 
RY nneceuteinierines --9 ~-5 
Fort Worth +3 —9 
PINON gcsnesintotienses +2 —T 
San Antonio 9 —26 
San Francisco District ...... —4 tH 
Metropolitan Areas 
Be IIE. Siscnaverercereneesteseess —2 —10 
Downtown Los Angeles .. —5 -—4 
Westside Los Angeles ...... —5 9 
CE, ND Sistassicetnssccesessiconse —15 —22 
San Francisco-Oakland ... —3 —8 
San Francisco City .......... +1 —7 
Oakland City —l1 
| San Jose ........... 0 
ee -3 
| Salt Lake City +2 
| Seattle —7 
Spokane +1 
Tacoma —2 


*—Data not available. 


Niagara-Peck Formed 

M. E. (Jim) Peck, formerly with 
Amos Parrish & Co., has formed 
|Niagara-Peck Inc., Garden City, 
Long Island, to act as exclusive 
distributor in the greater New 
York area for Niagara Mfg. & Distr. 
Co., Adamsville, Pa., maker of 
deep massage consumer products. 


| 


Savage Names Don Harrington 


Frank L. Savage Inc., New York, 
has appointed Don Harrington 
Associates, New York, to handle 
advertising for Alan Paine cash- 
mere sweaters, imported from 
England. National class magazines 
will be used. 
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Mutual Transportation, Biggest Sales Firm _‘°"_°f Remington Rand as presi, 


in Transit Field, Acquires New Director 


Cuicaco, June 3—At a meeting | which in turn issues them to the/Co., v.p.s, and Jack Butler, Cham- \\ TOY TRADE 
here last week, Mutual Transpor-| members concerned. : 


tation Advertising Co. signalized 


tional selling organization in the | 


emerged, one special and one) 


routine: Bridgeport Sales Execs Elect Council “to better serve the in- 
The Sales Executives Club of terests of the entire breadcasting 
Joseph E. Wellman, v.p. and gen-| Bridgeport has elected Alec Sax- | business.” 


1. In the more routine evolution, 


eral manager of Transportation 


\\ M ‘ : 
Advertisers thus give but one|urer. wh east 
its new stature as the largest na-/ order, get but one invoice, whether | : 
the order is placed in New York, Detroit Council Changes Name 
transit ads field with a general|Chicago or through one of the The Detroit Television Council 
meeting in which two events members. 


,dent. Other new officers are Cur-, 
tis Cummings, Allison Co., and sais é ; 
Frank Marchese, Warner Bros. \\\\ FOREMO S$ T 


America's 


ber of Commerce, secretary-treas- 


Only ABC Toy Paper 
Oldest in Field 
leads in Lineage 


Write for New Market 
Data Folder 

| McCREADY PUBLISHING 

71 W. 23rd N.Y. 10 


‘has changed its name to the 
Detroit Radio and_ Television 


Advertising Co., Detroit, was elec- 
ted president of Mutual, replacing 
Joseph Batchelder Jr., president of 
Traction Advertising Co., Peoria. 
This was part of Mutual’s frequent 
shifting of the presidency from one 
owner-operator to another. 

2. As a special event, Frank J. 
Cleary, who only four months ago 
became secretary and_ assistant 
treasurer of Mutual, was elected 
executive v.p. of the mutually- 
owned sales organization. In his 
newly-created post, Mr. Cleary 
will be the day-to-day director of a 
national transportation advertising 
group which now offers in one 
package 225 markets in 40 states. 


= Until Mutual Transportation 
was formed by a group of local 
operators three years ago, there 
had not been a large national sales 
organization in the field for a 
dozen years—since the death of 
Barron G. Collier, whose “empire” 
held under one umbrella a major- 
ity of transportation ad franchises. 

Soon after the Collier organ- 
ization dissolved, a new firm—Na- 
tional Transitads—was organized 
by George E. Frazier. It is still the 
largest of the independent opera- 
tors, though it lacks the kind of 
national coverage the Collier 
organization had. 

It was to provide that kind of 
coverage, with the consequent 
simplifying of space buying by na- 
tional advertisers, that Mutual was 
formed. Under the original terms 
individual operator-members so- 
licited the national and regional 
advertisers in their markets and 
sent orders direct to the other co- 
operating members in the group. 
There were also national selling 
offices in New York and Chicago. 


® This was a step toward national 
organization, but it still left some 
things to be desired. For one thing, 
there were still many operators 
with whom advertisers had to do 
business outside the Mutual Trans- 
portation package. For another, the 
loose Mutual organization left a 
lot of paperwork for both the 
members and their clients. 

As time went on, however, both 
of these problems were gradually 
worked out. Other operators were 
lined up, until now Mutual has 16 
owner-operators distributed across 
the country. In addition, some 18 
other firms join in the selling and 
contracting at the national level. 
They contribute to the 225 markets 
Mutual can contract for, and sell 
advertising in the same way as 
members do. 

Mutual Transportation has also 
worked out an elaborate single- 
order system for making it easier 
on the advertiser in lining up mar- 
kets. As far as members are con- 
cerned, it works this way: 


= A member will solicit a national | 
advertiser in his area and receive 
an order for a list of Mutual mar- 
kets. The member then issues. 
orders to his fellow members for | 
the space desired. The originating 
member then bills the advertiser | 
for all markets ordered, reim-| 
bursing the members involved—| 
less a small commissicn for selling | 
and handling. 

Advertisers located in the New| 
York and Chicago areas are serv- 
iced by the sales staffs in those 
cities. Orders are sent to the head- | 
quarters offices in New York,! 


Get FULLY effective 
advertising with... 


the WORLD-HERALD’S 


Why is it that so many good ads are not fully effective? It’s because 
those ads were beamed at just one level . . . the consumer. For full 
success, the ad must have the backing of the men in the field . . . the 
salesmen, brokers, distributors. And it must stimulate the retailer 
reaction so necessary if consumers are to be able to act on their 
impulse to buy. 


The World-Herald’s new 103 PLAN promotion provides MERCHAN- 
DISABLE advertising in 103 counties of Nebraska and western lowa 


...@ two-billion dollar market where three out of five families read 
the World-Herald. 


Manufacturers find that salesmen in the Nebraska and western 
lowa territories are enthusiastic about space in the World-Herald. 
That's because the World-Herald circulation almost exactly duplicates 
distribution patterns. Men in the field can really merchandise a World- 
Herald schedule. 


Distributors find that, no matter where their franchises in this 103 
county area, a World-Herald schedule ALONE can back up all dealers 
throughout the district. 


Retailers .. . even those many miles from Omaha .. . know that 
their customers read and respond to the World-Herald. Advance word 
of World-Herald schedules helps them make sure their stocks will 
meet the demand. 


To influence your men in the field . . . your retailers . . . and the 
consumers .. . get complete details on the new 103 PLAN promotion 
from your nearest O’Mara and Ormsbee office. 


O'Mara and ©rmsbee National Representatives 


New York © Chicage * Detroit © San Francisco © Los Angeles 


252,522 DAIL 261,374 SUNDAY 
ABC Publishers statemen: ‘or 6 months period ending March 31, 1954. 
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Farrell Publishing, 
Smith Publishing 
Judged Bankrupt 


New York, June 1—Farrell, 
Publishing Corp., which puts out. 
The Woman, and W. J. Smith Pub- 
lishing Corp., which puts out 
Everybody’s Digest, were judged 
bankrupt last week. The com- 
panies, headed by Tom Farrell, 
listed liabilities of $265,709 and 
assets of $188,984. 

Paul E. Thurlow, one-time part- 
ner of Farrell, and a $38,000 cred- 
itor, filed papers that claimed that 
breach of contract between the 
publishers and Cuneo Press forced 
suspension of the monthly pocket- 
size magazines. The May issues of 


the books are the last. 

Mr. Thurlow, according to legal 
papers, lent Farrell Publishing 
$23,000 between August, 1950, 
and January, 1951, and $15,000 to 
Smith Publishing in October, 1952. 


Dow Sets Summer Drive 


Dow Chemical Co., Midland, 
Mich., will launch an extensive 
summer promotion this month for 
its Saran Wrap. The schedule calls 
for Dave Garroway’s “Today” and 
“Saturday Night Revue” on NBC- 
TV; a four-color spread in This 
Week Magazine, June 28; a b&w 
ad in July Good Housekeeping, 
local newspaper ads in several 
hundred markets; ads in grocery 
papers, and special point of pur- 
chase material for dealers. Mac- 
Manus, John & Adams, New York, 
is the agency. 


Spivak Sells Mercury Stock 
Lawrence E. Spivak has disposed 
of his stock in Mercury Publica- 
tions, New York, where he has 
been president and publisher, to 


devote his time to radio and tele- 
vision (“Meet the Press” and “The 
Big Issue”). Joseph W. Ferman, 
v.p. and general manager of Mer- 
cury, takes over as publisher and 
sole owner. 


Mathews Heads Bond Drive 

Robert R. Mathews, v.p. of 
American Express Co., New York, 
has been named volunteer coordin- 
ator of the Advertising Council’s 
U. S. savings bond drive. Mr. 
Mathews succeeds Thomas H. 
Young, advertising director of U. 
S. Rubber Co. 


‘Photography’ Names Two 
Thomas Long, 


Photographic Trade News, have 


joined the Chicago sales staff of| 


Photography. 


Duvernoy Names Kimball 
Abbott Kimball Co. has been 
named to handle advertising and 
promotion for the bakery products 
of Duvernoy & Sons, New York. 


Here is a new diagrammatic chart that quickly shows how original engravings 
should be prepared for R. 0. P. The eight minimum engraving requirements 
are listed and shown in simple diagram form all on one page. Write or 


call us for free copies 


of this handy chart. »* 


For Electrotypes, Mats, 


Plastic Plates, and R.0.P. Color Mats, call Partridge & Anderson Company, 


712 Federal 


St., Chicago 5—the phone number is HArrison 7-3732. 


formerly with|| 
Collier’s, and Bud Long, last with || 


i} 
| 
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Advertising Age, June 7, 1954 


Sales and PR Notions... 


e Some 12,000 appliance dealers 
will soon be receiving something 
new in sponsored magazines—a 
digest-size merchandising hand- 
book called “McCall’s Appliance 
Retailing,” distributed free of 
charge. 


Purpose of the publication, ac- 


=a Appliance 
Retailing 


DIGEST | & tusy roprarce Owe 


| FOR BUSY DEALERS—That’s the aim of this 
“new sponsored magazine which McCall's is 


beaming at appliance retailers. 


cording to its sponsor, McCall’s, is: 
“To give dealers useful informa- 
tion quickly and concisely about 
ways they can sell more appliances 


the editor. 


wisely is a big problem for many 
local advertisers who cannot turn 
for help to a well-equipped agency. 
Charles E. Hires Co., Philadelphia, 


booklet of tips on local time buy- 
ing. 
The eight-page brochure has a 


made one-minute and 20-second 
radio and tv spots available to lo- 
cal bottlers, and the time-buying 
guide is aimed at helping them use 
the announcements. N. W. Ayer & 
Son prepared the booklet. 


e Nonplussed industrial glove 
distributors who recently got a 
wire announcing that a truckload 
of Stanflex gloves was on the way 
were mildly deceived. Before the 


WHO ORDERED THAT?—Pioneer Rubber Co. 
sent this “truckload” of samples to dis- 
tributors in the industrial gloves field. 


jobbers could find out who placed 
the order, it arrived from Pioneer 
Rubber Co., 
truck containing samples of Pio- 
neer’s plastic coated work gloves. 
A general mailing followed the de- 
livery. 


e Modern Romances, published by 
indulging in the newest, and prob- 


pitches—the “smellies.” Its latest 


Merchandising Ideas 


more profitably.” R. J. Bratton is 


e How to buy tv and radio time}} 


is helping its 300 franchised bot-|) 
tlers to solve the problem with a|_ 


ably most difficult, of direct mail| has 


mailing features a _ tasty-looking' Companion, New York. 


coconut cake distinguished by the 
fact that it smelis like coconut! 


e A “doggy” twist for sales 
promotion was used recently by 
Ward Products Corp., Cleveland 
antenna manufacturer, in intro- 
ducing its 1954 television line. 
Larry H. Kline, Ward sales mana- 
ger, thought up the idea of 
an “S. A.M.” contest, the object 
being to figure out what the letters 
stood for. First prize was a pedi- 
greed beagle puppy named, of 
course, Sam. 

Out of the idea came a tie-in 
with Swift & Co.’s Pard division 
and an appearance for the winner 
on Don McecNeill’s “Breakfast 
Club.” As for Sam—he got a cur- 
rying, a dress-suit and a Pard din- 
ner in the best hotel style. 


e Scott Paper Co.’s store advisory 
service, in operaticn since 1945, is 
being completely revamped to give 
grocers up-to-the-minute informa- 
tion on operation aid store layout, 
says the Chester, Pa., paper firm. 
The new service takes the form of 
three kits, each of which deals with 
a major area of retailer’s interest: 
Store operation, customer relations 
and store modernization. 

Within each kit is a number of 
handsomely-designed eight-page 
brochures filled with ideas on 


special practical value: Hires has| = 


HOW TO DO IT—Shown above are pages 

from the ‘Courtesy’ brochure, one of 

many which Scott Paper Co. is issuing in 
kit form to grocers. 


special store-management matters. 
Subjects covered include courtesy, 
cleanliness, public relations, floor- 
ing, layout and space apportion- 
ment. 


TreeSweet Expands Campaign 


TreeSweet Products Co., Santa 
Ana, Cal., has increased its radio 
and tv advertising for lemon prod- 
ucts as the result of a successful 
campaign in these media which 
started March 1 in Los Angeles. 
On June 1, the company began a 
13-week radio and tv spot sched- 
ule in Cleveland, Indianapolis 
and Detroit, continuing its current 
Los Angeles campaign. TreeSweet 
also has a continuing newspaper 
schedule in more than 36 major 
markets. Batten, Barton, Durstine 
& Osborn, Los Angeles, is the 
agency. 


Philippe de Lacy Joins JWT 
Philippe de Lacy, director of the 
domestic unit of Cinerama Holi- 
day, has joined the radio and tele- 
vision department of J. Walter 


Willard, O.—a toy|Thompson Co., Los Angeles, re- 


placing Joe Leighton, who has re- 
signed. Mr. de Lacy formerly was 
a director of KTTV, Los Angeles. 


o 


Curtis Joins ‘Companion’ 
Clifford C. Curtis, formerly edi- 


Dell Publishing Co., New York, is| tor of the advertising news column 


of the San Francisco Chronicle, 
joined the sales staff of 
Crowell-Collier’s Woman’s Home 
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BUSINESS 


@ More men spend more time fishing and 

hunting than in any other leisure activity 
AND 

@ SPORTS AFIELD, with its six Sports Afield 

annuals, provides more fishing and hunting 

service than any other outdoor publication. 


IS BOOMING!” 


— say Board Chairmen and Presidents 


‘Fishing tackle industry more fortunate than most” 
— says Board Chairman, major tackle manufacturer 


Paul J. Johnson, Chairman of the Board, Ocean City-Montague: 

I believe that 1954 will be a year of healthy adjustment for business 
generally. The fishing tackle industry will be more fortunate than 
most. Although I don’t anticipate a depression in 1954, we are defi- 
nitely entering a buyer’s market that will demand more effort and 
more energy to sell our products. The situation should prove bene- 
ficial for both the fisherman and the tackle industry.” 


“We are enjoying another big year’ 
— writes President of leading lure company 


Richard W. Taylor, President of Fred Arbogast Company, Inc.: 
“We are enjoying another big year in the bait business. With good 
fishing weather throughout the country, we have reason to believe 
that our sales volume should continue at a high level for the balance 
of our fiscal year.” 


“Our orders way ahead of last year” 
— reports President of famous reel importing firm 


George Thommen, President of Thommen, Inc.: “Our orders run 
way ahead of last year and we instructed our factory in Switzerland 
to ship the reels Airfreight as fast as they can assemble them. Our 
spinning lure and T-Line orders run even higher.” 


SPORTS AFIELD 


THE AUTHORITY FOR FISHING AND HUNTING 


——anneneeee 


A Hearst Magazine 
959 Eighth Avenue, New York 19, N. Y. 
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All Elks are co-owners 
of The Elks Magazine. 
They welcome it, read it, 
believe in it. The 
effective selling power 
of The Elks Magazine 

is due to the preference 
these 1,078,590 men 
give to the products 
advertised in it. 


THE Cle MAGAZINE 


New York « Detroit « Chicago « Los Angeles 


1, 000, 000 Men 
With High Incomes 


The family incomes of Elks are far 
above average. That’s why these 
fraternal-minded men are exceptional 
nrospects. They can and do buy 

more to live better. 


Poor Richard Club Elects 


John LaCerda, president of Pub- 
lic Relations Management Corp. 
and head of his own public rela- 
tions and advertising agency, has 
been elected president of the Poor 
Richard Club of Philadelphia. Oth- 
er officers elected are George M. 
Neil, general manager, the Phila- 
delphia Inquirer, 1st v.p.; Alfred 
P. Rexford, president, R. W. Rex- 
ford Ink Co., 2nd v.p.; E. H. Weav- 
erling, publicity director, Bell Tel- 
ephone Co. of Pennsylvania, sec- 
retary, and Edwin R. Cox Jr., sales 
promotion manager, Atlantic Re- 
fining Co., treasurer. 


‘Post’ Names 4 to Sales Statf 
The Saturday Evening Post has 
made four appointments to its ad- 
vertising sales staff. William B. 
Byam, formerly eastern manager 
of Capper’s Farmer and House- 
hold, C. P. Donnelly, previously 
with Today’s Woman, and B. D. 
Rossell, formerly with General 
Focds’ Jell-O products division, 
have joined the Post’s New York 
office. John E. Ross, previously 
with Country Gentleman, has 
joined the Post’s Chicago staff. 


Lipton Appoints Osborn 

Norman V. Osborn, formerly 
manager of the plans-media de- 
partment of Ward Wheelock Co., 
has been appointed media director 
;of Thomas J. Lipton Inc., Hobo- 
ken, N. J. 


Rep Closes Seattle Office 


Moloney, Regan & Schmitt, 
newspaper representative, has 
closed its Seattle office and trans- 


ferred Thomas L. Emory, who for- 
merly headed the office, to San 
Francisco. 


YOU MIGHT SWIM THE CHANNEL IN 12 HRS., 43 MINS.*— 


BUT eee YOU NEED WJEF RADIO 


CONLAN RADIO REPORT 


METROPOLITAN GRAND RAPIDS 


NOVEMBER, 1953 


Morning Afternoon Night 
W4JEF 29.6% 30.8% 33.1% 
B 26.3 22.8 28.6 
Others 44.1 46.4 28.3 


t; ver Halions 


WJEF — GRAND RAPIDS 

WJEF-FM — GRAND RAPIDS-KALAMAZOO 

KOLN — LINCOLN, NEBRASKA 

KOLN.TV — LINCOLN, NEBRASKA 
Associated with 

WMBD — PEORIA. 


The Fa 


TO SET RECORDS 
IN GRAND RAPIDS! 


WIJEF is the Number One station in Metropolitan Grand 
Rapids—Western Michigan’s Number One Market. 


There are 116,870 radio homes within WJEF’s Metro- 
politan Grand Rapids Area. Conlan figures, left, show 
that WJEF gets 12.6% more morning listeners than the 
next station, 25.2% more afternoon listeners and 9.6% 
more evening listeners. And WJEF costs less, morning, 
afternoon and night! 


CBS RADIO FOR GRAND RAPIDS AND KENT COUNTY 
Avery-Knodel, Inc., Exclusive National Representatives 


*This women’s record for the English Channel was set by Brenda Fisher of England, in 195] 


Advertising Age, June 7, 1954 


Getting Personal 


O. A. Hanke, v.p. and coordinator of advertising, Watt Publish- 
ing Co., Mount Morris, Ill., has been awarded an honorary Doctor 


of Humane Letters (L.H.D.) degree by Carthage College, Carth- 
age, Ill.... 


On June 5 Lucrezia Kemper, v.p. in charge of operations on the 
West Coast for Albert Frank-Guenther Law Inc., with offices in 
San Francisco, was given an award for her outstanding contribu- 
tion to the advertising profession by Theta Sigma Phi, journalism 
fraternity for women. The presentation was made at the annual 
Matrix Table dinner of the fraternity. Principal speaker was Gen- 
eral William Dean . . . Robert M. Richards, art director of Richard 
Gordon Associates, New Britain, Conn., has been elected v.p. of 
the Connecticut Junior Chamber of Commerce .. . 


William McCluskey, sales service manager of Station WLW-T, 
and Sherwood Gordon, owner-operator of radio Station WSAI, 
both of Cincinnati, have been appointed co-chairmen of the radio 
and tv committee of the Cancer Fund campaign in Cincinnati .. . 
Paul I. Woodland, promotion manager of Philadelphia’s Station 
KYW, is publicity chairman of the Philadelphia Health Fair, spon- 
sored by the Junior Chamber of Commerce .. . 


After eight weeks’ hospitalization, William Von Zehle returns to 
the helm of William Von Zehle & Co., New York, reporting that he 
feels better than ever and is rarin’ to go... 


are ee 


“BIG MIKE. 


* KFAB A 


MERCHANDISER—The combination of Omaha's smallest car and biggest man—pro- 
motion ey Big Mike, KFAB’s trademark. Here is Thomson Holtz, 260- 
Pp r, who uses the little car on all his promotion jaunts around town. 


Andrew N. Vladimir, son of agency president Irwin Vladimir, was 
named by the Yale Broadcasting Co. as the winner of the Phillip 
Marcus Guba Jr. award, given every year to the Yale senior who 
“has most faithfully served WYBC”...Anne F. Bernays, daughter of 
Mr. and Mrs. Edward L. Bernays, has become engaged to Justin D. 
Kaplan, art book editor at Harry N. Abrams Inc... 

BBDO prexy Ben Duffy was featured speaker at the installation 
of the Ben Duffy chapter of Alpha Delta Sigma at Fordham Univer- 
sity. Professional members inducted into the chapter were George 
Hawkins, Cunningham & Walsh; Richard Lessler, Dancer-Fitzger- 


ald-Sample; Joseph Orchard, BBDO, and Mario Tucci, marketing 
department chairman at Fordham... 


Everett Sahrbeck, secretary of Reach, Yates & Mattoon, received 
a gold watch from board chairman Charles Dallas Reach at a lunch- 


eon celebrating his 20th anniversary with RY&M and its predecessor 
company. .. 


A ten-day run cn baby boys at Tarrytown Hospital wes broken 
May 14 when Mrs. Ted Sanchagrin, wife of Advertising Require- 
ments’ eastern editor, gave birth to Nina, her first child. ..Shortly 
thereafter, the lady in the next bed, Mrs. Gordon Manning, had her 
fourth boy, Douglas Christopher, whose pop is managing editor of 
Collier’s. .. 

Alfred Shapiro, president of Alfred of New York, was honored 
May 26 by the National Cancer Foundation for his many philan- 
thropic activities...Welding Engineer Editor Tom Jefferson is re- 
covering from a broken leg...Netta Lossef, promotion manager of 
Mechanical Engineering, became the bride of Myron Michels on 
June 6...Gene Shefrin, executive v.p. of David O. Alber Associates, 
is recovering from minor surgery... 


Veteran NBC executive Bill Hedges can probably claim some sort 
of record for attendance at conventions of the National Assn. of 
Radio & Television Broadcasters, never having missed one of the 
annual confabs in the last 32 years. A former president of the asso- 
ciation, Mr. Hedges also is the only one of the founding members of 
the group still active in the broadcasting business. . 

Frank E. Gannett, president, and Frank E. Tripp, chairman of 
Gannett Newspapers, have received 50-year membership pins in 
the Gannett 25-Year Club... Richard B. Wheeler, general manager 
of WTRI, Schenectady tv station, has been appointed to the board of 
directors of the Heart Assn. of Albany County... 

Lt. Cmdr. Leon Seelig, USNR-R, president of Seelig & Co., St. 
Louis agency, has reported aboard the USS Navarro, amphibious 
attack transport, at Norfolk, Va., for two weeks’ annual naval re- 
serve training duty... 

On May 27 Judith E. Bernstein, of Frederick Clinton Advertising 
Agency, New York, was married to Roy Green, promotion manager 
of Modern Photography, Photo Dealer and the American Photo- 
graphic Book Publishing Co... 

At its spring convention in Reading, Pa., the Delta Nu Alpha 
transportation fraternity bestowed its annual fraternity award upon 


Robert J. Bayer, editor of Traffic World, for “outstanding service 
to the traffic management profession.” . 
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To Sunset sine. 


A how-to-do-it 


magazine from cover 
to cover! 


Precisely ifi 
, specificall 
and exclusively a 


pointed t 
rt o Western 


Reach Westerners, in 


and you reach the 
world’s “traveling-est” 
people. One reason 
why Sunset is a leader 


in national travel 
advertising. 


—— 


may 1954 * ao cents 
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For 25 years Sunset has been 
a how-to-do-t magazine 


In the last two issues of Sunset, we 
have talked with you about two of 
Sunset’s basic publishing policies: 
First, that ours is a Western maga- 
zine and we limit our circulation to 
seven Western states and Hawaii. 
Next, that we further limit ourselves 
to the differences between family liv- 
ing in the West and family living 
elsewhere—differences in travel, 
building, cooking, and gardening. 
This month we want to talk about 
another basic Sunset policy. 
From front cover to back cover, Ours 
is & how-to-do-it_ma azine. It is our 
wish to make every one of our articles 
as directly helpful as we can- Under 
our how-to-do-it policy, an interest- 
ing article is not enough; it must be 
interesting and helpful. 
Unless, from our information, you 
can make the trip, plan the house, 
bake the casserole, or grow the shrub, 
the article will not appear in our 
es. Here are @ few examples to 
explain how this how-to-do-it ap- 
proach works to better serve you: 


THE MAGAZINE OF WESTERN LIVING 


Su 
OE pa brings you closer to your 
customers, gives your advertisin 
a 
n opportunity to sell harder! : 


for home planners: how to orie’ 


sun and wind, how to open up indoor 
living areas to the garden, how to 
gain space with an open plan. In @ 
craft article, you can ex 
how-to-make-it af%s with accu- 
rate dimensions. 


“Exact cooking times ond 
temperatures” 


We write our food articles so that you 
can duplicate exactly the results we 
obtained in our own test kitchen. 
This calls for very precise how-to- 
cook-it instructions. It means that 
Ingredients always must be listed in 
the order in which you use them with 
exact quantities and measurements— 
no approximations. It means giving 
you exact cooking times and cooking 
temperatures and telling just how 
many servings the recipe will make. 


In gardening, if we 

a =n lilac, we will gi 
botanical name & 
name. We will tell you size, leaf 


flower color, rate of growth. We will 
discuss soil requirements, pest con- 
trol, climate adaptability. We will 


also suggest how to mm 


Nationally there has been a lot of 
‘ talk in recent months about a new 
avel articles, you can be “do-it-yourself” trend among Ameri- 
sure we sil tell you how to get there can families. 
—how many miles on what kind of To Sunset there is actually nothing 
roads. If a map is necessary, We will 


to Sunset for @ complete how- 


SUNSET 


SPAT sat Sat res 


The new “Do-It-Yourself” trend 
is nothing new in Sums 


- 


, : very new about this trend. Western- 
print one. It will be our own MAP, ers have been doing things for them- 
and it will be as accurate and up tO — selves for a long, long time. for 
date as we can make it. We'll tell you | more than 25 years they have tu 
where you can stay and what it ¥! 
cost you, what you can do and what it editorial service. 
you may want to avoid. We aim 
to give exactly the information yo" 
need to make the trip—and en}oy it. 
If it is an article about a new Wes'er® 


house, we will point out its k-sons é 
for Publisher 


es 
= 


tt 


sy, 


And in the ad 

pages,  aeueere 
make-it-with!’ A 
Pappy combination 

or readers and 
advertisers, alike. 


And last year, Sunset’s 
gain in food pages 
surpassed all maga- 
zines except Life. 


advertising pages. 


More year ‘round 
gardening in the 
West; more garden 
advertisements each 
year in Sunset—now 
second in horticulture 
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Cherry Growers Take to Local Air to Clear 
Grocers’ Shelves; Find Sales Hiked by 59% 


CuHicaco, June 2—Radio, which 
nowadays never knows what it 
will be used for next, went through 
another advertising test this 
spring. This time it was a problem 
of helping out the cherry growers 
and processors, who were bur- 
dened by a surplus of canned cher- 
ries. . 

The need for a special campaign 
became apparent last March when 
an industry survey showed a con- 
siderable surplus of hot-pack cher- 
ries—especially those in the num- 
ber-two cans. The National Red 
Cherry Institute, promotional arm 
of the growers and processors, had 


already appropriated assessments | 
collected from its members the. 


previous June—this would have 
to be something extra. 


es So, according to industry tradi- 
tion, a couple of the larger mem- 
bers—Michigan Cherry Commis- 
sion and Wisconsin Cherry Com- 
mission, both growers’ organiza- 
tions—got together and, on a basis 
of percentage of production, voted 


, $24,000 for a_ special campaign. 
Pheer: cost of the campaign, as re- 


ported by the cherry institute, 
came to just under $26,000. 

With this money the institute 
went to its agency, Western Ad- 
vertising, Chicago, and contracted 
for a spot radio drive in 14 lag- 
ging major markets. It was 
prompted partly by the remark- 
able success of a similar spot ef- 
fort to move surplus frozen cher- 
ries in the New York market five 
years ago. 

Basis of the campaign was a 
one-minute spot commercial pre- 
pared by the agency. It featured 
a musical jingle on the theme 
“Cherry pie, My O My,” and laid 
strong emphasis cn the unsur- 
passed virtues of the homemade 
version. 


ew The month of April was set 
aside for the promotional test, with 
52 announcements signed for in 
each market. As William B. Pow- 
ell, executive secretary of the 
cherry institute, told AA: “We 
jumped in fast, and didn’t do much 
preliminary groundwork, such as 
alerting retailers. Whatever we did 
can be laid almost entirely to ra- 
dio.” 

Under this acid test, radio seems 
to have fared pretty well, prelimi- 


Sunbonded 
DAY-GLO 


Stays Brighter 
5 Longer! 


@ New Sunbonded 
DAY-GLO retains its 
eye-appeal at least 

twice as long as Regu- 
lar DAY-GLO. Specify 
Sunbonded DAY-GLO 
for your summer 
24-sheet postings. 


SWITZER BROS., INC. 
FIRST NAME IN FLUORESCENT COLORS 
4732 St. Clair Ave. «Cleveland 3,Ohio 
in Bieta STAND ARO SALES. COMPANY 
ve, Montreal 28, Quebec 


nary trade reports show. They, 


show, first of all, that where ship- 
ments of consumer-size canned 
cherries amounted to 149,818 cases 
in April, 1953, they had grown to 
237,672 cases a year later. This 
represented a seasonal increase of 
59%. 

By way of comparison, Mr. Pow- 


ell pointed out that the movement 
of cases actually showed a 7% de- 
ciine in the ten months, July 1, ’53- 
|May 1, '54. He also noted that in 
the month preceding the opening 
of the drive—March—there was 
a 2% drop in cases shipped. 


ws One factor which dilutes the ef- 
fect of this impromptu test of local 
radio is that the price of canned 
cherries dropped just as the test 
started. Mr. Powell pointed out, 


however, that the price decline of 
around 20¢ a dozen cans still left 
the number-two cherries selling 
for 25¢-35¢ higher than a year be- 
fore. Most brokers and distributors 
attributed the heavy movement of 
cherries in their territories almost 
entirely to the spot program, he 
said. 

How about the cost of this spe- 
cial operation? The cherry insti- 
tute figures it at 30¢ on a case sell- 
ing for $4.50—or 6.7% of sales. 


Advertising Age, June 7, 1954 


This admittedly high price is not 
the whole story, however. 

For one thing, a lot of the im- 
pact of the drive was undoubtedly 
felt in May. When five-month fig- 
ures come in later this month, Mr. 
Powell expects them to show a 
further movement of cherries, re- 
ducing the promotional cost per 
case considerably. 


a A less measurable factor is the 
price support provided by the spot 


WSTV-TV’s 
coverage of 
1,083,900 

TV homes is- 


You pay for only 399,400 television homes—but you get 


1,083,900 when you buy WSTW-TV!* That makes a bonus of 684,500 
homes—pure gravy that costs you nothing. 


How can this be? WSTV-TV offers you rates based only on the prosperous 
Steubenville-Wheeling market. But WSTV-TV beams a clear, primary signal 


right into Pittsburgh—giving you the 9th largest market on a silver platter! PLUS 
Canton, Youngstown, and many other industrial cities, too. 


.-how many TV homes in the 
‘aatiel? s 9th biggest TV market and 


scene en ae eae 


STR 


above sea level § 


Ask your Avery-Knodel man for full information—and 
help yourself to the biggest bonus in TV! 
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Advertising Age, June 7, 1954 


drive’s clearing out of unsold; matician calculated it, this meant 
stocks. This is a hard one to fig-|a saving of $1,100,000 for a price 
ure, since so many factors besides | of—again—$26,000 for the spot 
advertising enter into the price of | campaign. 
a commodity. But the earlier test | 
referred to, when a spot campaign} a# Finally, to return to the current 
was used to bolster the frozen| campaign, there was a side-effect 
cherry price in the New York mar- of the spot program in the moving 
ket, makes a good analogy. of kindred products: According to | 
In that campaign, local jobbers|the institute, the movement of | 
and retailers were definitely saved frozen cherries was 38% higher in| 
from having to lower their price April, ’54, than in April, ’53. 
by 5¢ a pound. As one lay mathe-| Asa result of the spot drive, Mr. | 


Powell is able to comment that the groundwork by notifying dis- 

“we're in excellent position now,” tributors and letting them tie in.” 

with stocks on shelves and in 

warehouses much reduced to allow Chapman-Nowak Moves 

for the new cherry pack. His main) Chapman-Nowak & Associates, 

objections to the test as a perma- Syracuse advertising and publicity 

nent thing: Not enough spots and agency, has moved to expanded 

not enough merchandising. | quarters in the State Tower Bldg. 
“We should have had 50 spots | 

a week in each market, whereas Foltz-Wessinger, Strunk Part 

we were doing well to have four,” Foltz-Wessinger, Lancaster, Pa., 

Mr. Powell told AA. Also, he said, has resigned as advertising counsel 

“If we did it again we would lay for Strunk Equipment Co., Coates- 


LL 


You can win one of these 
hig prizes FREE (and easy!!!) 


Here's all you do. Look at the picture. Here are some 
clues. It's an aerial view of one of the nation’s biggest 
steel producing areas. (According to a leading television 
magazine's Annual Data Book for 1954 it was the ninth 
largest TV area in the country.) Just guess how many TV 
homes it covers and fill out the coupon on this page. 
Contest closes July 10, 1954. Nearest correct answers will 
be judged the winners. IN CASE OF TIES, EARLIEST POST- 
MARK DECIDES THE WINNERS. 


REPRESENTED STATION 


NO GUESSWORK 


AM 


about the number of 
TV homes covered by 


ni i 


KET 


FIRST PRIZE! 
Crosley ‘Super V" TV Set 


contest Dept.- STATION WSTV-TV Steubenville, Ohio 


My guess is that there are TV homes in 
-he nation’s 9th biggest TV market—every home a 
»onus for sponsors on WSTV-TV! 


NAME 


TLE 


COMPANY 


ADDRESS 


CITY ZONE STATE 


ville, Pa., and its affiliate, L-M 
Mfg. Co., maker of chain saws and 
garden sprayers. A new agency has 
not yet been appointed. 


Winona Paper Changes Name 
The Winona Republican-Herald, 
Winona, Minn., on June 1 changed 
its mame to the Winona Daily 
News. Policy and management of 
the newspaper will not be changed, 
according to M. H. White, publish- 
er. 


‘Fisherman’ Boosts Ware 


Fisherman Press Inc., Oxford, O., 
has elected Frank Ware as presi- 
dent and publisher of Fisherman. 
Mr. Ware, formerly general man- 
ager and treasurer, succeeds Phil 
T. Wheeler, who has been named 
v.p. in charge of circulation. 


Govanus Joins Stensgaard 

John Govanus has joined W. L. 
Stensgaard & Associates, Chicago, 
as graphic arts production mana- 
ger. 


You’re off 
the hook... 


faurence 


INCORPORATED 
CHICAGO 


Fine Photoengravings 


for 20 Years 
547 South Clark «WAbash 2-6284 


Are you receiving your free copies of 
“Laurence’s Guide for Photoengraving 
Buyers”? If not, write or phone today. 
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Henrikson Predicts 
Overhaul of Survey 
Employe Job Status 


NEw’ York, June 1—Field inter- 
viewers for research organizations 


may soon be recognized as em-| 


ployes rather’ than 
workers. 
This prediction was made here 


last week by Carl Henrikson Jr., 


free-lance 


Si1MPSON-REILLY, LTD. 
Publishers Representatives 


gince e268 
LOS ANGELES HALLIBURTON BLDG. 
SAN FRANCISCO CENTRAL TOWER 


v.p. and general manager of S-D 
Surveys Inc., market research com- 
pany, at a trade problems discus- 
sion sponsored by the American 
Marketing Assn. 

The program of the recently- 
formed Southern California Inter- 
viewers & Supervisors Assn., Mr. 
Henrikson said, calls for clarifi- 
cation of interviewers’ employment 
status. It is becoming increasingly 
difficult to ignore such demands, 
he said. 


s Complexity of assignments and 
greater selectivity of clients are 
‘other factors favoring the trend 
‘toward employe recognition of 
‘field interviewers, Mr. Henrikson 
| said. 

“If the marketing research pro- 
fession is to gain the maturity and 


stature of a responsible factor in 
'the business community,” he de- 
|clared, “our affairs must be carried 
/on with an awareness of our re- 
sponsibility to those who work for 
ws.” 

Encouragement of high-quality 
interviewing work by boosting in- 
terviewer morale and _ loyalty 
through employe recognition is 
only an incident of the gradual de- 
velopment of market research from 
its crude beginnings to present- 
day scientific sampling design, 
questionnaire construction and in- 
terview evaluation, he said. 


= His own organization, Mr. Hen- 
rikson said, has regarded field in- 
terviewers as employes for the past 
ten years and has found that the 


higher payroll and bookkeeping 


expenses paid off in more accurate 
research results. 

Even smaller research organiza- 
tions will have to pay these higher 
costs, he predicted. Selective re- 
cruitment, through training, care- 
ful supervision and good employe 
relations are the only ways in 
which growing demands on re- 
search services can be met, he de- 
clared. 


Mactadden Names Johnston 
Macfadden Publications Inc., 
New York, has appointed Joe 
Johnston, formerly with Look, as 
circulation manager. . 


Santa’s Village to Frost 

Santa’s Village, Jefferson, N. H., 
has appointed Harry M. Frost Co., 
Boston, to handle its advertising. 
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KRON-TV COVERS THIS BIG MARKET... 


® With a populatio 


n of 3,600,000 


® Spending 4% billion dollars annually on 


retail purchases 


® The sixth largest 


in set ownership 


---5O COVER MORE ON 


CHA 


NNEL 4 


FREE & PETERS, INC. « NATIONAL REPRESENTATIVES 


PePOMR  NN 


# IN THE GREATER SAN FRANCISCO MARKET 
»..you cover more on CHANNEL 4 


areas ieee dint oceansiiaie rn 


BECAUSE CHANNEL 4 PROVIDES... 


® Maximum legal power operating at 100,000 watts 
® Highest antenna in San Francisco at 


1441 feet above sea level 


® Low channel frequency insuring stronger signal 
® Top-rated NBC and local programs 
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Now It's ‘Double 
‘Money Back’ Theme 
in Gas Advertising 


Los ANGELEs, June 1—Richfield 
Oil Corp. has launched its biggest 
advertising campaign to promote a 
new gasoline. 

Theme of the drive is, “Double 
/your money back if you don’t say 
after two tankfuls that the new 
Richfield Ethyl is the best gasoline 
you ever used!” 

Fred M. Jordan, Richfield man- 
ager of advertising and sales pro- 
motion, said the campaign will 
saturate the six western states 
where Richfield is retailed at some 
3,800 service stations. 


= Hixson & Jorgensen, Los Ange- 
les, is the Richfield agency. 

Five months of 100% poster 
showings in the Richfield mar- 
keting area will cover 1,257 boards 
in California, Oregon, Washington, 
Arizona, Nevada and Idaho. Ro- 
tating spectaculars are scheduled 
for Los Angeles, San Francisco, 
Oakland, Portland and Seattle. 

Two full pages in 163 newspa- 
pers described Richfield’s mod- 
ernized refinery about the time of 
its dedication, May 26. Full-page 
and two seven-column advertise- 
ments will announce the new gaso- 
line. 

Five newspaper messages will 
run in two colors in the 21 largest 
papers, and in b&w in the other 
142 dailies scheduled. Weeklies 
also will carry the copy. 

A four-color spread will run in 
The American Weekly June 13. 
Full pages in two colors are sched- 
uled for two issues of Sunset Mag- 
azine to launch the gasoline and 
full pages will continue in b&w. 
Other magazines also will publish 
one or more of the series. 


= About 25 business papers cov- 
ering the farming, chemical, lum- 
ber, construction and trucking in- 
dustries will get large space ads 
during the campaign. 

A special half-hour “success 
story” tv program to describe the 
modernized refinery will be seen 
in Los Angeles and San Fran- 
cisco—where the series is shown 
regularly—and in 27 other western 
markets. Newspaper space will 
support the television showings. 
Spot television also is planned in 


Los Angeles, San _ Francisco, 
Seattle, Tacoma, Portland and 
Phoenix. 

On radio, the “Richfield Re- 


porter” is in its 24th year. It will 
continue on 27 stations, which in- 
clude three recent additions in 
Idaho. 

Retailer material, also produced 
by Hixson & Jorgensen, includes 
service station displays, banners 
reproducing the 24-sheet posters 
and the guarantee. 


Landon Leaving K&E 

Herb Landon has resigned as 
publicity director of Kenyon & 
Eckhardt, New York, to become 
president and general manager of 
Central Telefilms Inc., producer of 
tv film commercials. Central’s stu- 
dios are in Peoria, Ill. The move 
is effective July 1. 


Gordon Walker Joins K&E 

Gordon D. Walker, formerly 
with KNXT, Los Angeles, has 
joined the Los Angeles office of 
Kenyon & Eckhardt as an assist- 
ant on radio-tv production. 


Mrs. Wolcott Joins WDRC 

Mrs. Elizabeth W. Wolcott, for- 
merly with the Hamilton Standard 
‘division of United Aircraft Corp., 
|has joined the staff of WDRC, 
Hartford, Conn. 


KBIF Names Oyster A.E. 

Bob Oyster, formerly Fresno 
sales representative for KNGS, 
Hanford, Cal., has joined KBIF, 
Fresno, as an account executive. 


Weve te Seb ipa, MAR Sha ibs one tt a emg eee ewe nds tea iE Se Re GO EA ah TON Saat Oy oH pea ea See en ea a te ge Wc PURE Pete WENT rR eS ERS seer he AE HO RR: in AR eiigs Pedy tis abe Cake MN SE, gs i Lh ne i eet Pat BE Beg es Sea me ee peo 
beside hy eh eR fe eek ee ee ee Oy Ce OE Akt ee wien le ns yo OL Jabs oe eee tet a ¥ Var 3 eet ee Ni fom We ae, ae Fe Sk Pee eng ite beg Sa ARE er Ga ty oN a. obey te Se a es ee pres tnd, eae Ye A ARS Be Us w Mapag pgs 8) te pad ore Rone co aie i % alee OMT ar ty SN 
Nee ie ener ea Ma ee ee eee ea) Mee ae i ae ey Sigs Aare Bn Zt See eto AaB a US pcan as He ee beet per | Sens) lod Lame pt De oe Ses eM te BS oe hare rein Rn IT gt EY, oe EL tg SB ge WN ex 2a Va te SL eR pvt, Ns tae ie ate Oo Reet Gg to ned 
BOTS soa eae eee: satis: OY dear aa ine Gilat es Ras gk css glee APR Ie gl 2 a Aa Pata ke Ga Poe eh ere aa Ane anes ap See eee ON RN: i Remon nreac a ana). | eam = 5 arg Aa ae ih OE aay cts Sa he UNE gS na UR? FC OR a a Eee etiiraant 
tn , ‘ sin ‘ ; wen Peete Migrate cysts “ . e . ; a ; bs ‘ ieee 5s 8 eae Ss I ee. date aap giees <n Sire seem ie ae ae e "4 iss ' ‘ ; rs Se ie aie faery 
be 4 Bede ioe es a 
KS Se eee ge 
a. j i Yite prea 
ae ep oee 
coe. Chee 
7 z 
| | 
| 
| > : 
ot 
. —— “4 
: a 
“44 
Po | 
re 
Pes 
! oy al 
‘ , oe 
eS 
{ 
| ee i 
7 ee 
A 
a > Z | ae, 
Sy ae ei 
Bed Sissies ere ee 
oe ete eo ty 
x . Wr assy seh 
aa Ms sane 
== ee cae," 
ag es oe 4 ee 
bis ae — , : —e _— — : oe ees 
ay Fr : Pie, eae a 
y : ere 
= 5 | cae 3 ieoh 
Me f P amenity St aon 
ee I ¥\% | ee 
ae : | es uc 
ny j ' “Se Sepe ne 5 
a3 / { eet es cana 
4 See t t » « Bes. f ha hema 
he \ srpochal 
ra . Pert ee bot ne 
ioe | sil Cae vo ee 
a | 7 te 
ia ane 
an | + Ate 
: 8 ~\ Ae 3 as 
ay \ ‘on ama 
e ' 5 a ia cect ae 
og 4 Pee he Pecos i 
j wee | Bien ar ae 
4 7 rs 
| 
; ' ; ¢ i. . oR 3d We ‘ Meh Ae eae) ‘ 4 : PE, aap | 
ae t * a te SS ee ees Se Ms” mee es ee a ... ae fs i | ee 
> oe ee ee ee Rides Tes ahaa cs igs. a hy; ae | 
- oe Bi is bc eel a pe ty en eaten a 
: j gs Be Algae riches ae ng | ee eee . 71 Si | | oe i Wewiaes 
™ Breech a, i hae eens f TaEe is. ern Fe & iS ‘ is ‘ e os : yi hie maa 5 
ea, ‘ee a x, iia Seg oc : gk Soho, 2 a aie er ee ip "e : id 
: OO ean \ “ae Bo >: xy A menue a eaeeen ¢ : a ME toe i ry, Bs ie 
era. \ = ae au Bs at y ae i ad ia = ag eat me: 
i Fe r bats y, he eNg i, oF GS = fae baa \" 
on “ ‘8 y " > a ok . fh 4 ie zs | 
et _, \ seas cc eee ‘ phic’ gga ™: 4 ee ee alee ae 
i ms. BY gic we be ae Se —— sh! a! tae " . 5 3 wo: o Ga Sirs eat si | a a aaa 
i ‘. » pg. Be 9 & ae wae : oe | aS aaa IES 
: ‘ P a og 4 wets | rs Tea 
ae “3 |) ie. "ee % ae ee | i 
| > Ay wsantaARosA OB . 3 ae ere _ SACRAMENTO | | <j 
a € ¢ * iy . wb 0 Pes ce ae We ag AY, , | Seer Or 
- a Ni) Be tii a pen Be tect ee i 4 C ‘ we b. | i ae i ine hs 
og 4 ‘ Re P | : Of, ree oe Sa } ; ae | ETS re ne 
- s a gs PETALUMA itis cg NS a a ae 
pon bei wie \ Ny] ES Pax” | hace ee Re a 3 ge i] is cus a 
Sar 4 Cae ; : " eck bj eee ian li oak a 
as oom =o by Re cee fe) % eo eee 
= ee OA oe eer ee ig oan Dye! ene ae eee 
cs g ee : . *, oe eat run AN : 
2 i Bak Ni] Ve a es as ope 7 eae “o # - : 
eis i an Be oe pe ae rec * ee PHS cme 
er is as > BAY! os , Mest . oe. ey (ee Rees Gere 
aol De ot : ree YI € ei " = Poe soe ne H : ees ess ic 
Hees Pere: ae x ‘ ee ghar : : Le * oe ves ' | ae ees io 
ae RY adie ss : 07 ons Se Ee. oe ae “eae } isi Vea 
£ . co yee by S 7 a ee ipa OAKLAND. % ee he ee ee ee ae Ss, _ | z aes i 
ao F i — , ae siete: 4, ; ~ Sipe i "esr eee eee Ba aR ay alec comes St ee . 
: j i i Ne. A eas Be, 4 ies i ee oe Sauce See oe a Res tor 
ia easy te oO ee ‘ ; hs ees Ne Saat | ae 
4 Be eit ad Nex a | Ee 
iene it ee J a x Pe ie e € hoki | oe Piaget De oe 
sec A an 2 ar -~_ & : J eae 
Ske ei tee ee is ie ti ig es | Be ree =P ae 
eh oC SAN MATEO sige .. >, TRACY ie cant tal 4. \ ue 
See ae ey. Pad ‘ng ts, * + BAe Ue sa oy a aa = Ne 
hea aA Bs & % "4 * ee hic Se OR ee aad. / Bb Shih oar 
oe aa “4 . * ‘ = gE See eae es 
ona ‘et ae gry. fa z 4 ig ae ODE ti cS ae ae rar at 
rae gy ay i ale : # = - 2 ee ee hes otha ee ea oy Bers 
rae Se ‘ : * " my, . ‘ rk a pe ets, 
ean Bese ‘ i” ee Soe Bae, reas 
a ea = . Se. ee 3, = cea 
a a é - ‘ = ae Mey peice a tae eres 
a “a A 4 .% ve} tee Sian At nn 
oa are OBE, 4 Fics, Mgnt Mle ee Fpib | a Oey Saha 
- ee on é or 5 Was ee tary oe Meee ores | Sober fas Are 
ie pee. ye ‘ a ayy i, ‘a ek Sige Maa iar EGE ae 
7 ae 3 % 3 tog i tee ote. ee ei ieee | sie Sei erg en oa 
ree aa "ee és a pia] . ee bey a v4 ten cae i ee 2 ae Seen gt fret ,: 
Coa er 4 Bet 4 ie i Seg Maan il Rae ees 
a ss Cc. SAN JOSE “ . eer | eee 
= oe oe ' en ‘ ; a na tae ys Pehkeeds 
Sais Bi + %.. : e 4 * ‘ Pied Be ee, 
— i ae & te 3 Es, on : : 
a: =a a * 4 v “on, ‘ % as Po , a 
ee -— ih “ ‘ Al hee, % "dae be } i 
3 a. a ley ~ MODESTO : 
aah sae ee. — a : § : 
Be , ogg “# i igh " : ryt 
oa. ae < # eet ie ip eae ee 
ae a Ws ES 5 Hs “. & Se, 3 eee 
ee Oa ae a 4 “i ie, co Gee aac aan 
a i. Sa oo oe a coe pe fe 
in a Vite ea . hs alah * eee 2 ‘ “Ba 5 Soaps a ea oe see 
ai oS. Siam ag tte 3 yn et te a ay oe is i Be ak 
pea) ‘ i irr er Ps s,m \ te. ‘% % wig he : ‘1 oer, ee. 
> ; : : “ss a ee 4 ’ . = " ie . J ti ae i "F fey, & se 
FS aes ‘ hy Git ROY "~ ‘Sa 4, Es s Oe Ke : . t 
oh Pr “a ) Ww. : , i. & ia : ie eat ge *:. | ae ee 
5 ; ei ¥ poe . os ‘ 
Sey aed. Se. ae k, Bee, = a * 5 5 Pa Rete ae a 
2 crAgeatee » yet ee ay ee a oe “ ‘ eA. ee ; 2 y: rs igces ne ; = = 
ee. ae saves om Sr oe ee Heo co. oe a ‘ " iis aE oR TE Soe Z | i) ee FERS: 
3 Ss SF gee eae Osan) “WA Gh ee ae ss be q eae. i. ee Se gi isa ra 2 an, ig la eae aut 4 oigg Say ee ae 
; PRP trary : ais q : ie "hy ge ae ; Bere c 
a rs gaat iS dis aia 10 as alge Sg gry a Shit Pi at oh Wigton me yas aM ieee 
ae i t . é a PT sy . Pee erate Sara) tha oe < ot a 3 : Rae ie, Gremhs 
“Mig i . RMS rt aah, ak 
im. Pe ee ae 
ee ETE See 
bar! Yes aera a 
Syren ee gare hay 
a Feo ee a ame 
ce ho aa ee 
Sas ee cf A 
ae 
a ee 2 : 
PC | Bs. cs 
i ;. 
Ps i ay 
ee ee & 
| a 
fs 
: 
4 : . Tee aan 
Pa A & $ a : 
ee. ‘ % P & i q ‘ 
Pigs eeey * as Sa 2 
é ae 4 ‘ ey D...4a i y 
oe ty f; oe. eg ee om ' 
: e . i Be oe ee 
ig : ame we gee Ae é ae tages 
, z ob a z o . a8 a as, 
ai SAN FRANCISCO . ie ek aS 
- = i — a) 
a cas | ea 
re | me ah 
pa < ae 
‘ * 
: eae 
. é ye 
Pat oot é aes 
. Fee e rs, Se ea sea ao = s ; SRB Fp Dig hein : Bere ste St. priper 9 ss 3 ‘i 4 ae 


Advertising Age, June 7, 1954 


$150,000 Campaign 
Planned for Illinois 
Referendum Effort 


Cuicaco, June 1—The Illinois 
Committee for Constitutional Re- 
vision is attempting to raise more 
than $150,000 for a public rela- 
tions and advertising campaign on 
behalf of the proposed state reap- 
portionment amendment. 

The committee, composed of 61 
business, labor, farm and civic or- 
ganizations, hopes to use $100,000 
on a public relations campaign 
that has already started. 

A total of 25,000 pieces of litera- 
ture have been distributed to 
newspapers and radio and televi- 
sion stations and other groups 
throughout the state to enlist sup- 
port for the amendment. The com- 
mittee plans to distribute millions 
of pieces of literature to the public 
before the November election. In 
addition, a motion picture is being 
used. 


= The ad campaign, with an esti- 
mated $50,000 budget, will be con- 
ducted within a 30-day period be- 
fore the election. Ads will be in- 
serted in all newspapers and major 
weeklies throughout the state. Ra- 
dio and television spots and out- 
door advertising also will be used. 
At least two television forums are 
planned. 

According to the committee, the 
amendment is aimed at restoring 
representative government in IIlli- 
nois. The group says that despite 
shifts of population, making voting 
districts unequal, legislatures have 
refused to reapportion the state 
since 1901. The amendment would 
force reapportionment every 10 
years. 

Bozell & Jacobs is handling both 
the public relations and ad cam- 
paigns 


Greater Weeklies’ 
Quarterly Billings 
Top $250,000 Mark 


New York, June 1—The 180 
members of Greater Weeklies As- 
sociates ran up a total billing of 
$251,360 during the first quarter 
of 1954, according to C. Palmer 
Bateman, publisher of the Messen- 
ger-Gazette, Somerset, N. J., and 
GWA executive committee member 
in charge of sales. 

Mr. Bateman, who reported to 
the group’s national conference, 
said the weeklies gained 93,000 
lines during this year’s first quar- 
ter. Last year, total quarter reve- 
nue amounted to $246,642. 

He added that April, 1954, bill- 
ings were more than $102,000— 
“nearly $14,000 greater than the 
April, °53, total and more than 
$35,000 ahead of April, ’52.” 


s Last year saw the combined cir- 
culation of Greater Weeklies mem- 
bers increase 61,422 to a total of 
540,050, he said. 

Capt. John T. Tuthill of the Ad- 
vance, Patchogue, N. Y., was re- 
elected president for a fourth term. 
Reelected board chairman was 
Donald T. Forsythe, publisher of 
the Hancock County Journal & 
Carthage Republican, Carthage, 
Ill., and president of Kiwanis In- 
ternational. 

Vice-presidents are Glenn W. 
Pfeil of the Chicago Heights Star 
and Charles R. Mitchell of the Re- 
view, Darien, Conn. Hubert D. 
Murray of the Wave, Rockaway 
Beach, N. Y., was reelected treas- 
urer and James H. Overton of 
Patchogue, N. Y., was named sec- 
retary. ’ 


Gould, Gleiss & Benn Moves 

Gould, Gleiss & Benn, marketing 
consultant, has moved its Los An- 
geles office to larger quarters at 
635 S. Kenmore. 


Cecil & Presbrey Adds Three 


Three additions have been made 
to the staff of Cecil & Presbrey, 
New York. James S. Little, former 
account executive of Al Paul Lef- 
ton Co., has joined C&P as an ac- 
count executive; James F. Kelly, 
formerly with Cowan & Dengler, 
has joined C&P’s copy staff; and 
Al Bouchard, previously with the 
Boston office of Batten, Barton, 
Durstine & Osborn, has become an 
assistant account executive on the 
Nestle account handled by C&P. 


Phelps Pratt Adds Job 


Phelps Pratt, who serves as cen- 
tral advertising manager of Chris- 
tian Herald, has also been named 
to the sales staff of Lifetime |: 
Living. Mr. Pratt works out of |}: 
Orwell, O. 


it's grea 
bein MIAMI! 


Dealy to ‘Chain Store Age’ 

John A. Dealy has become a rep- | 
resentative for the variety store |=: 
editions of Chain Store Age, New |=: 
York. He was formerly with the): 
Upjohn Co., Kalamazoo, Mich. 


“| feel 


just like a 


convict!” 


Even without the stripes, it’s hard to escape 
feeling locked in by today’s high costs — 
unless yours happen to be printing costs. Then 
you can take the easy way out by simply 
switching to any Consolidated Enamel Paper. 


Consolidated Enamels have a wo lerful way of 
making economy look like extra: agance. They 
give catalogs, company magazi: 
printed materials all of the « 
quality you’d expect only at pr: 
Yet, thanks to the revolutiona: 
papermaking method Cons: 
pioneered, Consolidated E 


actually cost 15 to 25% less than old style 
enamel papers of identical quality. 


To make your escape from high costs really 
easy, just call your Consolidated paper mer- 
chant. Let him slip you the inside story of why 
Consolidated Enamels are today’s best enamel 
paper value, regardless of coating method. Or if 


; and other you prefer, write on your letterhead. We'll 
“sp gleaming gladly send a trial supply without obligation. 
‘um prices. 
enamel A enamel 
lated printing 
-mels papers 
production gloss e modern gloss e flash gloss e productolith e consolith 
CONSOLIDATED WATER POWER & PAPER CO. 
Sales Offices; 135 S. La Salle St., Chicago 3, Ill. 
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Steady sales of your product, today, require all possible co- 
operation from your distributors. To help you gain this, the 
Journal-American is prepared to back up your advertising cam- 
paign with a heavy barrage of P-O-P merchandising. 

A fully equipped and trained staff of field men will build dis- 
plays and secure the most valuable shelf positions for your product; 
interest non-stocking retailers; report on brand popularity, dealer 
attitudes and other helpful information. 

Part one of this exclusive Journal-American package... extra 
sales pressure at P-O-P ... backs your consumer pre-selling with 
aggressive dealer pre-selling. 


Know the New York family market 
Sell them at home where they plan to buy 
Sell them where they do their buying 


SALES CO 
THE NEW { 


This is New York! A hundre 
huge, complex pettern of @ 
expensive merchandise, others mim 
lower levels on the price scale. Tim 


block by block, the Journal-Ameri§ 
provides you with the necessary @ 
to volume sales. 
Part two... desk top Sales 
to sales planning and efficient ce 
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=| :d different markets in one ...a 
ma, sales areas, some responsive to 
ma ore appropriate for products at 


iuccess of any sales operation in 
_of the market. Section by section, 
a ican’s giant Sales Control Manual 
a. localized working data that lead 


= Control ...is an invaluable guide 
iverage of the New York area. 


Today’s trends to self-service and automatic shopping demand 

that you consistently pre-sell as many prospects as possible 
per advertising dollar. 

In New York, the Journal-American carries your advertising 
message into far more homes than either of the two other home- 
going newspapers. 41 of every 100 families who read a metro- 
politan evening newspaper prefer the Journal-American. 

Part three ... the opportunity to pre-sell your product to the 
largest evening newspaper audience, during full-attention hours at 
home ... rounds out the most complete, most successful sales 
package availatic in New York. 
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WINCHESTER frestnts..werkls fd and nly 
AUTOMATIC SHOTGUN 
wilh a wen rovdany hare ‘ 
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NO RECOIL—Winchester people say this 
gun, the product of 16 years of research, 
will get the “most intensive” advertising, 
merchandising and publicity push ever giv- 
en a sporting firearm. This ad will appear 
in American Rifleman, Argosy, Time, True 
and Time Inc.’s new sports magazine. 


New Winchester ‘50’ 
Will Be Fired with 


Promotional ‘Bang’ 
he 


New York, June 4—A bang- 
bang promotion drive will intro- 
duce a new-type Winchester shot- 
gun, described as the first semi- 
automatic ever made with a non- 
recoiling barrel. 

The campaign, handled by 
D’Arcy Advertising, begins with 
four-page, four-color inserts in 
Hardware Age, Hardware Re- 
tailer, Hardware World, Southern 
Hardware and Sporting Goods 
Dealer. 

Next month, Field & Stream, 
Outdoor Life and Sports Afield 
each will carry spreads (one page 
in four colors, the other in b&w). 
Argosy and True, meanwhile, will 
each run a b&w page and a four- 
color third cover. Country Gentle- 
man will carry a b&w page. 


| round out the schedule. American 
|Rifleman will have a four-color 
‘back cover. Skeet Shooting Re- 
|view will run two pages in black 
and one color. Sportsmen’s Re- 
view will carry a black and one 
‘color page. These insertions will 
‘appear in July. 

Jack Boone, sales manager of 
'the arms and ammunition division 
/of Olin Industries, parent company 
'of Winchester, said the new gun 
‘has been under development 16 
years. The gun makes use of an in- 


dependent chamber that moves 
one-tenth of an inch to begin the 
cycle of operation. It is said to 
eliminate the “clatter and double- 
shuffle” associated with semi-au- 
tomatic shotguns and 20% to 30% 
of the recoil impact felt by the 
shooter. 


= Robert Cole, Olin ad manager, 
said that press kits on the new gun 
will be sent to 2,000 magazine and 
newspaper outdoor writers, science 
and business publications, conser- 


vation magazines and free-lance 
writers. Publicity plans call for 
two skeet shoots for the press at 
New Haven, Conn., to demonstrate 
Model 50, the new gun. 

Mr. Cole also said a mail cam- 
paign will run from June 15 to 
late October. The drive would in- 
clude sending (1) 35,000 Time cov- 
er folders and reprints of ads to 
jobbers, dealers and division sales- 
men June 15; (2) 35,000 four-color 
wall streamers, Collier’s counter 
easels with reprints of ads and 
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counter decals to jobbers, dealers 
and salesmen Aug. 2; (3) first is- 
sue of new Time Inc. sports week- 
ly to division salesmen about Aug. 
15, and (4) 300,000 jumbo broad- 
sides and 300,000 consumer bro- 
chures as ordered by dealers. 


Geller Joins Weiss & Geller 
Jack Geller, formerly an account 
executive with WMGM, New York, 
has been appointed an executive 
in the radio and television depart- 
ment of Weiss & Geller, New York. 


= Collier’s will get a four-color 
page Aug. 22. Time also is sched- 
uled for a four-color page in Aug- 
ust, as is Time Inc.’s new but so 
far nameless sports magazine. In 
September, Farm Journal will run 
a b&w page and Town Journal will 
carry a fractional page. 

Three technical magazines will 


anyone can do 


Hand-Lettering 


with a 


VARiGRAP 


LETTERING INSTRUMENT 


istnbes “4 
~ All the **heads'’ and sample 


Sans-se ric ag te adkng ad lettered 


any shape 


New anyone can do a good job of hand 
lettering ...and do it exactly the size you 
want to fit your layout. More than 600 
variations in size and shapes of lettets may 
be produced from one templet. 126 tem- 
plets and lettering styles to choose from. 


For complete information write Dept. 156 


VARIGRAPH CO., INC. 


MADISON 1, WISCONSIN 


representing TV STATIONS: 
WNBT 


i 
SPOT SALES o—4 
30 Rockefeller Plaza, New York 20, N. Y. 
Chicago Detroit Cleveland Washington 


San Francisco Los Angeles Charlotte* Atlanta* 


*Bomar Lowrance Associates 


representing RADIO STATIONS: 


New York WNBK Cleveland WNBC New York wrc Washington 
WNBQ Chicago KPTV Portland, Ore. WMAQ Chicago WTAM Cleveland 
KNBH Los Angeles WAVE-TV _ Louisville KNBC San Francisco WAVE Leuiaville 
KSD-TV St. Louis WRGB Schenectady-Albany-Troy KSD St. Louis KGU Honolulu, Hawaii 
WNBW Washington KONA-TV Honolulu, Hawaii 
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Advertising Age, June 7, 1954 


Gabriel Bayz to Lawrence 

Gabriel Bayz, previously a 
script editor and film supervisor 
with Batten, Barton, Durstine & 
Osborn, has joined Robert Law- 
rence Productions, New York, as 
a creative supervisor. 


Time-Life Joins ARF 

Time-Life International has be- 
come a subscribing member of the 
Advertising Research Foundation. 
This brings the ARF membership 


to 189. 


‘Ireland Wins Out of Court Settlement in 


Suit Charging Slander over Red Accusation 


HoL.tywoop, June 2—Actor John 
Ireland has agreed to withdraw 
his suit for slander and breach of 
promise against Norvin Produc- 
tions, Television Programs of. 
America, Leon Fromkess and oth- | 
ers (AA, March 15) in return for | 
a statement clearing him of any | 
suspicion of disloyalty and a sub- 
stantial cash settlement which was 


not disclosed. 

In his suit, Mr. Ireland claimed 
that an agreement with him to star 
in the defendants’ television film 
series, “The Adventures of Ellery 
Queen,” was broken on the grounds 
that’ he was politically unaccept- 
able to Young & Rubicam. In refu- 
tation of this allegation, Mr. Ire- 
land accompanied his original brief 


with a copy of a telegram sent to 
him by the agency stating flatly 
that he was regarded by the agen- 
cy as a loyal American whom the 
agency would recommend to any 
client. 


# The portion of the settlement 
agreement recorded by Mr. Ire- 
land’s attorney dealing with the 
disloyalty charge states: 

“It is acknowledged and agreed 
that neither this settlement agree- 
ment nor anything contained here- 


bey as 
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are pleased to announce a reciprocal representation arrangement 
effective September 1, 1954. NBC Spot Sales will represent 

Radio station WLW, Cincinnati, and TV stations WLW-T, Cincinnati, 
WLW-D, Dayton, WLW-C Columbus, WLW-A, Atlanta, on the 
Pacific Coast and in Detroit. The Crosley Group Sales Offices will 


represent all the NBC Spot Sales Radio and Television stations 


in Cincinnati, Dayton and Columbus. 


The Crosley Group Sales Offices will continue to 


represent The Crosley Group Stations in New York, 


Chicago, Cincinnati, Dayton, Columbus, Atlanta 


Crosley Square, Cincinnati, Ohio 


New York 


THE CROSLEY GROUP 


si PS RSI i Tt ATI 


Chicago Dayten Columbus Atlanta 
WLw Radio 
WLW-A Atlanta 
WLW-C Columbus 
WLW-D Doyton 
WLW-T neinnati 


| ——® CROSLEY BROADCASTING CORPORATION 


& 
ADVERTISING REGISTER is bigger, 


in shall be deemed or construed 
to constitute an admission by Nor- 
vin or Fromkess or any of the 
parties defendant to the action, 
that any of the claims, statements 
or allegations contained in the 
pleadings on file in the action are 
true in any respect whatever. Nor- 
vin and Fromkess state that to the 
best of their knowledge John Ire- 
land is a loyal American citizen 
who has never committed any act 
or deed which would reflect -unfa- 
vorably upon his character, integ- 
rity or patriotism.” 


Keeler to ‘Popular Mechanics’ 
Karl Keeler Jr., formerly with 
Bob Wettstein, Los Angeles pub- 
lishers’ representative, has joined 
the Los Angeles advertising sales 
staff of Popular Mechanics. 


Blatz Promotes Wadel 


William W. Wadel, trade rela- 
tions director of Blatz Brewing Co., 
Milwaukee, has been named ex- 
ecutive assistant to the company’s 
president, Frank C. Verbest. 


Just Out! 


most ! 
complete evere 
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Like Advertising itself 
— the new 1954 STANDARD 


better than ever before — filled with the 
facts you need for hard competitive 
selling. 

Imagine — 14,000 leading advertisers 
with their 60,000 executives listed by 
title — the advertising agency handling 
the account — media used — amount 
spent—13,000 brand names! Yes, they’re 
all there ready for you to use in the new 
1954 “Red Book”. 

Better get the facts by dropping us a 
line on your business letterhead now. 
We'll take it from there and send you 
full facts fast! 


fm _ The Register Contains nate 
ng Agency 


© The Advertiser, © Advertisi 
Address, Handling Account 
Capitalization © Account Executives 
© Products with © Advertising Media 
Trade Names Used 


© Corporate Executives 
© Advertising Manager 
© Sales Manager 
© Printing Buyer 


© Advertisin 
Appropriations 

© Character, Extent of 
Distribution 


THE AGENCY LIST 
Standard source of informa- 
tion about 3,000 U.S. and 
Canadian advertising agen- 
cies with data on their recog- 
nition, personnel, and over 
30,000 clients. Issued three 
times a year — the AGENCY 


i 
i 
i 
3 LIST is part of STANDARD’S 
4 
f 


complete service or may 
purchased separately. 
Write for colored il- 
F Tee lustrated booklet giv- 
ing full information a 
the STANDARD ADVERTISING 
REGISTER and Supplementary 
Services. It’s yours for the 
4 asking. 


NATIONAL REGISTER PUBLISHING CO., INC. 


130 West 42nd Street 333 N. Michigan Ave. 
New York 36, N. Y. Chicago 1, Tiinois 
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British Advertising Reaches Record Levels 
as Derationing Stimulates Brand Battles 


Lonpon, June 2—Reflecting the gain over the first quarter of 1953, | other hand, magazines, which are 
general expansion in the economy, estimated the total spending at free from newsprint rationing, in-| magazines and newspapers are 


British advertising expenditures in £16,068,396 ($44,991,509). 
newspapers and magazines in- 


With this jump of £2,500,000 


|two groups account for nearly half; departments spent £326,787 dur- 
of all magazine and newspaper ad- ing the first quarter, compared to 
| vertising) increased by only 7.8% | £289,195 in the opening three 


‘and 5.1%, respectively. On the! months of 1953. 


Heavy circulation drives by 


‘creased their advertising by 24.6%.| also contributing to Britain’s high- 
The increased spending is going er ad volume. The Statistical Re- 
creased by 17.8% in the first quar-| over the first three months of on food, drink, candy and soap, view found that 323 magazines 
ter of 1954. 


1953, British advertising is off to products. Take cheese, for exam-| spent the hefty sum of £1,062,697 


print controls. 


fueett & aseesres CO 
Teentom & 2 


MAKES PASTING A PLEASURE 


lit @ The gradual derationing of food 
products, full employment and a @ The Lever-P&G fracas shot ad- net restrict the number of copies 


self, 


‘third of this total. 


The Statistical Review of Press a flying start. Last year’s expendi- ple. Cheese advertising in the first on advertising in 1953—an in- 
Advertising, which reported this tures were the highest in history, three months of 1953 amounted to crease of 32.5% over 1952. And 52 
|but it seems as if they will be a mere £3,286, compared to £56,- newspapers with national or semi- 


|topped easily this year—and with- 352 this year, with Kraft Foods national circulation spent £856,- 
Paste Paper ALWAYS out the benefit of any Coronation. Ltd. accounting for £36,412 by it-|720—a jump of 77% over 1952! 


Newsprint rationing holds down 
{the size of newspapers, but it does 


concerted drive to boost produc- | vertising cf household soaps and) Which can be sold. 
tion lie behind the ad boom. There detergents up to £744,827, a 48% 
is no doubt that the figures would leap. Candy makers spent £420,- @ The relaxation of governmental 
be even higher, if not for news-/| 680 in the first three months of | controls has spurred manufactur- 
This is demon-'|this year—an 85% increase over ers to bring out a flock of new 
strated in the media tables pub-  1953’s first quarter—and one com- | products, ranging from cake mixes 
lished by the Statistical Review pany, Mars Ltd., 
for the first quarter. 
They show that advertising in| 


contributed a and jellies to new motor oils and 
household appliances. The number 
Even the government is spending of advertised products in newspa- 
the London morning dailies and, more. Led by a £70,000 campaign pers and magazines grew from 
the national Sunday papers (these by British Railways, government 8,061 in 1952 to 8,779 in 1953. 


Would they like 


a. __eionagaaey toe 


it in food as well as on it? 


Could a seasonal product win a year’round market? 


Housewives are shown new uses 
for a “summertime’”’ seasoning — 
and sales increase fivefold 


Prosiem: To make a 12-month 
best seller of a product normally 
used only a few months a year. 


That was the challenge that faced 
The R. T. French Company 25 years 
ago. Their product, French’s Cream 
Salad Mustard, led the field in sales 
and in national distribution. How- 
ever, sales were limited because mus- 
tard was traditionally used in small 
dabs on sandwiches and “‘wienies’’.. . 
mostly in the picnic season. 


If housewives could be educated to 
use this new mustard in foods as 
well as on them, mustard sales 
could be extended all year ‘round. 


To educate housewives through local 
advertising in every town across the 


ee ee oe 


nation would have been prohibitive 
in cost. But they could be reached 
everywhere—and at a very low unit 
cost—in women’s service magazines. 


In these national magazines, month 
after month, our client used appeal- 
ing recipe advertisements that showed 
how this new mustard could be used 
as an ingredient—to transform drab 
everyday dishes into masterpieces 
any time of year. 


Later, in a “first’’ for mustard- 
makers, The R. T. French Company 
advertised their mustard in year 
‘round seasonal promotions—for 
Easter hams, for Summer barbecues, 
for school lunchboxes, Thanksgiving 


and Christmas. Grocers built food dis- 
plays around it, sedson after season. 


As a result of this program of mass 
education plus mass merchandising, 
this mustard is now used week after 
week, the year around. A “short sea- 
son” has been extended to 12 months 
a year. 


And today, sales of French’s Cream 
Salad Mustard are five times greater 
than in 1930. In fact, French’s is by 
far the largest selling prepared mus- 
tard in the world. 


Can advertising and merchandis- 
ing skills be better utilized in your 
behalf as well? We'd be glad to talk 
to you about it. Just call or write: 


J. WALTER THOMPSON COMPANY 
420 Lexington Avenue, New York 17, N.Y. 
New York City, Chicago, Detroit, San Francisco, Los Angeles, Washington, D. C., 
Miami, Montreal, Toronto, Mexico City, Buenos Aires, Montevideo, Rio de Janeiro, 


S&o Paulo, Santiago (Chile), London, Paris, Antwerp, Frankfurt, Milan, Johannesburg, 
Port Elizabeth, Cape Town, Durban, Bombay, Calcutta, New Delhi, Sydney, Melbourne 


Advertising Age, June 7, 1954 


The Statistical Review’s detailed 
analyses of 1953 vs. 1952 spending 
show that the biggest percentage 
increase—50%—came in the auto- 
motive field. The main factors here 
were the return of branded gaso- 
line and the withdrawal of re- 
strictions on home sales of cars. 

But it was the food and drink 
category which contributed the 
biggest numerical increase. Ad 
spending in newspapers and maga- 
zines increased from £35,775,421 
in 1952 to £45,223,696 in 1953, 
and fcod and drink products ac- 
counted for one-third of this in- 
crease. 

The following breakdown by the 
Statistical Review shows the trend: 


ADVERTISING 
Product EXPENDITURES 
1952 1953 
Baking Powder ........... £29,354 £22,721 


SES ree eee 936,312 
Biscuits 598,922 
Bread 150,527 
Butter and Margarine .... 90,090 86,418 
Cake & Pudding Mixtures... 27,993 39,639 
errr ee 4,412 8,834 
i ere 13,962 25,339 
Canned Meat ........ .. 9,978 38,883 
ee 42,091 106,066 
Canned Vegetables ...... 226,814 404,522 
i” i 536,944 821,145 
eee Po epee rer 24,348 109,065 
Chewing Gum ........... 3,102 46,412 
WEEE: hbvasccarccar 482,797 954,331 
Cocoa and Drinking Choco 

BIRR re 159,723 = 258,321 
ae eee eee 227.584 298,464 
| Custards and Puddings .... 309,749 402,980 
| Cyder and Perry ......... 118,230 259,698 
1 Rt ARP. eee 80.874 155,703 
Fruit (Fresh & Dried) ... 124,489 196,629 
| Gin, Brandy, ete. ....... 403,790 432,077 
|Health and Baby Foods . .i,029,479 1,171,172 
| Jams and Preserves ...... 102,565 114,431 
eS |. ar oe 6,513 4,126 
fA OE 63,736 88.553 
A ere 87,756 88.135 
|Meat Essences .......... 267,447 183,278 
| Meat and Fish Pastes .... 224695 169,152 
ks Se eer 84,578 88.331 
8 rer 59,564 127.779 
|Sauces and Pickles ...... 272,766 261,654 
i, fo a Aa 317,581 414,788 
| Soups and Gravies ....... 301,199 509.969 
| Suet and Cooking Fats .. 20.834 55.001 
Sweets and Toffees ...... 308,138 496,015 
WE. 60 ees aseeeessvecies 202,634 299,982 
EY <sccan cassie nen 244,848 302,191 
Wines—Empire ......... 94,692 99,750 

sg ME 'e4ss%a0a0% 512.281 606,266 


Toronto Adclub Elects 


| Andrew (Andy) A. McDermott, 
president and sales manager of Ra- 
dio & Television Sales Inc., has 
/been elected president of the Ad- 
| vertising and Sales’Club of Toron- 
‘to. Other new officers are John 
Tee, advertising manager, Electric 
/Auto-Lite Ltd., 1st v.p.; A. Gibson 
‘Mackie, assistant public relations 
manager, Provincial Paper Ltd.., 
'2nd v.p.; A. William Archibald, 
sales manager, Toronto Elevators 
Ltd., treasurer, and James R. Knox, 
advertising representative, Mac- 
lean’s Magazine, secretary. 


Woodward & Byron Adds One 
| Consolidated Diesel Electric 
Corp., Stamford, Conn., manufac- 
|turer of aircraft ground support 
‘equipment, diesel electric power 
units and control panels, has ap- 
pointed Woodward & Byron, West- 
port, Conn., to handle its advertis- 
_ing and advertising for its subsid- 
iary, Mount Vernon Implement 
'Co., maker of farm implements. 


‘Candy Industry’ Adds Edition 

| Candy Industry, New York, bi- 
_weekly trade publication, has 
launched a new western edition, to 
/be published quarterly (February, 
|May, September and November). 
Smith & Hollyday, San Francisco 
,and Los Angeles, represents Candy 
Industry in the West. 


‘Family Weekly’ Names King 


Family Weekly has appointed 
Perry B. King to the new position 
of merchandising manager. Mr. 
King formerly was promotion- 
merchandising director of Ameri- 
can Family. 


Motorola Names Williams 

Motorola Inc., Chicago, has ap- 
pore Allan G. Williams to the 
new position of manager of mar- 
keting administration. 
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Advertising Age, June 7, 1954 


its rates on single and double gate-, fj oa ——| 
'fold units in Country Gentleman, AB ’ WAR 

| Holiday, Ladies’ Home Journal and PARENTS MAGAZINE This is BEN DUFFY, 

The Saturday Evening Post. Now, President, BBD&O. 

the single gatefold rate is 5% pre- 

mium on the card rate of three S THIS FATHER of two children 
pages, and double gatefold, 5% opens another charge account, 


he declares with awe: 


“It's pure magic! My children 
outgrow things while you watch. 
My wife insists it’s an optical 
illusion, but my check stubs say 
different. I'll match my youngsters’ 
demand performance against any 


premium on the card rate of six 
pages. Formerly, approximately 10 
to 25% extra was charged for gate- 
fold units, depending on each in- 
dividual layout. 


Ross Joins CBS Spot Sales 
Don Ross, formerly of KNX, Los 


space rep!” 
Angeles, has been named an ac- Yes, Mr. Dutty, child 
. . . . od . ’ ren are 
count my gyi ie CBS gy the wonder of the ages. We | 
Spot Sales in San Francisco. He have 1,625,000 families with 


replaces James P. Hensley, who has 
been shifted to the representative’s 
GOING PLACES—Brown-Forman Distillers Corp., maker of Early Times whisky, be- pices A yoy Bll penned hb 
lieves it is “going places” with its summer ad campaign for Early Times whisky. urn, i s ne v H y create y 
The drive is slanted toward capturing a large segment of the vacation trade. This the resignation of Hugh Stump. 

point of purchase material is designed to tie in with national advertising in newspa- 

pers and magazines. McCarty Co. Moves . 
The New York office of the 


Early Times Whisky | Custis Scovens Caititadl Mais McCarty Co. is now located at 430 


| Park Ave. Until recently, the : — 
Campaign Aimed at | Curtis Publishing Co., Philadel-| agency was known as Laughlin- FAMOUS FATHERS AGREE: Women are wonderful, 


| phia, has standardized and lowered | Wilson-Baxter & Persons Inc. .». but MOTHERS ARE BEST! 
Selling Vacationers _— 


LOUISVILLE, June 1—“Going) 
Places—Early Times!” is the theme 
of Brown-Forman Distillers Corp.’s 
summer campaign aimed at selling : . 
the millicns of American vaca- How can Wwe localize 
tioners. 

According to Rodman W. Moor- . . es 
head, v.p. and ad director of t | d rt g? 
Brown-Forman, maker of Early our Na lona aq ve ISI n ° 
Times straight whisky, the theme, 
of the drive was decided upon to 
get a part of the vacation travel 
market—the third largest dollar 
producing industry in the U. S. 

“We are breaking the promotion 
in June,” Mr. Mocrhead said, “to 
coincide with the vacation plan- 
ning frame of mind which pre- 
vails at that time when resort and 
travel advertising is at a peak.” 


3,250,000 children who 
wonder how their offspring 
can use so many things, 

so fast and so often. Our 
advertisers, naturally, think 
it's ali wonderful! 


# Mr. Moorhead said the promo- 
tion, to continue through August, iit 
carries one of the heaviest trade, bis § K. | 
newspaper and consumer magazine y 
ad schedules in the history of the eet = af os 
liquor business. : 2biM oy eee Fi. 

Full-color ads are slated to ap- agen ie an ae 
pear in Collier’s, Field & Stream, ‘ 
Life, Look, Newsweek, Outdoor 
Life, Sports Afield and U. S. News 
& World Report. 

Seven-column, 214-line inser- 
tions will run regularly in 137 
newspapers in all parts of the 
country. These ads feature the 
same vacation material that ap- 
pears in point of sale material. be 

The company is publishing a By using 
travel folder in nine editions cov- 
ering New England, Mid-Atlantic, e * 
Southeastern, Lake, South Central, T d M k S 
Plains, Southwestern, Mountain if a S ar erv Ice 
and Pacific areas of the country. P { ’ 
The guides also contain liquor re- 
gulations of the different areas. in the yellow pages of 
Where it’s legal, distribution is 
being made in bars and package 


CREE : telephone directories. 


Mr. Moorhead said, “carries infor- 
mation on these travel booklets 
and how they may be obtained. 
In doing so, we have attempted to 
create additional traffic to these 
retail outlets.” 


aie 
é 


noe ee 


‘Home’ Adds Five Sponsors 


NBC-TV, New York, has added ale 
five more advertisers, for a total 74. e 
of 107 participations, to the lst of Trade Mark Service 
sponsors for “Home.” The new- = is the point-of-sale 
comers are: Speidel (Sullivan, SHERWIN-WILLIAMS PAINTS F . . ‘ P 
Stauffer, Colwell & Bayles); Ny- Putte tor kaeetiin identification plan that lists your authorized outlets under 
lon division of DuPont (Batten, including famous ° P ° 
Barton, Durstine & Osborn); Wes- S W P House Paint, your trade-mark or brand name in telephone directories... 
son Oil & Snowdrift (Fitzgerald SUPER KEM-TONE De Luxe , , 
Advertising Agency); Cudahy - perme from coast to coast or in selected regional markets. 
(Young & Rubicam), and Glidden Coane, . 
Gn: Tikehdoemn 6 Pewenlti’. “WHERE TO BUY IT” Thus, prospective buyers can find where to buy your brand 
Cbd Republic Nemes’ King Ace Hardware Co. 38 Main... in their communities .. . easily and conveniently. 
Old Republic Credit Life Insur- Santini Hardware Co. 
ance Co., Chicago, has appointed 3 pees... 
. King, formerly advertis- : . ‘ 
ait enan- uae enemas For further information call the Trade Mark Representative at your loca 
companies, to the new post of ad- telephone business office or see Standard Rate and Data (Consumer Edition 


vertising manager. 
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Goranson Launches 
Agency in Seattle; 
Has Three Accounts 


| SEATTLE, June 1—A new adver-| 
‘'tising agency, Rune Gcranson Co., 
has been organized here and at 
the outset will handle three ac-| 
counts, all in the dairy and poultry | 
fields. They are Washington Co- 
operative Farmers Assn., Consoli- | 
dated Dairy Products Co. and) 
Snohomish County Dairymen’s 
Assn. 

Washington Co-operative Farm- 
ers, formerly handled by Pacific 
National Advertising Agency, is a 
/marketing and supply organization 
|for approximately 40,000 farmers 
|of the state. It sells fresh eggs un- 
| der the Certibest label, and canned 
| chicken under the Lynden label 
on a national basis. 

Consolidated Dairy Products 
markets butter, ice cream, and 
canned and fresh milk under the 
Darigold label, primarily in Wash- 
ington, but it also sells butter in 
the Los Angeles market. The ac- 
count was resigned earlier this 
year by Cole. & Weber. 


| 
| 
| 


= The new agency is headed by 
Rune F. Goranson, for the past 
four years manager of Pacific 
Dairy & Poultry Assn., Los Angeles, 
a trade association developing 
merchandising and promotion for 
the western dairy industry. Prior 
to that Mr. Goranson was civilian 
marketing specialist at Seattle for 
the Army on dairy and poultry 
procurement handling for Wash- 
ington, Oregon, Idaho, Montana 
and Alaska. He grew up on a dairy 
and poultry farm in this area. 

Associated with Mr. Goranson 
are Bob McCurdy, formerly with 
the Phares Advertising Agency 
here and earlier with Dexter En- 
graving Co., Seattle, and Virginia 
Hays, formerly with Standard Na- 
tional Agency, Seattle. She will 
handle a news release service and 
information for food editors. 

Offices, opening today, are at 
300 Third Ave., W., Seattle. The 
phone is Alder 6688. Tuesday and 
Thursday afternoon were stated as 
set aside for media calls. 


Kroehler Sets $400,000 Drive 
to Push Tele-Vue Furniture 
Kroehler Mfg. Co., Naperville, 
Ill., will launch a $400,000 fall ad- 
vertising campaign, biggest in its 
history, with a full color spread 
showing its Tele-Vue line of liv- 
ing room furniture in the Aug. 7 
issue of The Saturday Evening 
Post. High point in the drive will 
be the same Kroehler spread fol- 
lowed by three similar spreads by 
Admiral Corp., Mohawk Carpet 
Co. and Glidden Co. in the Sept. 13 
Life. All of the spreads will use 
the same headline and living room 
setting but will feature products 
of the sponsoring company. 
Kroehler also has slated its 
| Spread for the September House 
| Beautiful and October Living for| 
| Young Homemakers and American | 
|Home. Henri, Hurst & McDonald! 
/handles the Kroehler account. 


|Wheat Adds Hearst Duties 

| Howard T. Wheat, general ad-| 
'vertising manager of the Milwau-| 
‘kee Sentinel, has been named 
manager of the Milwaukee office | 
of Hearst Advertising Service. Mr. | 
| Wheat also will continue his Sen-| 
| tinel post. The appointment follows | 


} 


wer" - 


W. 'the naming of Hearst Advertising| W, ‘ } 
ith a mass product, you buy mass Service as national Gasinet, ree] . hen your product costs important money, . 
; : ; representative for the Sentinel, re- 
markets. Mid-America is one —a mass placing Moloney, Regan & Schmitt| fm you want people who have money. Farm fam- 
market, dominated by farmers. You can’t | (AA, May 10). : ilies rate high. And tops among them are the 
sell Mid-America without farm families, nor ‘Continental Promotes Barnes readers of Capper’s Farmer. They are the most 
the magazine that concentrates on them | Charles E. Barnes has been| Tim prosperous farm families in Mid-America, 


named advertising manager and 
sales promotion director of Con- 
tinental Radiant Glass Heating Co., 
‘New York. He was formerly in| <a ae 
\charge of the company’s ad and it = a 
sales promotion programs in the ; ae oa : 
Northwest. 


alone! itself the richest farm market on earth! 
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Acceptance for Conmar Dubl-Zip 
Ad for Non-Existent Girdle Builds 


(Continued from Page 3) 


100,000,000 slide fasteners a year, 
which it sells from its home office 
in Newark and 13 branch offices 
throughout the U. S. 


® Under Mr. Fischer’s direction, 
sales representatives working out 
of the branch offices constantly 
survey manufacturers’ needs in 
their areas. The home office then 
supplies inventory in anticipation 
of these expressed requirements. 
Thus, each branch office actually 
functions as a local warehouse, 
making it possible for the company 
to fill regional orders with mini- 
mum delay. 

High on the list of Conmar’s cur- 
rent promotional programs is a 
campaign for its new Conmatic 
fastener. Described as an “auto- 
matic, snag-preventing” device, the 
new product is designed, the com- 
pany says, to make its operation 
completely jam-proof. 


= Through its agency, Hewitt, Ogil- 
vy, Benson & Mather, New York, 
Conmar is promoting the new 
product with a wide schedule in 
consumer and trade publications. 
Applications in various products 
are being shown in ads placed in 
Charm, Esquire, Harper’s Bazaar, 
Life, Seventeen and, of course, the 
New York Times Magazine. 

The list of business papers in- 
cludes American Fabrics, Apparel 
Manufacturer, California Apparel 
News, California Stylist, Daily 
News Record, Dallas Fashion & 
Sportswear, Department Store 
Economist, Infants’ & Children’s 
Review, Luggage & Leather Goods, 
Southern Garment Manufacturer 
and Western Apparel Industry. 


® To enlist manufacturer and re- 
tailer support for the new product, 
Mr. Fischer, in company with Con- 
mar’s advertising sales promotion 
director, Adrian James Flanter, 
last month undertook a coast-to- 
coast and return promotional jaunt. 
Within a 96-hour period, they ap- 
peared at luncheon and dinner 
meetings in Boston, Chicago, Dal- 
las, San Francisco, Los Angeles, 
St. Louis and Philadelphia, where 
they extolled the virtues of the 
Conmatic, and displayed a sound 
film relating to its engineering 
principles, construction, and mer- 
chandising applications. Following 
this rapid trip to major markets, 
Mr. Fischer trained a team of rep- 
resentatives who are currently 


putting on the same show in other 
communities. 


® In each case, sales clerks are in- 
vited to the meeting. It is the com- 


Zipper 


makes girdle acrobatics o thing of the past — 


NON-EXISTENT PRODUCT—To convince 

manufacturers that women wanted a wrap- 

around garment, Conmar Products Corp. 

ran this ad for a girdle that hadn't been 

made and displayed resulting mail to prove 
their case. 


pany’s belief that the retail rep- 
resentative who actually contacts 
the consumer must know the mer- 
chandise he is handling and be sold 
on its attributes. 

The new Dubl-Zip itself is the 
outgrowth of an experience of Mr. 
Fischer during the war, when he 
was hastily flown to a military in- 
Stallation to confer on a fastener 
problem. On the flight, made in 
extremely cold weather, he found 
that for maximum comfort in the 
plane’s crowded quarters, he 
wanted to open the bottom of his 
jacket while keeping the top 
sealed against the frigid tempera- 
tures. But, with the conventional 
slide fastener installed in the flight 
jacket he was wearing, this could 
not be done. 


= Upon his return, he presented 
the problem to Conmar engineers, 
who soon came up with a solution. 
Refinements and thorough testing 
followed, and the approved product 
was then brought to the attention 
of garment manufacturers. 

“The important thing in man- 
aging a sales department,” says 
Mr. Fischer, who started with the 
company as an accountant 17 years 
ago, “is to become an integral part 


of the research and engineering de- 


'|Frank Conrad. 


partments. Sales must be tied up 
with every branch of operations, 
and complete information must 
always be channeled in both direc- 
tions.” 

But, he admits, it sometimes 
helps to use advertising to go over| 
the head of garment manufac-| 
turers. The public, he has found, is| 
a good judge of whether the re- 
search department has come up 
with a practical device. 


| 
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John J. Gillin Jr. Elected 
to Radio Hall of Fame 


The late John J. Gillin Jr., for- 
merly president and general man- 
ager of WOW and WOW-TV, 
Omaha, has been named winner of 
the 1954 Radio Pioneers’ Hall of | 
Fame award. Mr. Gillin is the fifth | 
person elected to the Hall of Fame, | 
instituted in 1950 by the Radio| 
Pioneers Club. 

The four men previously named | 
for the award are Thomas Alva| 
Edison, Guglielmo Marconi, Regi- | 
nald Audrey Fessenden and Dr. 


KGBX to Venard, Rintoul 

KGBX, Springfield, Mo., has 
appointed Venard, Rintoul & Mc- 
Connell as its national representa- 
tive. The station formerly was 
handled by George P. Hollingbery 
Co. 


‘Glamour’ Names Ed Murphy 

Ed Murphy, formerly an adver- 
tising representative for Junior| 
Bazaar and Harper’s Bazaar, has 
been appointed to the advertising 
sales staff of Glamour, with head- 
quarters in Chicago. 


Floorcraft to Posner-Zabin 


General Floorcraft Inc., New 
York, has appointed Posner-Zabin 
Advertising, New York, to handle 
its account. Hicks & Greist is the 
previous agency. 


Toy Distributor to Orodenker 
Select-A-Toy Co., Philadelphia 
distributor of toys and novelties, 
has appointed Maurie H. Oroden- 
ker Advertising Agency, Phila- 
delphia, to handle its advertising. 


Darling Joins Basford 

Oliver Darling, formerly with C. 
M. Johnson & Associates, Beth- 
page, N. Y., has joined the publi-| 
city department of G. M. Basford 
Co., New York. 


Promotes Robert Hoffman 
Robert Hoffman, Chicago sales 
manager of Television Programs 
of America, has been promoted to 
midwestern division manager. 


TRANSPORTATION ADMEN—New officers elected at the an- 
nual meeting of the National Assn. of Transportation Adver- 
tising include (seated, left to right) Joseph E. Wellman, v.p. of 
Transportation Advertising Co. of Michigan, Detroit, retiring 
president; Ernest R. Watt, president, Canadian Car & Bus Ad- 
vertising, president; Philip J. Everest, v.p., Transportation Dis- 
plays, v.p.; G. Donald Murray, Public Service Coordinated Trans- 
Tom lL. McCandless, 
Candless & Klaus, Cleveland, director. Standing (left to right) 


port, Newark, director; 


Mitchell, Mec- 


are C. H. Murphey, president of Chicago Cc: Advertising Co., 
director; Walter Crider, v.p., Surface Transp >rtation Advertis-| 
ing, New York, director; Joseph H. Batchelde:. president, Trac-| 
tion Advertising, Peoria, director; Wesley H. Loomis Ill, presi-| 
dent, Loomis Advertising Co., Kansas City, Mo., v.p.; Merile| 
H. Stevenson Jr., v.p., Transportation Advertising Sales, Dallas, 
secretary, and Ray Carr, president, Pacific Northwest Transit | 
Advertising, Portland, Ore., director. The anival meeting of 
the NATA was held in Chicago. 


Win a product for farmers, you want on- 
the-farm circulation. Not would-be farmers, 
or half-acre farmers, but those with fields 
to work ...stock to raise... buildings to 
maintain. Capper’s Farmer circulates 90% 
right on the farm! 
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AFTERTHOUGHTS—Shown relaxing at lunch and discussing their 
impressions of the winners they chose for the annual National 
Industrial Advertisers Assn. publishers’ sales presentation awards 
are (left to right) Charles Underwood, manager of sales promotion 
and public relations, Philip Carey Mfg. Co.; William F. McCarthy, 
William R. 


Northlich, v.p., Farson, Huff & Northlich; Ran West, v.p. and copy 
director, Stockton, West & Burkhart, and Tad Tieman, advertis- 
ing manager, American Laundry Machinery Co. C. W. Tunison, 
director of public relations, Foy Paint Co., was chairman of the 
committee. Winners will be announced at the NIAA’‘s annual 
convention in Montreal, June 14-17. 


assistant advertising director, Eagle-Picher Co.; 


HOT STUFF—Stuart Peabody (left), chairman of the Advertising Council, receives 

the first ‘Sparky’ award to be presented by the National Fire Protection Assn., 

represented by its general manager, Percy Bugbee. The award was given in ap- 

preciation of “all the forces of advertising and business” for aiding the work of 
the NFPA. 


MEETING ADJOURNED—After a meeting of the Minneapolis Advertising Club, these 

gentlemen got together for a little chat. They are (left to right) Roger Holt, retiring 

president of the club and advertising director of Munsingwear Inc.; Harold S. Barnes, 

director of the Bureau of Advertising; Joyce A. Swan, chairman of the bureau's 

board and v.p. and general manager of the Minneapolis Star and Tribune, and 

George Hellickson, new president of the ad club and partner of Olmsted & Foley, 
Minneapolis agency. 


SQUARE HOSTESS—Paula Lane, otherwise 
known as Miss Texas, holds a deed to one 
of the two-square-inch plots of land being 
sold by the Lazy C ranch in Sugarland, 
Tex., to anyone who would like to own 
a piece of Texas. Owner of the ranch is 
Texas industrialist BenJack Cage. 


ESSAY ASSAYISTS—Judges in the national high-school essay contest sponsored by 
the Advertising Federation of America agree on the winner, Janice Willimont, 18, 
of Denver, who gets $500 and a trip to the AFA convention in Boston, June 20-23. 
The judges (seated, from left) are Paul E. Chandler, public relations manager of 
Kraft Foods; J. H. S. Ellis, president of Kudner Agency; Richard E. Deems, v.p. of 
Hearst Magazines. Standing: Dr. Paul H. Nystrom, president of Limited Price Vari- 
ety Stores Assn., and John Crichton, executive editor of Advertising Age. With the 
exception of Mr. Chandler, who is from Chicago, the judges are all from New York. 
More than 60,000 entries were submitted in the contest. 


MADE IN THE SHADE—PictSweet Foods Inc. is using 24-sheet posters like this to 

promote its “Refreshing Idea” ‘theme for its fresh frozen concentrated lemonade 

this summer. “Fresh lemonade—made in the shade’ will also be emphasized in the 
campaign. Brisacher, Wheeler & Staff, San Francisco, is the agency. 


THREE-CORNER HAT—After Arno H. Johnson (center), v.p. of J. Walter Thompson Co., 


New York, finished predicting an increase in our living standards in a speech before 


comes MERCHANDISING MOBILE—Herbert E. Palaith, director of mer- 

chandising for Jos. Schlitz Brewing Co., looks on proudly as Ray 
Dennis, president, Art Directors Club of Milwaukee, congratu- 
lates Ralph W. Gibson, manager of the creative division of the 


Schlitz merchandising department, for the “mobile” which won 
Schlitz first award in the club’s display section. Sol Berger, 
president of Berger, Amour Co., Chicago, holds the winning 
“mobile,” made by his company for Schlitz. (Story on Page 8B.) 


the Advertising Club of Boston May 28, he was presented with a tri-corner Paul Re- 
vere hat, symbol of the club’s 50th anniversary. Edward C. Donnelly Jr., president, 
presents the hat while Richard W. Janney, Boston resident manager of McGraw-Hill 

Publishing Co., and luncheon chairman, looks on. 
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@ LOWER TIME COSTS 


You save regionally or nationally on the Du Mont Ne. 
work, For example, in the 5 largest U. S. markets alone. 
other networks cost as much as 12% to 41.5% more! 


@ LOWER PRODUCTION COSTS 


Your savings at Du Mont on production facilitie: 
result in more money available for time buys. 


IT’S TIME TO DECIDE ON THE ou Mont 


There’s no costlier television 


experience than to lose your 


a investment in a program or time 

et ...or both...at your contract’s 
ae expiration. This doesn’t happen to 
. a . ’ 

See Du Mont sponsors... it won’t 

*  _shappen to you. The Du Mont 

aa. os 

: . Television Network has always 


protected sponsors. When you 
decide on Du Mont you have a 


time franchise. 


mks get ) 


@ NO “MUST-BUY” PROGRAMS 
Du Mont availabilities let you “buy” or build and 


become the sole sponsor of a program that meets your 
selling needs. 


TELEVISION NETWORK 


515 Madison Avenue, New York 22, N. Y. MUrray Hill 8-2600 


435 N. Michigan Avenue, Chicago 11, Ill. MO 4-6262 
A Division of The Allen B, Dy Mont Laboratories, Inc, 


Decide on the Network that Protects Your Time 
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used for secretarial work, and the 
back bedroom and kitchen were 


Handicap No Handicap... 


Dean Simmons Builds Successful Ad 
Business Despite Limiting Wheelchair 


Accident Paralyzed Him 
at 19, but Navy Officer, 


Others Helped Him Along 


By Phil Seitz 

Los ANGELES, June 3—The inti- 
mate atmosphere of a San Fernan- 
do Valley restaurant was disrupted 
one evening when a disgruntled 
patron complained loudly about 
service and stomped out without 
tipping the waitress. 

As he left, the angry customer 
saw a man in a wheel chair, and 
tossed a dollar in his lap, saying: 
“The waitress won’t get anything, 
but here’s a man who needs the 
money.” 

The recipient of the gift pro- 
tested vigorously that he did not 
need the donation, but his sup- 
posed benefactor stalked out with- 
out learning he had given a dollar 


(to a man with a million dollar ad- 
ertising business. 
44 


s Dean Simmons, the man in the 
wheelchair, whose Los Angeles 
advertising agency has a billing of 
a million dollars yearly, likes to 
tell this story of himself to prove 
a point—the point that most peo- 
ple associate persons in wheel- 
chairs with incapability. 

By his own example, Simmons 
has been proving the fallacy of 
that belief for 23 years. During 
that time he has built his adver- 
tising firm from a bedroom-office 
operation to an agency housed in a 
modern office building with com- 
plete production facilities, includ- 
ing a recording studio. 

He has proved that the accident 
which broke his back did not break 
his spirit, and his success has been 
an inspiration which has helped 
others with similar problems to 
realize they could live happy, nor- 
mal lives. 


# In fact, the restaurant story has 
an amusing ending which illus- 
trates Dean’s sense of humor and 
his firm belief that wheel-chair 
victims (he hates the word “vic- 
tim” as a description of their con- 
dition) are “people” the same as 
those who can walk. 

“The night the incident in the 
restaurant happened,” Dean said, 
“T was waiting for Lillian and Ran- 
dall Updyke, who were to be mar- 
ried, with Pep (Mrs. Simmons) and 
me as wedding attendants. Uppy 
pulled up to the curb just as the 
fellow threw me the dollar and I 
said: “Hey, there’s a man who 
needs it more than I, he’s getting 
married.” 

This little anecdote is the clue 
to Simmons’ philosophy of life. Up- 
dyke, a paralyzed veteran of World 
War II, could use the money, in 
Dean’s viewpoint, not because of 
his physical condition, but because 
any newlywed can always use an 
extra dollar. 

It is Dean Simmons’ firm con- 
viction that disability of any kind 
can be overcome, and his hobby 
of working with handicapped per- 
sons, veteran and non-veteran, is 
as much a part of his business as 
buying radio and tv time. 


= The road back for Dean Sim- | took them as his personal accounts. | 
mons from the dark depths of | 


youthful despair has all the ele- | 
ments of fiction. 


retained as living quarters. Later, 
a small den was made into a make-| 
shift recording studio, when Dean | 
took up recording as a hobby. 

It was under these circumstances 
that he obtained one of his first 


,and best accounts: Dr. 


cy which overcame him when he 
believed he would be condemned 
to permanent confinement in a 
hospital bed. First hope came for 
him after three years, when he 
was able to regain partial use of 
his left hand. Having nothing else 
to do, he listened to the radio con- 
stantly. The result of this was a 
job with Penney Radio Research 
as a program checker. 

It was something to do, but Dean 
recalls that mentally he was in the 
dumps. About this time (1935) he 
had a visitor, Cmdr. Thomas Dray- 
ton Parker, U. S. Navy. How the 
commander heard of him, he 
doesn’t know to this day. 


s After a few visits, the comman- 
der set up a military-like regimen 
for Dean. He gave him a list of 
books to read, insisted that he in- 
form himself of current events by 
reading newspapers, as well as 
listening to the radio. With these 
as his texts, the commander ex- 
acted daily reports from Dean. 
The reports covered current events, 
politics, governmental rulings, etc., 
all designed to broaden his think- 
ing and awaken his interest in life. 

After two years of this, Cmdr. 
Parker told Dean he would pay for 
an ICS course. Dean chose an ad- 
vertising course. The commander 
also gave him $100 to buy an auto- 
mobile so he could be taken out- 
side and get away from that “shut- 
in” feeling. 

Continuing his checking of radio 
programs, Dean began to get ideas 
about what were good commer- 
cials, and the best times for dif- 
ferent types of products. He men- 
tioned these ideas to the Muller 
brothers, Walter and Frank, oper- 
ators of a huge service station in 
Hollywood, who had been among 
his earliest benefactors. Dean’s 
father was in their employ at the 
time of Dean’s accident, and the 
Mullers contributed substantially 
to the bills incurred. 


= The brothers referred him. to 
Henry Mayers of Mayers Co., who 
was handling their account. Henry 
Mayers decided to let Dean try his 
hand at picking spots for a special 
St. Patrick’s Day promotion. The 
result: Radio out-pulled the news- 
papers used, and at a lower cost. 

From this experience, the May- 
ers Rating, Buying & Checking 
Service was founded, based on in- 
tensive checking of spots and rates 
for availabilities, with clients be- 
ing asked to pay 5% extra for the 
service. Through this service it 
was found that often small stations 
with low rates—when chosen prop- 
erly with regard to the right audi- 
ence for a specific product—would 
greatly outpull stations with much 
higher rates. 

Still confined to bed and listen- 
ing to radio at all hours of the day, 
Dean proved he was able to eval- 
uate availabilities and get results 
for clients. His relationship with 


en, who operates a chain of dental 


|offices in Southern California. 


s The story of how he secured Dr. 
Cowen’s account, which he still re- 
tains, illustrates how even persons 
in a passive condition can be ag- 
gressive: 

“I had been listening to the 
doctor’s commercials,’ Dean re- 
called, “and thought I could do a 
better job of selling for him. So I 
wrote him a letter telling him what 
all I thought was wrong with his 
advertising. 

“It must have needled him,” 
Dean chuckled, “because a few 
days later he burst into my office, 
waving my letter at me and said, 
‘Alright, you son-of-a-gun, show 
me what you can do’.” 

Incidents like this are the rule 
rather than the exception in Dean’s 
conduct of his business. Even 
things that never happened in “The 
Hucksters” have happened to him. 

Take the case of “the rattling 
dog chains.” The chains belonged 
to Llewellyn (named for John 
Llewellyn Lewis, head of the 
United Mine Workers), a dog 
owned by Dean. 

Llewellyn, a restless Doberman 
Pinscher with an uncontrollable 
desire to jump the back fence, had 
been secured with a chain. Unfor- 
tunately, the animal insisted on 
spending its quiet moments on the 
small porch which adjoined the 
makeshift recording studio. 

Many commercials being re- 
corded were ruined one day when 
Llewellyn suddenly jumped up 
with a fierce bark and rattling of 
chains. 

That can’t happen today in the 
specially designed studio which is 
a valuable adjunct of the modern 
building housing the Simmons 
agency. 


# After working out of his home 
for several years, Dean Simmons 
built his own building in 1947 
Covering 4,200 square feet, it in- 
cludes his living quarters, making 
it possible for him to be wheeled 
through a door and into his office. 
There in a special bed, motor pow- 
ered so it can be moved into vari- 
ous positions as he half reclines, 
Dean does business. Mornings are 
given over to treatments. His for- 
mal office hours are 12:30 to 5:30 
p.m., but he is available by phone 
18 hours a day. 

He still listens to radio and | 
watches television closely, and has | 
a radio and a tv set in both his 
office and in his living quarters. 
Next to the bed is a rack, parti- 
tioned for papers, records and cur- 
rent correspondence, which con- 
tains a telephone and an inter- 
office communication system. 


Henry Mayers continued until 
1945. During that period, the suc- | 
cess of the service attracted a num-| 


ber of mail order clients. Since 


Mayers Co. does not handle this 
‘type of account, Dean Simmons | 


= By 1945, the volume of business | 


Twenty- three | being handled by Dean Simmons | 


years ago, he was a 19 year- -old| personally had grown to the ex- 
youth hospitalized by an automo-|tent that Henry Mayers and he 
bile accident that threatened to agreed it would be best for him to 


leave him totally paralyzed. 


Today, except for fair use of his | 


|set up his own shop. 
The first office of the Dean L. 


left hand and very little use of his| Simmons Advertising Agency was | 


right hand, he is paralyzed. Yet. 
his agency is currently billing at 


the rate of $1,000,000 a year. 


in a converted Hollywood house. | 
‘The living room became a recep-| 


tion room; the front bedroom was | 
Forgotten naw is the desponden- | Dean’s office. The dining room was | 


S. M. Cow- 


be the legs of Dean Simmons. 


check with stations on availabil- 
ities. Most of the time clients come 
to his office, but, when necessary, 


The telephone might be said to} 


Through it he contacts clients, gets | 
new business, and keeps constant | 


BEDSIDE OFFICE—Dean Simmons uses his indispensable telephone in his bedside 

office where he runs a successful advertising agency in Los Angeles. Mr. Simmons, 

who is almost completely paralyzed, got his start as a radio program checker after 
an automobile accident 23 years ago. 


'on the agency premises. In addi- 
‘tion to standard RCA recording 
/equipment, the studio contains tv 
lighting, a grand piano, an organ, 
‘and a complete sound effects li- 
brary, as well as editing facilities 
/and a control room. 


he is put into his wheel chair and 


his wife drives him to client meet- 
ings. 


iar sight at all the stations and 
networks, and is somewhat of a 
trademark. Even though he has 
owned numerous automobiles since 
the beginning of his success story, 
they all invariably end up being) 
painted white. 

In these cars, as well as by plane, 
Simmons has crossed and recrossed 
the continent several times. These 
trips have given him greater in- 
sight into the attitude of the gen- 
eral public toward wheelchair folk. 
He relates two incidents of trips 
he has made as comparative treat- 
ments received. 

Once, in a New York hotel, Mrs. 
Simmons lost control of his wheel- 
chair and it tipped over with Dean 
in it. While he was unhurt, he 
says half a dozen persons passed 
him by as if they didn’t see him, 
making no effort to offer assis- 


.| tance. Conversely, in Texas, when 


aman saw Mrs. Simmons removing 
Dean’s chair from the car trunk, 
he almost was killed by a car as he 
dashed across the street to assist 
her. 


s Mrs. Simmons, a pretty young 
woman known to all as “‘Pep,”’ has 


been Dean’s constant companion 
since she met him 15 years ago. 


'For more than three years, she 


visited him nightly. When they 
married 12 years ago, Pep was a 
telephone operator. Since then, 
Dean has transmitted his interest 
in recording to her, and she serves 


sound engineer for the agen- | 
ee é ’ e |help in the form of an ICS course 


cy. 

Mrs. Simmons has a fulltime en- 
gineer under her supervision in a 
completely equipped sound studio 


eee ata eee 


Wa 


HOME AND OFFICE—Built in 1947, this modern building combines Mr. Simmons’ 
office and living quarters. 


s His white convertible is a famil- | 


= Practically all the agency’s bill- 
ing is in broadcasting, although 
'space is placed for some accounts. 
Dean Simmons still works on the 
principal of “finding where the 
audience is.’”’ To do so, he makes 
considerable use of premiums and 
\“lead” items. He says that some- 
‘times results are surprising: A 
low-rated show on a small station 
can sometimes out-pull a _ well- 
‘regarded, high-rated program by 
'as much as 20 to 1. Although his 
programs are on three networks, 
Mr. Simmons buys availabilities 
on independent stations whenever 
possible and is generally consid- 
ered a “rough” buyer in the trade. 

Frequently he will take an avail- 
ability, then go out and sell it to 
a client. His oldest (and one of his 
largest) account is Doctor Cowen, 
the advertising dentist; his largest 
account is Looz for General Prod- 
ucts Co., which has network pro- 
grams on NBC, CBS and Mutual. 
During several months of last 
year, Dean asserts, his agency had 
the biggest radio billing on the 
West Coast. 


a Co-workers and friends don’t 
think of Dean Simmons as being 
paralyzed. He speaks of his con- 
dition freely, and says the reason 
for people’s reaction is because he 
doesn’t think of himself as being 
paralyzed. 

As he built his business, Dean 
has tried to discharge what he 
feels are obligations to the many 
people who helped him. It may be 


that Cmdr. Parker gave him this 
feeling in a definite form. When 
the commander offered financial 


and money for an automobile, he 
said his payment could only be in 
Dean helping someone else in the 
same manner. 


= Dean Simmons has more than 
fulfilled his part of the bargain. 
His work with the Disabled Amer- 
ican Veterans chapter of Birming- 
ham rehabilitated dozens of pa- 
tients there. 

Working with Eddie Cantor, 
Dean helped to raise money to 
build a swimming pool for the 
paraplegics in Birmingham. He al- 
so worked with the Paralyzed Vet- 
erans Association and the Cali- 
fornia Board of Rehabilitation to 
inspire and aid handicapped people 
to rebuild lives broken by disabili- 
ties. 

“The big job at the hospital,” 
Dean said, “is to get the men to 
want to take care of themselves 
and have the desire to get out in 
the world.” 
| “The biggest hurdle they have is 
reentering everyday life. Actually, 
\they can make a place for them- 
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selves if they can be convinced he accomplished, he shocked into able to deliver the copy in the|and two more so-called handi-. probably tell you it’s little things 

they can.” the realization of their capabilities. building. capped people had become more like this that give him more satis- 

|More than once he bluntly, almost! Knowing the two men were able| self-reliant. ‘faction than selling a million dol- 

a Thus, Dean’s approach has been|insultingly, jolted them out of to lift themselves from the car and | If you ask Dean Simmons, he'll lars worth of advertising. 

principally on the individual plane. | their self-pity with sarcasm that | get in their wheelchairs without 
| 


He learned from Cmdr. Parker; Made them angry enough to do assistance, he purposely gave hen | 
that a wheelchair person can go| things they thought they couldn’t the assignment to test their initia- | 


any place non-disabled persons 40. tive. )) 

can go, as well as do things they. 

do. This rids the occupant of the|® One such incident serves to show # However, when the copywriter All the color values of your food setup captured 

wheel-chair of the “shut-in” feel- how deeply Dean feels that a crip- took the copy to them where they . 

ing and gives him confidence. _ pling handicap need not prevent waited outside the agency in a through our unmatched skill with the carbro process. 
Dean’s first contact with his vet- a person from being happy and car, one of them said, “Ask Dean 

eran friends was in the hospitals, successful: how we're going 1» get upstairs in 


where he gained their respect and) Two paraplegics assigned by the building in our chairs?” CHARLES F KUON I ST UDIO 
instilled in them a desire to emu-|him to act as messengers were| Dean’s answer, relayed to them. 
late him. That he was down-to-| given advertising copy to take to|by the copywriter, was a classic) 


earth in his therapeutics is shown} a Hollywood newspaper one after- in understatement: “Tell those’ Chu OYA 7 
by a slot machine incident which|noon. Equipped with specially-|guys,” he grinned, “I said, of 


stirred up the hospital. controlled cars, they anticipated |‘What’s the matter, are you help-| 

With the help of Dr. Ernest Bors,|no difficulty getting to the news- | less or something?’ The copy was Re 61 WEST ERIE CHICAGO 11 ¢ Telephone SU 7-4483-4 
a Viennese physician at the hospi-| paper, but had qualms about being delivered without further incident, ty) 
tal, and Ted Anderson, president 


of the PVA, Dean smuggled three 
slot machines into Birmingham 
Hospital for the amusement of the 
paraplegics. 


a “Those fellows were stuck in 
there with nothing to do and no 
way to leave and most of them had 
plenty of money to spend and 
nothing to spend it on. They had 
a lot of fun playing the machines 
and the money they spent went to 
_ buy soft drinks and ice cream for 
the DAV.” 

The thing which convinced Dean 
the boys in Birmingham needed to 
be gotten into the world was an 
escapade indulged in by two para- 
plegics who got into a car and, 
with one steering and one working 
the brakes and clutch while squat- 
ting on the floor, they made a suc- 
cessful foray into Los Angeles and 
back without trouble. 

When the government finally 
provided a number of paraplegics 
with specially-controlled automo- 
biles, Dean’s rehabilitation policy 
really began to work. 

He had the boys come into his 
office, where he gave them jobs 
to do, such as accounting, answer- 
ing phones on “lead” deals, pack- 
aging products sold by mail, acting 
as messengers between the agency 
and its clients and the radio and 
TV stations. 


a Next door to his building he es- 
tablished a phone-answering serv- 
ice. In the garage of an adjoining 
building he set up a mail-order 
packaging service. Both were 
manned by paraplegic veterans 
and non-veterans. 

It is as individual to individual, 
however, that Dean feels he has 
made his greatest contribution in 
helping other wheelchair folk. 

“It costs the government $7,000, 
plus pensions, to keep a man in 
the hospital,’ he pointed out, “and 
even so they just can’t give every- 
one individual attention.” 


_ 
ee toa 
“ WITH CIRCULATION LEADERSHIP 
Dean’s method is to have the 


paraplegic visit him in his office / oeeconian 9,019 City Carrier Lead \ 
and home, attend entertainment 4,025 ABC City Zone Lead \ 
events such as ball games and DAILY LEAD 

theaters, participate in social af- 
fairs and other activities until the 
person gains confidence and re- 


[ 4,080 Retail Trading Zone Lead | 
alizes he can easily become a part \ 


OVER 2ND PAPER 
39,543 Total Circulation Lead 


of normal social and business life. WITH ADVERTISING LEADERSHIP / 


Then Dean helps him to find a OREGONIAN 1,148,624 lines Retail Advertising Lead / 
job, or gives him some assignment ™ 


in his own business. Soon a person ae 796,467 lines General Advertising Lead vA 


who has been feeling scrry for Sa een oe Paes i, OVER 2ND PAPER =—s- 33,264,751 lines Classified Advertising Lead P 


himself and been dependent on for 6 mos. ending Sept. 30, 1953; . % Year: 1953 5,431,792 lines Total Advertising Lead Ps 
others has been restored to his tose AW, TW ond Comme inet’ a a 
rightful place in society. Many of — a 

the men whom Dean has worked —— ail 

with have since become owners of aie 

their own businesses, have taken 
college courses, married, bought 
eg a — = ego down. Keep your sales growing 

o normal lives whic ey once : ; ; 
thought were beyond their reach. | with Oregon's growing news) oper 


PORTLAND, OREGON 


= Much of their success they can | 
attribute to Dean Simmons’ in- a sete 
spiration. He brought them out of Largest Circulation in the Pacific Northwest 
their negative attitudes by provid-| 
ing them with a living example as) Represented Nationally by Moloney, Regan & Schmitt, Inc. 
a fighter who overcame a seeming- 
ly insurmountable handicap. 

Those who refused to believe, 
they could accomplish the things, 


226,445 Daily 
285,142 Sunday 
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"Mind Soothed’ By Beebe, 
He Wants to Know More 


To the Editor: Lucius Beebe’s 
letter (AA, May 24) concerning the 
duplicity of publishers revives my 
faith in the fact that there are still 
men who subscribe to H. L. 
Mencken’s philosophy that “every 
man has a right to go to hell in his 
own way.” 

However, while Mr. Beebe’s let- 
ter soothes my mind and makes 


To confuse him 
THROW A BOOK AT HIM 


TO SELL HIM: do it piecemeal with | 


smaller ads...typeskilled by Walk. 
SAY P. Look over our samples, they're free. 


WALK advertising typography 
Telephone MO 4-6134 @ 11 E. Hubbard, Chicago 11 


Cases 


The Voice of the Advertiser 


This department is a reader’s forum. Letters are welcome. 


,the most delightful reading I’ve 
'come across in a month of atomic 
|doomsdays—and in spite of the 
‘fact that I agree, unequivocally, 
'with all his basic sentiments—I 
still must venture to opine that he, 
like a lot of the rest of us, on be- 
‘ing confronted, figuratively, by 
'some pruriently biossoming blond, 
burgeoning gloriously in the pro- 
per places and exhibiting (among 
'more palpable things) neither ruse 
/nor restraint, would think long and 
seriously before succumbing to the 
final gesture. 

I am aware that Mr. Beebe 
makes it clear that, owing to the 
existence of no local restraints, he 
is utterly free to do as he wishes 
|in the matter of advertising. I am 
/also aware that all the snakepit 
|come-ons he lists are still in ex- 


TH 


THE 
DALLA 
MARKET... 


LY 


DALLA 


NEWS 


C0 


| 
) 
\ 


The Dallas Morning News is the only newspaper 
that covers the larger, 72-county Dallas Market 
that’s effectively sold and merchandisable only 
through the Dallas News. 


tana i 


- — e 4 


Rots Denny Mies = 


EXAS’ LARGEST DAILY NEWSPAPER 


Circulation 192,229 — Sundays 200,701 
(ABC Publisher's Statement: March 31, 1954) 


More people BUY The News... more people READ The 


News ... more people are 


INFLUENCED by The News than 


any other morning or evening newspaper in Texas! 


CRESMER & WOODWARD, INC, 


© NATIONAL REPRESENTATIVES 


_istence, and their pitchmen, I am 
‘sure, must be constantly on the 
lookout for somebody who will 
give their merchandise a plug. 
I am interested, therefore, in 
finding out (as Mr. Beebe prob- 
ably hopes everyone else will be) 
if his paper actually does carry 
the fascinating category of intelli- 
gence he refers to; and if, in his 
next communication, he will in- 
clude his subscription price. Price 
will be glad to call his play by 
posting him a check forthwith. 
W. J. PRICE, 
Genoa, III. 


Sunoco Answers the C. M. 

To the Editor: For The Creative 
Man— 
Yes, 
you. 


your memory has failed 


Storrs J. CASE, 
Advertising Manager, Sun Oil 
Co., Philadelphia. 


Mr. Case refers to The Creative 
Man’s May 24 comment on the tests 
described in an advertisement for 
the new Blue Sunoco. 


Allergic to Trucks 
To the Editor: 
might like to have enclosed prints. 
This sign is located on U.S. 70 
about ten miles east of Greens- 
boro. I was down that way May 
12 and took these two pictures. 

I have not heard what happened 
to the sign. However, from marks 


¢ 


I thought ycu 


ever been interviewed by the Gal- | 
'lup Poll, for example, would reveal | 
2% replying in the affirmative. 


Yet, I am sure that Mr. Woolf 
would not draw similar conclu- 
sions in these parallel examples. 
HENRY HALPERN, 
Research Director, MacManus, 
John & Adams, Bloomfield 
Hills, Mich. 


Advertiser Omits Address 

To the Editor: “How big is a 
dumper?” 

According to the attached 
Aveling-Barford ad from the cur- 
rent issue of Excavating Engineer, 
“it all depends.” 

By reading the ad one gets a 
little bit of information about the 


fe big is a 
_ DUMPER? 


AVELING-BARFORD 


3curo DUMPER 


equipment advertised but had bet- 
ter not get worked up to a point of 
wanting to purchase a unit, since, 
unfortunately, the manufacturer 
failed to list his address in this ad. 


‘can be explained away by 


Obviously, this is an English man- 
ufacturer, but I certainly hope’ 
that he does not feel he is so well | 


known throughout the world that 
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it is unnecessary for him to place 
his address on his advertising in 
American publications. 

Since a black and white full 
page ad in this publication ccsts 
well over $300, it would seem as 
if this English manufacturer has 
wasted his valuable American dol- 
lars. Or is this Excavating Engi- 
neer’s solution to getting some of 
that money we lent to England 
back on this side of the ocean? Or 
was this advertiser smart enough 
not to list address so that curious 
contractcrs would contact the pub- 
lication about it, thus giving him 
a list of possible prospects? You 
tell me. 

D. E. FRICKER, 

Advertising Manager, The 

Heil Co., Milwaukee. 


* * > 


Says Postal Rate Rise 
Won't Wreck Economy 


To the Editor: We were amused 
as we read, on Page 2 of ADVER- 
TISING AGE, May 17 issue, Richard 
E. Berlin’s outburst of indigna- 
tion levelled at the U. S. Post Of- 
fice Department for considering an 
increase in mail rates at this time. 

While we dislike to disagree 
with Mr. Berlin, we are of the 
opinion that a raise in postal rates 
now would no more wreck the 
economy than the continuous raises 
in advertising rates by media. In 
fact, two publications in Mr. Ber- 
lin’s empire are currently an- 
nouncing new rate increases—one 
of which is up 23% for full page 
space. This we are most certain 
in- 
creased costs or an increase in cir- 
culation. 

If publishers must meet in- 
creased costs of doing business or 
expanding their business’ with 
higher advertising rates, why not 
let OUR government be business- 
like and ccllect a higher rate on 
postage for a vast increase in 
mail-matter handled, much of 


on the road it appears that a truck 
failed to make a curve and went 
through the sign at a high rate of 
speed. 

GEoRGE W. BRADHAM, 
Bradham & Co., Greensboro, 
N.C. 


Calls Woolf to Task for 
Overlooking the 2% 


To the Editor: In your May 24 
issue, James D. Woolf writes: “A 
survey conducted by Batten, Bar- 
ton, Durstine & Osborn indicates 
that more than 98% of the custom- 
ers polled have never been asked 
their opinion on how many hours 
or what days of the week depart- 
ment stores should be open for 
business.” 

The conclusion which Mr. Woolf 
draws from the results of this sur- 
vey is “that retail stores have 
paid little or no attention to cus- 
tomer need.” 

There is an apparent fallacy in 
this reasoning in that the signifi- 
cance of the 2% who presumably 
replied that they had previously 
been interviewed on the subject 
has been completely overlooked. If 
2% of department store customers 
have actually been polled on this 
particular question, retailers would 
certainly have a sufficiently large 
enough sample on which to base 
statistically reliable conclusions. 
Whether the results of the survey 
were taken into consideration in 
the decision as to what hours and 
days stores should remain open is 
again another matter. 

It would be very surprising if, 
in a survey of this type, more than 
2% had replied that they had been 


doubt very much that a survey 
asking people whether they had 


interviewed in another survey. I) 


got 61%) coverage 
ettstown the’ kids 


than us bluejays.” 


“Building in Newark Newstown was 


a mistake. Since their Sunday paper 


Represented nationally by O'Mara & Ormsbee, Inc. 


out here in Hack- 


make more noise 


NEWARK, MEW JERSEY 
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which, during the past 15 years, 
has resulted from ever expanding 
publication circulations. 

We all resent the poachers 
abroad who are playing dear old 
Uncle Sam for a sucker. Why not 
stop doing it over here and help 
to get the U.S.A. on a paying basis? 

CHARLES ELWYN HAYEs, 

Charles Elwyn Hayes Co., 

Chicago. 


Berates Keyhole Tactics 

To the Editor: How low can $ex 
in advertising get? 

Spring Maid sheets advertising 
does have the saving grace of sub- 
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tle humor. But Ny-sul-lite stoops 
to peeping through the keyhole. 
D. O. COLLINs, 
Vice-President, Galen E. 
Broyles Co., Denver. 


Adds to Pittsburgh Story 

To the Editor: Herb Wyman’s 
letter (AA, May 24) is one with) 
which, as another director of the | 
Pittsburgh Chamber of Commerce, | 
I’d like to associate myself. 

He said almost everything worth 
recording, but I might add two 
points. 

We direct our home city’s fund- 
raising campaigns for its colleges, 
hospitals, and other institutions. In 
the six months plus since the de- 
partment store strike started, Pitts- | 
burgh has given more money to. 
its institutions than any city its! 
approximate size in the U. S. Does | 
that indicate that people here are) 
panicked over a strike? | 

There has been some violence, as 
ycur writer stated. But the sur- 
prising thing is that there has been 
so little. Add them all up, and 
there may possibly have been 50 
to 60 who, at any time in that more 
than six months, have suffered 
personal injury or direct intimida- 
tion, and there is no evidence that 
the damage to the stores, caused | 
by violence, has amounted to as 
much as $50,000. 

CARLTON G. KETCHUM, 

President, Ketchum Inc., Pitts- 

burgh. 


Joins Wyman’s Protest 
To the Editor: Herbert G. Wy- 
man, v.p. and advertising director 
of the Pittsburgh Post-Gazette, has 
called my attention to a recent 
article in ADVERTISING AGE entitled 
“Pittsburgh Department Stores; 
Newspapers Hit Hard by Strikes; 
Sales are 25-35% Off.” This arti- | 
cle, as pointed out by Mr. Wyman, | 
would seem to evidence such a dis- | 
regard for the facts that if this, 
kind of thing should continue, it) 
is certain to injure the good repu- | 
tation of your publication. As 
chairman cf the Allegheny Con- | 
ference on Community Develop- 
ment, I want to join Mr. Wyman | 
in his protest. 
ARTHUR B. VAN BUSKIRK, | 
T. Mellon and Sons, Pitts- | 
burgh. 


Fleer Corp. Boosts Mustin 


_ Frank H. Mustin has been pro- 
‘moted from assistant to the pres- 
ident and secretary-treasurer of 
Frank H. Fleer Corp., Philadel- 
phia, to director of marketing re- 
search. Mr. Mustin will continue 
‘as secretary. William L. McGee, 
controller, has been elected treas- 
urer. The new market research di- 
'visicn will include research, sales, 
‘advertising, promotion and pack- 
aging activities. 


Lenco Products to Ferguson 

| Lenco Products Inc., Winter 
Park, Fla., has appointed Court- 
land D. Ferguson Inc., Washing- 
ton, tc handle advertising for its 
Triocide, a product that kills mil- 
‘dew and musty odors. Newspapers 
and radio will be used in the 
southern states. 


BBDO Names Uhl, Pratt V.P.s 

Robert P. Uhl, account ex- 
ecutive, and Laurence O. Pratt, 
account superviscr, have been 


elected v.p.s of Batten, Barton, 
Durstine & Osborn. Mr. Uhl works 
on the Du Pont account in the New 
York office, and Mr. Pratt super- 
vises Polaroid, Liberty Mutual and 
Southern New England Telephone 
in the Boston office. 


Towers to Rose Marie Reid 

Rose Marie Reid Inc., Culver 
City, Cal., has appcinted Donald C. 
Towers to the new >osition of sales 
analyst. Mr. Towe:; formerly was 
with Bullock’s, Lis Angeles de- 
partment store. 


McWilliams Nan.ed President 

Harry K. McWilliams, formerly 
with Screen Gems, has _ been 
named president and general sales 
manager of Air Programs, radio- 
tv distributor, New York. 


Hollywood PR Firm Moves 
Ettinger Co., Hollywood public 
relations organization, has moved 


to larger quarters at 8720 Sunset 
Blvd. 
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appointed Brisacher, Wheeler & 
Staff, San Francisco, to handle its - 
advertising in North America. 


Qantas Names Brisacher 
Qantas Empire Airways Ltd., 
Australian overseas airline, has 


The 
TORONTO DAILY STAR 


has by far 
the LARGEST CIRCULATION 
of any daily newspaper 


in Canada! 


Ads in CUE add up because... 


CUE Is CUE -mulative 


As kids we loved the magic of “Kugo” We would watch in awe as the tiny pellet increased its original 
size many hundreds of times. This happens every week with CUE’s readership...but it’s no 
magic...it’s a fact! Our new readership study reveals that 74 per cent of CUE readers 

refer to CUE over six times weekly. 27 per cent refer to CUE over 15 times weekly. 


TT 


primer 
| ile 92.4 per cent 


Breguet Bonding 
fer MAT eters 


CUE PUBLISHING CO., INC. 


Just Published. Write for your copy now! New CUE Reader- 
» Study reveals surprising facts and figures on social customs and 
ying trends in the No. 1 Market. For instance, did you know that 


‘iis CUE-mulative reader interest multiplies selling impact in CUE. 


That’s why your ad in CUE adds up! 


of CUE readers drink alcoholic beverages, only 


ee per cent imbibe while watching TV! Many other significant adver- 
1k ‘:-'ng and marketing facts abound in this searching study. Send for 
ur copy and “Kugoes” now. 


6 EAST 39th STREET NEW YORK 16, N. Y. 
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Martree Advertising 
Owes $250,000; Files 
Bankruptcy Petition 


New York. June 3—Marfree Ad- 
vertising Corp., six-year old New 
York agency, has filed a general 
assignment for the benefit of its 
creditors, who are owed approxi- 
mately $250,000. 

The cause of ‘the agency’s dif- 


ficulties seems to center around, 


Carlson Industries—an account not 
listed among the agency’s clients— 
whose products include Gainex, a 
weight influencer. Harry A. Frie- 
denberg, agency president, could 
not be located, but according to 


tary and treasurer of the agency, 
Marfree had difficulty collecting 
from “one or two” of its clients, in- 
cluding Carlson. 

J. Louis Kottler, attorney for the) 
assignee, told AA that Marfree had 
placed an extensive radio and tel-| 
stations for Gainex. The televised 
sessions of the McCarthy-Army 
hearings were directly responsible, 
Mr. Kottler was told, for drawing 
away the audience from Gainex. 


= When it toted up the bill, Carl- 


cost $40 to get a $3 Gainex order. 


“ALBERT K. HUNN, formerly an account ex- 
ecutive of Buchen Co., Chicago agency, has 


NEW YorK, June 3—The Cigar 
advertising budget 20%. to $300,- 
050, changed its advertising theme 
and increased its prcmotional and 


that “more men are smoking ci- 


- gars.” 


| The institute’s ad campaign will 
' start June 13 with ads in Sunday 
|sports sections of leading newspa- 
pers in 98 markets, as previously 


been appointed director of advertising and reported (AA, May 17). The cam- 
Louis P. Randell, onetime secre-| promotion of Robinson Furniture Co., De- Palgn will be supported by a pub- 


troit. 


‘lic relations program reaching into | 


the restaurant industry, drug field 


| Mr. Kottler indicated that the next 
step would be the listing of Mar- 


free’s assets and liabilities. 


The agency apparently carried 
“Sif : 'no credit insurance and shows no 
evision campaign on more than 600 credit recognition in the agency | 
list. Its Chicago office was closed | 
last year (AA, Feb. 16, 53) when 
it lost the White Cross Insurance 
‘radio advertising account. 
“agency lists about ten accounts, in- 
cluding Bostwick Labs Inc., D-Con 
son Industries discovered that it Co., Junex Products Co. and sev- 


eral others of similar type. 


The 


/and men’s fashions, by a trade re- 
lations program to be carried out 
by a speakers bureau, and by a 
special merchandising clinic fcr- 
um for cigar retailers. 

The decision to change from the 
campaign which the institute has 
carried on for the past two years, 
stressing “after a meal, only a ci- 
gar will do,” to a campaign which 
stresses that “more men are smok- 
ing cigars,’ was the result of a 
survey made by an independent 
research organization, Bensen & 
Bensen, to determine the effec- 
tiveness of the institute’s adver- 


PONY PROMOTIONS 


‘Right in Your Lap” 


You don't have to lift a finger to shovel in 


the sales dollars with Fashion 
Club's brand new, tested-in- 
the-field promotion package. 
Nothing for you to do but 
set up your deal! 


We Furnish 
Everything! 


* dynamic, giant, 
two color posters 


* window  stream- 
ers and wire- 


hangers 


bag-stuffers and 
handbills 


full and half page 
newspaper mats 


entry blanks for 
six different types 
of successful con- 
tests 


Everything ready except 
your own imprinting . . . 
done by you or Fashion 
Club. Entire package de- 
veloped in conjunction with 
country’s top-notch agencies } 
and accounts. 


Promotion Never Misses 


Food, Drug, Dairy, Soft-Drink, Candy 
accounts scored unbelievable sales in- 
creases. Grocery and department stores, 
automobile 
velopers, Federal Savings and Loan 
Associations, American Legion Posts, 
Chambers of Commerce, Co-Operative 
Merchant Days 
writes that Fashion Club's Pony pro- 
motion outpulis by far any sales stimu- 
lating plan they ever used. 


Fashion Club’s Pony 


dealers, real estate de- 


++. every one of them | 


Self-Liquidating, 
Too 


Here's a promotion that 
pays for itself . . . and re- 
turns an actual “in the cash 
register" profit. 


for 


GET GOING NOW 


You don't have to plan and prepare 


this one six months in advance. 


You're in action immediately . . . pony 
saddle, bridle, martingale . 


. . tie-up 


material . . . everything all ready to 


New Business Men 


in agencies find this a 
powerful account getter. 


go. 
small towns. REMEMBER . . . EVERY 
KID WOULD GIVE HIS RIGHT ARM 
FOR A SHETLAND PONY. 


Pulls anywhere . . . big cities or 


State type of product or store or business for which 
are planning Fashion Club's promotion. We'll rush details. 


WIRE, WRITE OR PHONE...NOW. Be the first in your market to hit the jackpot. 


749 N. Rush St. 


Fashion Club Shetland Pony Sales Co. 


Largest in the World 
Chicago 11, Illinois 


DEI. 7-7566 


tising. 


= Cigar sales have increased from 
5.5 billion in 1952 to 6.1 billion 
in 1953. This represents a gain 
from 1950—when the _ institute 
started advertising—of some 522,- 


Call for Ad Drive 
as Hat Strike Ends 


of the 45-week strike of 1,500 hat- 
ters against the Hat Corp. of Amer- 
ica was hailed yesterday by Milli- 
nery Research, “Voice of the Milli- 
nery Industry,” which urged that 
union and industry now “pool its 
resources and spend some real 
money to sell the public on buying 
and wearing hats.” 

The publication called “feasible” 
a suggestion that $1,000,000 be 


licity campaign to sell more mer- 
chandise.” It also urged that re- 
tailers “increase their advertising 
budgets in local or national publi- 
cations whenever and wherever 
possible,” pointing out that “there 
are untapped markets such as col- 
lege newspapers, house organs, so- 
ciety journals as well as radio and 
television possibilities that should 
prove fruitful for the industry.” 
Meanwhile, the United Hatters, 
Cap & Millinery Workers Interna- 
ticnal Union took a page in today’s 
New York Post (and in papers in 
other large cities) to announce 
“the hatters are no longer mad.” It 
said the strike was “a _ protest 
against the hardship inflicted on 
workers when an industry tries to 
abandon a community.” It added 


Conn. 


Institute of America has upped its | 


|/merchandising campaign to stress | 


~~ Cigar Institute Increases Budget 
to $300,000 for New, Bigger Drive 


000.000 cigars smoked. 

“A gain of over half a billion 
cigars in three years,” Eugene L. 
Raymond, executive director of 
the Cigar Institute, said, “clearly 
indicates that the institute has 
|achieved its primary objective— 
‘that of reaching the occasional 
/smcker. 
| “Starting June 13,” he added, 
|“we enter our second phase, con- 
‘fident that cigar smoking is ac- 
cepted. We feel that nothing 
‘breeds success like success, and 
so the message, ‘more men are 
smoking cigars,’ is expected to 
capitalize on the widely increased 
acceptance of cigar smoking.” 


® The’ campaign, 
Benton & Bowles, will feature 
man-in-the-street testimonials 
and will cover every market of 
over 200,000 population, plus spe- 
cially selected markets with 
smaller pcpulations. About 103 


prepared by 
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ZIPPY—Unidentified beautiful 
shown demonstrating new Zip Tope opening 
device now adorning 80-count cellophane 
packages of Northern Paper luncheon nap- 


ANPA Organizes Its 
Research Institute 


newspapers will be used. 


from 
spots. 


relaxation. 
a Mr. 


consumpticn of 


4 
%. 
| 


aieiiiieas on | The Cigar Institute was organ- 
spent on an “advertising and pub- j76q in 1940. It started advertis- 


ing in 


|possibility, Mr. 


the end of the year. 


| Advertising by the cigar indus- 
\try as a whole is estimated to be 
‘between $12,000,000 and $15,000,- 


/000 in all media. 


‘Hartford Sales Execs Elect 


Robert E. Wilkins, of Pruden- 
been 
elected president of the Sales 
Hartford. 
Elected as v.p.s are Lester H. Carl, 
Maynard A. 
that the company has given assur-|Clough, Bartlett-Brainard Co., and 
ances it will remain in Norwalk,| William J. Mahoney, 


‘tial Insurance Co 


Executives Club 


Fuller Brush Co.; 


Coal Co. 


bt 


of 


The institute will increase the 
frequency of its insertions. 
schedule calls for a minimum of 
two weeks out of every three, as 
against last year’s once a month 
insertions. Ads will range in size 
two columns to 30-line 

The switch from larger ads to 
smaller but more frequent inser- 
ticns was made as a result of the) 
survey conducted during the past 
few months which convinced both 
the institute and its agency, Ben- 
ton & Bowles, that the most effec- 
tive advertising for the product 
|ealls for reaching more men at 
New York, June 3—Settlement|the level of their greatest interest 
in the periods of their greatest 


Raymond said there has 
been a noticeable increase in the 
cigars, 
sometimes called cigarellos, dur- 
ing the past five years. The esti- 
| mated increase is said to be about 


small 


1950 experimentally 
Life and The Saturday Evening 
Post with a budget of $60,000. 
/The current budget calls for an 
expenditure of $300,000, with the 
Raymond 
that it will be increased before 


has 


American 


The 


in 


said, 


New York, June 3—Organiza- 
tion of the Research Institute of 
the American Newspaper Publish- 
ers Assn. was completed this week. 

The Institute is an outgrowth of 
the mechanical research depart- 
ment of the ANPA, which was be- 
gun in 1947. In less than seven 
years it has accomplished several 
of its cbjectives, notably the high- 
speed etching process, the no-pack 
mat for stereotypirg, and other 
developments carried on in co- 
operation with various manufac- 
turing companies. 

While the first work of the In- 
stitute will deal with development 
and improvement of printing and 
with mechanical processes in the 
newspaper publishing business, the 
purposes of the corporation set 
forth in its charter provide that it 
will engage in and carry on, with- 
cut profit, scientific research into 
various phases of the newspaper 
publishing business. In addition to 
maintaining research laboratories, 
it can undertake any general re- 
search problem relating to the 
newspaper business. 


® Richard W. Slocum, Philadel- 
phia Bulletin, has been named 
chairman of the board of the new 
corporation; Franklin D. Schurz of 
the South Bend Tribune has been 
elected president; Chas. F. McCa- 
hill of the Cleveland News is v.p.; 
D. Tennant Bryan of tne Rich- 
mond News Leader & Times-Dis- 
patch has been named treasurer, 
and J. L. Stackhouse of the Ex- 
press, Easton, Pa., becomes secre- 
tary. 

Cranston Williams, ANPA gen- 
eral manager, has been elected 
general manager of the Institute, 
and C. M. Flint will be mechanical 
research director. 

Members cf the board are: Rich- 
ard W. Slocum, Philadelphia Bul- 
letin; William Dwight, Telegram 
Transcript, Holyoke, Mass.; Walter 
J. Blackburn, Free Press, London, 
Ont.; William L. Fanning, West- 
chester County Newspapers, Yon- 
kers, N. Y.; J. O. Adler, New York 


TAILOR-MADE-BODY—Herman Body Co., St. Louis, built three truck bodies like this 

for Banco Del Pequeno Commercio del Mexico City, to suit its “Bank on Wheels’ 

plan. The mobile banks were designed to accommodate small merchants and people 
who could not easily reach the main bank because of transportation problems. 


| Times; E. M. Antrim, Chicago 
Tribune; Geo. C. Biggers, Atlanta 
Journal & Constitution; James C. 
Copley, San Diego Union & Trib- 
une; D. Tennant Bryan, Richmond 
News Leader & Times-Dispatch; 
|K. A. Engel, Little Rock Democrat; 
|H. H. Cahill, Seattle Times; J. S. 
Gray, News, Monroe, Mich.; Chas. 
'F. McCahill, Cleveland News: 
Franklin D. Schurz, Tribune, South 
Bend, Ind.; J. L. Stackhouse, Ex- 
| press, Easton, Pa., and George F. 
Coffin, Coffin & Grifo, Easton, Pa. 


Mutual Service Boosts Torres 

Mutual Service Insurance Com- 
panies, St. Paul, has premoted 
James F. Torres from head of the 
Milwaukee claims office to director 
‘of advertising and publicity. 
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Two Albert Frank- | 


Guenther Law Men | 


Die on Same Day | 

New York, June 2—Richard M. | 
Chynoweth, 55, controller of Al- 
bert Frank-Guenther Law, and 
Frank J. Depow, 57, a member of 
the agency’s accounting staff, 
both died yesterday of heart at- 
tacks. 

Bern in Weatherly, Pa., Mr. 
Chynoweth attended New York 
University. Before joining Albert 
Frank-Guenther Law 33 _ years 
ago, he was associated with the 
First National Bank of Roselle 
and the Westfield Trust Co. in 
New Jersey. 

A native of Paterson, N. J., Mr. 
Depow had been with the agency 
for 32 years. 


| 


PAUL R. BRANIFF 


OKLAHOMA City, June 2—Paul 
R. Braniff, 56, founder of Okla-'| 
homa’s first commercial airline, | 
died yesterday after an illness of| 
some months. Mr. Braniff returned | 
from World War I aviation service 
in France to organize Paul R.. 
Braniff Inc., which operated an 
airline between Oklahoma City 
and Tulsa. 

He sold the line to Air National 
and with his brother, Tom, who 
was killed in a Louisiana plane 
crash a few months ago, founded 
Braniff Airways. The line grew 
into an international operation 
with service throughout the U. S. 
and to South America. 


C. E. STEVENS 

PORTLAND, Ore., June 2—C. E. 
Stevens, 67, board chairman of C. 
E. Stevens Co., and a pioneer in 
outdoor advertising on the Pacific 
Coast, died last night of a heart 
attack. Born in Georgetown, N. M., 
he entered the outdoor advertising 
business in Seattle many years ago 
and founded his own companies 
there and in Tacoma. 

In 1926 he sold out his interests 
to the Sunset Outdoor Advertising 
Co. and founded a new company 
here. He was regarded as the dean 
of independent operations in the 
outdoor field in the West and was 
for many years a director of 
Standard Outdoor Advertising Inc. 


ROBERT E. CHAPMAN 


OKLAHOMA City, June 1—Robert 
E. Chapman, 49, commercial man- 
ager and director of WKY radio 
operations, died May 26 of a cere- 
bral hemorrhage. Mr. Chapman 
joined Oklahoma Publishing 
Co., owner of WKY and WKY-TV, 
in 1926. He served in the advertis- 
ing department of the company 
and as commercial manager of 
WKY until his appointment as di- 
rector of operations several months 
ago. 


JAMES LANNON JR. 


New York, June 2—James A. 
Lannon Jr., 54, art director of 
Roberts & Reimers, died yester- 
day of complications following 
an attack of pneumonia. Born in 
New York, he studied art at var- 
ious schcols before enlisting in the 
165th Infantry regiment = and 
serving overseas during World 
War I. After the war he joined 
the art department of McCall’s. 
Later, he joined the art staff of 
Buchanan & Co., and, after sev- 
eral years became art director. 

Mr. Lannon was art director on 
the American Tobacco Co. ac- 
count when its advertising was 
handled by Fcote, Cone & Beld- 
ing. For the next four years he 
operated his own art service, and 
became art director of Roberts & 
Reimers two years ago. 


HARRIE A. BELL 
PHILADELPHIA, June 1—Harrie 
A. Bell, 68, advertising counselor 


for Allen Lane & Scott Printing | 
Co. for 18 years and author of 
“Getting the Right Start in Direct. 
Advertising,” died May 25. | 

Mr. Bell spent his entire career 
in advertising. He was born in 
Wilmington, Del., and started his 
career with the old Wilmington 
Star, then owned by his father, the 
late Jerome Bell. He later became | 
associated with Curtis Publishing | 
Co. and after that was president of | 
Holmes Press. He taught direct 
mail advertising at Charles Morris 
Price School for many years and_| 
was a member of the Poor Richard | 
Club. 


MRS. DOROTHY HOOVER 

NEw York,’ June 2—Mrs 
Dorothy Chandler Hoover, chief of 
the Picture Bureau of Life, and 
wife of Ellison Hoover, an artist, 
died yesterday at her home here 
after a long illness. She was for-| 
merly associated with The New) 
Yorker and Fortune. and had been 
on the staff of Life since it was 
founded. 


@ Advertisers ... Advertising Agencies .. . 


Do You Know These Money-Facts 
About modern Direct Selling? 


Dd you know that modern Direct Selling 
cé1 be added to any existing sales pro- 
g um, without disturbing or curtailing 
i 

Jid you know that modern Direct 
S:tling can successfully increase sales 
aid profits, even in areas where retail 
di:tribution is at its maximum? And that 


this will tend to increase present retail 
volume? 


Did you know that modern Direct 
Selling may be tested virtually cost-free? 

These are money-facts that can be 
studied in detail in “The Quickest Way 
to National Sales,” an important free 
book we'll send you, postpaid, if you'll 
write for it on your business letterhead. 


Even though you think it unlikely that 
you'll need this complete factual picture 
of modern Direct Selling in the fore- 
seeable future, send for it today. The 
selling scene may shift abruptly to- 
morrow, make knowledge and under- 
we of modern Direct Selling price- 
ess. 


Tell your secretary—now—to type a 
one-sentence request for “The Quickest 
Way to National Sales” on your business 
letterhead, and drop it in the mail. Your 
free postpaid copy will be sent prompt- 
ly. Address: SPECIALTY SALESMAN, 
Room 812-A, 307 N. Michigan Ave., Chi- 
cago 1, Ill. 2 


"Knowledge of Retail Sales is Vital 
to Evaluate 


New England 
Markets! 


“Single out practically any market 
in New England and you'll find whole- By 
sale-distribution channels so overlapping 


that a market’s retail figures ... rather 


than wholesale figures . 


. are the one 


reliable guide to sales potential,” says 


Theron L. Beattie, New England Regional Sales 
Manager for Sunshine Biscuits, Inc. 

“That is particularly evident in the grocery 
field. For example, consider the Worcester, 
Massachusetts Market: while it is a sizable 
grocery distribution center, three of its major 
grocery chains (First National, A&é!? and Stop 


and Shop with over 75 super ma*\kets) have 


wholesale headquarters outside of the Worcester 
market. Therefore, wholesale groccry figures 
for Worcester reflect only a por!ion of the 
market’s real worth. 


“The real yardstick for Worcest::’s grocery 


volume is its Retail Grocery Sales . 
excess of $168 million annually. Advertising and 
sales promotion are most productive when allo- 
cated according to a market’s Retail worth .. . 
and not by disproportionate wholesale figures’. 


Theron L. Beattie 
New England Regional Sales Manager for 
Sunshine Biscuits, Inc. 


.. now in 


Local Level Knouledge is a Must for Top-Level 
Decision Making. 


® This advertisement is published in the inter- 
ests of fuller understanding of the Worcester, 
Massachusetts Market by The Worcester Tele- 
gram, The Evening Gazette, and The Sunday 


Telegram. George F. Booth, Publisher. Circula- 


tion daily, 155,552; Sunday, 103,099. 
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In Chicago, it takes 2 — 
to make hay with your pitch 


No single daily newspaper reaches even half your Chicago-area 


prospects. It takes Two. For greatest unduplicated coverage, one 
must be the... 


CHICAGO 


SUN -TIMES 


211 W. Wacker Drive, Chicago © 250 Park Avenue, New York 


is READERSHIP CONCENTRATED WHERE MOST OF THE BUYING IS DONE! 


REPRESENTED BY: SAWYER-FERGUSON-WALKER CO., LOS ANGELES, SAN FRANCISCO, PHILADELPHIA, DETROIT, ATLANTA © HAL WINTER CO., MIAMI BEACH 
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Feature Section 


vertising Age 


Salesense in Advertising... 


THE NATIONAL NEWSP 


Bromides Discourage Readership 


By James D. Woolf 


(Mr. Woolf is an advertising con- 
sultant who spent many years as 
v.p. in charge of creative activities 
of the western offices of J. Walter 
Thompson Co.) 

It has always appeared to me that we 
copywriters often forget what optical 
science discovered many years ago— 
namely, that we do not invariably read 
phrases and sentences, and even whole 
paragraphs, word for 
word; we scan them. 

And that the degree 
of our scanning is de- 
termined by our fa- 
miliarity, real or im- 
agined, with the group 
of words in question. 
For example, we do 
not read beyond two 
or three words when 
our glance falls on 
this familar old bromide: “Now is the 
time for all good men and true to come 
to the aid of the party.” A split-second 
scanning is enough to impart to us the 
sense of what has been said, or what we 
assume has been said. 

Currently popular is a little gambling 
game that goes like this: You write on a 
slip of paper some such platitudinous ex- 
pression as “A bird in the the hand is 
worth two in the bush.” You invite your 
companion to read it. Then you ask him 
what he read, word for word. He says “A 
bird in the hand is worth two in the 
bush.” You bet him he is wrong and he 
loses. He is astonished to learn that “the” 
occurs incorrectly, three times in your 
sentence. 


James D. Woolf 


= It is my notion that a great deal of ad- 
vertising is scanned and not read. The 
extent to which it is scanned is undoubt- 
edly measured by the familiarity of read- 
ers with both the ideas expressed and the 
manner of their expression. 

This habit of scanning can easily pro- 
duce at least two undesirable results: (1) 
the scanner may pick up your idea in 
reverse by imagining you said something 
you didn’t say at all; (2) he may fail to 
pick up any idea at all, reverse or other- 
wise, because of words so tired and bro- 
midic they have practically no meaning. 


The Eye and Ear Department... 


About a dozen years ago I had a little 
to do with a comparison test of two copy 
statements concerning a certain brand of 
beer. Both statements, 60 words in length 
and typed on cards, were shown to 200 
beer-drinking men. Statement 1 described 
Beer A as being light, pale, dry, and 
smooth. Statement 2 described Beer B as 
being free of sugar, hence non-fattening 
and non-filling. 


= Beer A won over Beer B. Now note 
this: About 15% of the interviewees said 
they wouldn’t care for Beer B because of 
its fattening quality—just the reverse of 
the idea the copy statement was intended 
to convey. The explanation, I think, is 
simple: Those statements were scanned. 
The moral of this account, if any, is that 
the statements on the cards were couched 
in language as commonplace as “A stitch 
in time saves nine.” Undoubtedly they 
were also too long and complex for clear- 
cut test purposes. The reason Beer A won 
is not entirely clear. 

What can we do to achieve closer read- 
ing and less scanning? First in importance, 
of course, is the degree of the desirability 
of the promised benefit. Second in im- 
portance, I believe, are the words and/or 
pictures used to present the news of the 
benefit to the viewer. The fact that a 
given food is “delicious” and a “taste 
treat” is a benefit, all right, but such bro- 
midic terms are not likely to discourage 
scanning and invite word-for-word read- 
ing. 


= It is important, as I see it, to reveal 
at once the most significant thing that can 
possibly be said about the product. News- 
worthy information should never be 
buried under such trite and venerable 
headlines as “Eating pleasure for all the 
family” or “Designed for lasting comfort 
and long wear.” The scanner is so familiar 
with such hackneyed proverbs they offer 
little indeed to invite his close attention. 

It is vitally important to remember how 
easy it is, because of the scanning habit, 
to misread and misinterpret even rela- 
tively simple statements. When, because 
of scanning, non-fattening is misread to 
mean fattening, it is obvious that the 
chore of writing foolproof advertising is 
not an easy one. 


Creative Thinking 


It has suddenly occurred to many high- 
ly creative people in radio and television 
that the age of automation is stretch- 
ing into their domain in the changing 
characteristics of the personnel and op- 
erations of their departments. 


It has become increasingly necessary 
to learn to work a slide rule. The com- 
plexities of the Nielsen service involving 
average audiences, cumulative ratings, 
audience composition, flow charts, set 
predictions, circulation, and many other 
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statistics have become the hallmark of 
the television executive. 

He must be as conversant with them 
as he once was with a cross fade or a chro- 
matic aberration. The typical executive 
no longer wears a sports jacket and suede 
shces. He comes right out of Brooks 
Brothers like the other account execu- 
tives. He no longer gets drunk at lunch. 
As a matter of fact he often skips a 
drink at lunch. 


# So far his functions could be well 
handled by Univac in the coming age of 
cybernetics—or could they? Can we feed 
Univac a set of circumstances on a pro- 
spective show and, given an audience 
jury pretest reaction, the record of the 
star, the record of the writers and di- 
rectors, get a carefully calculated esti- 
mate of the prospective success of a given 
property in a given time period with 
full weighing of rating trends, competi- 
tion, and historical averages? Univac 
could indeed do all this. 

Could Univac, given the facts about 
selling proved by multiple audience jury 
tests, tests on a performer or method of 
film production, product advantages, 
marketing data, competitive methods of 
selling, and major and minor sales points 
of product superiority, devise a top-sell- 
ing commercial that would scientifically 
be guaranteed to sell? Yes, Univac could. 

Should the present managements of 
television departments and the writers of 
commercials be concerned about the ma- 
chine replacing man, even in the crea- 
tive fields? Yes—up to a point. j 


= Machines are made to measure data 
after the fact. Machines can certainly 
minimize the risk that man takes in ex- 
pensive advertising ventures, and they 
should be fully exploited to this advan- 
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tage. But no machine, so far, has been 
able to measure any advertising before 
the fact or to determine the ability of a 
selling commercial to motivate a con- 
sumer to buy a product or prefer it over 
any other. Machines are the slaves of 
man. They should be used accordingly, 
and man should be able then to use his 
leisure time to make the world a better 
place in which to live. 

No machine, past cr present, has been 
able to exercise the hunch based on years 
of experience in show business that en- 
ables the executive to guess that one show 
is better than another. 


= No machine or slide rule has been de- 
vised that can take a pencil to a line of 
copy and make it sing. No machine has 
been made that can take a comedy script 
and edit it for policy, taste, and laughs. 

No machine has ever negotiated a satis- 
factory contract with a stubborn agent 
and an obtuse prima donna. 

No machine ever walked into a studio 
and, by giving a little direction to a scene, 
turned a dull one into a lively one. 

No machine ever put its feet on the 
desk and came up with a one-line slug 
sell that made every consumer well 
aware of a given product. 

No machine ever guessed when a comic 
was approaching fatigue or figured out 
how to save him from the bottle. 

So there we go. The age of cybernetics 
is fast approaching the creative depart- 
ments as well as the production lines. The 
smart executives will seize upon science 
to relieve them of the tedious tasks that 
have plagued them in the past. The end- 
less details of billing, calculating, and 
slide ruling will be canned by the robots. 
But, the creative thinking, the planning 
and the leadership must still come from 
man. 


Printer’s Rules Are an Effective Aid 


By Kenneth B. Butler 


(Mr. Butler is head of the Wayside 
Press and of Kenneth B. Butler & 
Associates, Mendota, Ill.) 


Though production men and layout men 
don’t go in very heavily nowadays for 
printers’ ornaments, the use of straight- 
line rules and decorative borders is a 
much-used device. Simplicity in the use 
of this material is a growing trend. 

A bit of printer’s rule is an excellent 
device for giving additional weight to a 
layout which contains sparse illustra- 
tion. Printer’s rules also help to unify a 
layout. 

The use of borders with large squares, 
large dots, and gaudy ornamentation ap- 
pears to be lessening. The use of screened 
borders and screened tint blocks seems to 
be increasing, since these add impact 
without undue boldness. 

The use of music rule (thick line and 


Mountie Antique J taia Offset 


2010 Nene OF TyPOG! eB Se1Rde when rau Can tern hem 
(OrdM@8 OF Re 050 how COR! Wher you use Monsen 


the easy way 
to better 


typography 


The Prendent ang Derectors 
of 
The Murlon-Capper Company 
reeves! the noner of your presence 
warty eon RTYUP 
Thornaey evening we Twetin of Octover 
mentees §onGred and (ity 


Engineers’ Club 


eas EN Re Re a oe lt SS Oe Sate Coy ae Ot SATURN a SNe 5 ote ce | eee ree tr, pe Tad bes wok ne day oe 2 Nok Bog Wee GOS a nag TG Sones ee On AG nee Ra 2 ae bby pens ark ae irate hs gC at de ime ior, Cats eK am oO ED hagas he 7 “ivan! Peer OT JOE fe | a5 Lt ae 
sy UE ewes tL cages # Siete MGS et > dole RAR Tee BER ds eee Hat pac TNs A as CLLR Beak oly” eee Be BSL oars 200 ‘ ee howe poe Sek Ett DSS RY Nae ER oa ta oe ee a US Gy plc rt Mie Cena eee i ae ape tlig Lip ys Ye 
" STC Silas Non 5 Pon tay eRe ie Oe MAT OR ee Le Re Ge, San Ts a OB Ree Fp ag weg en Pepe A ee Uses Why ar ee ee a On tae ti a a ee Re eR ot A ie GES hte th, RR ie Sie ecgie. OS Leh ees SAU pe Oe Se ae eee es nee is date ese ees" oS oa Peas 
NEES 0 GO re bate eke ea oes te ks ais eta Peper iA pears Mie hed SR APRA ht va ee Wine beret Ne a eater te teen ig re Sf, eee ee | Posy aa ag abet cee ee apne’ Ag & eae Ne oh gt Sef Sires Sa a es Sa ag ae ERS a Beko 
CO Bey, Sar Niue Slo pemrer mercer et ia Re oan Pee Wee etea ag DE fe aS ee anime Seamed) A Wey Eins Saas We hig ease Beh oS SEAR vt sabe oy Pet pe? eat roth * ten ote =e a ea TS oth ela de SE ell FS Cah a I aoa" lk Ae ei Ais ie oS SN, Gata Mage Te, Ride Tikes Pi ee Aig ee aa Cr jt tay sas At a Ra am tea ee wn oe AR aa sP eat oky ie Gageeiee . Sie pea te Sea 
Ea: Gu ei he pais’ ee eee ae ORR a ge sR Ee ESN). PR Aaen cutie a Ma bees 3 Deter aay ug a a AA ag pe st RSP | EAR Si. a ee Wak Ren ee ates Sa as ine in Pee ert, pee chase Sia eee veo eee eee. as eae 
epee Warten Mina eh, 2 lee aay po 20 BF ad fe ditote sf Mpc chee pret e beh: wate ae na Bape eas fe 8 oe eR a tie hE at Gai Beg aa ah aS eee i Detail 1! hes Naa eS pth St rE Te an ni oe of kr ie ry SANE beat * Me CNT EM ROLLA G24 uae Se ly Vac A gl rat taae, enn hag my col fom a 
Bee Nak oon baa fie FE SBN fis Sa a ree TESS eh: planes, pope ae einai at LO 9 meet ae tas gee oe i ag Bee ON aE eect ant : Bb eso hacks a lyase tAngigar a Mega obec es! ea : bas tata Te ean ent st Clg eke: ae 
ed Nae ip Si heh sins Sean rang eee Sik ities: cata mata r Ser Ser oe yea! ie Fes se it oan ye ook ae ee #2 ‘Far ee Ba Be z aes Be Ma apes pape Cant ey 
Pe RE UE SEN BE at eh Rey en chert 2 Bie 3 Me , : = a Pes : " Saget SSI rai eee 
Me ate : ’ : Se 
, he Beta oe a oar es 
Bc: cite ae \ a 
Saree 88 xtiog i} 
a ae cele } 
es _ 
E 
ff i 
1 
| A el 
; ] : 
oo 
} 
3 one 
se 
} tu Be) > 
} ———— bee 
3 i 7 25 
Pha Sa) nal ae, 
aN Ply, aaa ay q cae 
Sah ae as = 
tis fea Ae. ea: 
oR ee eres 
a oe 
' ee 
Wie get =) 9, i 
ik ae 
fe haar 
eee Sel Ne 
Pages cogs iaes ny ‘ - Wy) Faas 
Dae eeRTS > teats 
eae a 
1 a ae CE 
Fee oe 
i ese me 
eg Ai ae abe 
Same ys ae ae 
a lt oe 
rer ee ye 
7 ee 4 oo 
os “aii 
; Sin 
| 7 = 
Fa, hts il = 
See eee iis as 
e Ee 
— ‘a : 
es 5: Bota 
a ss a 
. 
arash Sec ee Bt § 
ie eae i at 
ER eileske ] sis 
stp s } a 
' | oan 
> | ae 
Mee RoR nea } ee! 
MWEAE SS eS: | So 
Wi Miers ae we) 
pee a es aa 
eh Mako mas, Bein 
we Moen ER q tg 
Nag pesca ean Ata a 
a Pad Pov ie 
eae asl cinta or a art 
Sees be oe q Sear 
i Ree eee ee ; ‘ 
« eat aio Cede: c ay 
Recs oa re ae 
a Toe eems : Sa 
tage waa ee 
‘Seamer | Kale 
BANS 2o Ea ay we OF af 
Re aes eT oN 
eee rons i 7 
“Ge ee Vd Sore 
Re esa ‘ he 
. cee ete me nat : 
poate en ees es 
oat x | eee ay 
ges ae a 4 
a, ne re 
ba 
a t 
vo ee } : 
op a ot eae ate 
a me Peat rae 
Bes geen ey 
oe ee r 
Se eter 4 
[are i See =e 
‘il ‘a ae 5 pe 
et joa aes pes 4 
Maes aad q ey 
eee geo E 
ie isan pane . 
ine aay ee 2 at al : Es 
aimee nes aha " % 
LT Fe ea arene 
a eae ee 
Be SD = 
Be ee an 
ae tT hae Nay eli is 
fete 2g : 9 
aie ; ‘ 
bs de 2 ea 
ee i re 
ens a te 
pea ae 5 
ee ae 
Ao oan Chem nere oat 
et ces ce 7 Ege 
eee ee ae: 
/ Sees ee 
es ( 
Pay 
ee eee : 
ee ee a 
sey or aaa 2 
ees ce } ae 
oe pie ] an 
Neg rae | tae 
alee cj ' s 
Spe 2h ee ee 
ages Ta als ve 
Poe ete 
Be oe ee * 
eh eee po 
ee ee fs 
be eae et Be: 
Bie. aes vie 
Bea Aah aa ‘ ; 
eto hg yo 
Boers i, 
Ris bars tcc bee ey 
oe Se Ne 
: : fat i The fone felt fash of MOUNT IE es? 
; = age fa Aevse (asd OF SET mugguete the 
' Uae , ; lemrely crahemaneiie of o century ge 
teat ¥ | 10 encafan: pelormance saouree 
i | ‘ met) wetemme 0 ihe meriere prema ie 
: . 
Wry pend your very 
- ' 1yBOy' MORK BOE OS (OU BE ES S-GRED B highiy WEED ROrvK aman who meer 
. 4 to Dutinees to Snow enacty @het you want H's jus! lhe adding 8 hee type ‘ 
oper to your Hatt Me 8 emer) evedente te bee hat your imetruchons ore 
i : : caved ot Ne counsel — or to Specly §—fuH. a8 you wiBh And boning 
‘ you Monsen ter -ceman ae the most complete and up to-date Iypesemng 
' (a a rr tc RR RA SRE EE A A AS A A Po foctines whe USA coffe ag Ore Ihan TSO 'yDe styles ond af foregn 
= : languages Awmeu puts you when 4 few hours of ove of Monsen § Ines plants, 
| So 
} i Use -ouper to tue otormehen end Wee type book 
| | | Po 
i ; 
| Oe oe ; : [ 
mee ean eee 
Bs: ‘ 
ee. gee ‘is 
ee, Lo tie egies - 
ere : 
glans ee pet 


54 


a thin line) seems to be decreasing. 

Increasing is the use of rules handled 
vertically; they give a modern touch, and 
are a neat device for simplifying the 
elements of a layout by linking them to- 
gether. 


= Heavy rules work out nicely when used 
vertically. Despite blackness they avoid 
a funereal or mourning-border effect, 
such as is almost invariably the case when 
very black rules are used top-and-bottom 
or as a box. 

For principal display the four-sided 
box of printer’s rules seems to be giving 
way to the simpler and more artful use 
of the two-sided box or three-sided box. 

Printer’s rules serve a useful as well as 
ornamental purpose on symposium style 
stories or ad layouts. The parts of such 
a presentation are given equal weight; 
cohesion is accomplished even though 
parts are separated. 

Crossed rules provide another popular 


\Employe Communications... 


treatment. This style seems to be most ef- 
fective when there is a wide variance in 
the weight of the two rules employed. 
An optional popular treatment is to spe- 
cify one rule plain, and the crossing rule 
dramatically different, such as a light- 
weight dotted rule or broken-line rule. 

Another popular treatment embraces a 
wide rule printed in color and slightly 
overlapping an accompanying illustra- 
tion, serving as a directional device giv- 
ing added impact to the picture. 


= Rules are also a favorite device of the 
layout man in tying together the two 
pages of a double spread. When the hori- 
zontal rule runs across the fold it be- 
comes an unmistakable device for link- 
ing two pages as one. 

Many production men find it helpful 
to start a scrapbook of clipped ideas 
showing effective use of printer’s rules, 
as a source of ideas when occasions arise 
for the use of this device. 


Get Acquainted in the New Community 


By Robert Newcomb and Marg Sammons 
(Mr. and Mrs. Newcomb operate 
their own consulting organization 
in employe relations.) 

It is now almost ten years since a well- 
known manufacturing concern, having 
eyed favorably a new community into 
which it sought to extend its operations, 
settled down and opened up a branch 
factory. The latest word around town is 
that, after a decade of hostility and strife, 
the company is folding up the branch and 
getting out. 

The company is throwing in the towel 
largely because, ten years ago, it elected 
to come into the community but to become 
no part of it. The bobbles perpetrated by 
the management are almost countless, but 
here are a few: The local management did 
not respond to invitations to take part in 
local activity, to join the service clubs, to 
serve on municipal committees; the local 
factory resisted unionization, although the 
parent company was organized, and the 
war of words was carried on in the local 
newspaper; the parent company manage- 
ment rebuffed the local citizenry when 
it sent a sub-assistant secretary in the 
president’s place for the opening cere- 
monies; the management failed to inform 
its employes of the new plant opening, and 
it made no attempt to blend either the 
new factory or the new employes into 
the organization. The new employes re- 
garded themselves as stepchildren, and, 
in the local neighborhood in the new com- 
munity, they thumbed their noses at the 
parent organization. There are others, 
but these should serve. 


= One of the more refreshing examples 
of how to handle a company expansion is 
to be found in the current conduct of Sun 
Oil Co. in Philadelphia, whose new re- 
finery in Sarnia, Ont., has recently been 
opened. With dignity but with warmth, 


On the Merchandising Front... 


the company spokesmen have knit the 
new refinery and its people into the or- 
ganization, and typical of the hands- 
across-the-border effort is in a special 
issue of the company’s magazine for em- 
ployes, called “Our Sun.” It is one of the 
many examples of proper handing of the 
invasion of a new community. 

Here is a thumbnail coverage of what 
“Our Sun” presented to employe readers 
throughout the organization: First, it was 
labeled “Canadian Issue” and the cover 
was all-Canadian. The inside front cover 
and first page showed a map in color of 
Sun activities in Canada. It was followed 
by two facing pages—one was a state- 
ment from the company’s president, and 
the other a message of welcome from C. D. 
Howe, minister of trade and commerce. 
The lead story told of Canada’s back- 
ground in oil production and develop- 
ment. Then came the account of the new 
Sun refinery itself, a profile on the re- 
finery’s manager; then a long, lively, 
graphic report on Sarnia. The editors 
then turned to the marketing picture for 
Sun, and the sales prospects as seen by 
the company’s managing director. Pro- 
duction came in for good, interesting 
treatment—always with a neighborly eye 
in the direction of Canada, the country 
the issue honors. 

In a_ skillful postscript, “Our Sun” 
saluted its neighbors—Polymer, Cabot 
Carbon, Fiberglas Canada, Dow Chemical, 
Canadian Oil and Imperial Oil. The in- 
side back cover was called “Facts About 
the Sun Organization” and the back cover 
contained a summary salute to the Domin- 
ion and its people. 

The special issue (edited by William J. 
Getty Jr. in Sun’s public relations depart- 
ment at 1600 Walnut St., Philadelphia 3) 
is a handshake in print. It is the sincere 
neighborly gesture which—even after ten 
years—will be remembered. 


Slow ‘Em Down, Sell ‘Em More 


By E. B. Weiss 
(Mr. Weiss is director of merchan- 
dising, Grey Advertising Agency, 
New York.) 
Does the modern concept of interior 
store layout, particularly the bowling 


alley aisles that typify so many food 
supers, both permit and encourage the 
shopper to race through the store too 
fast? And does that high speed of aisle 
traffic cut down the average sale? 

If one analyzes some fascinating statis- 
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Words in many ways are like women. One can become so infatuated with 
them he fails to see their shortcomings. Take the headline on the Purple 
Royal Triton ad—How the Finest Engines Show Their Color. A headline un- 
doubtedly conceived because of the opportunity to tie in the purple tinge of 
the oil with the remembered phrase of showing one’s color. But how dull a 
headline. How devoid of any possible self-interest for the reader. Even if out 
of nothing else to do, the reader gets into the copy, he still finds no reason 
why Purple Royal Triton is worth going to the trouble of asking for and using. 

Then there is the Fleischmann headline—The Fleischmann Eagle Points 
the Way to Quality ...in Whisky and in Gin. It’s that word “quality”—so 
intriguing to advertisers, so old-hat to readers. Does anybody question the 
quality of any liquor today—so that quality might be something to seek out 


Now for an otherwise above-average piece of copy with a headline in which 
just two words (in our opinion) serve to deter as many readers as might 
from going any further. This naturally aged Miss Wisconsin Cheese sure 
tastes like those old-time “wheels” of cheddar! This is a claim such as we 
expect an advertiser to make about his product—and, because we have come 
to expect such claims, we read no further. Couldn’t a degree of credibility 
have been pumped into this headline, and further reading encouraged, by 
writing it: Why naturally aged Miss Wisconsin Cheese tastes like those old- 


And now the Kounty Kist peas ad. Sweet as a Kiss—Honest as Mother 
Earth. Color words, but what do they mean? We have had moist kisses, sour- 
milk kisses from babies, perfumed lipstick kisses from females, and the most 
satisfactory kisses of all from our wife—which didn’t taste sweet, or like 
peas, but were just kind of wholesome like graham crackers. As far as Mother 
Earth’s honesty is concerned, we personally feel that is open to question. 
Especially right now, when the Old Lady has taken to herself most of the 
seeds we fed her and given us back a rash of weeds. 
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tics recently compiled by some of my good 
friends at Coca-Cola, there is hardly any 
other conclusion to which one could come. 
First, the statistics, as announced by 
Coca-Cola: 

“A recent survey of 150,000 customers 
shows what happens to food store sales 
when women shop refreshed: 

“Checks of customers who did not pause 
for Coca-Cola averaged $5.20. 

“Checks of customers who were given 
a bottle of Coca-Cola averaged $7.64. 

“Checks of customers who bought a 
bottle of Coca-Cola averaged $9.39.” 


® Now I am second to none in my en- 
thusiastic agreement that a bottle of Coke 
constitutes the pause that refreshes. Con- 
sequently, it requires no effort at all for 
me to agree that it is this refreshing pause 
that accounts for the simply fabulous 
jump in the average sale when a customer 
stops in a food super aisle to consume a 
bottle of Coca-Cola. (I must confess that 
I can’t understand why a free bottle of 


coke jumps the average sale only to $7.64, 
while a bottle that is bought jumps the 
average sale to $9.39. Maybe the “bought- 
en” bottle is consumed more slowly!) 

In any event, even allowing for the 
wonderful refreshing quaiity of the na- 
tion’s most famous pause, there must be 
something else in addition that played a 
role in that jump of blame near 100% in 
the average sale. (Incidentally, while 
this test was in the process of being made, 
one of my Coca-Cola friends told me 
about it, without mentioning any figures, 
and declared: “The figures are so 
startling that we just can’t believe them; 
sO we’re expanding the test.” I now see 
what he meant!) 

What could be the other factor, or fac- 
tors, that could be accountable for this 
remarkabie achievement? It’s worth dig- 
ging for, because one of the greatest, most 
vital needs of mass retailing today is to 
increase the average sale. 

I would venture the guess that slowing 
down the store traffic may have been an 
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THE VICE PRESIDENT AND TREASURER 
1S DOING THE TALKING... 


In that respect she’s no different from 
other women—from your wife? The dif- 
ference is that the Midwest farm wife, 
unlike the city homemaker, knows her 
husband’s business as well as he does. 
Every member of the family holds a seat 
on the board of directors and shares in 
decision-making. 

That’s why it is so important to include 
in your plans for selling the Midwest farm 
market their localized farm paper, pre- 
ferred by a margin of better than 3 to 1 
over any other publication. 


Meet the board of Directors of a 


A new survey, supervised by one of the 
nation’s leading advertising agencies, 
contains convincing evidence of the time- 
liness of the advice to be selective in your 
Midwest farm market advertising. You 
can deliver your message to 1,151,752 
farm families—9 out of 10—in this rich- 
est farm market in the world through the 
Midwest Farm Paper Unit. One order, 
one plate at a saving of up to 15% in rates. 

* * * 
SALES OFFICES: 250 Park Avenue, New York 17, 
New York; 59 East Madison Street, Chicago 3, 
Illinois; Russ Building, San Francisco 4, Cali- 


fornia; 1324 Wilshire Boulevard, Los Angeles 17, 
California; 505 N. Ervay Street, Dallas 1, Texas. 
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PREFERENCE SURVEY 
Supervised by 
BATTEN, BARTON, DURSTINE & OSBORN, INC. 


44% 


MIDWEST FARM PAPER UNIT 


> A survey of 6,049 Midwest 
farms, supervised by Batten, 
Barton, Durstine & Osborn, Inc., 
shows 38% more preference 


PUBLICATION "A" 


Me 11% 


PUBLICATION "B" 


mm 4% 


PUBLICATION "C” for the Midwest Unit Farm 
# 2% Papers than for all 4 national 
PUBLICATION "D” farm magazines combined. 


WHERE FARMING 


) 


IS BIG BUSINESS. 


AND GOOD LIVING! 
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important element in turning that trick 
in this Coke case history. I can believe 
that this simple factor—inducing a wom- 
an to pause long enough to buy and drink 
a bottle of Coke in the aisles—could very 
well decelerate that frantic haste with 
which so much food super shopping is 
done (and which is why time lost at the 
checkout gate is so exasperating). Once 
slowed down, it is not too astonishing to 
find that the original speed is not re- 
sumed. And the end result could indeed 
be the hugely gratifying step-up in the 
average sale reported by Coke. 


= The old-time merchants were great be- 
lievers in the notion that it was smart 
retailing to slow down the customer as she 
walked through the store. They even de- 
liberately put physical obstructions in 
her way to slow down the shopper: spe- 
cial aisle tables, aisles laid out so as to 
encourage bottlenecks, etc. (I note that 
one of the Grand Union food supers, with 
aisles laid out somewhat on the order of 
spokes in a wheel, achieves this same 
objective, although whether that was the 
aim is something I don’t know. And I 
should imagine that the store-in-the- 
round, opened by a food super recently 
in Massachusetts, achieves the same end.) 

But the whole trend of interior layout 
in most modern stores, and particularly 
in the food super, has been to “grease the 
tracks” for the shopper. It is not at all 
uncommon for the truly experienced 
shopper in the food super to fill her 


shopping cart without actually pausing 
as she rushes from section to section, and 
down one aisle and up another. 


= I am not suggesting that shoppers 
should be compelled to climb over ob- 
structions in order to slow them down in 
the retail store. And I hope that the 
valiant but overly-sensitive defenders of 
the food super will not construe this as 
still another poke in the bread basket of 
the food super by Ed Weiss; I’ll clearly 
label my next one! 

I simply raise, as a question, the point 
whether it may be proper to read into 
these astounding Coca-Cola statistics ad- 
vantages in slowing-down the aisle-tread- 
ing shopper, instead of going to extremes 
in hurrying her through the aisles. (I 
know for a fact that some food supers 
will not put in a Coke dispenser, for on- 
premise consumption, because they in- 
sist they don’t want to “clog up our aisles 
and create a blockade.”’) 

My feeling is that the old-timers may 
have had a valid concept in their notion 
that when you slow ’em down in the 
aisles, you sell em more. Perhaps a sen- 
sible compromise between some of the 
modern high-speed systems and the old- 
fashioned low-gear systems might work 
out pretty well. 

Be that as it may—my compliments to 
Coca-Cola, one of our truly great ex- 
amples of brilliant and consistent adver- 
tising and merchandising, for its factual 
development of a merchandising concept. 


Song for Spring in the Suburbs 


The surest harbingers of spring, 
The signs that never fail, 
Are not gay songbirds on the wing, 
But booklets in the mail 
From optimistic nurseries 
Who wish to peddle seeds and trees 
To simple city devotees 
Of columbine and kale. 


These books are truly works of art, 

A fact beyond dispute, 

Designed to tempt the staunchest heart 
With vegetables and fruit, 

Depicted for our eager eyes 

In gorgeous hues and mammoth size 

With glowing words that hypnotize 
The city-born galoot. 


They promise it’s a snap to raise 

Exotic blooms and plants, 

And earn the neighbors’ green-eyed gaze 
With hybrid variants. 

Just plant the stuff and go away; 

It needs no further care (they say), 

And pick fresh vegetables each day 
With rural nonchalance. 


Each spring we hear their siren song 
And swear we will resist, 
But soon as April comes along 
We take our pen in fist; 
With optimism uncontrolled, 
We order some of each type sold. 
A Texas farm would never hold 
A quarter of the list! 


We start to spade the garden plot, 
But that’s too tough a chore. 
A window box or flower pot 

We plant, but nothing more. 
The garden sprouts a crop of weeds, 
The birds get fat on unused seeds, 
And we supply our daily needs 

As usual, from the store. 


—GaRTH BENTLEY, 


The Seng Co., Chicago. 
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Looking at the Retail Ads 


By Clyde Bedell 
(Mr. Bedell is a consultant in cre- 
ative advertising and advertising 
training.) 


feet S 


Many years ago, I remember writing 
in a payroll enclosure to some 500 people 
who worked for me in an advertising 
department that management in a big or- 
ganizaticn was always at a disadvantage 
with employes who could not, or would 
not, come to the “management view- 
point.” It is true cf small businesses 
too. 

Directing the efforts of 500 people, I 
was repeatedly distressed at the short- 
comings of perscns who did advertising 
as if it were their individual and iso- 
lated action hermetically sealed off from 
all the rest of life and living. 

The things they did, the functions 
they performed, often seemed to me to 
have no association with the business 
as a whole or its needs or viewpoints. 


s A laycut was to be made, an ad writ- 
ten, art to be done. Okay. As isolated 
tasks they were performed, often with 
little relationship to one another, or to 
the business and its broad objectives. 

When we all learned what I called 
“the management viewpoint” and 
achieved it as a group—we increased re- 
sponse tremendously, and decreased 
mail selling costs. 

So far as retail advertising is con- 
cerned, what is the management view- 
point? I shall speak hypothetically, for 
unfortunately at the present stage of 
economic affairs in retailing, many man- 
agements have no valid advertising 
viewpoints. But there is theoretically a 
management viewpoint nonetheless. 

It should be something like this: Ad- 
vertising is one of the only three selling 
forces cn earth. It is the one which, 
within the most elastic limits, enables a 
store to influence its own figures favor- 
ably. To fulfill its purpose it must be 
a storewide function. It must be cre- 
ated to interrupt and fit into the busy 
lives of men and women, and serve them 
well in order to serve the store well. 
And vice versa! 


= How much advertising really serves 
management—the store—well? 

Look at the ad here. 

If you had the management viewpoint 
in a store, you would know that you 
wanted to get as much value as possible 
from ad dollars spent. Therefore, you 
would want to attract and hold the fa- 
vorable attention of the maximum eco- 
nomic number of the right kind of peo- 
ple (prospects), while a selling story 


was told, and a desired action or reac- 
tion was induced. 

Does this ad do that? No—it doesn’t 
even begin to. 

All stores serve (or should) a parade, 
nct a static market. New people come 
into cities, new families are formed and 
take their places in the adult commun- 
ity. 

All people do not read all ads every 
day. All people who wear shoes are not 
in the market for shoes every week, or 
every month. Therefore, they read shoe 
ads only periodically. They are not gen- 
erally aware of the virtues and charac- 
teristics of all stores that advertise. 

Shoe ads should sell, and should also 
try to sell the store. At least they should 
try to sell shoes. 

Here the shoe descriptions are inade- 
quate. Does this store sell at just two 
prices? Are there only six shoes in 
stock? And only one style of handbag? 

Most women already have a pretty 
good place—or two—to buy shoes. 

What is said here, or communicated 
here, that might cause a woman who is 
fairly well satisfied with her present 
favorite stores to break into her busy, 
preoccupied life, with a decision to try 
a different store—Baker’s? 


® Here is the beginning of an excellent 
ad, but I would cali it only the begin- 
ning. 

When ad creators get the management 
viewpoint, they begin to participate in 
thinking that is sympathetic to manage- 
ment’s legitimate, desired ends. “We 
spend money,” says management, “to 
sell shoes.” 

“Then,” says the ad creatcr, “let us go 
as far as we can to sell as many shoes 
as we can. Let us spend this money as 
though our careers, if not our lives, de- 
pended upon it. Let us truly woo these 
women with words, and make this white 
space yield as much for this particular 
store as it can be made to. 

“Let us make the ad so effective as 
a selling message that it will agreeably 
interrupt busy women who now have 
good places to buy shoes—and see how 
many of them we can win to come to 
this store, if not for these shoes—then, 
for whatever shoes they need.” 

A big bill of gcods? 

Sure. The truly professional salesmen 
have, down through all the ages, ac- 
cepted responsibility for “big bills of 
goods” in selling. 
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Advertising Age, June 7, 1954 
Washington State 


Ad Drive Aims at 
Big Tourist Catch 


Newspaper Advertising Linage 
April, 1954 
Media Records Report for 52 Cities 


% January-April % 

Change 1954 1953 Change 
+4.6 445,857,943 447,394,351 —0.3 
+5.0 168,552,055 159,318614 —O0.5 
—2.4 117,262,006 115,601,036 +0.6 
+13.3 44,915,423 41,202,994 49.0 
+6.1 12,692,499 12,091,134 +5.0 
+3.9 620,727,871 617,289,515 +0.6 
—10.6 192,354,642 215,878,101 —10.9 
+0.3 813,082,513 823,167,616 -—2.4 


| 


SEATTLE, June 1—Record tourist a eA _ 
travel i assification 
the - ap ta prospect reported BY | 2 sait (total) ....130,294,819 124,530,637 

ngton State Advertising D 
rsa ept. Stores .... 50,422,057 47,998,838 

Commission as the result of a SUr-| General... 33,979,461 34,818,727 
vey made just before the opening|Aytomotive .... 14,147,172 12,484,615 
of the season. As a result, the|Financial ........ 3,064,995 2,889,100 
commission is now at work on its|Total Display ..181,486,447 174,723,079 
most extensive advertising cam-| Classified ...... 51,777,629 57,890,574 
paign. WOO aceseccess 233,264,076 232,613,653 

Promotion for this summer 
opened early in the year in these} Pqcific Paper Group Elects 
national magazines: American| A.D. (Deb) Addison, advertis- | 


Magazine, Collier’s, Cosmopolitan, 
Grade Teacher, Maclean’s Maga- 
zine, NEA Journal, National Geo- 
graphic Magazine, The New York- 
er, The Saturday Evening Post and 
Time. The promotion ran through 
March, April and May and used 
close to half the commission’s space 
budget of $152,000. 


Klamath Falls, Ore., has been elec- 
ted president of the Pacific North- 
west Newspaper Advertising Ex- 
ecutives Assn. Other officers elec- 


tising manager of the Seattle 
Times, v.p., and Morris L. Sharp, 
advertising manager of the Oregon 


= Newspaper promotion, used in 


markets from Chicago west, and — 


| 


| 


| 


KVSM Names Soderlind Co. 
KVSM, San Francisco, has ap- 


ing manager of the Herald & News,| pointed Roy D. Soderlind Co. to 


represent it in the San Francisco 
and northern California area. The 
station has appointed William 
Blake to direct its publicity and 


ted are Russell W. Young, adver-| public relations. 


Oakland Adclub Elects 
Walter Howell, with the adver- 


Journal, Portland, secretary-treas- tising staff of Pacific Gas & Elec- 


tric Co., has been elected president 


of the Advertising Club of Oak- 
land. Other new officers include 
Henry Newman, Fielder, Sorensen 
& Davis, Ist v.p.; Edward O’Mara, 
Emil Reinhardt, Advertising, 2nd 
v.p., and Bettie Jackson, Insurance 
Securities Inc., treasurer. 
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Distorted opinions 
aren’t funny 


Distorted opinions about your com- 
pany, your product, or your indus- 


try can have serious consequences. 


One of the best ways to ae 4 
ublic opinion on the right trac 
is to see to it that America’s school 
teachers know the true picture. 
Teachers speak with the voice of 
authority to 30,000,000 school-age 
youngsters. What the teacher Ss 

in the classroom is reflected 
millions of homes, has community- 
wide impact. 

Tell teachers about your company 
or your industry in the 44 State 
Teachers Magazines. Each of these 
individually published m ines 
covers the educational field in one 
state. Combined circulation is over 
900,000. For full information, write 
Miss Georgia C. Rawson, Execu- 
tive Vice-President, State Teachers 
Magazines, Inc., 307 N. Michigan 
Ave., Chicago 1, Ill. 


including Canada, follows three 
seasonal themes. Spring promotion 
used the theme, “Plan to visit 
Washington State’; the summer 
campaign emphasizes a “cool vaca- 
tion,” and the fall drive—beamed 
only at the Far West and British 
Columbia—plugs specific attrac- 
tions such as Indian Summer and 
fall fishing. 

Radio and television are em- 
ployed in California, source of 40% 
of Washington’s summer tourists, 
and outdoor boards are shown in 
the Far West as a reminder during 
the hot-weather season. 

Tourists in 1953 numbered 3,- 
100,000 and spent $135,000,000 in 
the state, a survey made by Wash- 
ington State College in conjunction 7 
with the state highway department 
showed. 

The commission’s advertising is 
handled by Cole & Weber, Seattle. 


WN 


Cunnison Elected V. P. 

David R. Cunnison, circulation 
director of Crowell-Collier Pub- 
lishing Co., New York, has been 
elected a v.p. Mr. Cunnison jcined 
Crowell-Collier in 1916 as secre- 
tary to the circulation director. 


SUCCESS 
STORY 


This is how William R. Wilson, 
Public Relations Manager, Lock- 
heed Aircraft Corp., tells it in 


his own words: “In a recent 
savings bond sales campaign, 
we used a trip to Paris by TWA 
Constellation as the grand prize. 
It created a great deal of inter- 
est in the campaign and un- 
doubtedly was the major factor 
in its success. We added nearly 
16,000 employees to the savings 
bond payroll deduction plan.” 


For information on how TWA 
Travel Awards can help you get 
action, write to Travel Awards 
Program, Dept. AA 6-7, TWA, 480 
Madison Ave., New York 17, N. Y. 


TWA travel awards get 


BUYING ACTION | 
Fly the finest...Fly TWA 
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They Sing A Prosperous Song 


WUE SB IEREI IRD 


eda aed add 


Dovetail bits hum about payrolls and profits as they work for the 
growing furniture industry in the South’s Prosperous Piedmont. 

Industry and agriculture team-up to make the mighty Piedmont 
section of North Carolina and Virginia one of the fastest comers in 


the nation. 
viewed station. 


And WFMY-TV 


is the Prosperous Piedmont’s most 


The 1,700,000 people in WFMY-TV’s 31-county area have over 2 bil- 
lion doliars to spend... and they’re ready, willing and able to spend it. 
Let your H-R-P man tell you the success stories of flourishing products 
sold over WFMY-TV in the Prosperous Piedmont. 

Team your product with WFMY-TV and you'll sing a prosperous 
song, too. Call your H-R-P man today. 


Basic Affiliate 


GREENSBORO, N. C. 


Represented by 


Harrington, Righter & Parsons, Inc. 


New York — Chicago — San Francisco 
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Campbell-Ewald, N. Y., Moves 


Campbell-Ewald Co. moved into | 
its new office June 1 at 488 Madi-. 


son Ave., New York. 
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Utilities Assn. Elects | 


C. Fred Westin, of the Public 
Service Electric & Gas Co., New- 
‘ark, has been elected president of 
the Public Utilities Advertising| 


' Assn. Other officers elected are) 


Raymond W. Fenton, Peoples Gas 
| Light & Coke Co., Chicago, Ist v.p.; 
Robert H. Bridges, Cleveland Elec- | 

tric Illuminating Co., 2nd v.p.;) 
Richard D. Furber, Northern States | 

Power Co., Minneapolis, 3rd) 
v.p.; George G. Hanel, Connecticut 

Light & Power Co., Hartford, sec- 
‘retary, and Mead Schenck, Inter- 
state Power Co., Dubuque, Ia., 
treasurer. 


Arthur Murray Show Expands 
“The Arthur Murray Party” will 
expand to a half hour for a 14- 
|'week summer series on NBC-TV, 
‘starting June 15 (8:30-9 p.m., 
'EDT). At various times, this show 
‘ran for 15 minutes as well as a 
‘full hour. Associated Products Inc., 
through Grey Advertising, New 
York, sponsors the program. 


Cole & Weber Keeps Highways 

The advisory committee of the 
Oregon State Highway Department 
has renewed its contract with Cole 
& Weber, Portland agency. Presen- 
tations from other agencies previ- 
ously had been invited. 


American Can to Compton 
The fibre milk container de- 
partment of American Can Co., 
New York, has named Compton 
Advertising to handle promotional 


|Rubicam, New York. 


activities, succeeding Young & 


stitutions of its 


Hundreds of companies sell- 
ing an almost endless variety 
of goods and services are 
switching to Direct Selling to 
reach new heights. Instead of 
depending on lazy retailers, 
on sluggish wholesalers, they 
use thousands of men and 
women engaged in Direct 
Selling to go after business 
with bare knuckles. This 
method of selling is as old as 
selling itself. Not only cos- 
metics, but wearing apparel, 
brushes, dinnerware, greeting 
ecards, specialties, vacuum 
cleaners and other household 
appliances, insurance, and a 
host of other products are 


RECESSION, my foot!" 


Said the Red-Headed Sales Girl 
as She Chalked Up Another $1,000 Week 


(A Two-Minute Tale for Frightened Business Men 
Who Want Their Volume to Go UP instead of DOWN) 


We'll call her Alice Smith. But she’s not the kind of sales girl 
you think. She doesn’t work behind a counter. She’s in busi- 
ness for herself, selling a line of cosmetics for one of the 
biggest names in America. And she sells house-to-house. Does 
she sit back and wait for business to come to her? Not Alice! 
She pushes doorbells—makes demonstrations—sells her cus- 
tomers right in their homes. She creates business! 

Alice Smith’s annual sales will run around $50,000.00. She'll 
make an income many a sales manager would envy. She’s been 
doing it for years. And Alice Smith has thousands of sisters 
women all over America, for whom the word “Recession’ 
doesn’t exist. Kang 2 ag they have built one of the greatest in- 

ind in the world—a company with cea’ f 
mounting sales and profits, right in the face of slipping vol- 
ume for everyone else in the industry. 


TAKE A LOOK AT DIRECT SELLING 


TAKE A LOOK AT DIRECT SELLING! 


Opportunity Magazine is the pioneer pub- 
lication serving more than 300,000 active 
independent salesmen and saleswomen 

. ready to sell your product and your 
service direct! For free copy, and proof- 
booklet, write for details today on your 
\ letterhead. Address Dept. A-174. 


OPPORTUNITY 


28 E. Jackson Bivd., Chicago 4, Illinois 


sold in the millions direct to 
the users by hard hitting or- 
ganizations of Independent 
Salespeople who do not wait 
for sales, but go out and 
create sales. Makers of office 
supplies, business services, 
office and factory equipment, 
and industrial specialties 
have also found an easy path 
to volume and profits in Di- 
rect Selling. The millions of 
men and women engaged in 
this most American calling 
of all—independent salesman- 
ship—represent the great 
hope for continued prosperity 
in a world of rapid changes 
in distribution. 


No Obligation 


SALESMAN’S 


SAFEWAY'S NEW CAMPAIGN—Safeway Stores has launched the largest outdoor 
campaign it has ever undertaken to build a favorable reputation for produce and 
to increase over-all store volume. The campaign will run for the remainder of the 
year in key markets throughout Safeway’s operating territory. Each poster has a 


dominant illustration of a single item of 


produce. Four different items will be posted 


simultaneously each month, and 16 items in all will be featured during the year. 


’ J. Walter Thompson Co.’s San Francisco office is handling. 


This Week in Washington... 


By Stanley E. Cohen 
Washington Editor 


Appliance Makers Are Doing Well 


| conenrnnee who sat through four 
weary days of repetitious testi- 


WASHINGTON, June ovens: | EN on the Bryson bill, propos- 


ter put away their crying towels 


boom days of early 1953. 


duction 


of production had reached 125% 
of 1947-49. 


automobile industry, either. 


for export. 
In a four year period, 


44,000,000, an increase of 25% 


enterprising dealers. 
7 * + 


manufacturers. 
Herbert 


from 


General Brownell 


breaking anti-trust laws. 


But Rep. James L. Whitten (D. 


way” dealership contracts 


the manufacturer ships. 


turer, in 


ally ordered. 


cess of his needs. 
* * * 


ithe 


The figures for the first four 
months of 1954 have been added 
up and, according to the Federal 
Reserve Board, they show that the 
durables people have very little to 
weep about. From all appearances, 
the makers of household appli- 
ances are selling just about as 
many units as they sold in the 


The Federal Reserve Board has 
relatively little sympathy for the 
Its 
sales for four months of 1954 are 
only off about 7% from the high 
level of 1953. And part of this loss 
has been offset by increased sales 


some 
21,000,000 new cars have been put 
onto the highway, and the number 
of vehicles in use has climbed to 


since mid-1950. Since at least 9,- 
000,000 cars now in use are over 
ten years old, there would appear 
to be a substantial replacement 
market to assure ample reward for|it wouldn’t. 
Internal Revenue also said it 


Congress continues to hear from 
automobile dealers who feel they 
are getting a rough pushing around! Texas hat, contributed to the re- 
Attorney |tailer by the supplier. That is, it 
has| will be permitted, provided the 
launched an investigation to deter-|materials—including the cost of 
mine whether manufacturers are 


Miss.) says the quickest way to 
bring relief to the auto dealers is|to put a display in each store in| 
for Congress to pass new anti-trust 
legislation clearly outlawing “one- 
that 
force dealers to accept whatever 


He has a bill declaring it an un- 


fair trade practice for a manufac- 
granting distribution 


There’s a genuine “morning af- 


turers of household durables bet-| ing to outlaw advertising of alco- 


-| holic beverages. Several committee 
members feel they were imposed 
on, and that the hearing should 
never have been held. Their indig- 
nation is directed at mild-man- 
nered Rep. Charles Wolverton (R., 
N. J.), the committee chairman, 
who scheduled the hearing without 
consulting other committee mem- 
bers. Rep. Wolverton hasn’t publi- 
cized his own feeling about the 


However, the FRB study shows) bill. 
that household durables have ex-| Committee members complain 
perienced a sickening boom-and-| that he scheduled the hearing, then 
bust cycle during the past two 
years. Between the spring of 1952 
and May, 1953, the rate of pro-|that testimony would be organized 
increased nearly 50%, 
from 105% of the 1947-49 level to 
150%. Then, with inventories too 
high, it dipped to 114% by Decem- 
ber, 1953. Sales soon outpaced pro- 
duction, so by April, 1954, the rate 


ran off to his home district with- 
out taking any pains to be sure 


to spare them the burden of hear- 
ing the same arguments over and 
over again. In his behalf, however, 
it ought to be said that Rep. Wol- 
verton returned in time for the 
hearing and manfully sat through 
a good portion of the argument. 
e « * 

Texas patriots will be happy to 
know that the Bureau of Internal 
Revenue has given an uncondition- 
al okay to the “Texas Fifth.” That 
means Glenmore Distillers Co. can 
go ahead with a promotion which 
will undoubtedly add new luster to 
the reputation of the Lone Star 
State. 

The Texas Fifth, for the benefit 
of tenderfeet, is a two-quart meas- 
ure. This particular promotion 
couldn’t go ahead until the alcohol 
,;tax experts of the Internal Rev- 
enue department decided whether 
the term would mislead the public. 
Since the jug is clearly marked, 
“Contents % gallon,” they decided 


will be okay for salesmen to set 
up retail displays grouping these 
Texas Fifths around a _ genuine 


setting up the display—do not cost 
more than $10. In the case of chain 
, Stores, Internal Revenue carefully 
explained, it will be permissible 


the chain. 
Fur Assn. Plans Campaign 
inaugurating a long-range con- 


sumer relations program through 
Lynn Farnol, New York public 


coat market and stimulation of 


The bill would also make it un-| interest of young women in own- 
lawful for a manufacturer to with- 
draw a franchise or distribution 
right from a retail dealer refusing 
to accept goods or products in ex- 


ership of a first fur coat. 


Powers to Bryan Houston 
Thomas E. Powers has joined 
the creative staff of Bryan Hous- 
ton Inc., New York. Most recently 
a free-lance writer, Mr. Powers 


ter” hangover among members of has been with Kenyon & Eckhardt 


House 


interstate commerce and Compton Advertising. 


| 
| 


Associated Fur Manufacturers is | 


relaticns organization. Objectives | 
rights to a dealer, to require the of the campaign include expan-| 
dealer to accept goods not specific-|sion of the fur and fur-trimmed 


Advertising Age, June 7, 1954 


‘Morning Show’ Adds Sponsor 


R. J. Reynolds Tobacco Co., 


| Winston-Salem, has signed for two 
| participations 
|Morning Show” 


weekly on “The 
(CBS-TV) for 
Winston cigarets, effective June 1. 
Sponsorship is for the remainder 
of the year. William Esty Co., New 
York, is the agency. 


Dictograph Appoints Esmond 

The intercommunications divi- 
sicn of Dictograph Products, Ja- 
maica, N. Y., has named Esmond 
Associates, New York, to handle 
advertising, succeeding Al Paul 
Lefton Co., New York. Lefton now 
handles the company’s fire alarm 
division. 


WTVD Names Headley-Reed 

WTVD, Durham, N. C., has ap- 
pointed Headley-Reed Co. as na- 
tional sales representative. The 
new tv station, which is affiliated 
with NBC and ABC, has not yet 
announced the date on which it 
will start operations. 


JIN 
omnipresent: 


Not an ordinary 
merchandising word 
but it has significant 
meaning to mer- 
chandisers. 

Just imagine—if you 
could only be present 
AT EVERY POINT OF 
SALE—everywhere 

at once. 


S 


But, you can’t be behind 
every counter, everywhere, 
every minute. Instead, you 

must depend on sales people 
and be willing to admit 

(to yourself at least) that 

the retail point of sale 
is the weakest link in 
your entire merchandising 


foe 
ADVERTISING 
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portance when identi 
fied with the Today's ~yiey 
Health emblem at 
the point-of-sale. 

| Find out for yourself 
how the Today’s 
Health Identifying 
Emblem can help you 
sell. Just ask for the 
complete Today’s 
Health DATA FILE. 


| 535 N. Dearborn St., Chicago 10, III. 


. 
|e 
|e 
° Company 
|@ 
| 

° City 
_«e 
le 


Name 


State 
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—present everywhere at once. 


The TODAY’S HEALTH identifying emblem 
gives you the opportunity of association 
| with a definite set of values. The name of 
your product assumes even greater im- 


* rodays health : 08 


Published by the American Medical Association | 
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respectively. These dollar bills go TraveLodge Names Lawrence 

into what will be called the re- Travelodge Corp., a chain of 
gional advertising fund. motor-hotels in California, has 
Advertising will be scheduled to named the Dan Lawrence Co., San 
run at frequent intervals in full) Diego, to handle its advertising and 
pages or spreads, according to the public relations. Media plans in- 
list of local dealers who partici-| clude outdoor boards in the state. 
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Transfilm Names Boyars 

Albert Boyars, formerly with 
Robert S. Taplinger Associates, 
public relations, has been named 
director of public relations by 
Transfilm, film producer, New 
York. 


Govemor Theodor R. McKeidin 


Bae wong: sasined So Dreeitionen! Race penne arm ete AS 


GOVERNORS TO DRIVERS—Bernard Trupp (left), executive of Crown Central Petro- 

leum Corp., Baltimore, shows driving safety posters featuring governors of Mary- 

land, South Carolina, New Jersey, Virginia, North Carolina, Texas and Pennsylvania. 

Crown Central has put part of its outdoor budget in to safety posters each year 
since 1948. 


Automotive Wholesalers Set Up Easy-Pay 
Plan for Retailers’ Repairs and Services 


Boston, June 2—A new mer-;repairs and accessories parallels 
chandising and advertising plan to that now in use by appliance re- 
help promote independent garages, | tailers and mail order houses, he 
service station operators and auto explained. It was developed by an 
accessory stores was disclosed here all-industry group. 
at the regional convention of the: Mr. Conley disclosed that the 
Motor Equipment Wholesaler’s new plan had been tested in serv- 
Assn. by Russell E. Conley, gen-| ice by a group of 13 Indianapolis 
eral advertising manager of R. M. wholesalers during the past year. 
Hollingshead Corp., Camden chem- In that time it accounted for $700,- 
icals manufacturer. /000 in increased business to their 

In an address to several hundred | customers. 
regional wholesalers, Mr. Conley; The plan calls for sponsorship 
emphasized that independent re- by groups of wholesalers in each 
pair shop operators are losing|city through local finance com- 
business because of their inability! panies. It calls for a sustained vol- 
to finance major repairs and pur- ume of newspaper advertising pro- 
chases. He pointed out that the moting the advantages of local 
consumer has been trained in this| repair shop services and agcessory 
generation to buy his major needs | purchases in easy payments. 
on an easy-payment basis. 


pate. Local dealers can include 
tire shops, service stations, repair | 
garages, accessories stores, etc. 

Among the nation: groups spon- 
soring the plan ae the Motor 
Equipment Wholesa'ers Assn., Na- 
tional Standard Pa-ts Assn., Na- 
tional Automotive Farts Assn. and 
Automotive Engine lebuilders. The 
latter group, according to Mr. Con- 
ley, sparked the plan initially. 


| 


Higgins Turns Consultant 

John P. Higgins, formerly sub- 
scription sales director of Hearst 
Magazines, has formed his own 
publishers’ consulting service at 
270 Madison Ave., New York. John 
P. Higgins Co. wil! service pub- 
lishers seeking “economical cir- 
culation cost-structure and proven 


FORT WAYNE . 


NOW AVAILABLE! 


Monthly Inventory of 
Drug Products in Grocery Stores 


Deodorants ¢ Hair Tonics « Headache Tablets 
Shampoos ¢ Toothpastes 
If you have a product in one of these classifications write for complete details. 


Bcc = . —— ~: —— 
FORT WAYNE NEWSPAPERS, INC. 74 
agent for i 


Che News-Sentinel tHe JouRNAL-GAZETTE © 


Represented by Allen-Klapp Co. New York - Chicago - Detroit . 


circulation promotion methods.” 


The speaker pointed out that 
40% of all consumer sales, regard- 
less of commodity or service, are 
made on a time-payment basis. | 
For this reason, he added, retailers 
should recognize the importance of 
a similar service in the automo- 
tive field. 


a “This is especially important to| 
the repair shop and accessory 
salesman,” he _ said, 


. Dealers are recruited by the 


“because a/| 
great many repairs and purchases | The wholesaler then contributes 


wholesaler-supplier. When a ga-| 
rage owner wants to finance a} 
large repair job, he calls his| 
wholesaler, who arranges the fi-| 
nancing through a finance com-| 


pany. However, the dealer or serv-| 
ice man must purchase his parts. 
through that particular wholesaler. | 

The plan then calls for $1 of 
every order for $100 or under to 


be contributed to a common fund. 


are of a sizable nature.” 
The plan of easy payments for require $2 and $1 contributions 


_50¢ for each $1. Bills of over $100 


Most any modern engraving 
plant could produce our 
kind of engravings... pro- 
vided its craftsmen exercised 
the same painstaking care 
we do, used the same skills, 
applied the same techniques. 
Color and black-and-white. 


EB McGrath 
Th ee Associates 


NW 
PHOTO ENGRAVINGS DAT SANG 1, tninels 


bn Minos ye. Delaware 7-542 


Reach every third home in the 
mighty “Motor Empire’—the 
Detroit area market—twenty-five 
southeastern Michigan counties— 
1,420,000 households through its 
only metropolitan morning news- 
paper, The FRIENDLY, FASTER 
GROWING Detroit Free Press. 


The Detroit Free Press: 


JOHN S. KNIGHT, 
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“Although Joan Murray looked serenely carefree for the 
opening shot of ‘A Holiday in London,’ she came away from 
the cameras on this one a nervous wreck. In order to get 


this background of London Tower 


had to perch precariously on the edge of a six-story building 
where there were no hand rails and the wind was whipping 
by at 25 mph.” 


"The script called for Joan Murray 


open window looking out toward the Arch of Triumph, 
but in all of Paris there is only one window where the 
shot is possible. Yankee dollars and a concierge helped 
sneak the Ludgin crew into the apartment when its ten- 


ant, a countess, was away for the 


Europe Offers Realism Plus Problems 


and Tower Bridge, she 


to be posed by an 


May Day weekend.” 


to Filmers of U.S. TV Commercials 


(Continued from Page 2) 
its job in London’s fog, atop the 
Eiffel Tower, or in Italy’s sun? 
Wind machines, rain from studio 
plumbing, rear 


| affecting the photography. 


The client’s chief worry was 


jaa European hairdressers would | 
corrupt the American styles worn)! 
projection and|by the two New York models used | 


similar faked shots were rejected | for the commercials. Accordingly, 
by Baxter as too artificial. The Baxter, White and the models— 


treatment required to set a video| Joan Murray and Eunice Sherman | 


message in this case required the |—set off with charts provided by 
magical touch of realism. Besides,}a New York hairdresser showing 
even if props could be used for|the position of each lock of hair. 
what he had in mind, the cost; But it soon became apparent 
would be prohibitive. It was, he | that hair stylists in Paris and 
decided, more practical to shoot) Rome were unimpressed by the 


his films on the actual scene. 


gw The basic idea developed, Bax- 
ter took his plan to Earle Ludgin. 

“You wouldn’t think I were 
crazy if I filmed a commercial in 
Waterloo,” he told the agency 
president. [Rath Packing Co., a 
Ludgin account, has headquarters 
in Waterloo.] “Well, it’s overnight 
to Waterloo by train and overnight 
to Paris by plane. I want to make 
these commercials in Europe.” 

“J think you’re mad,” Ludgin 
replied. “But if you’re mad enough 
to do it, go ahead.” 


= Baxter and Hooper White, the 
agency’s tv director, took off for 
New York after roughing out the 
shooting schedule and story for- 
mat. Most of the information came 
from tourist guide books and en- 
cyclopedias. Surprisingly enough, 
these sources provided accurate 
hints on camera angles, routes be- 
tween locations and other factors 


‘New York instructions. Where it 
took 1% hours for a wave set in 
New York, about six hours were 
required in Europe. 

“We had two problems,” said 
Baxter. “First we had to get our- 
selves understood. Then we had to 
get ourselves appreciated.” 


® Paris, he learned, prefers tight 
curls. Rome likes frizzed ends. 
Either one would look like a rat’s 
nest in a Spray-Net commercial, 
he feared. 

First contact with the language 
barrier, however, came in London: 
A request for bottled water (the 
Chicago admen had read that it 
is unsafe to drink tap water in 
Europe) finally brought a bellhop 
with a gin bottle hidden under his 
coat. He assured the Americans 
that he had carefully washed out 
all traces of gin before filling the 
bottle—at the tap. 

A camera crew was hired from 
a producer of British cinema ad- 


“Opening shot of the Rome commercial called for a picture 
beside the famed Coliseum. However, this is the way the 
Italian cameraman framed the shot on the first take. Told 
through an interpreter that the scene should include the top 
of the Coliseum, the cameraman replied in Italian disgust, 
‘Can't he see it’s broken? It will not look pretty’.” 


“On-the-spot script changes were made often. Here, Jack 
Baxter (left) and Hooper White wait beside a forsaken 
camera in the Paris Montmarte. They needed a Montmarte 
artist to do a charcoal sketch of one of their actresses, 
but none was to be found. They finally recruited an 


artist from a cafe six miles away.” 


vertising filmlets. Use of foreign 
crews, natives of the countries 
where the commercials are shot, 
has definite advantages, accord- 
ing to Baxter. 


a For one thing, they are familiar 
with local regulations and usually 
know who is to be approached to 
obtain permission to shoot in re- 
stricted areas. Ludgin’s London 
shots included a sequence of Tower 
Bridge taken from the Port Au- 
thority building, for example, and 
this required clearance by the au- 
thority. 

Even in England, however, there 
are disadvantages in using local 
cameramen. Not familiar with 
American commercial techniques, 


“You live dangerously when you’re on a European tv 
jaunt. For this sequence in Rome, Eunice Sherman had 
to learn to drive a tricky Vespia across the bridge 
from St. Angelo. Other shots called for actresses to 
ride bikes and drive an MG in rush-hour traffic.” 


and local citizens were 


“To keep films from looking like process shots, street crowds 


recruited as willing extras in the 


Ludgin crew's productions. Here actress Joan Murray talks to 
a London bobby by London Bridge Station. Tks London film 
also features a shot of a barrister in robe and wig. The 
latter’s hairpiece is cited in the commercial as what doesn’t 


happen with the product.” 


“TV actress Eunice Sherman stands by Rome’s Wishing 
Wall where plaques are placed by people whose wishes 
come true. Her wish probably was that the camera crew 
drop dead because she had to stand there three days 
waiting for enough sunshine to take this shot for a 


seven-second sequence in the Rome commercial.” 


“A rain shot was wanted to prove that the client's 
product maintains hair curl even on damp days, but 
the Ludgin crew got more than it bargained for. 
Joan Murray looked like this Paris shot much of the 
time—it rained six out of every seven days that the 


crew was in Europe.” 


the British tended to frame their 
shots so that the product was left 
out o7 the picture. 

“They feel it’s too commercial 
and not sufficiently artistic,” Bax- 
ter said. 


w On one occasion, while shooting 
in a London fog, Baxter saw that 
the cameraman was using a yellow 
filter to kill the mist. 

“They just don’t like to have 
that fog publicized,” he said. 

From London the Ludgin quar- 
tet moved to Paris» There fol- 
lowed a series of trips to local 
landmarks during which mem- 
bers of the crew and their inter- 
preter somehow kept getting sep- 
arated. Baxter also learned that 


an interpreter is not the entire 
solution to the language barrier: 
This middleman usually was busy 
settling problems elsewhere when 
instructions were to be given to 
the French cameramen. But ges- 
tures and pidgin English usually 
worked. 


= “Hooper and I discovered that 
our conversation degenerated in- 
to baby talk and shouting,’ Bax- 
ter recalled. “Talking between 
ourselves we'd suddenly realize 
that we were talking in little 
words, raising our voices and say- 
ing ‘Understand?’ at the end of 
every sentence.” 

Baxter had decided after reading 
the tourist guides that a sequence 
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should show one of his mod-/tues. One less won’t make any 


els while posing for a charcoal 
sketch by a Montmarte artist. How- 
ever, when it was time to photo- 
graph her during one of the few 
times that the Paris overcast had 
lifted, the Ludgin men couldn’t 
find an artist in the area. They 
finally had to import one from a 
cafe six miles distant. 

Throughout their trip, the 
American admen tried to observe 
local customs and avoid bad taste 
in their films. This, too, however, 
led to problems. Feeling that it 
would be sacrilegious to use a 
French church as a prop, Baxter 
tried to pull his cameramen away 
so only a small part of the dome 
of the structure showed in his 
shots. 

The photographer had his own 
ideas: (1) The historic church is 
now only a museum; (2) only 
tourists go there. 


® In Rome there was the usual 
American battle over hot water 
and baths. Three U.S. motion pic- 
tures were being shot at the time, 
so hotel accommodations were 
scarce. The Ludgin crew found 
quarters with the bath down the 
hall from their rooms. After pierc- 
ing the language barrier, they got 
across the idea that each wanted 
a bath. The floor maid screamed, 
ran down the hall and came back 
with a crowd who wanted to see 
the four crazy Americans who 
wanted to bathe together. 

When she finally realized that 
the baths were to be taken conse- 
cutively, not simultaneously, she 
ran off again. The next group she 
brought back came to see the crazy 
Americans who insisted on clean 
water for each bath—‘terrible 
waste of hot water” that cost 400 
lira a tub. 

Italy, Baxter recalled, is a city 
of statues. “They put up a statue 
where we set up a garbage can,” 
he said. 


a It required intricate negotiation 
to obtain permission to photograph 
the statue of Medusa—the vain 
woman who wound up with a 
head of snakes—but once inside 
the national museum of Rome, the 
photographers found the light was 
too poor for their shots. 

Medusa had an important role 
in the commercial, so without 
much hope of success, Baxter 
asked an attendant if the statue 
could be moved to the courtyard. 

No trouble at all, replied the 
Italian, who then picked up the 
priceless antique “like a sack of 
potatoes.” 

Baxter still shudders when he 
tries to estimate the bill his client 
would have received had the man 
dropped Medusa. He finally made 
the man realize how he felt. To 
reassure him the museum attend- 
ant pushed the statue over on the 
courtyard grass, then gave it a 
shot of Spray-Net to demonstrate 
how little he worried. 

“It won’t break,” he = said, 
through an interpreter. “Anyway, 
if it does, we have lots more sta- 
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Don’t forget 
to send us 
your Change 
of Address 
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Three or more weeks notice 

in advance is perfect! 

Write: Circulation Dep'’t., 
Advertising Age, 
200 E. Illinois St., 
Chicago 11, II. 
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difference.” 


= It was in Rome that Eunice 
Sherman learned to ride an Ital- 
ian Vespia, a hopped-up motor 
scooter. She did well, too, despite 
heavy traffic and the memory that 
she had been out of the hospital 
just over two weeks after break- 
ing a leg while skiing. 

Baxter, however, was not so apt 
a pupil. He ran into a Vatican wall 
while trying to solo aboard the 
scooter. Only his pride was in- 
jured, but Italian passersby ap- 
plauded to make him feel better. 

He received more applause la- 
ter. It started to rain during one 
of the Rome sequences, so he de- 
cided upon a rain shot. He asked 
his crew for an umbrella. They 
grabbed one from a passing priest, 
but the color was black, and Bax- 
ter wanted a transparent umbrel- 
la. 

The crew scattered and in a few 
minutes returned with about 100 
umbrellas. (Baxter is sure they 
raided nearby apartments and 


| grabbed every umbrella and par-| 


-asol they saw.) Picking the one he | 
wanted to use, Baxter handed it. 
to the model. The crowd of spec-| 
tators burst out with spontaneous | 
applause for the gallant American. | 

In all, the film tour took three | 
weeks of hard work. The daily | 
schedule called for shooting or 
waiting for the sun to come out) 
from 8 a.m. to late ai‘ernoon. Then | 
there was time for a quick shower 
(where available) b°fore the pre- 
vious day’s rushes ‘vere screened | 
at 8 p.m. Dinner beg an at 10 p.m., 
followed by planning and last- 
minute script changes for the next 
day’s_ shots. 

In addition to their three com- 
mercials, Baxter and White came 
back with one happy memory: It. 
was a few days after hours of 
haggling with a U.S. network ex-.| 
ecutive over whether several sec-| 
onds was program or commercial 
time that they saw the British | 
Broadcasting Corp. hang up the) 
“interval” sign for five minutes | 
because the studio wasn’t ready | 


with the next program. 


Earl Theisinger Promoted 


Ear] F. Theisinger, executive ed- 
itor of Bus Transportation, a Mc- 
Graw-Hill publication, has been 
appointed chief editor. He succeeds 
Leon Banigan, who will continue 
as editor of Fleet Owner, another 
McGraw-Hill publication. 
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Robert Gair Names Chirurg 


Robert Gair Co. New York 
maker of folding cartons and ship- 
ping containers, has named James 
Thomas Chirurg Co., New York, to 
handle advertising. Wortman, Bar- 
ton & Spohn, New York, previous- 
ly serviced the account. 


You can easily pick out the 
favorite, most-read 
publication serving the 
billion-dollar candy business. 
There’s no question about 
it—never has been during 
Candy Industry’s ten years of 
leadership—advertising 
dollars go farther, and do 
more, in Candy Industry. 


CANDY INDUSTRY 
Audited Circulation—6,262; 
Don Gussow Publications, Inc. 


220 E. 42nd St., N. Y. 17, N. Y., MUrray Hill 7-8771 


Information headquarters for the billion-dollar 
industries they serve—‘‘Candy Industry,” ‘‘The Candy Industry 


“happy 
talk” 


NF 


Catalog and Formula Book,” and ‘‘Bottling Industry.” 


No. 4 in a series of RARE CREATURES: 


——_— 


THE BACK-PEDALLING SNOOSE 


can’t see where he’s going because he’s so in love with where he’s been 


The SNOOSE is a cautious manufacturer who 
pedals backward to keep his eye on where he’s 
been. Naturally he can’t see where he’s going. 


He would rather linger over his tiny past 
successes than feast on big future ones. And if 
his advertising methods are out-of-date, so 
what? They've been safe so far, haven’t they? 


Fortunately the SNoosE is rare. Most manu- 


facturers look ahead to increasing sales. 


They know that the best way to sell more 
products is to convince more people. And, 


all-time record. 


newspapers! 


OA EE A ET ee, En OY A ST SF A AAA TT A CO MS esse cease 


since all business is local, they advertise in 
newspapers ... because only the newspaper 
reaches just about everybody in town. 


They know that when the newspaper moves 
into the living room, the family devours the 
news and the ads with equal enthusiasm. 


No wonder manufacturers increased their 
newspaper advertising 14.3% in 1953 —an 


All business is local...and so are all 


This message prepared by Bureau of Advertising, American Newspaper Publishers Association, and published by... 


The Cincinnati Enquirer 
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‘On the International Scene... 


By Milton Moskowitz 


DvuEssELDorF, GERMANY, June 1 
—DRUPA—the world’s biggest 
printing and paper fair—ended a 
|successful 16-day run in Duessel- 
\dorf last Sunday. 
| The West German _ republic 
| staged its first international fair of 
‘this kind in 1951. But that was only 
a warmup for the 1954 exhibition, 
which opened here May 15. 

In the past three years the Ger- 
mans have been busy. Exhibition 
space has been doubled to 670,000 
square feet. The number of ex- 
/hibitors jumped from 488 in 1951 
press. We “spot” them in ‘to 799 this year. Non-German ex- 
practically all daily and over hibitors increased from 57 to 124. 
6000 weekly English language 
newspapers-—an invaluable /@ The result was an imposing 
service that costs little. | array of printing machinery and 
products from allied fields. The 
exhibition served to underline 
‘three points: 

1. Many improvements and new 
'techniques are in store for users 
|of print. 

2. The German printing industry, 
traditionally one of the best in 
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WORKS CONFIDENTIALLY for 
individuals, groups, firms who 
need facts published in the daily 
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CLIPPING BUREAUS &f 
431 SOUTH DEARBORN STREET, DEPT. 12 

CHICAGO 5.. ILLINOIS 
170 FIFTH AVENUE, NEW YORK 10, N. Y. 


CONSOLIDATED 


— there's an easier way 
to reach military buyers 


If you find it difficult to tell your story to the officers who 
make the buying decisions for the 3!4 million consumers in 
the U. S. Armed Forces, here’s the simplest, most direct way 
to reach them. THE MILITARY MARKET, the trade paper read 
by Armed Forces purchasing personnel everywhere, carries 
your ad into the offices of all the buyers for this 8 billion 
dollar consumer market. 


With its guaranteed monthly circulation of over 15,000, THE 
MILITARY MARKET carries your ad to more military buyers 
than any other military merchandising publication. 


Edited by an experienced trade paper staff, THE MILITARY 
MARKET offers practical news, features and editorial com- 
mentary which guarantee thorough readership. 


Take this opportunity to present your product to these men 
who can get you into this huge, profitable market. 


HIGHEST readership among military buyers * MOST coverage per ad dollar 


tee wes 


Circulation Guorantee: 15,000 per menth | 


THE MILITARY MARKET 


" ARMY TIMES PUBLISHING CO. 3132 M St., N.W., Washington 7, D. C. 
publishers of 


ae ARMY TIMES « AIR FORCE TIMES - NAVY TIMES - AIR FORCE DAILY, The American Daily in Europe 


NEW YORK: 41 East 42nd St. LOS ANGELES: 6399 Wilshire Blvd 
CHICAGO: 203 N. Wabash Ave. _ SAN FRANCISCO: Monadnock Bldg. 
PHILADELPHIA: R.W. McCarney, 1015 Chestnut St. © BOSTON: John Hancock Bldg. 

ATLANTA: Weaver, Inc. 1447 Peachtree St. N. he 
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DRUPA Trade Fair Reflects German 
‘Ascendancy in Print and Paper Fields 


the world, has made gigantic post- 
war strides and has regained its 
position as the top exporter of 
printing equipment. 

3. DRUPA, with its central loca- 
tion in Europe, is clearly estab- 
lished as the international market- 
place for printing and paper 
suppliers. (One British exhibitor 
told AA: “Before, we could get 
the buyer to come to us. Now we 
have to bring the stuff to him.”) 


= DRUPA, laid out in eight mod- 
ern exhibition halls along the 
banks of the Rhine, had many les- 
sons for advertisers. New develop- 
ments like photo-typesetting and 
automatic electronic engraving are 
coming fast and aroused the great- 
est interest at the fair. Some of 
these are coming out so rapidly, 
particularly in the U. S., that 
DRUPA was caught with several 
“old” models showing. 

Merganthaler Linotype Co., for 
example, was unable to exhibit its 
new photo-typesetter, the Lino- 
film. The best it could do was to 
describe the Linofilm operation 
in a wall chart. 

Another victim of its own speedy 
research was Fairchild Camera & 
Instrument Corp., Long _ Island, 
which did not have time to bring 
over the Scan-a-sizer unveiled at 
the April convention of the Amer- 
ican Newspaper Publishers Assn. 
This is Fairchild’s latest electronic 
engraving machine for making 
halftone printing plates. 


a The most crowded stand at 
DRUPA was undoubtedly that of 
Dr.-Ing. Rudolph Hell, Kiel, maker 
of the Klischograph—Germany’s 


answer to Fairchild’s Scan-a-grav- 


,er. The Klischograph is also an 


‘electronic engraving machine 
'which produces plates from pic- 
tures in a matter of minutes. 

A newspaper using the Klischo- 
graph or Scan-a-graver can thus 
make its own halftones and offer 
advertisers quick, low-cost service. 
The manufacturers claim that en- 
gravings ready for printing can 
be made for as little as 5¢ per 
square inch. 

Three different Klischograph 
models were shown at DRUPA, 
and the one which made the big- 
gest stir is the Type K160. This 
model makes it possible to pro- 
duce four-color engravings. Only 
one color picture is needed. 

The Klischograph, using filters, 
separates the colors and produces 
individual blocks for each color. 
The screen is 80 lines per inch 
and a complete set of “four color 
blocks can be made in an hour and 
a half. 

The color engravings produced 
by Klischograph at DRUPA were a 
little crude. Fairchild representa- 
tives scoffed at them, asserted they 
were working on a color engraver 
which will produce far better half- 
tones. 


s In the absence of the Linofilm, 
Intertype Corp., Brooklyn, had the 
only functioning photo-typesetter 
at the fair, the Fotosetter. This 
machine, already in use in the U. 
S., was demonstrated at the Inter- 
type stand and in a special film 
showing which ran continuously. 

Monotype Corp. Ltd. served 
notice at DRUPA that it will be 
offering stiff competition in the 
photo-typesetting field. The Brit- 
ish firm exhibited a prototype of 
its newly-developed Monophoto 
for setting type photographically. 
Monotype officials told AA that 
the Monophoto will be offered in 
the United States later this year 
and will be priced considerably 


LABELS GALORE—Herbert Demgenski GMBH, Hamburg offset printer, demonstrates 
at its DRUPA stand some of the labels it produces for German packages. 


below Intertype’s Fotosetter. | 

DRUPA provided a graphic ex- 
ample of the revival of the Ger- 
man printing industry. Germany’s | 
exports of printing machinery | 
have doubled since 1950 and the 
country is once again the leading 
supplier in Europe. 


a The Germans cannot—as yet— 
hope to match the output or qual- 
ity of American printing houses. 


In some fields, packaging for ex- 
ample, they are years’ behind 
American standards. A big factor 
is the more exacting requirements 
which American advertisers and 
publishers have, compared to 
their counterparts in Europe. 

But the Germans, keeping a 
weather eye on the progress in the 
U. S., are quickly coming into 
their own. They already present a 
strong challenge, as this fair shows 
in the manufacture of printing 
presses. M.A.N. (Maschinenfabrik 
Augsburg-Nurnberg) recently won 
an order—against American and 
British competition—for a $350,- 
000 nine-unit rotogravure press 
for the Times of India. 

Schnellpressenfabrik Ag Heidel- 
berg, maker of the famous Orig- 
inal Heidelberg letterpresses 
(50,000 are in use all over the 
world), had the largest exhibit at 
DRUPA—and certainly one of the 
most impressive. This 104-year-old 
German firm announced that it is 
now introducing its Original Heid- 
elberg Cylinder press—with an en- 


larged sheet size of 21”x28”—on 


the American market. 
Aniline printing is another sec- 


tor where the Germans are strong. 


Four or five firms exhibited big 
multi-color presses for aniline 
printing. One of them, Windmoller 
& Holscher, reported good sales 
in America. 


= Covering every phase of the 
printing operation, DRUPA was 
able to assemble a vast variety of 
products. To list only a _ few: 
Koenig & Bauer’s Rembrandt sheet- 
fed rotogravure press (speed: 5,- 
000 impressions per hour), a heat- 
sealing process for packages, 
plastic book bindings, plastic en- 
graving plates, plastic types, an 
Autoscript copy paper which elim- 
inates carbon paper, newspaper 
and magazine vending machines, 
fast-drying inks which resist abra- 


»|sion, a vibrating table to even out 


sheets of paper, a screen printing 
machine with fully automatic con- 
trol for printing on flat materials 
up to 9.8” thickness, a new repro- 
duction camera which enables the 
photographer to sit comfortably at 
a desk. 

The U.S. State Department was 
on hand for DRUPA also with an 
exhibit of printing work from 
America. The exhibit varied from 
New Directions bookcovers to 
quite a few advertising promotion 
pieces by National Broadcasting 
Co. and Columbia Broadcasting 
System. “What Nighttime Radio 
Can Do For You” (NBC) and “We 
Don’t Know Why They Listen” 
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That's the AUTHENTIC Re- 
tail Sales figure from the 
North Carolina Department 
of Revenue’s Sales and Use 
Tax Division, for the Raleigh, 
N. C. Metropolitan Area. 
It’s 7% HIGHER than that 
of a well known and gener- 
ally accepted, but not in- 
fallible, estimate. 


North Carolina 


apaee 


118,799 Morning 
128,305 Sunday 


(ABC Publisher's Statement 3/31/54) 


SAPS pee Maia! Cees (ile te eae ae a a 2. -_ 
Gh Rac Onda ee aye rh e < es teak Sh hada Oh TEAR Ee Ly WE Ee WR, ia, 
(0 ge ai ee pp Se see Seay ei gti tae Ry Sot 1 ot Oe TO © FT, on Fae eRe Ree Me ee oe & 
RE rac ok tal ia eae URN ave eRe ec ong, ng ; pag SSD AN as Ree eet ee ahs te i ne ee SR eae SN Bee | 
Mader eure ture peak os ta EUS ee ae Sh ik ear By Bee NOLS 5 Ry I ee a ae ay ee hte sae MM on ro ee Pe ae SS OO ahs rate  k a 
haa’ oat gh eye MA paren nee< cih orll oes toe ath tithe byt, Ste thr aay een aioe, eae ake aes aes Hae ren ee et ks eas eak Ce eageta Une “yg St A OR SME ROE. hale ey a ON te hy Le 4 
po a ee Bee ihaee ga Oa ee eta, ey Sy Wide | <i Tey cies cent Via ee eee. eee re ey Veer Rete Bt Cygne cheats Eg ar ee SLR Ta Sean 230 e ity asi oth eo Ay SPS “eet Sex ~~” ae > - 
mS Sat ett ae nat: SN i ea aN eee ee oe. Daeg cei Nes ha Saati: pee Pete, Fe Bich ee aaah Pe BS Fata A ea OND RR CES Me pht Peemeoe tears eee tea) ah. a ter Sere we anit are Dade tie Srey he Pee 
ea : : ak Snectee BS AW eames ce eee costes ne bot a ie pe ait | Mab Napa Sioa aaa Naame ty ek Lee Secs, Gorton ee aeons Tiana a Uiilg gig MUM eset 3 Maa ne Pea Wear Ge weg Oke Pe & 
kee : \ i 4 . EON ie re eit a! Tne Fae 4 a Oil ake ea ih TA aa eens een ae ka N ee Waa BAIS Batt pate tas Sere egian eS, as : a +e cs 
‘ \ f ie yi atte SS art ere cia eaten eee eee Sess tyes See el ea a Peers ae ERS A Re et sind taran ean ad ean ole 
' “¢ et ae Pigs ots, et uk ae aS: oc gee hee MRS Masao ce ss Ne tig a oi ke ORE ae de he sont (6 Cs. SAMO. ana la ask baa? 
ote ; ; RS sR fo ame Re Tae ret cts ARES Rey me RAC eae?” > pepe ‘aca 
. / ‘ i +4 Sooke ae Space ves eee eae et eae Sus wie in ete 
‘ ‘ Pie eck: Sh Uae a 
NE ae 
Lae ry ike Malas 
heer Net vn 
Advertising Age, J arate 
' ge, June 7, 1954 eee 
ieee 
| : 
| - _ ! 
| Ne —— ae bet a 
», ‘ | a tee . ee » bisa gem 
< sa Dis "Sees f Bp ons 
o “ ae rrr pi } i i. fi pay at, 
aT “4 Ped PV < ae — ie | { \ meds Pt eba or 
| . EE eS Oe we ee al “ Soll : ; “heii sat 
4 ~ | eg Scat Ming. a Poa 
\ | ea mee os =a ; 
ahd j Seo ttre % - | ie eae $i ie 
~ \ ee “ AB | aga Ue od — 
288 { at qi ‘<, ’ eae . om fle A tee Soter ie 
CWA See Me | Sot Sweeny fe [ 
Rae Se ey Pees v4 faa ic ae ~~ oo 7 nt 
ot Piers MEO be SI Ce tt - = fo i ei) 
icie =e Sey, AA } rete sy “ies ed i figea oF ey ee 
aa 3 —— AR pescapeana: | ar. Sf Pos ae, nes 
| ‘saihmaiaee = ots | Bitar: ST SL: bs Pik ek . epee kee | 
} Sc EERE bes mp F citron er oe or a 
. wre, r is eee ; ; ek 
meme: as VT / an Bett gh Ae 4 _ 
Betsy | age | Ol ea ea a emma it 
Sees PTE 2 SPOE EERE ee “4 
| co ee ees \ aaah orrTIIS } A MEE y,- -.- 
Bee se eye " si pte em % 
| ee ase peniibaed P eeverieent ; einen agtss sie : 
4 ee : é ¢ A§ PETER \ > i ee j at Cees - 
| a a ee 1 Sas aan : eee si tema. , ~~ piel ae pt Ps 
- , oe si erty a TS ae cect = eee - 
j Re. 6 aS Agee . Vagmeetest | cae ae : 
| 2 agen F \ | RRR ol sen ——— 
. es 8 ae eee e awe 
| | a pO ge — 
a a @ he 2 > oe, 
- : : ee ide YX Ke sea | $ ai D Pa. Pv 
a q Se ae j a ae 
¢ a? 4) " ere 
i TE Se as ‘ } an coe us 
a Se eo siyhueiss mee Po) y= ‘ : se & 
~ ee ae 
= 1 gait ie 
me Pee 
at : Se ie 29) 
se “ Sa : 
ve 5 be ent “< 
a sight 5 aa 
a. a age 
os he ae 
ve es 
fe: x Ae 
a He Se es is 
7 Spiel 3 
_ ue Be aa 
: Ape Sees , 
\ ee ee ie 
os Re es 
. r 2 a EA 3 
acy pee ted y 
Rae tl 
fds iota 
| od 
2 _—_ nt CCC CC LE : ‘ 
—————— = 
a EE , a 
= ————— = ——— ee 
i = = SS pe P-APAA Bees” 
” Raa atittias f = = —— ———— ——— — . 
SERRE SETH treater SSS ——_— SS eee 
; “TEE Metta rete ee en SSS =— _— SSS ae 
siaeea asec eeReeaeaeeaaeitypeaeastsi reira —_ —— Sa ES = f= = SaSSSSSSSSSSSSSSSS3=— a 
tare BPH MRM ee tee petite bf \ — Y t= | SS = =—SSSSSSSSS——_ oe 
oe = spas fists rt tat PREM: i . Saas —=— Ss es 
es, = HUES 2 ———— ——— == SS ste 
. = as i = SSS SSS = eee 
= eas = -— Ea SS : 
= , os SS SS 
Ss , ee SSS —— ——_— ee oe cent aia 
rey iss ———— == — SSS ATES ; 
a sit = = SSS SS SSS ae i 
ae - ==}, & SS ——————— oo ee 
ee j f = == SES — ne od aes 
ee ji = NS a = = == - Se” a eae 
s if 225\= SS SSR ea 
me fz a : ) SS SSS SSS ee : ay 
one F = == SS SSS ramen ae 
ln NS iz = 2 ” —— —— ——— BE Jug a 
rer if = = —¥ = = SSS Sau ice i 4 
: = = = ——— ——— | pies ie yi 
* = = @ == SSS coe eee. : 
ees == “és ~ SSS SSS SS ae 
: = F d = SSS —— 7 | Wim grr at's 
= - ——Ss St ill | me 
oe z fie © See -- ————————— aan } PO <i: ga 
oe = Pe = == ———— ea Be 
ti E i 2 a jE === ee : Be ins ni 
pers iy ee = ss ea ees 
cic Hifi Aipe tS ’ ‘= << Se ae 
te he FL Fa f, ) = ree ° pene 
hia i ; es ele zn ae 
iat © p . ie ES pon aug 3 
Sees —— ; a 
See ——— , 
ae " SR oo bie z 
Siew ies cae 
oe Ereer lS 
ae pee a 
seas re 
ae hee a See dees, 
ee a ene 
a Peete je 
M “a ere ae Cie 
= a as UST oh, Ae 
ee a oer 
ie =) CC ai ee aad 
eon (ore oem 
a ai Se rtiet ne 
ee = - 
¥ Re Sag eae cai 
‘ jihad Ream 
ag se 2 eT A Ste ie SZ eo Coe 
aay a bee orem) 
ae i Vs 
We? . 
Bejan =e 
oiam= | Pio ba mah Cints-s tema 
a te z re 4 pee es a, 
| ; rt ee 
; See 
ae ec : Bi aa 
teh Lie Ss pares gees aca 
; 33 me “a aa is, % 
te a eer SS. 
se ee ie: 
BSc | faba ieith glee 
ae ae - = por Baier ho ae, 
Hee a ba cee as Bee Meee 
en \ . e a a Tae choy Spe: a ~ ae eee rah ie 
ome thea % ee a, MS ee oh Sees hes 
as # > Set Su OS Se ee ea eee ia ig 
Me ve a : See a eral * Rex wee = igh Tae oi Ag = 
j : s iii; ss ‘ - Ks ee i ~* Beige pt A 
Seat | i a eainpo tae desat wis eee oy ho ae a + ia es ; AO eas. 
i ee | Fs 4 gon : = cH ree ok n Bec ODS waas :} ‘ at eee iy ee See) Sea . a) ir. des 
OP fe pee band rar eae “tees. 4 wi - 4 . S949 Pee i Bias read ae a eee 29's are 
Pes a eat) pit Oc oes | aa Bo ieee EES ee yam we. OR fate. | egies  - aa 
oe a “See | AT ai eRe De ec eg a ee ee Wicd pas, oe PAS Sere ce eae 
3 ae are a | . SPIES ge ee eaease. Seeks 5a ene IRE SS ain ea Ff a ee ge Ha gee See ae 
A Miltary Sy BT Sy | a Pee ae hs ea aes Bas ee ies as. es Bee pte ee ee! AE a i 
. \ eo ess pane gh nets er pent me ORE es Tale ie. r : 
Market : oe — - CEN hee RER NT ne age ‘ BO a es see Pads eg el 4 2 
= REST EEE Satie p panes or oe ee SN ee ee 
‘ | Pee =i Oy 1 SARIN: Rene ter e 
: : ae te 
yr ra Pe ee - 
i= 3 , | ee : 
t a | > @RA Jon. = 
ig \ i \) " 
ce «ae inter 
a , 1] | A 
i net Tt dies VEE aon eg \ \ ee } ip ee 
| | SJ ry ; 
| | L0¢ Le : 
ee rey) of . 
. . 
rc | : a 
| UB . 
| A , 
ae | 
» ‘ 
eens a Ze 
ry : : | > Pr re 
ae = ee 
| ag Sag 
ia z a : % 
| a REN Ss 
: een peg pie 5 a 
‘i | | © SUras "a5 6%. ae ANHAM COMP. = er ee ee ee ae ie —— =" ee . 
wate PSA Se ney 8 Pe Oe 4 - 4 7 wT sf a2 cial, 
A cat ee ‘ ‘ : ge . ee ceoryrs 5 Oh camera 
aes : ; ee bk 
wee aPen - a ae * 5 E a ie " ‘ a Mes ‘ . 2 : i Seng : -; 4, ir ee ; Fe i eS — 
- af 43 Beier mA we pits Mints Se led at ‘ ss ni < ee - opal 3 ¢ : ; Oe: Ao 3 7 S 5 ic eae 
. ae > . “ * y = ~~ % ~ as J x “: * it : - ; ‘ Ale R eh & Te . ; ah es - * 4, 


Advertising Age, June 7, 1954 


(CBS) were two ads which made;mark, Australia and New Zealand 


the grade. 

As a model of how to organize 
a fair, DRUPA will probably stand 
for some time. It was one of the 
best advertised fairs held in 
Europe this year. 

It may also have been the only 
fair at which the reporters almost 
outnumbered the exhibitors. DRU- 
PA officials counted 500 newspa- 


pers and magazines represented at 
the fair. 


British ‘Reader's 
Digest’ Guarantees 
1,000,000 Copies 


Lonpon, June 1—The foreign 
editions of the Reader’s Digest— 
which take advertising—continue 
to score amazing successes. 

The British edition has an- 
nounced that, beginning next Octo- 
ber, it will guarantee 1,000,000 cir- 
culation. It thus becomes the first 
British monthly to reach this lofty 
height. In fact, no other monthly 
comes even close to delivering this 
large readership. 

In the weekly field, there are 
about six magazines which have 
circulations ranging from 1,000,000 
up to 2,800,000. But the Reader’s 
Digest says its ad rates are the 
lowest, based on  cost-per-1,000 
readers, of any publication. 


= The British Reader’s Digest had 
a 400,000 circulation in 1950. It 
climbed to 500,000 in 1951, 700,000 
in 1952 and 850,000 last year. 

With the circulation increase 
come higher ad rates. A b&w full 
page will now cost $1,750—$70 
more for 2-color and $350 more 
for 4-color. The Digest asserts, 
however, that the new rates, taken 
together with the higher circula- 
tion, actually result in a cost-per- 
1,000 decrease to $1.75. 

The French edition of the Read- 
er’s Digest is also doing well. The 
French Audit Bureau of Circula- 
tions reports that sales of the 
French-language edition averaged 
1,108,928 in 1953. Constellation, the 
French digest magazine, had sales 
of 484,081 during the same period. 


Butter, Margarine 
Ad War Follows End 
of British Controls 


Lonpon, June 2—The end of fat 
rationing after 14 years has put 
British housewives in the center of 
a fierce ad war between rival but- 
ter and margarine producers. 

Both products have been on free 
sale for three weeks, but so far, 
there has been no rush on the 
stores. It will take some time for 
housewives to break away from 
buying the minimum requirements 
of both fats—and at controlled 
prices which they liked. 

To help the ladies along, butter 
and margarine interests have 
launched big ad campaigns extol- 
ling the superior qualities of their 
respective products. 


= The margarine men got in the 
first shots. Stork margarine (Van 
den Bergh & Jurgens Ltd.), a 
Lever product handled by Lintas 
Ltd., had spent years preparing the 
housewife for the end of controls. 
Kraft margarine (Kraft Foods 
Ltd.) followed close behind, in the 
care of J. Walter Thompson Co. 

Both agencies had the dual 
problem of convincing housewives 
that margarine is better than but- 
ter and that the new branded 
product has nothing in common 
with the nameless—and some say 
tasteless—“Pool” margarine dis- 
tributed by the government since 
1940. 

Alarmed by these big margarine 
campaigns, which have run into 
more than $1,000,000 in billings, 
the butter manufacturers of Den- 


have pooled resources for an 11th- 
hour national ad and publicity 
campaign designed to sink their 
rivals. 


® Their fight revolves around an 
ad showing three cows—one from 
each country—beaming the infor- 
mation: “You can take it from us, 
butter is best.” It adds: “You have 
longed for butter—butter that 
smacks of sunshine and fresh air; 
and now it comes to you from the 
finest dairy lands of the world.” 
The three countries, which pro- 
vide 80% of Britain’s butter, have 
selected Saward, Baker & Co. as 
agents for the campaign, said to be 
in the $400,000 bracket. 
Undaunted, Kraft has used the 
success of its product in the U. S— 
“where butter hasn’t been rationed 
for years’’—to back its claims. Its 
main ad shows a little girl in pig- 
tails licking a slice of bread-and- 
margarine and commenting: “Bet 
you like it better than butter.” 
Housewives have everything to 
gain from the butter-margarine 


-war—they are expecting it to) Marketers Group Elects 


| Other officers elected are Paul 
bring down prices. With the end “| The Maryland Industrial Mar- Schratter, Marcus E. Smith and 
controls, butter jumped from 50¢) keters, a chapter of the National | Trenor V. Howells, v.p.s; C. Rich- 
to about 57¢ a pound. Margarine is| Industrial Advertisers Assn., has ard MacLellan, secretary, and 


selling in three grades at 32¢, 24¢| elected J. Walter Koper president. ! Lloyd H. Denton, treasurer. 
and 20¢. Under government ‘con-| 


trol, all margarine sold at 20¢ a| 


pound. For Sales Impact in South Dakota— 
ROP in South D 


Comet Rice Sets Campaign 

Comet Rice Mills Houston, has 
scheduled newspaper ads in 117 
newspapers in 28 states during 
June to promote fice and fruit 
desserts. Radio and television also 
will be used in several selected 
markets. Mass displays featuring 
Comet rice and related items will 
be set up in food stores, and free 
dessert recipes will be offered as 
retail selling aids during the pro- 
motion. Tracy-Locke Co., Houston, 
is the agency. 


Add the extra selling punch of ROP COLOR to 
the LARGEST CIRCULATION in South Dakota for 
full sales impact in this farm-rich market. 

2, 3 and 4 COLORS AVAILABLE NOW 
Black & 1 color—30% additional. 1000 li. min.—$70 min. 
Black & 2 colors—40% additional. Full page minimum size. 
Black & 3 colors—50% additional. Full page minimum size. 


SIOUX FALLS | 0 


South Dakota's Leading .Newspaper 
Represented by GILMAN, cout “RUTHMAN 


Lee Joins Product Services 


Owen M. Lee, formerly with 
Kling Studios, has joined the staff 
of Product Services Inc., New 
York agency, as a copywriter. 


98% Family Coverage 
of City Zone 


66% Family Coverage 
Retail Trading Zone 


But why MEN over 45? 


Our doctors still don’t know why, but if you are a 
man over 45 you are six times as likely to develop 
lung cancer as a man of your age twenty years ago. 
They do know, however, that their chances of sav- 
ing your life could be about ten times greater if 
they could only detect cancer long before you 
notice any symptom in yourself. (Only 1 in every 
20 lung cancers is being cured today, 
cause most cases progress too far before detected.) 
That’s why we urge that you make a habit of hav- 


ing your chest X-rayed every six months, no mat- 
ter how well you may feel. The alarming increase 
of lung cancer in men over 45 more than justifies 
such precautions. Far too many men die needlessly ! 

Our new film “The Warning Shadow’”’ will tell 
you what every man should know about lung 
cancer. To see this film and to get life-saving facts 
about other forms of cancer, phone the American 
Cancer Society office nearest you or simply write 
to “Cancer” —in care of your local Post Office. 


largely be- 


American Cancer Society 
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ming 
Conventions 


‘annual conference, Ambassador 
Atlantic City. 

June 14-17. National Industrial Adver- 
tisers Assn., 32nd annual 
Hotel Sheraton-Mt. Royal, Montreal, Can. 
| June 20-23. Advertising Federation of 
America, 50th annual convention, Hotel 


Hotel, 


Statler, Boston. 


*Indicates first listing in this column. 


June 20-24. Assn. of Newspaper Classi- 
fied Advertising Managers, annual con- 


June 6-8. Magazine Publishers Assn., vention, New Orleans. 


35th annual meeting, 
White Sulphur Springs, W. Va. 


the Greenbrier, 


June 13-16. American Marketing Assn., | 


June 23. U. S. Trade Mark Assn., an- 
nual meeting, Hotel Pierre, New York. 
June 27-30. Advertising Assn. of the 


convention, | 


| 


West, Ist annual convention, Hotel Utah, 


Salt Lake City. 
| June 28-30. Newspaper Advertising Ex- | 
;ecutives Assn., summer meeting, Hotel | 
|Del Coronado, Coronado, Cal. } 
July 3-4. National Assn. of Advertis- 
|ing Distributors, The Greenbrier, White 
|Sulphur Springs, W. Va. 
| *Sept. 10-12. Midwestern Advertising 
Agency Network, Sheraton Hotel, Chica- 


go. 

Sept. 18-21. Advertising Specialty Na- 
tional Assn., annual specialty fair, Palmer 
House, Chicago. 

*Sept. 23-25. Newspaper Advertising 
Managers’ Assn. of Eastern Canada, an- 
nual convention, Mount Royal Hotel, 
| Montreal. 
| Sept. 26-29. Pacific Coast Council, 
|American Assn. of Advertising Agencies, 
|Hotel Del Coronado, Coronado, Cal. 
| Sept. 26-30. Financial Public Relations 
Assn., annual convention, Hotel Statler, 
| Washington, D. C. 
| Oct. 4-5. Inland Daily Press Assn., an- 
nual meeting, Drake Hotel, Chicago. 
Oct. 7-9. Pennsylvania Newspaper Pub- 
lishers’ Assn., annual convention, Penn 


NATIONS LARGEST TRADE TERRITORY 


RETAIL SALES 


UP 23% over 1950 # 


| Harris Hotel, Harrisburg. 
000 Oct. 9-12. Mail Advertising Service 
VOSS Sates $576,173, Assn., annual convention, Hotel Statler, 
1950 Sales $469,768,000 Boston. 
A growing market Oct. 13-15. Direct Mail Advertising 


Assn., annual convention, Hotel Statler, 
Boston. 

Oct. 18-19. Agricultural Publishers Assn., 
annual convention, Chicago Athletic Club, 
Chicago. 

Oct. 18-19. Boston Conference on Dis- 
tribution, 26th annual conference, Hotel 
Statler, Boston. 

Oct. 21-22. Audit Bureau of Circula- 
| tions, 40th annual meeting, Drake Hotel, 
Chicago. 

Oct. 31-Nov. 2. Screen Process Printing 
| Assn., annual convention, Hotel Jeffer- 
|son, St. Louis. 


: } | Nov. 7-11. Outdoor Advertising Assn. 
WoO apers 
T Separate Newsp ied | of America, annual convention, Hotel 
30° Line BUYS BOTH' | 


in population and Sales. 


The Z1 Paso Times 
An Independent Newspaper 
Morning and Sunday 


El Paso Herald-Post 


A Scripps-Howard Newspaper 
Evening 


| Commodore, New York. 
Nov. 8-10. Assn. of National Advertisers, 
annual meeting, Hotel Plaza, New York. 


WESTERN WINNERS—Miss Western Business Publications 
(blonde opera star Glorya Curran) presents the Pacific Press 
perpetual trophy for the best all-around business publication in 
the Western Society of Business Publications’ annual contest to 
Virginia Scallon, Fashion Publications, in Los Angeles. Others 
accepting first awards for their publications in the front row 
are Morri Ovsey (left), California Stylist, for best artwork and 
layout; Paul Rodriguez (at Miss Scallon’s right), Western Baker, 
most outstanding departmental column, and John Timmer, West- 


ern Construction, runner-up for tle grand prize and first place 


winner for the best special issue. In the back row are Robert C. 
Johnson, Western Metals, best sales promotion program; Tom 
Watson, Cleaning & Laundry News, best over-all small publica- 
tion; Gene Frumkin, California Apparel News, most outstanding 
editorial leadership, and Douglas Lance, Petroleum World & Oil, 
best feature article or series of articles for the industry served by 
the publication. Publications from five western states entered the 
competition. 


Custom Catalina, Cadillac El Dor- 


salesmanship—is most effective at 


Direct Mail Drive | 


Promotes Leather 


ado, Lincoln Special Custom Capri, 
|Packard Convertible, Chrysler 
| Imperial and Nash Country Club. 


“ce 1 


the point of purchase,” Mr. Nemeth 
said. ue most elaborate adver- 


Among Auto Dealers 


stery Leather Group Inc. 
launched a six-month direct mail tives. 
campaign to promote leather as a. 
car upholstery fabric among auto- 
mobile dealers and executives. 
The campaign uses out-size post 
cards, 842x5%”, which let the 
illustration tell the story and pre- 
sent results of research on leather’s 


Keen Inc., 
agency. 


Just Out! Meyercord’s 
New Guide to Point of Sale 


DECAL SIGNS 


YOURS JYree 


.»- please request 
on your letterhead 


Packed with 
effective, 
usable profit 
making point 
of sale ideas! 


We're proud of this magnificent new Meyercord presentation of 
point of sale decal signs ... and we want you to have your own 
personal copy. Just a note to Meyercord on your company letter- 
head wil! do the trick. Here, in a single booklet printed in many 
colors, you will find the best examples of sales producing per- 
manent point of purchase decal sign advertising ... representing 
the gamut of products from food and soft drinks to paint and 
hardware. You will see how advertisers, from small regional 
operations to the national giants, use decal signs to influence 
customers at the point where sales are consummated —where the 
customer turns money into goods. Here are ideas galore for stim- 
ulating your own sales at the all-important point of purchase. 
Your copy is off the press, waiting for you. Write for it today. 


DEPT. U-201 
5323 WEST LAKE STREET 
CHICAGO 44, ILLINOIS 


THE MEYERCORD co. 
lls ergest Docsbiomania M 


_performance as an upholstery fab- 
ric. 

Using color transparencies of. 
1954 autos supplied by companies, | 


TULSA, 


clude General Motors, Packard, | 
Ford, Chrysler and American Mo- 
tors. Cars being featured on the 
cards are the Pontiac Star Chief 


One card is being sent during 
each of the six months to 33,000 
New York, June 1—The Uphol- | auto dealers, 1,500 auto executives 
has and 1,600 leather company execu- 


Arndt, Preston, Chapin, Lamb & 
Philadelphia, 


Machines Won’‘t Do 
Salesman’‘s Work, 
Oil Man Tells AMA 


Okla., 
_the cards are printed in four colors | salesmen or mechanical selling de- | 
on glossy stock. The address side! vices will never replace good sales- | 
of each card in the series carries a|manship by retail dealers as the 
different two-color teaser cartoon. final link in the chain of product. 
distribution, J. J. Nemeth, sales) 
| © Cooperating auto companies in-| promotion manager of Continental | 
Oil Co., told the Tulsa chapter of 
American Marketing Assn. today. 

“Sales promotion—the coordina- 
| tion of advertising and personal 


tising and merchandising cam- 
paigns manufacturers can devise 
succeed only when their dealers 
understand and participate in 
them. 

“A manufacturer’s home office 
may be cnly three blocks from a 
dealer’s place of business, but the 
mental distance between them can 
be miles,” he said. 

He creaited good salesmanship 
by dealers with helping to increase 
automobile ownership in America 
until today there is one car in use 
for every three-plus people, as 
compared with one auto for each 
five people as recently as 1940. 


is the 


June 1—Robot 


NN \ 
> 


The 


What does the Housewife 
Think of YOUR Produet? 


This question is answered for you in the 1954 
Duluth 
SUPERIOR CONSUMER ANALYSIS. 
reaction of the housewives in this market concerning 
your product . 
Metropolitan Sales Market in the nation. 


DULUTH- 
Get the 


Herald and News-Tribune 


.. they represent the 75th Standard 


This merchandising scrvice gives you an up-to-date 
picture of what, when and where consumers buy; 
brand 


prefercnce, ownership and buying plans. 


Write today for your copy ... it covers more than 
150 preduct classifications, including foods, soaps, 
toiletries, appliances, beverages and general shop- 
ping habits. 


DULUTH-SUPERIOR expanding, developing progressive 


market 1s in the heart of the taconite empire where the mining indus- 
| tries will spend about 500 million dollars within the next 5 years. 


DULUTH HERALD ° &Suluth News-Tribune 


The only daily and Sunday metropolitan newspaper 
to cover this area effectively 


80,112* Daily 


68,298* Sunday 


*Audit Bureau of Circulation 


Ridder-Johns, tnc., General Advertising Representatives— 


New York @ Chicago @ Detroit 


@ Minneapolis 


@ San Francisco @ Las Angeles 
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Advertising Age, June 7, 1954 


‘Great Depression of ‘54’ Is False Alarm, 
Whitney Tells National Sales Executives 


(Continued from Page 1) 
dent of the First National Bank of 
Dallas. 

“A wholesome balance between 
supply and demand has been de- 
veloping in the American economy 
since the end of hostilities in Kor- 
ea,” he said. “It is wholesome be- 
cause it means the return of com- 
petition—and competition is good 
for all of us.” 


# Mr. Wooten said that increased 
competition brings about new and 
better things for more people, 
stimulates efficiency, reduces cost 
of production, lowers prices for the 
consumer and gives a_ higher 
standard of living. He listed the 
following as reasons why the na- 
tion cannot be on the brink of 
economic distress: 

1. The U. S. will have to main- 
tain a defense program of from $40 
billion to $50 billion annually. 

2. Government philosophy has 
changed. In 1929 there was no fed- 
eral insurance of bank deposits and 
no social security. The government 
is constantly authorized to prompt 
maximum employment, production 
and purchasing power. 

3. Wise business management 
does not hold to the theory that 
depressions are inevitable or that 
business should sit idly by await- 
ing the return of prosperity. 

4. The debt and cost of running 
the government make it impera- 
tive that the nation’s economy op- 
erate at a high level. Any decline 
in national income would be re- 
flected in an even greater decline 
in federal revenues, which would 
merely raise our national debt fur- 
ther. 

5. The securities market of 1954 
is in much sounder condition than 
it was in 1929. Speculative forces 
play a comparatively small role in 
price movement today. 

6. The growing population gives 
a growing market. 


= Speaking on the relationship of 
psychology and selling, Dr. A. C. 
Van Dusen, v.p. of Northwestern 
University, said that to understand 
motivating factors, salesmen must 
learn to comprehend the following 
basic needs of people: 

1. The desire to feel physically 
healthy. 

2. The desire to feel psychologi- 
cally sure of themselves. 

3. The desire to realize that they 
are personally worth while. 

“Don’t blame the other fellow for 
acting as he does,” Dr. Van Dusen 
said. “But ask yourself why he is 
acting that way, what particular 
needs are operating on him and is 
there anything which I can do as 
a salesman to bring him greater 
satisfaction.” 


# In a similar appeal, Mrs. Wilma 
MeNess, of the speech and dramat- 
ics department of Rockford Col- 
lege, pointed out that selling is 
more than moving a product from 
factories and warehouses to the 
consumer—it is a matter of per- 
sonal behavior. 

“First-name calling and back- 
slapping are not the way to gain 
friends and customers,” she said. 
“There must be listening, reading, 
writing and speaking. Then there 
will be friendlier atmospheres be- 
tween manufacturers and whole- 
salers, between wholesalers and 
retailers and between retailers and 
consumers.” 


s Taking part in a panel discus- 
sion on point of sale packaging and 
labeling were five officials of 
Sears, Roebuck & Co.—Findley 
Williams, manager of national store 
planning, packaging and display 
departments; C. W. Harper, mana- 
ger of informative packaging and 
labeling division; Gerald R. Ber- 
ger, manager of research and de- 
velopment divisions; Miss Cal von 


Huben, visual merchandiser of 
soft-line departments; and Win- 
throp G. Warren, copy chief of in- 
formative packaging and labeling 
division. 

The following points were made 
during the panel discussion: 

1. “Customer self selection” is 
the growing trend in merchandis- 
ing. This is necessary because the 
bulk of the shopping in newly cre- 
ated suburban areas takes place 
on Saturdays and evenings, mak- 
ing it impossible for a sales force 
to give personal service to each 
customer. 

2. Space limitations and an in- 
creasing number of products and 
brands are causing more “customer 
self selection.” 

3. “Customer self selection” re- 
quires the package and label to do 
the entire selling job by attracting 
attention and asking for the sale. 
The design of the package and 
copy must tell the sales story visu- 
ally and quickly. 

4. “Customer self selection” is 
not self-service. It only supple- 
ments salespeople during peak pe- 
riods, freeing sales personnel to 
concentrate their efforts on com- 
plex items such as appliances and 
furniture. 

5. Customers are more satisfied 
if they can shop quickly and pick 
out inexpensive items without the 
aid of sales personnel. 


® Declaring that there is a con- 
flict between sales and advertising 
in many companies, David Sutton, 
v.p. of Kremers-Urban Co., pharm- 
aceuticals manufacturer, urged 
that sales and ad campaigns sup- 
port each other. 

“Give salesmen the tools they 
need to do an outstanding job ina 
buyer’s market,” he said. “Adver- 
tising can be one of the most effec- 
tive tools that a salesman has at 
his command.” 

Mr. Sutton offered the following 
seven ways in which salesmen can 
use advertising to cope with in- 
creasing competition: 

1. To establish company identity. 

2. As an advance notice to pave 
the way for the interview. 

3. As a door opener. 

4. To put across sales appeals 
with visual impact. 

5. To follow up with a thank-you 
note after the interview. 

6. As a reminder between visits. 

7. To back up sales claims—if 
it’s in print, it has to be true. 

“To gain maximum competitive 
strength, advertising and _ sales 
should work hand in hand, each 
complementing and supplement- 
ing each other,” Mr. Sutton con- 
cluded. 

New National Sales Executives 
officers elected at the convention 
include G. J. Ticoulat, v.p. of 
Crown Zellerbach Corp., chairman 
of the board; Fen K. Doscher, v.p. 
of Lily-Tulip Cup Corp., vice- 
chairman of the board; Orville C. 
Hognander, v.p. of G. H. Tennant 
Co., vice-chairman of the board; 
and Tony Whan, president of 
Pacific Outdoor Advertising Co., 
vice-chairman of the board. 


Pittsburgh Council Elects 

Paul F. Vollmer, assistant adver- 
tising manager of Blaw-Knox Co., 
has been elected president of the 
Pittsburgh Industrial Advertising 
Council, a chapter of the National 
Industrial Advertisers Assn. Other 
officers elected are Roy B. Johns- 
ton, manager, advertising section 
of Koppers Co., v.p., and Jay M. 
Sharp, advertising promotion man- 
ager, Aluminum Co. of America, 
secretary. 


John Dunphy Joins Kudner 

John T. Dunphy, formerly tv 
copy supervisor at Benton & 
Bowles, has joined the tv commer- 
cial writing staff of Kudner Agen- 
cy, New York. 


MANY RETURNS—Percy C. Magnus, right, president of Magnus, Mabee & Reynard 

Inc., leading essential oils and flavor firm with headquarters in New York, is con- 

gratulating Don Gussow of Candy Industry on the occasion of the publication’s 

10th anniversary and Mr. Gussow’s 25th anniversary as an editor of the candy 

trade publications. Magnus was the first advertiser in Candy Industry and has 
used full pages in every issue since. 


Congress Committee 
Clears Vets Group 
of Rackets Charge 


WASHINGTON, June 3—Despite 
the unflattering findings of a New 
York legislative investigation into 
charity racketeering (AA, Dec. 21, 
53), a committee of Congress has 
given the Disabled American Vet- 
erans a more-or-less clean bill of 
health. 

During the New York state hear- 
ings the DAV was charged with 
spending none of its heavy na- 
tional collections for direct finan- 
cial aid to veterans or their de- 
pendents, and also with unauthor- 
ized use of the names of prominent 
people, from President Eisenhower 
on down. 

But last week the House veter- 
ans affairs committee contradicted 
the major part of these charges. 
While not specifically denying that 
the DAV did not spend its collec- 
tions for direct aid to veterans, the 
committee stated that the DAV 
“has rendered a valuable service 
to the veterans of the United 
States,’ and that its national of- 
ficers are “honest, capable and 
sincere.” 


= In regard to the charge that the 
DAV used prominent names with- 
out authorization, the committee 
made a distinction between the 
DAV and the “Disabled American 
Veterans National Service Foun- 
dation.” The latter, which the com- 
mittee declares “did make unau- 
thorized use of names of promi- 
nent persons,” is not under the “di- 
rect management or control” of 
the DAV. Instead, it is a separate 
corporation, said the committee. 

Since the veterans affairs com- 
mittee held its hearings, it ex- 
plained, both groups have changed 
their ways. The DAV National 
Service Foundation has stopped 
future fund-raising activities, 
while the DAV itself has started 
an inquiry to see what should be 
done with the DAV National Serv- 
ice Foundation. 


CBS Names Nesbitt, Golden 


Frank Nesbitt, director of sales 
presentations for CBS Radio since 
1952, has been named director of 
sales development for the net- 
work. Richard Golden, formerly 
manager of sales development and 
research for NBC Spot Sales, will 
switch to CBS to become director 
of radio sales presentations. 


Kraus, Damerell Join K&E 

Louis Kraus and Reg Damerell 
have joined the copywriting staff 
of Kenyon & Eckhardt, New York. 
Mr. Kraus was formerly senior 
copywriter at Ruthrauff & Ryan, 
and Mr. Damerell joins the agency 
from Dancer-Fitzgerald-Sample, 
where he was a radio and televi- 
sion copywriter. 


Newsdealers Group 
Hopes to End Tie-In 
Sales of Magazines 


New YorK, June 4—A coopera- 
tive distributing company that 
will not handle “lewd, horror or 
indecent magazines that may fall 
into the hands of juveniles” has 
been formed here, according to 
William Richter, counsel for the 


Newsdealers Assn. of Greater 
New York. 

Mr. Richter said the 1,000- 
member association “decided to 


take immediate and salutary ac- 
tion” to end alleged tie-in sales in 
which newsdealers are fcrced to 
accept questionable publications 
along with desirable ones. The re- 
sulting group has been called the 
Newsdealers . Distributing Co. 

In Mr. Richter’s view, the new 
group is “determined to end 50 
years of abuse at the hands of 
certain magazine distributors. 

“By doing our own distributing,” 
he added, “our newsdealers will 
have the right to order and sell 
what they want, like any other 
merchant.” The _ distributing 
group will start operations in the 
fall. 


= The cooperative, said Mr. 
Richter, plans to have a $1,000,- 
000 annual business. Newsdealers 
will hold most of the coopera- 
tive’s stock. They will pay nei- 
ther a service charge nor a $100 
deposit, and prices will also be 
lower, he said. 

Announcement of the action 
came yesterday, a day before the 
scheduled resumption of public 
hearings by the Senate juvenile 
delinquency subcommittee in the 
U.S. Court House here. Today’s 
hearings were set to look into 
comics books; hearings on Satur- 
day will inquire into the effect 
of tv on children. 


JAMES B. BOYNTON has been named v.p. 
and national advertising director of Faw- 
cett Publications, New York, effective June 
15 (AA, May 31). Mr. Boynton, formerly 
eastern advertising manager of The Amer- 
ican Weekly, succeeds Melvin G. Grover, 
who left Fawcett 13 months ago and sub- 


Wilson, Haight, Welch & Grover, Hartford. 


sequently became a v.p. and director of 
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ABP Sets Up Two 
Awards in Honor 
of Jesse H. Neal 


(Continued from Page 1) 
best series of three or more editor- 
ials or articles which have con- 
tributed significantly to the field 
or industry served, and for the 
best reporting of a major event or 
project. 

Most of the sessions were de- 
voted to a review of ABP activ- 
ities on many fronts, including 
editorial, circulation, advertising 
and promotion. ABP’s promotion 
campaign, it was pointed out, has 
been running without interruption 
for over 25 years. Work with lead- 
ing advertising agencies includes 
researching their facilities for the 
proper use of the business press, 
an approach which has won agency 
interest and cooperation. 


@ Six schools of journalism, it 
was announced, are now associate 
members of the association, which 
is endeavoring to increase empha- 
sis on business publications in in- 
stitutions teaching commerce, ad- 
vertising and journalism. 

Members of ABP—all of whom 
are also members of ABC—were 
urged to cooperate in the promo- 
tion of “ABC Month” next Oc- 
tober, particularly in connection 
with the celebration of the 40th 
anniversary of the founding of the 
Audit Bureau of Circulations. Wil- 
liam A. Hart, advertising director 
of Du Pont, and president of the 
ABC, and Alan Wolcott, ABC’s 
new director of public relations, 
were on hand to provide informa- 
tion regarding the bureau’s an- 
niversary plans. 


= Karl M. Mann, Case-Shepperd- 
Mann Corp., New York, was 
elected chairman at Thursday’s 
meeting, succeeding Mr. Haire, who 
becomes an ex-officio member of 
the board of directors. P. C. Lau- 
inger, Oil & Gas Journal, Tulsa, is 
lst v.p.; Donald McAllister, Geyer 
Publications, New York, 2nd v.p., 
and Edgar Fairchild, Fairchild 
Publications, New York, secretary. 
N. O. Wynkoop, McGraw-Hill Pub- 
lishing Co., was reelected treasurer, 
Philip H. Hubbard, Reinhold 
Publishing Co., New York, was re- 
elected eastern regional v.p., and 
Herbert A. Vance, Vance Publish- 
ing Co., Chicago, was named west- 
ern regional v.p. 

New directors are Robert F. 
Boger, McGraw-Hill Publishing 
Co., New York; Alan Cole, Breskin 
Publishing Co., New York, and 
E. B. Wintersteen, Reuben H. Don- 
nelley Corp., New York. 


@ The squeeze is on, the pub- 
lishers were warned by Philip H. 
Hubbard, Reinhold Publishing Co., 
who conducted a cost session to- 
day. Higher costs are resulting 
in declining margins of profit and 
forcing a larger number of pub- 
lications into the red. James 
Kobak, J. K. Lasser & Co., urged 
higher rates and better business 
management to solve the problem, 
and N. O. Wynkoop said publishers 
will have to exercise far better 
control of costs than they have 
been doing during the era of ex- 
cess-profits taxes. 

Joseph A. Gerardi, McGraw- 
Hill, pointed out that the elimina- 
tion of excess-profits taxes has 
not affected advertising volume 
adversely, as had been feared by 
some. He reported that postal rate 
legislation at this session of Con- 
gress is unlikely. 


Ry-Krisp to Guild, Bascom 

Ralston Purina Co., St. Louis, 
has appointed Guild, Bascom & 
Bonfigli, San Francisco, to handle 
all West Coast advertising for Ry- 
Krisp. 
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Along the Media Path 


e Final results on the Wisconsin 
Dairy Foods Festival held May 7- 
17 indicate that this special promo- 
tion initiated by the Capital Times 
and Wisconsin State Journal, Ma- 
dison, was more successful than 
expected. The festival, in which the 
state department of agriculture and 
the American Dairy Assn. partici- 
pated, involved the coopera- 
tion of 300 chain and independent 
food retailers in the area. Ads, 
editorial features and special point 
of sale material helped spark the 
promotion. 

Here are some of the figures: 
Sales increases in pounds of cheese 
(which benefited most by the pro- 
motion) ranged from 70.8% to 
295%. The jump in butter sales 
varied from 12.2% to 31.8%; gal- 
lons of milk were up 24.4%, and 
average increase in gallons of ice) 
cream was 49.2%. 


e A total of 3,272 drug stores— 
130 drug chains with 1,360 outlets, 
and 1,912 independent drug stores 
—will tie in with Look’s newest 
seasonal drug industry promotion, 
“In the Good Old Summertime.” 
Some 45 advertisers also will par- 
ticipate in the promotion, which 
broke June 1 and is built around 
an editorial feature in the June 15 
issue, “The Great American Two 
Weeks.” 


e Jubilee, year-old national Cath- 
olic pictorial monthly, was named 
the top Catholic magazine at the 
Catholic Press Assn. convention 
in Chicago. It won awards in six 
categories: magazine of distinc- 
tion, magazine of personality, best 
typography and layout, best art 
illustration, best photography and 
second best cover. In its first year 
of publication, the magazine has 
‘quadrupled both circulation and 
e Woman’s Day is boosting its advertising linage. 

“longevity” in a booklet on its| 

reader mail requests. Since Janu- e An exemplary story of a radio 
ary, 1938, it has handled 8,587,461 station serving its community is 
mail requests, 673,437 in 1953 | that of WOWO, Fort Wayne, 50,- 
alone, of which 367,867 referred to|000 watt Westinghouse station, 


issues published one to 15 years | which on May 7 and 8 (from 10:30 


ago. |p.m. to 5:30 a.m.) broadcast the 
|Columbia City, Ind., allnight high 
e The Star-Observer, Hudson, school prom. The allnight prom 


Wis., published its centennial edi- was conceived by the city fathers 
tion on May 20. The weekly’s spe- three years ago because in the 
cial issue carried 112 pages. past years, after the prom closed 


MIRACLE GREEN GRASS SEED 


There’s plenty of grass growing under this fellow’s feet! 
And much of it bears the name MIRACLE GREEN! Accord- 
ing to the 1954 St. Paul Consumer Analysis Survey, 3 out of 5 
people in the St. Paul “half” of the Twin Cities market buy 
grass seed . . . and 22.3% of them prefer MIRACLE GREEN 
. . » more than doubling its preference of two years ago. It’s 
no wonder MIRACLE GREEN is flourishing in St. Paul! 
MIRACLE GREEN has nourished this fertile market with a 
vigorous advertising campaign in the St. Paul Dispatch-Pioneer 
Press! Here’s what the Consumer Analysis Survey reveals: 


GRASS SEED PREFERENCE IN ST. PAUL 


1954 1953 1952 
Ra te idave's vat 22.5% 29.2% 30.3% 
MIRACLE GREEN .......... 22.3 20.4 11.0 
Seid eniess ns s 14.1 12.9 12.6 


Want to know how YOU stand in the St. Paul “half” of 
the Twin Cities Market? Get your answer from the 1954 
Consumer Analysis Survey, (All interviews in connection 
with this Consumer Analysis were conducted between Jan. 4, 
1954, and Jan. 15, 1954.) It is a comprehensive study 
revealing brand preferences and buying habits of the 404,000 
people who make the Dispatch-Pioneer Press their buying 
guide. Contact your Ridder-Johns representative or write 
Consumer Analysis, Dept. B. 


(Because of the unprecedented demand for this study, we must limit our distribution 
of these books to national adevrtisers and their sgencies.) 


Representatives 
RIDDER-JOHNS, INC. 
New York—Chicago 
Detroit 
San Francisco 
Los Angeles—St. Paul 
Minneapolis 
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at midnight, the high school kids 
/would drive to Chicago for an 
after-prom snack, thus increasing 
chances of highway smashups. 
After the station had agreed to 
carry the broadcast (which in- 
cluded station disc jockeys spin- 
ning the latest platters for the kids 
when the band took a break) a 
sponsor came forward, the Rural 
Electrical Membership Corp. 


e During June, July and August, 
24-sheet posters in 30 major mar- 
kets will promote Life. The series 
of posters was designed by the 
French artist, Raymond Savignac, 
as his first U. S. commission. 


e Summer slump psychology is 
being combatted on the magazine 
front by a folder, “Charm Put the 
Fireworks Back into the Fourth of 
July.” The promotion piece urges 
retailers and manufacturers not 
to write off the month of July for 
business continuity and profitable 
seasonal selling. 


e The St. Paul Dispatch and Pio- 
neer Press has published and is 
distributing to distillery and brew- 
ery management, sales and adver- 
tising executives in pamphlet form 
an article by Gerald Beskin, “Why 
Whisky Salesmen Don’t Make 
More Money.” 


e A group of 38 supermarkets in 
northern New Jersey—The Shop- 
Rite Supermarkets—is promoting 
Woman’s Home Companion-adver- 
tised canned foods during the week 
of June 3-10. Theme of the promo- 
tion is “June Bride’s Canned Foods 
Shower,” based on a 12-page 
canned foods picture book section 
in the May issue. The promotion 
is a joint tie-in between Shop-Rite, 
the National Canners Assn. and 
the magazine. 


e For the sixth year, the New York 
Times is providing more than 700 
book stores with a summer-reading 
promotion kit to boost sales during 
the summer. Vacation reading is 
stressed in display posters and 
window and shelf streamers and 
wall and counter displays. 


e On May 27, the six-station Alas- 
ka Broadcasting System celebrated 
its 30th year of broadcasting to the 
territory of Alaska. The stations 
are KFQD, Anchorage, KFRB, 
Fairbanks, KIBH, Seward, KINY, 
Juneau, KTKN, Ketchikan, and 
KIFW, Sitka. 


e The Hartford Courant has been 
given an award by the National 
Assn. for Mental Health for its 
“outstanding service in the fight 
against mental illness.” 


e The entire editorial content of 
the 500-page May issue of Cana- 
dian Mining Journal is given over 
to a story of the history and opera- 
tions of Consolidated Mining & 
Smelting Co. of Canada Ltd., Trail, 
B.C. 


e The Chicago Sun-Times is get- 
ting acquainted with new home 
delivery subscribers via a picture- 
book brochure covering the news- 
paper’s operations and personnel. 


e Beginning with the June 7 issue, 
Time subscribers in Hawaii are 
receiving the U.S. edition instead 
of the Pacific edition they have 
received in the past. 


e CBS Radio has launched its 
summertime-listening promotion 
with the mailing of a promotional 
kit containing ads, air announce- 
ments and other materials to its 
affiliates. 


e Department of New Laurels: 
Scholastic Magazines reports 
new alltime highs in ad revenues 
and circulation. With the closing 
of the current school year, it shows 
a 23% increase in ad dollars over 


last year and a 13% circulation 
increase. 

The May 21 issue of U.S. News & 
World Report is the largest in the 
magazine’s history in number of 
advertising pages and in advertis- 
ing revenues. Eighty-four adver- 
tisers placed 71-plus pages. 

With its May issue, American 

Home topped $1,000,000 in ad reve- 
nue for the second consecutive 
month. 
The Hartford Courant published 
its largest Sunday edition in 15 
years on May 23. The edition con- 
tained 224 pages as compared to 
the 226-page 175th anniversary 
issue back in 1939. 

Better Living’s first four months’ 
ad revenue registered an alltime 
high this year with a 10.7% in- 
crease over the first four months 
in 1953. During the first four 
months this year, advertisers in- 
vested $1,277,571, representing 149 
pages of advertising. 

A 32-page ad insert—said to be 
the largest ever run in a graphic 
arts publication—appeared in the 
May, 1954, issue of Graphic Arts 
Monthly. It was placed by Con- 
solidated Photo Engravers & Li- 
thographers Equipment Co., Chi- 
cago. 

Advertising dollar revenue and 
display advertising of 143 pages 
in the April issue of American 
Aviation were highest of any 


ENCOURAGEMENT—Dalton A. LeMasurier (left), president and general manager 
of KDAL, Duluth, presents the first annual KDAL merchandising award to George 
Conrad, Minneapolis division manager of General Foods, in recognition of out- 
standing merchandising and effective use of radio programs. The awards have been 
established by the station to encourage its advertisers to do more merchandising. 


month in its history. 

Office Management reached a 
new high of 14,153 paid executive 
subscribers in its May issue, a 
37.6% circulation gain since May, 
1953. 

The New Orleans Item gained 
almost a quarter of a million lines 
in advertising during the month of 
May—the largest single month in- 
crease in its 77-year history. 


Goodrich Boosts Isenberg 

Orville E. Isenberg has been ap- 
pointed general manager of Har- 
mon Colors for B. F. Goodrich 
Chemical Co., Cleveland, with 
headquarters in the main color 
plant at Haledon, N. J. Mr. Isen- 
berg was named sales manager 
last year when the former Harmon 
Color Works were acquired by the 
chemical company. 


Kopecki Joins Selas Corp. 

Ernest S. Kopecki, formerly 
with the Carborundum Co., Niag- 
ara Falls, N. Y., has been named 
manager of public relations and 
promotion for Selas Corp. of Amer- 
ica, Philadelphia. 


Agency Starts Newsletter 

Lynn Baker Inc., New York, has 
started publishing a newsletter for 
its staff, clients and others, called 
“Baker’s Dozen.” It will be issued 
about every two months. 
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The Big difference between the Waterloo Courier 
and every other lowa daily is the way the 
Courier hustles for and gets tie-in advertising. 
. . . from January 1, 1953, thru De- 


cember 13, 1953, the Courier’s merchandising 
staff solicited 354,197 lines of tie-ins 
11,080 insertions. 

Let our advertising and merchandising department 


show you what can be done with your product. 
Write. 
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Hit by Two Strikes, 
City of Pittsburgh 
Faces Still Another 


PiTtsBurRGH, June 3—Rocked by | 
two major strikes—a 28-week-old | | 
department store strike and a four-| 


week-old transit tie-up—this city 
faced yet another one as a news- 
paper publisher gave warning this 
week that labor difficulties threat- 
ened Pittsburgh’s three big dailies. 


Circulation of the morning Post- | 


Gazette was knocked out May 25- 
26 during a jurisdictional row 
growing out of a loading-platform 
conflict. And top newspaper men 
see more trouble ahead. 

A newspaper advertising direc- 
tor has estimated a 20-25% linage 
loss in local retail advertising 
since the kick-off of the trolley 
strike on May 9. All three news- 
papers here registered linage losses 
during the first quarter of 1954. 


a Meanwhile, the Pittsburgh Press 
reported the strikes are causing 
losses of “a million dollars a day” 
in retail sales and wages. 

The Press said retail sales in 
Pittsburgh proper run about a bil- 
lion dollars a year, of which $400,- 
000,000 is spent downtown. Busi- 
ness men estimate the strikes have 
cut retail sales 50%. 

The paper last Tuesday rode an 
eight-column story across its front 
page headed “Strikes Clamp Stran- 
gle-Hold on Renaissance.” 

No doubt exists here that Pitts- 
burgh’s $2 billion glorification has 
taken a punishing blow during the 
current labor difficulties. Citizens 
express anxiety, but the strikes 
continue. 

Violence erupts almost daily 
when teams of “messengers” from 
some department stores are as- 
saulted while carting merchandise 
to the post office for parcel post 
delivery. 

The 2,700 idle trolley and bus 
operators are striking for higher 
wages. Their walkout, however, 
has been free of either pickets or 
violence. 


a Meanwhile, the trains are car- 
rying the greatest bulk of down- 
town workers and shoppers, 
though auto traffic is substantial. 

In an effort to reinflate punc- 
tured sales volumes, the Golden 
Triangle Assn., representing down- 
town merchants, has established 
six “courtesy ride stations” in the 
downtown district to bring to- 


| 


_— 
— | 
| 
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VINCENT J. TEAGUE, advertising supervis- 
or of Fluor Corp., Los Angeles, has been 
elected president of the Southern California 
chapter of the National Industrial Adver- 
tisers Assn. Other new officers are James 


Gerrard, Beckman Instruments, Ist v.p.; 
Gerald Holtz, Farr Co., 2nd v.p.; Nelms 
Thomas, Chiksan Co., 3rd v.p.; Ed Leffler, 
Publishers Consultants, secretary, and Clar- 
ence Davenport, McCarty Co., treasurer. 


gether motorists and pedestrians 
bound in the same direction. A 
pedestrian need only stand in the 
proper station to get a ride to his 
desired area. 


Premium Assn. Elects 


Gordon C. Bowen has been re- 
elected president of the Premium 
Advertising Assn. of America. He 
is president of Premium Service 
Co., New York. Robert F. Degen, 
account and merchandising execu- 
tive of Ted Bates & Co., New York, 
has been elected v.p. Four direc- 
tors elected are E. G. Bentley, 
president of E. G. _ Bentley 
& Co., Chicago; Gordon Ellis, di- 
rector of merchandising, Pet Milk 
Co., St. Louis; William Brooks 
George, assistant to president, La- 
rus &- Brother Co., Richmond, Va., 
and Ward F. Parker, v.p. and di- 
rector of advertising, B. T. Babbitt 
Inc., New York. 


Cartoons to Push J]. W. Dant 
Dant Distillery & Distributing 
Corp., a subsidiary of Schenley 
Industries, New York, will use 
cartoon ads in a magazine cam- 
paign for J. W. Dant, bonded Ken- 
tucky bourbon, starting in July. 
The series of cartoons showing a 
Kentucky colonel in an amusing 
situation will run in Argosy, Cue, 
Ebony, Esquire, The New Yorker 
and Sports Afield. The drive will 
be supported with ads in daily 
newspapers and business publica- 
\tions and point of sale material. 
, Lambert & Feasley is the agency. 
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_| Corrado, 


mw Americans Drank 
= 9.9% More Wine in 


1952 Than in 1951 


New York, June 3—Wine con- 


~ \sumption had its second best year 


in the U. S. in 1952, latest year 
for which figures are available, 
according to a report by The 


| American Magazine. 


The report was prepared for 
the magazine by Henjamin W. 
liquor consultant and 
statistician, who points out that the 
52 consumption total “was only 
1% short of 1950’s record 134,952,- 
000-gallon year.” 

According to Mr. Corrado’s re- 
port, three out of four wine pur- 
chasers are men, but more women 
than men drink wine, the ratio 
being 51.8% to 48.2%. 

Also, 74.4% of wine bought is 
bottled in fifths or quarts. 

During 1952, tax-paid beverage 
consumption of wine totaled 133,- 
568,691 gals., a 9.9% gain over the 
121,542,386 gals. consumed in 1951. 


= “Beverage consumption of wine,” 
Mr. Corrado says, “is so designated 
because it excludes wines used in 
mixed bottled cocktails, packaged 
foods and medicines, and for sacra- 
mental purposes. These various 
uses of wine, along with wine 
liquor blending, the preparation of 
consumption in the non-contiguous 
territories of the U. S., accounted 
for some 4,000,000 gals. of various 
types of wine put into consump- 
tion channels during 1952. 

“Dessert wines, the most import- 
ant wine category from volume 
standpoint,” he reports, “scored an 
11.8% gain in beverage sales, with 
a total of 90,886,908 gals. for 1952. 
Table wines registered a 6.4% in- 
crease in volume during ’52, rising 
to 36,521,204 gals., the best show- 
ing since 1946. 


a “Beverage consumption of ver- 
mouth hit a record level of 4,404,- 
249 gals. in ’52, a 6% gain over 
’*51. However, the consumption of 
sparkling wines and champagnes 
dropped 1% to 1,756,300 gals. in 
52, apparently reflecting reduced 
sales of imported champagnes.” 
The report shows that 13 states 
account for 83% of U.S. table wine 
sales; 15 states consume 78% of 
dessert wine sold; 11 states take 
81% of the sparkling wine mar- 
keted in the U. S., and 11 states 


account for 88% of U.S. vermouth 
sales. 


= Major wine markets in the U. S. 
are concentrated in 12 states which 
account for 75% of all wines con- 
sumed. These are California, with 
a ’52 consumption of 23,370,803 
gals.; New York, 21,624,784 gals.; 
Pennsylvania, 9,899,246 gals.; Il- 
linois, 8,292,071 gals.; New Jersey, 
6,851,903 gals.; Ohio, 6,110,013 gals.; 
Massachusetts, 4,807,151  galls.; 
Michigan, 4,749,133 gals.; Louisi- 
ana, 3,803,818 gals.; Texas, 3,624,- 
388 gals.; Missouri, 3,082,653 gals., 
and Connecticut, 2,729,693 gals. 

Most wine purchases are made 
in liquor stores, the report says. 
These account for 543% of all 
sales. 

Food stores come second with 
24.1% of sales; state liquor stores 
account for 13.4%; drug stores, 
7.4%, and, surprisingly, 3.7% of 
wine drinkers make their own 
wine. 


Ekco Creates Two Divisions 
Ekco Products Co., Chicago, has 
created two brand advertising and 
sales promotion divisions. Alvo E. 
Albini, formerly export advertis- 
ing and sales promotion manager 
of Studebaker Corp., South Bend, 
has been named brand manager 
for the Ekco-Foil Container divi- 
sion. Oliver F. Matson, previously 
manager of Cummins-Chicago 
Corp., will supervise operations of 
the bakery division and the Na- 
tional Glaco Chemic2! Corp., Ekco 


subsidiary. ' 


Which 
design 
publication 
uses the 


most complete 


editorial 


evaluation 
program 
to check its 


performance? 


Ask the man from MACHINE DESIGN to 
explain the seven editorial evaluation 
methods used by this publication 
and how they help MACHINE DESIGN 
produce the greatest reader 
reaction of any design publication. 
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in the morning! 


in the evening! 


IN ; 
Winston-Salem 


NORTH CAROLINA 


. . . the hub of a rich, fast- 
growing 15 county market in 
the industrial heart of the. .. 


State in the South 


Whatever your product or serv- 
ice—you will sell more of it 
faster to more people when you 
use the 


oa 


STATION 
| 


AFFILIATE 


600 KC—5 KW 
AM - FM 


Represented by 
HEADLEY-REED CO. 


Foundations Are 
Lean Fare, Tax 
Officials Assert 


(Continued from Page 1) 


complicated and costly. 


Service feels compelled to spend 
its working funds on _ projects 
which are likely to recover the 
largest revenue for the govern- 
ment, Mr. Andrews said any sub- 
stantial expenditures checking the 
activities of foundations would be 
“sterile” from the standpoint of the 
government’s income. 


= Mr. Sugarman reviewed regula- 
tions and court decisions which 
determine whether a foundation is 
entitled to be tax free. He said that 
on the basis of previous precedents, 
“we must conclude that it is now 
reasonably established under the 
law that an organization may have 
as its ultimate objective the crea- 
tion of a public sentiment favor- 
able to one side of a controversial 
issue and still secure exempt sta- 
tus provided it does not, to any 


substantial degree, attempt to in- 


fluence legislation, and provided 
further that its methods are of an 
educational nature.” 

While it was not discussed at the 
hearing, members of the investi- 
gating committee staff later re- 


activities of tax-exempt groups is| © 


Noting that the Internal Revenue me 


ALBERT W. METZGER has been named ad- 
vertising manager of Alexander Smith Inc., 
White Plains, N. Y., to succeed John Devine, 
who has been appointed merchandise man- 
ager of the company’s open line. Mr. Metz- 
ger was formerly advertising and sales pro- 
motion manager of Wamsutta Mills, New 
Bedford, Mass. Before that he was assistant 
ad manager of Springs Mills. He started his 
career with Erwin, Wasey & Co., New York. 


vealed that the Internal Revenue 
Service has reviewed the status of 
Facts Forum, a foundation sup- 
ported largely by Texas oil mil- 
lionaire H. L. Hunt, that produces 
tv and radio discussion programs. 
The staff member said the service 
has decided that Facts Forum 
meets the test and is entitled to 
retain its tax-free status. 


a The privilege is particularly im- 
portant, Mr. Sugarman pointed out, 
because contributions to tax-ex- 
empt organizations are a deduc- 
tible item for individuals in mak- 


ing out their personal income tax 
‘report. 

Mr. Sugarman noted that feder- 
al tax laws specifically prohibit 
deductions from gross income for 
contributions spent for lobbying 
purposes, the promotion or defeat 
of legislation, the exploitation of 
propaganda, including advertising 


contributions for campaign ex- 
penses. 

Mr. Sugarman said the Internal 
Revenue Service originally took 
the position that a tax-exempt or- 
ganization lost its privileges if it 
attempted to disseminate informa- 
tion about controversial matters or 
to develop and publicize facts lead- 
ing to a suggested solution of cur- 
rent social economic or other prob- 
lems. 


@ The courts and Congress subse- 
quently made it clear, he said, that 
the term education was to be given 
its plain, ordinary meaning of “im- 
parting or acquiring knowledge,” 
and that foundations were to be 
challenged only if they engaged in 
“substantial efforts to influence 
legislation.” 

He indicated the Internal Reve- 
nue Service seldom investigates a 
tax-exempt foundation unless it 
receives complaints or published 
reports indicating that it may not 
be entitled to the exemption. 


WEEI Appoints Walsh 

WEEI, Boston, has appointed 
William D. Walsh sales representa- 
tive. Mr. Walsh formerly was 
manager of the Boston office of 
Weed & Co. 


other than trade advertising, and|j 


LIGHTING UP—Joseph Tiers, merchandising 
manager of Proctor Electric Co., presses the 
button which lights up the company’s new 
35’ sign at the corner of Broadway and 
46th St. in New York. The sign features a 
consumer contest offering a 12-day luxury 
Grace Line cruise in the Caribbean. Weiss & 
Geller is the Proctor agency. 


Interstate Promotes Black 

William G. Black, sales man- 
ager for Interstate United News- 
papers Inc., New York, has been 
named v.p. in charge of sales for 
the organization, which represents 
some 80 publications. 


Hx". 


No matter how you 


doit... 


q 


POST, 


We've always felt that the slogan “all buying and selling are 
local” fits the New Jersey half of the Delaware Valley like a 
glove. In that belief, we’re in good company. Nearly three- 
quarters of the nation’s top 100 newspaper advertisers use the 
two leading local papers—THE TRENTON TIMES, and THE 
CAMDEN COURIER-POST. And almost all of these take 
advantage of the 57c per line combined rate 
to reach every corner of this booming $7.5 
billion market. There has never been a better 
time to follow this strategy! 


Camden, N. J., or TIMES, Trenton, N. J, 


The one way to cover 
the EXPANDING SIDE 
of the Delaware Valley ... 
the eastern half .....-. 


CAMDEN 


Courier-Post 


TRENTON 


MARKET FACTS on request. Write for official portfolio compiled by 
State government. Most helpful in sales planning. Address COURIER- 


Represented by 


Times 


GEORGE A. McDEVITT CO., INC. 
New York © Chicago @ Philadelphice 


Pittsburgh © Detroit 
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Advertising Age, June 7, 1954 


$630,000 Ad Drive 
Will Launch New 
Polaroid Camera 


Cuicaco, June 4—When Polaroid 
Corp., Cambridge, Mass., intro- 
duces its new Highlander camera 
on June 14, it will also kick off 
what it calls “the largest merchan- 
dising drive ever used on a piece of 
photographic equipment.” 

In the space of about two 
months, Polaroid will spend $630,- 
000 on advertising and promotion. 

The Highlander, a smaller, low- 
er-priced companion to Polaroid’s 
five-year-old Land camera, is al- 
ready being put in dealers’ hands 
in preparation for the big splash. 
The kick-off will actually come on 
June 13, when page announce- 
ments will run in newspapers in 
15 major markets, to be followed 
the next week by 1,000-line ads. 

Starting June 14, a “saturation” 
campaign of radio spot announce- 
ments will begin, involving some 
600 radio spots and more than 500 
tv spots in the course of two weeks. 
In the programs field, NBC’s “To- 
day” and the CBS West Coast 
show, “Panorama Pacific,” will 
plug the new picture-in-a-minute 
camera. It has also been placed as 
a prize on nine tv audience partici- 
pation shows. 


s During the introductory week, 
Polaroid pages will announce the 
camera in Holiday, Life, The New 
Yorker, The Saturday Evening 
Post and Time, as well as photo- 
graphic trade magazines. Dealers 
will tie in with point of sale dis- 
play and local newspaper ads. 

The retail tie-in is something 
new in the field, in that dealers are 
being asked to contribute $35 per 
store to help promote the product. 
The dealer gets his money back if, 
during the first week the High- 
lander is on the market, he runs 
in his local paper either a page or 
a 1,000-line ad prepared by the 
manufacturer. 

In the metropolitan areas, deal- 
ers are encouraged to team up and 
run one joint ad. Space for the ads 
is paid for under a 50-50 co-op 
plan. 

So far, dealer response has been 
“99% favorable” to this arrange- 
ment, Polaroid officials said. 

At a luncheon here today they 
also told of the following promo- 
tional stunt used in developing the 
new camera: Many of its present 
features, they said, are based on a 
house-to-house opinion survey 
during which Polaroid cameras 
were sold—and with such success 
that they paid for the survey. 

Cunningham & Walsh, New York, 
is Polaroid’s agency. 


Underwood Slates Campaign 

Wm. Underwood Co., Water- 
town, Mass., has slated four-color 
ads for its Deviled Ham in July 
issues of Better Homes & Gardens 
and Ladies’ Home Journal and in 
September issues of The Saturday 
Evening Post and Woman’s Home 
Companion. Placed by Batten, 
Barton, Durstine and Osborn, New 
York, the new campaign is a de- 
parture from Underwood’s previ- 
ous two-color, cartoon-type pro- 
motion. 


Harriscope Offers Films 

Harriscope Inc., Beverly Hills 
tv film producer and distributor, 
has completed the first 26 half- 
hour films in its new sport series, 
“Jalopy Races from Hollywood.” 
The films, produced and directed 
by Burt I. Harris, now are avail- 
able for syndication in local mar- 
kets. 


Houston Names Art Director 

Charles Adorney has joined 
Bryan Houston Inc., New York, as 
an art director. He formerly 
served in the same capacity with 
Griswold-Eshleman Co., Cleve- 
land. 


| Last Minute News Flashes 


NBC Radio Announces Sept. 1 Rate Cut 


New York, June 4—NBC will announce next week a rate cut for 
Sept. 1 to match the CBS Radio move (AA, May 31). The NBC reduc- 
tion, like that of CBS, will presumably be a discount adjustment to 
give a 15% to 20% cut for most nighttime sponsors. An NBC executive 
said the network was acting with “great reluctance to meet the com- 
petition.” He criticized the CBS cut as a “destructive move, which will 
not bring any new money into network radio.” Mutual plans no rate 
reduction at this time; ABC radio is waiting to find out more about 
the CBS formula before taking any action. 


A. O. Smith and Henri, Hurst End 20-Year Tieup 


MILWAUKEE, June 4—A. O. Smith Corp. and Henri, Hurst & McDon- 
ald, Chicago, today jointly announced that their 20-year agency-client 
relationship will end at the date “most convenient to both.” Henri, 
Hurst will continue to place A. O. Smith corporate advertising until the 
end of 1954, and advertising of the Permaglas water heater and the 
various industrial divisions of the company will continue with Henri, 
Hurst until a new agency is appointed. 


‘Plastics Technology’ to Bow in September 


New York, June 4—A monthly magazine called Plastics Technology 
will be published beginning in September by Bill Bros. Publishing 
Corp. Advertising rates and per-copy price will be announced later 


by the magazine, which will cover the technical side of the plastics 
industry. 


Denney Names Donahue & Coe for Toilet Goods 


PHILADELPHIA, June 4—Frances Denney has named Donahue & Coe, 
New York, to handle advertising of its toilet preparations line. The 
account was formerly with Willard B. Golovin Corp. Donahue & Coe 
also announced that Lewis S. Wechsler, previously director of radio 


and tv at Emil Mogul Co., has joined its radio and tv department as an 
executive. 


Doerfer Reappointed to FCC; Other Late News 


e President Eisenhower has reappointed John C. Doerfer for a seven- 
year term on the Federal Cémmunications.Commission. The reappoint- 
ment of Commissioner Doerfer precludes the appointment of a new- 
comer to the chairmanship of the FCC and will require the President 
to make a choice from among the present commission members. Rosel 


Hyde, who has been acting chairman, is reported to be regaining favor 
as a potential appointee. 


e Charles Antell Inc., Baltimore, which last summer announced that 
its original agency, T. A. A., was too small to handle its advertising 
budget, has reversed its stand. In last fall’s realignment Kastor, Far- 
rell, Chesley & Clifford was named to handle Formula No. 9 and the 
Antell shampoos and soap, while Dowd, Redfield & Johnstone was as- 
signed to the new products division. However, T. A. A. has been han- 
dling radio and tv for Antell products since February, 1954, and will 
take over newspaper and magazine advertising effective Aug. 1. This 
brings the entire account back to T. A. A. Ruthrauff & Ryan will con- 


tinue to service advertising for Fastabs, a product of an associate 
company. 


e Henry Schuster, formerly a salesman for Mademoiselle, has been 
named New England advertising manager. 


e Babson Bros. Co., Chicago, has named Bert S. Gittins, Advertising, 
Milwaukee, to handle its advertising, effective Aug. 1. Simultaneously, 
Jacobsen Mfg. Ce., Racine, has removed its account from Gittins and 
has appointed Klau-Van Pietersom-Dunlap, Milwaukee, as its agency. 
Current agency for Babson Bros. is Ross Roy Inc., Chicago, which has 
handled the account for the past 48 years. 


e McCann-Erickson opens its Dallas office on June 7. Temporarily it 

is located in the Great American Reserve Insurance Bldg., but will 

move to the Kirk Co. Bldg. when it is completed in the fall. McCann 

stg with Wilkinson-Schiwetz & Tips in Dallas a week ago (AA, 
ay 17). 


e Julien Field joins Harry B. Cohen Advertising Co., New York, 
today (June 7) as head of the copy and creative department. He has 
been with Grey Advertising Agency and Wm. Esty Co. 


e The Reporter, New York, which recently took over World’s sub- 
scription list (AA, May 31), will increase its guarantee from 70,000 to 


100,000 effective January, 1955. B&w page rates will move up from 
$495 to $665. 


ing habits for children in Grades 


tube, accurately described as“ The World's Largest” 
than other 21 TV... yet so 
compact it fits « cabinet 

almost 3 shorter in depth! ’ 
| Here's bow it was done: 


Wesch This Rewepéper Foo Early Asneansement By Leading Adusivel Dealers 


BIGGER THAN BIG?—This full-page ad in 
the June 4 Chicago Tribune announced 
Admiral Corp.'s ‘‘world’s largest 21” pic- 
ture tube.” The ad describes the tube as 
providing a 270 sq. in. picture, ‘20% larg- 
er than standard 21” tv sets, yet so compact 
that it fits a cabinet almost 3” shallower 
from front to back than any other 21” set.’’ 
Russel M. Seeds Co., Chicago, handles news- 
paper advertising for Admiral. 


Hillman Considers 
Morning Newspaper 
for Washington 


WASHINGTON, June 3—Alex I. 
Hillman, president of Hillman Pe- 
riodicals, was reported today to be 
considering plans for a new morn- 
ing newspaper to begin publica- 
tion here this fall. 

Mr. Hillman said that the paper 
would be devoted largely to poli- 
tics, would sell for 10¢ per copy, 
and would not carry advertising. 
He has said that it will be a “Con- 
servative Republican” paper, sup- 
porting Sen. Joseph C. McCarthy. 


be between 25,000 and 35,000. 


ws Since the merger last spring of 
the Washington Post and the Wash- 
ington Times-Herald, Washington 
has had a single morning newspa- 
per and two afternoon newspa- 
pers. None of the Washington 
newspapers reflect any sympathy 
for McCarthy at this time. 

Mr. Hillman’s firm currently 
publishes Pageant, People Today 
and Movieland. 


Ask the Viewer to 
Learn If TV Pitch 
Works, Says Gallup 


New YorkK, June 2—lIt’s easy to 
measure effectiveness of tv com- 
mercials, according to Dr. George 
Gallup. Just ask the viewer. 

The head of Gallup & Robinson, 
opinion sampling firm, told the 
American Marketing Assn. today 
that two years ago only an oc- 
casional televiewer could tell what 
she bought because of a tv com- 


He estimated its circulation would | 


NARTB Study Finds 
TV Doesn’‘t Interfere 
with School Studies 


WASHINGTON, June 4—The Na- 
tional Assn. of Radio & Television 
Broadcasters distributed today a 
study of television viewing which 
states that the overwhelming ma- 
jority of children in Grades seven 
through 12 feel that tv does not 
interfere with their homework, 
and that it has had little impact 
on their established reading and 
habits of study. 

Made early in 1951 at Ann 
Arbor by Prof. T. C. Battin of the 
University of Florida, the study 
involved 530 girls and 583 boys. 
It was developed and carried out 
in cooperation with the Ann Ar- 
bor public schools and the survey 
research center of the University 
of Michigan. 

The detailed analysis of view- 


mercial. A recent sampling of 1,000 
viewers, however, found 90% of 
the interviewees naming one or 
more products, he said. 

Twenty per cent named seven or 
more products and a total of more 
than 800 different items were men- 
tioned as purchased because of the 
influence of a tv commercial, he 
said. 

Development of similar studies, 
including comparison of purchases 
in tv and non-tv homes, may make 
it possible for him to compare two 
like advertisers in a given area and 
give specific reasons for their re- 
lative success or failure, Dr. Gallup 
said. 


one through 12 indicated that 
children spend as much time with 
radio, magazines, hobbies and 
extra-curricular school activities 
as they did before tv, and that 
children of all ages are selective 
in their tv watching. Primary 
grade children averaged about 
2% hours daily, beginning about 
5 p.m., and ceasing between 8 and 
8:30. Fourth to sixth graders 
average 20% to 23 hours week- 
ly, with approximately the same 
general listening period as the 
younger children. 

Top grammar grade students 
spent 22 to 26 hours weekly with 
tv, tuning out at about 10. High 
school freshmen and sophomores 
averaged 19% to 20 hours be- 
tween 7:30 and 10:30, and juniors 
and seniors 17 to 19 hours be- 
tween 8 and 11. The study, avail- 
able from NARTB, shows detailed 
program choices and child-com- 
ments at all age levels. 


Grey Names Leokum V.P. 

Arkady Leokum, formerly v.p. 
and copy chief of Bryan Houston 
Inc., has been named to similar 
posts with Grey Advertising Agen- 
cy, New York. He will join Grey 
July 6. 


\Chrysler Division 
Boosts Ad Budget 
‘to $16,000,000 


| Derrorr, June 3—The Chrysler 


a) division of Chrysler Corp. plans 


‘to stép up its promotional adver- 
tising budget to $16,000,000 for the 
‘next year—more than the corpo- 
| ration spent in promoting all four 
of its cars in 1952 (AA, July 27, 
,°53). 

E. C. Quinn, president of the di- 
vision, announced the figure to 3,- 
300 Chrysler dealers across the 
country as Chrysler followed other 
companies in putting on a closed- 
circuit television broadcast. 


® Mr. Quinn also said that $5,000,- 
000 worth of the appropriation was 
tabbed for two tv shows which the 
company will sponsor beginning 
next fall. As announced two weeks 
earlier (AA, May 24), the new 
CBS shows will include an hour of 
“high drama” three weeks out of 
four, with the fourth to be filled 
by a “musical and variety extrava- 
ganza.” McCann-Erickson, New 
York, will handle the package. 
The tv sales conference, which 
was seen by dealers gathered in 
hotels and theaters in 26 major 
cities, originated in New York. Mr. 
Quinn and other key division of- 
ficials concentrated on the virtues 
of—and need for—Chrysler’s “ag- 
gressive” new sales program in a 
highly competitive market. 


Chevrolet Tops Ford 
Production in May 


DetrRoIT, June 4—The big news 
in the automobile capital this 
week was that during May Chev- 
rolet outranked Ford in produc- 
tion for the first time this year. 
Chevrolet turned out 130,957 
cars last month, compared with 
125,698 Ford cars turned out in 
the same time. This brought 
Chevrolet’s 1954 total to 630,314 
and Ford’s to 623,508. 

Ford is still way ahead of last 
year, however, with production 
abcut 50% higher than last year’s 
413,254 cars for the first five 
months and 69,992 for May. For 
Chevrolet, last year’s figures are 
629,599 for the first five months, 
139,474 for May. 


= Chevrolet has also beat out 
Ford in terms of sales, according 
to indications of the latest new- 
car registration figures compiled 
by Automotive News. It reports 
that figures for the first three 
months plus 36 states for April, 
show Chevrolet with 367,374 regis- 
trations and Ford with 367,348. 

Other production figures for the 
first five months and for May 
alone of this year, with compara- 
tive data for last year in paren- 
theses, are Buick, January-May, 
237,794 (224,417), May alone, 51,- 
183 (49,182); Cadillac, 49,461 
(51,843), 11,250 (10,510); Lincoln, 
19,216 (22,398), 2,966 (6,542); 
Mercury, 130,304 (103,316), 22,336 
(17,318); Oldsmobile, 179,793 
(158,570), 43,045 (36,550); Ponti- 
ac, 166,116 (185,611), 31,925 (42,- 
789). 

While car production was down 
slightly for both General Motors 
(7% under April) and for Ford 
(down 2% from April), truck 
production showed an_ even 
greater drop, 12% from April for 
GM and 9% for Ford. 


Miles Signs with Don Lee 

Miles California Co., for Alka- 
Seltzer and One-A-Day Multiple 
Vitamins, has signed to sponsor 
“Here’s the Answer,” Monday 
through Friday, over Don Lee 
Broadcasting System and its affili- 
ated stations in Arizona, beginning 
July 5. The show will be carried 
on 51 stations. Geoffrey Wade Ad- 
vertising, Los Angeles, is the agen- 
cy. 
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THE ADVERTISING 


MARKET PLACE 


Rates: $1.00 per line, minimum charge $4.00. Cash with order. Figure all cap 
lines (maximum—two) 30 letters and spaces per line; upper & lower case 40 
per line. Add two lines for box number. Deadline Wednesday noon 5 days 
preceding publication date. Display classified takes card rate of $13.50 per 
column inch. Regular card discounts, size and frequency, apply on display. 
ISOC REL SNE UG LAST LORELEI ANY ERE A GEL ELE SAIL AP ALLIES DALES 


HELP WANTED 


POSITIONS WANTED 


Sales representative for television pro- 
gram packaging and production company 
to contact advertising agencies. Comm. 


and salary. Excellent opportunity for | 


executive salesman with sound back- 
ground in advertising. Herbert S. Lauf- 
man & Co., Randolph 6-4086, Chicago. 


CRAMWELL INSTITUTE 
Educational Testing System 
College equivalency certificates granted 
Write for free details 
Adams 17, Massachusetts 


AGRICULTURAL PUBLISHER 
NEEDS EXPERIENCED SALESMAN 
If you've had a few years’ experience in 
selling magazine space and don't mind 
considerable travel, this position will ap- 
peal to you. Located in scenic northern 
Illinois. This company is recognized as 
one of the progressive agricultural busi- 
nesses of this country. Write, stating age, 
previous Ss present employment 

and salary desired. 
| 6881, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


FRED J. MASTERSON 
ADVERTISING - PUBLISHING 
185 N. Wabash Fr 2-0115 Chicago 


HAVE YOU IMAGINATION?... 
and do you know lithography and 
printing so that you can justify 
eventual compensation running 
into five figures? If so—an old 
established firm in the Central 
West has openings for two aggres- 
sive sales representatives in mid- 
western territories. Our sales staff 
all know this advertisement is 
being run. Personal interviews 
will be arranged with those whose 
letters qualify. You can be assured 
your communications will be held 
in confidence. 

Box 6888, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


MOLENE PERSONNEL 
SPECIALISTS IN GOOD JUDGMENT 
ANdover 3-4424 
BANKERS BLDG. CHICAGO 3, ILL. 


GOING PLACES? 
Growing trade publishing house with well 
established background needs outstanding 
space salesman to take over central ter- 
ritory with headquarters in Chicago. 
Need man of industry and vision to 
grow with us. Salary, expenses, and com- 
mission offering great future. 


“MISSION ACCOMPLISHED” 
THIS YOUNG ADVERTISING MANAGER 


|ready for return to Chicago. Seeks post 


with growing mfgr. Currently in full 
charge all advertising, sales promotion, 
publicity, merchandising for N. Y. bldg. 
materials mfgr. Ad dept. established, his 
head is nudging the ceiling. Married, vet, 
28: young enough for adaptability, en- 
thusiasm, growth; old enough for solid, 
6-year background including 2% years 
copy with top M. O. firm. U of I. grad. 
$7,500. Terminates July 15, to be inter- 
viewing in Chicago late June. 

Box 6883, ADVERTISING AGE 

801 Second Ave., New York 17, iF 

GIRL FRIDAY - COPYWRITER 
2-in-one lively answer to small Chicago 
Agency need. Scant pay okay if oppor- 
tunity generous. Box 6879, ADVERTISING 
AGE, 200 E. Illinois St., Chicago 11, Ill. 


SALES REP. “...a clue to his ability. 
In that short period he secured advertis- 
ing schedules from five key advertising 
accounts from whom we had previously 
been unable to secure space. His overall 
sales record is equally impressive.’’ Desire 
to return to a national magazine out of 
Chicago. Resume. 

Box 6877, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 


PRODUCT PUBLICITY WRITER 
Age 45 


Box 6878, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


SPANISH-ENGLISH COPY EXPERT 
for international agency, magazine, firm. 
6 yrs experience, 3 in Latin America for 
top New York agency. 32, psychology 
major, graduate work Latin American af- 
fairs. Box 6880, ADVERTISING AGE 

200 E. Illinois St. Chicago 11, Ill. 
ADVERTISING ADMINISTRATION 
and SALES PROMOTION 
College graduate - age 36. Sixteen years 
diversified experience. 
Successful record - advertising - promo- 
tion - merchandising - research and 
budgets. 
CREATIVE - STIMULATING and produc- 
tive in SALES RESULTS. 
Phone R. Johnson, NYC GR. 3-0828 or 
write Box 6876, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 

EXPERIENCED COPYWRITER 
All media - consumer, trade, some indus.- 
agcy., mfg., retail. Now Writer, A. E., 
Prod. Mgr. small agency. Want perm copy 


Box 6870, ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Ill. 


ADVERTISING & PUBLISHING 
FOR ALL TYPES OF PLACEMENTS 
GEORGE WILLIAMS - PLACEMENTS 
209 S. State St. Ha 17-1991 Chicago 


Trade paper rep. Fast growing paper in 
2 billion industry. Ill. Wis. 69 live pros- 
pects in Chi. 31 in Ill. 31 in Wis. Give 
age, experience, comm. basis expected, 
area covered. Austin Sayler, 8811 Detroit 
Ave., Suite 2, Cleveland 2, Ohio. 


BARNARD 
A service for employers and applicants 
in the field of advertising and publishing. 
Office and Professional Central 6-3178 
176 W. Adams Street Chicago 3, Ill. 


job with GOOD Chicago agcy. team. Poss. 
copy/contact. Male, 30, Coll. Grad., Vet. 
Box 6882, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


A STAR PERFORMER 


Marketing - Sales Promotion - Advertising 
With an impressive record in the Liquor 
and Beer Fields. Seasoned experience on 
top products (20 years); and the good 
judgment that’s so valuable in working 
out a winning sales formula. Knows 
Graphic Arts; also winning sales and mer- 
chandising techniques. This man is a 
“find” for a substantial Company with 
tough problems. Available soon. 
Box 6884, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


POSITIONS WANTED 


SPACE OR TIME SALESMAN 
Experienced in magazine & newspaper 
advertising sales - also radio & TV - de- 
sire midwest location in either publication 
or TV field. 
Box 6885, ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 
TRADE ASSOCIATION 
BUILDER 

Sensational record in building-up a Na- 
tional Association - the Membership, Fi- 
nancial income, and Public Relations. Has 
successfully blocked harmful proposed 
legislation. Many profitable new projects. 
Effective speaker. 

Box 6887, ADVERTISING AGE 
801 Second Ave., New York 17, N. Y. 


BUSINESS OPPORTUNITIES 
Space Rep interested in forming Pub- 
lishers Representative organization in 
New York City to cover mid-Atlantic 
states. Should be representing publishers 
now and interested in combining efforts 
for maximum efficiency. Confidential. 
Box 6886, ADVERTISING AGE 

801 Second Ave., New York 17, N. Y. 


MISCELLANEOUS 
FINE COPY—LOWEST COST 
Copy with zip. By fast mail. 
Box 3038, Columbia Heights P. O. 
Washington 10, D. C. 
FINE AGRICULTURAL ART 
Write for illustrated brochure 
JOHN ANDREWS 
7265 No. 36 Omaha, Nebraska 


IF YOU ARE A DRUG, COSMETIC OR 
TOILETRY MANUFACTURER, we will 
both profit from a meeting. I am an ex- 
perienced, creative Advertising Manager 
plus a widely experienced Marketing Di- 
rector. I have had 12 years experience 
in all phases of marketing, advertising 
and merchandising—including a thorough 
knowledge of sales promotion, field re- 
search, publicity, public relations, copy, 
art and production. I was Associate- 
Marketing Director of a major New York 
City agency, personally handling 11 cos- 
metic, toiletry and fashion accounts and 
have been advertising director handling 
a@ group of allied cosmetic and hair care 
products. I am entirely qualified to di- 
rect and coordinate agency activities from 
@ manufacturer’s viewpoint, having been 
on both sides of the fence. 
Box 899 ADVERTISING AGE 
200 E. Illinois, Chicago 11, Ill. 


| 
SALES PROMOTION MANAGER 


Young creative man seeks new challenge 
and portunity with manufacturer or 
agency Chicago area. 5 years experience 
merchandising the do-it-yourself market 
for large building materials manufacturer 
—2 years as sales 
$8,500 bracket. 

Box 892 ADVERTISING AGE 
200 E. Illinois St. Chicago 11, Il. 


promotion manager. 


* 


Personnel Consultant 
to cAdvertising and the Graphic cArts 


———— 
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A complete placement service 
of Ad men, for Ad men... by an Ad man 
who has worked in all the jobs himself 
for over 20 years 


333 NORTH MICHIGAN AVENUE - CHICAGO 
FRanklin 2-3280 


WE'LL CUT THE PIE 
3 WAYS 


Two long established successful 
ad agencies are on the point of 
merging. If you are a successful 
account executive earning $10,000 
a year or more and the right per- 
son, we’re willing to make it a 3 
way deal. Inquiries also invited 
from smaller agency seeking to 
cut operating expenses. Full Rec- 
ognition. New York and Chicago 
offices. Reply thru 3rd party, if 
you prefer. 

Write Box No. 894, ADVERTIS- 
ING AGE, 200 E. Illinois St., 


Chicago 11, Ill. 


average 


200 E. lilinois 


mail order school for sale 


replies held in strictest confidence 
submit inquiries on business letterhead 
financing can be arranged 

Box 891 ADVERTISING AGE 


gross—$3,000 monthly 
established 40 years 


St., Chicago, Ill. 


a 


PS SSS SSS SS PSF POSS SSS 


PUBLISHER 
Well established Chicago repre- 
sentative would welcome the op- 
portunity to discuss your space 
selling problems in the midwest. 
Box 887 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, Ill. 


PROFIT MAKING SALES MANAGER 


(39), 22 years sales experience, fully 
understands and knows iw to tie-in 
advertising, especially TV, record of 


achievement; hiring, training, organizing 
for dealer or direct to consumer sales; 
experienced in cosmetics and drugs, na- 
tionally known to wholesale and chain 
drugs, 5 & 10 variety, department stores, 
rack jobbers and supermarkets. Remuner- 
ation secondary to opportunity. 
Box 896 G_ AGE 
801 Second Ave. New York 17, N. Y. 


ATTENTION! 


MAGAZINE PUBLISHERS & 
ADVERTISING DIRECTORS 


Increase lineage and reduce 


You can make more money two ways on your 
Southeast U.S. operation. Gross more from 
effective, constant coverage — nef more by 
eliminating the very high costs of traveling a 
man out of the North. 


Successful space salesman, having over 20 
years sales and sales management experience 
with two New York publishers is establishing 
a publishers’ representative organization in 
the Southeast to sell this fast growing area. 
He will continue to represent his present pub- 
lisher’s multi-million consumer circulation 
magazines and can effectively handle two 


You like your present position. 


advanced as far as you can. 
You contribute ideas, write well 


Illinois Street, Chicago 11, Ill. 


We Want You If 


You feel that you are with a fine organization but that you have 


You are interested in talking to a hard-hitting, growing agency— 
an agency that can and will offer you opportunities limited only 
by your ability, ambition and industry. 


Our staff has been informed of this ad. 
Write, giving full details, Box 897, Advertising Age, 200 East 


and ‘‘sell'’ convincingly in print. 


expanding marketing operations 


location. 


Imagination, aggressiveness and 
are “musts.” 


ence. Co 


sonal data, education, ex 


confidence. Interviews arrang 


Please reply 


CAREER OPPORTUNITIES IN MARKETING MANAGEMENT 


Division of large, nationally-known grocery products concern is 
sound challenge and opportunity for advancement. Midwestern 


Positions are in Marketing Department, primarily in area of 
packaged-goods product management. Previous experience in 
advertising or sales planning and analysis is essential. Prefer men 
educated in marketing field, in age bracket from around 26 to 38. 


Salaries are open to adjustment for age, education and experi- 
ration is widely recognized for having a well-rounded 
and excellent ne ym of employee benefits. 

Candidates ie d forward a brief but complete resume of per- 
rience and references. Snapshot or 


photograph desired if available and will be returned if requested. 
Applications will be considered promptly and handled in strictest 


advantage. Our people know about this ad. 


to Box 898, ADVERTISING AGE 
. Dlinois St., Chicago 11, Ill. 


and has two openings which offer 


ability to work well with others 


if there is promise of mutual 


your costs in the Southeast 


other non-competing publications. 
Write now for interview. 


BOX 895 ADVERTISING AGE 
200 E. Illinois St., Chicago 11, 


i. 


200 E. Illinois St. 


ADVERTISING MANAGERSHIP OPEN! 


This opportunity is with a long-established, successful manu- 
facturer in the outdoor field. Location is in a pleasant mid- 
western city. Responsibilities require a good background of 
experience in department supervision and administration of 
substantial expenditures. This opening will particularly ap- 
peal to an enthusiastic, experienced outdoorsman—in fact, 
this is a basic qualification. Age, preferably between 35 and 
45. Salary open. For consideration, write us a really complete 
“tell-all” letter, enclosing a recent snapshot. 


.Box 893 ADVERTISING AGE 


Chicago 11, Ill. 


manufacturer 


interview. 


ADVERTISING MANAGER 
Must Be Experienced 
Excellent opportunity for position with chemical 


with main office in Chicago. A 


man who has the necessary qualifications to 
manage department, handle trade journal ad- 
vertising, prepare sales promotional material, 
and direct product publicity. Only qualified ap- 
plicant will be considered. Salary commensu- 
rate with ability and experience. Write Box 877, 
ADVERTISING AGE, 200 E. Illinois St., Chicago 
11, Ul., giving complete qualifications prior to 


HOWARD M. COWEE, formerly v.p. in 
charge of eastern operations and research 
of W. L. Stensgaard & Associates, and v.p. 
of William Melish Harris Associates, New 
York, has formed a point of sale merchan- 
dising display company, Howard M. Cowee 
Inc., at 7 Park Ave., New York. Mr. Cowee, 
who previously was an assistant professor 
in advertising and sales promotion at New 
York University, is the author of several 
books on point of sale display. 


McClenachan to Publication 

Blair McClenachan has _ been 
appointed district manager in tae 
New York area for Electronic De- 
sign. He was formerly a technical 
representative for the X-ray divi- 
sion of E. I. du Point de Nemours 
& Co., Wilmington. 


Hotel Names Abbott Kimball 
Beekman Tower Hotel, New 
York, has appointed Abbott Kim- 
ball Co., New York, to handle its 
advertising. Newspapers and mag- 
azines will be used. Peck Adver- 
tising is the previous agency. 


Sanford Associates Moves 

H. C. Sanford Associates, adver- 
tising art company, has moved to 
343 Lexington Ave., New York. 


“Our 43rd Year” 


JR. ACCT. EXECS. 


25-30 years. Resourceful, clear thinking 
men for non-agency positions requiring 
presentation and intangible sales activity. 
Starting salaries $4,500-$5,200 with large 
national company. 


GLADER CORPORATION 
“The Agency’s Agency”’ 
Stanley D. Koch, Dir. Adv. Div. 
110 S. Dearborn CE 6-5353 Chicago 


TIRED of THE CITY? 


Experienced Junior, age 27-31 

fine judgment, personality, ability to work 
with minimum of direction. Good copy, 
production experience essential. TV, radio 
and/or publicity know-how desirable. In- 
creasing business in this small 48 year 
old nationally recognized agency promises 
exc. .iént, lifetime future for successful 
applicant. Beautiful College city location 
on 120 mile long lake in vacation country. 
Championship golf and tennis facilities 
10 minutes from office. One hour from 
major ski areas. Living expense 20° 
less than city. No noise, dirt, commuting. 
State salary desired with your résumé. 
References will be thoroughly investigated. 


HAYS ADVERTISING AGENCY 
Burlington 2, Vermont 


EXPANDING 
AGENCY NEEDS 


Creative copy man who can 

wproduce ideas and selling 
copy (including TV) on con- 
sumer and some industrial 
accounts. 


Top-drawer layout man 
swith good knowledge of 
typography. 


This growing Southern agency is 
on its way up. We need two men 
who cen be key figures in its 
growth. If you're ready to pick 
a final spot to live happily and 
are capable of growing with us, 
send age, experience, salary ex- 
pected immediately to: 


Box 885 ADVERTISING AGE 


200 E. Illinois St., Chicago 11, Ill. 
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Led by Rheingold, Eastern Brewers 
Provoke Sales Battle on the Coast 


(Continued from Page 3) 
much beer advertised on boards. 

It is definite that Rheingold has 
the largest outdoor schedule for 
beer. One source has it that Rhein- 
gold now has and will have during 
the summer season at least, one out 
of three beer boards up; another 
source thinks this figure high and 
estimates one out of five. 

Since there are at least 10 major 
beer advertisers, either figure re- 
veals a strong dominance by 
Rheingold in outdoor. 


ws Over-all in the beer business 
since the first of the year, all com- 
panies have stepped up their al- 
ways-substantial advertising pro- 
grams, and added to their sales 
staffs. 

But even without the entry of 
Rheingold, a battle for sales has 
been shaping over the past few 
years. Until this year, growing 


. California has been a stronghold 


for western beers. Last year, for 
example, western’ beers outsold 
eastern beers by three to one. This 
figure is based on state tax reve- 
nue. 

However, Budweiser and Schlitz 
are now about ready to go from 
their new $20,000,000 plants in 
this area. Last November, Pabst 
completed a $15,000,000 expansion 
of the Eastside plant it bought here 
in 1948, and is now brewing Pabst 
Blue Ribbon. Each of these three 
firms now has a production capac- 
ity in excess of 1,000,000 barrels 
annually, with much higher capac- 
ities planned for the future. 


# Rheingold, which entered the 
market early this year via the pur- 
chase of Acme Brewing Co., Los 
Angeles and San Francisco, now 
has an annual capacity close to 
700,000 barrels, and has plans to 
increase this to at least 1,250,000 
barrels in the immediate future. 

Lucky Lager, which is the big- 
gest western brewery, completed a 
series of expansions here six 
months ago, to provide a capacity 
of 1,200,000 barrels annually. Sev- 
eral of the smaller local breweries 
have also increased capacity. 

The contending breweries have 
two targets to shoot at: 

1. The continually growing pop- 
ulation of California and the West 
generally. 

2. The fact that despite what is 
considered a favorable climate for 
beer drinking, the per-capita con- 
sumption of beer in California is 
15.5 gals. annually, as compared to 
the national average of over 17 
gallons. 


= It is an interesting but perhaps 
puzzling fact that despite talk 
about beer that has been going the 
rounds since the first of the year, 
sales and consumption were off 
10% in California for the first 
three months of 1954, as compared 
to the same period last year. Cal- 
ifornia production was down about 
8%; out-of-state imports were 
down about 20%. 

One thought on this subject is 
that wholesalers have been de- 
creasing inventories in the antici- 
pation of changes to come. 

How well Rheingold has suc- 
ceeded in its splurge to get estab- 
lished will not be known for cer- 
tain for several months. State tax 
figures showing sales for its first 
full month, May, will not be avail- 
able until about July 10. 

In the trade it is felt these fig- 
ures will not give a true picture, 
that it will be several months be- 
fore it is possible to assess how 
well Rheingold is doing. How much 
of the curiosity-inspired purchase 
of Rheingold will turn into steady 
purchase is conjectural, it is be- 
lieved. 


However, the trade does accept 
the belief that Rheingold has been 
first in demand this past month. 
The same estimate places its sales 
position at somewhat less, because 
the brewery has not been able to 
keep all outlets in stock, and its 
production capacity does not yet 
permit it to reach first place in 
sales. There are well-confirmed 
reports tkat Rheingold will be on 
allocation to all outlets within a 
week. 

A brewery source estimates the 
top three in Southern California 
have maintained their positions: 
Lucky Lager, Regal Pale and Bur- 
germeister. Some listing might 
show Pabst-Eastside in position 
three, but this would be based on 
combined tax paid. 

While all the commotion has 
made Rheingold a familiar name 
to both the trade and the public, 
a source contacting the trade says 
dealers actually aren’t too excited. 
The dealer is termed a “practical” 
man who doesn’t care whose beer 
he sells. As yet there is no visible 
evidence that all the excitement 
has increased total beer sales. Ac- 
tually, dealers are said to prefer to 
sell western beer because the profit 
margin is higher, despite the pre- 
mium price of eastern beer. 


# In this respect, Rheingold has 
not followed the pattern of the 
other eastern companies which 
have established here. It has set a 
western retail price and a western 
profit margin on its beer. On a 
case basis, various sizes and types 
of eastern beers sell from 50¢ to 
80¢ a case higher than western 
beers. On quarts, Pabst and Schlitz 
are 4¢ higher. Budweiser sells at 
an even greater premium. 

Among western brewers it is felt 
the Pabst, Schlitz and Budweiser 
prices are mainly psychological. 
That is, eastern beers have always 
pounded the idea they are of su- 
perior quality to western beers— 
a statement the western companies 
do not accept. 

Rheingold advertising seems to 
straddle this issue. Copy does not 
say Rheingold is “eastern” or 
“western.” It makes the big point 
that Rheingold is the largest selling 
beer in the East. 


= Even if authoritative facts are 
not yet in, there are indications of 
a trend. One good source says that 
it is mostly the smaller breweries 
that are being hurt. It is esti- 
mated that there are more than 100 
brands of beer, including foreign 
imports, sold in Southern Califor- 
nia. 

One result of the spotlight on 
beer has been intense competition 
for display and space in the cooler. 
Rheingold has been in a good posi- 
tion here because it could gain 
space from that occupied by Acme, 
Acme Gold Label, Bulldog beer, 
and Bulldog ale. These were all 
made by the brewery it bought. 

But for many smaller brands a 
different situation exists. There has 
always been a battle for cooler 
space, and from time to time a 
typical dealer takes on a new 
brand. Now, taking a look at his 
cooler, he finds he has far more 
brands than he realized, and that 
some aren’t paying their way. 
There is said to be a growing tend- 
ency to check brands, as is done 
with grocery or drug items, and 
drop those that don’t pay their 
way. 

No matter what happens after 
the dust settles, there aren’t likely 
to be any complaints from media. 


E. T. Howard Co. Moves 

E. T. Howard Co. has moved to 
new quarters at 40 E. 49th St., 
New York. 


will it please the 


customer? 1 


ot Bi 


SALES CONSCIOUSNESS—Posters like these are being supplied to 7,500 companies in 
the U.S. and Canada by Kelly-Read & Co., Rochester, N. Y., personnel development 
specialist, to help make production workers “quality, cost and consumer’’ conscious. 


Many Jewelers Have 
Forgotten How to 
Sell: Goldberger 


PITTSBURGH, June 2—Much of the 
promotion material sent to jewelry 
retailers is wasted because older 
jewelers have forgotten the art 
of personal salesmanship, while 
younger salesmen have never really 
learned it, in the opinion of Mau- 
rice M. Goldberger, president of 
Gramercy Advertising Co., New 
York. 

Mr. Goldberger told the Retail 
Jewelers Assn. of Western Penn- 
sylvania today, “Perhaps my mind 
is rebelling against the hard-times 
talk I get from dozens of jewelry 
people each week, so many of 
whom are crying with a loaf of 
bread under each arm.” 

People are making money and 
spending it, he said, and jewelers 
who understand how to sell and 
how to use the promotion tools 
manufacturers give them are mak- 
ing money. Mr. Goldberger sug- 
gested that one of the best ways 
for jewelers to increase profits is 
to promote their diamond depart- 
ments. 

“The remount diamond business 
has hardly been touched as a 
source of diamond sales,” he said, 
adding that the remounting of a 
diamond ring often leads to the 
sale of extra side diamonds or to 
a trade-in sale of a new diamond 
ring. 

“Many jewelers can profitably 
take advantage of this diamond 
market,” he said, “by promoting it 
with the strong sales promotion 
tools provided by manufacturers, 
and by selling it with cldtime old- 
fashioned fervor and skill.” 


GF Promotes George Plass 

George R. Plass, former product 
group manager for Jell-O desserts 
in the associated products division 
of General Foods Corp., has been 
named assistant director of the 
corporate marketing office of the 
corporation. He has been with GF 
since 1938. 


Pyramid Life to Simmonds 
Pyramid Life Insurance Co., 

Kansas City, Kan., has appointed 

Simmonds & Simmonds, Chicago, 


to handle its advertising. 


. 


Forms Eden & Associates 

Paul L. Eden has formed a pub- 
lic relations organization, Eden & 
Associates, with offices in the Ar- 
cade, 420 Superior Ave., Cleve- 
land. Mr. Eden formerly was an 
industrial account executive with 
Hill & Knowlton, Cleveland. George 
Z. Griswold, formerly manager of 
public relations of Cleveland Elec- 
tric Illuminating Co., has joined 
the staff of the new company. 


Picard, Marvin Adds Two 


Picard, Marvin & Redfield, New 
York, has been appointed to han- 
dle advertising for Swiss Pine Im- 
porting Co., New York manufac- 
turer of Lactopine bath oil and 
‘other toiletries, and Durham Air- 
| craft Service Inc., Woodside, N. Y., 
maker of oil pre-heaters and air- 
craft products. 


71 


Maxon Adds Four Writers; 
Names N. Y. Media Head 


Four writers have been added to 
the copy staff of Maxon Inc., De- 
troit. They are Joseph H. Hoffman 
and Richard E. Sharp, formerly 
senior writers with Leo Burnett 
Co., Chicago; Ted T. Teegarden, 
previously with J. Walter Thomp- 
son Co., Detroit, and Edmund F. 
Rushton, formerly with Brooke, 
Smith, French & Dorrance, Detroit. 

The New York office of the 
agency has appointed Joseph Har- 
ris media director. 


Dowd. Redfield Resigns Antell 

Dowd, Redfield & Johnstone, 
New York and Boston, has re- 
signed its division of Charles An- 
tell Inc., Baltimore, effective 
July 1. The agency directed the 
advertising for Charles Antell’s 


hair spray and home permanent 
wave. 


Canco Names McFadden 
Daniel T. McFadden, assistant 
sales manager of American Can 
Co.’s Atlantic division, has been 
appointed manager of sales for the 
division. He succeeds George F. 
Henschel, newly appointed general 


manager of sales in the New York 
office. 


Fred Ohse Joins Criterion 

Fred W. Ohse, formerly v.p. of 
Surrey Products, a division of 
Avon Products Inc., has joined the 
sales staff of Criterion Advertis- 
ing Co., New York. 


Better Living 
Households Have 


* 


Highest Intent to Buy (6.5%) among readers of 
any food-store-distributed magazine. Compare the 
latest Starch Report figures. Send for analysis. 


Better Living Magazine, 230 Park Ave., N. Y. 


us 
opiticem 
probat 


isa 

saying that 

applies, 

in a complimentary 
way, to the craftsmen 
in our shop. 

It means, 

The work 

proves the 
workman. 
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Philadelphia, famed for Independence Hall, ice cream, the 
Main Line—and much more—is making a name for itself 
in many new directions. 


Today, Philadelphia is this giant new air terminal, the 
most modern in the nation . . . new steel mills and hundreds 
of other industries, going full blast . . . new homes, dotting 


last year’s fields. Big things are happening all over the 
14-county Greater Philadelphia Market. 


Today, as yesterday, Philadelphia is millions of ambitious 
people, most of whom own their homes and are here to stay. 
Once sold on your product, they'll buy it again and again. 
The Evening and Sunday Bulletin serves this growing 
Market, reflecting the character, needs and interests of the 
busy, prosperous people of the entire region. 


The Bulletin is Philadelphia’s favorite newspaper. Every- 
where, Philadelphians buy it, read it, trust it and respond 
to its advertising. 


The Bulletin is Philadelphia. 


In Philadelphia nearly everybody 
reads The Bulletin 


Advertising Offices: Philadelphia, Filbert and Juniper Streets; New York, 
285 Madison Ave.; Chicago, 520 N. Michigan Ave. Representatives: Sawyer 
Ferguson Walker Company in Detroit * Atlanta * Los Angeles * San Francisco 
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